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000 barrels, compared w 
000 prior week, an 
847,000 rrels. Fuel/ stocks for 
' same w year ago Amounted to 


_ 124,932,000. } 







| LuMper ‘or week énded Aug. 23, 
' shipments were 4.6 percent above 

production. Unfilled jorders totaled 
| 40 percent of stockg. 

: percent end energy was 
up 7 percent 'e Aug. 30, con- 
trasted with \s period last 

> year, and amounted to 7,646,253,- 

| 000 kilowatt hours versus 7,145,- 


609,000 in same ’51 week. 
* * * 


Down 


How’s Bustness?—Index declined 
to 171.4 in week ended Aug. 30 from 
















OPS Is Confident 
On Quiz Legality 

WASHINGTON. — Interroga- 
tion of 1,435 new-car dealers, 
growing out of a test case in 
Utah, was up in the air at press 
time Thursday. 

NADA reported that it had 
received no word from the Bu- 
reau of the Budget on its appeal. 
NADA had challenged legality of 
the OPS action on the grounds 
that it was a national survey for 
which OPS had not received 
bureau approval. 

However, OPS sources told 
Automotive News that the OPS 
action was a “legal interroga- 
tion” and not a nationwide sur- 

(See OPS, Page 10, Col. 5) 





















176.2 in preceding seven days, ac- 
cording to N. Y. Times weekly 
barometer. Figure for comparable 
1951 week was 168.1. 

CrREAMERY ButTter—In week 
ended Aug. 28, production fell 7 
percent from comparable period 
last year, and was estimated at 
24,300,000 pounds, slightly down 
from preceding week. 

* ce x 


General 
U. S. Crvmian Payrotit—Soared by 
almost $2,000,000,000 for fiscal year 
ended June 30 to more than $9,500,- 
000,000. There were 2,599,122 per- 
sons on U. S. civilian payroll during 
July, an increase of 2,360 over June. 



























































Top Cars 
New-car registrations for 
seven months: 

1952 Pos. Make 1951 Pos. 
1—508,826 Chev. 691,572— 1 
2—401,951 Ford 553,882— 2 
3—276,716 Plym. 352,233— 3 
4—186,332 Buick 251,796— 4 
5—156,585 Dodge 182,291— 6 
6—156,087 Pontiac 212,066— 5 
7—131,077 Olds. 175,180— 7 
8—103,974 Mercury 146,627— 8 
9—101,692 Stude. 121,240— 9 

10— 86,748 Nash 713,771—11 

1i— 72,363 Chrysler 99,000—10 

12— 55,805 DeSoto 67,785—12 

| 18— 49,961 Cadillac 58,978—14 
} 14— 48,275 Hudson 64,492—13 
| 15— 42,543 Packard 41,706—15 

16— 23,791 Kaiser 34,937—16 

1i— 22,377 Willys 16,554—18 

18— 20,161 HenryJ  34,695—17 

19— 15,213 Lincoln 15,420—19 

20— 2,954 Austin 1,969—21 

21— 2,185 Crosley 3,459—20 

22— 2,142 Brit.Ford 1,767—22 

23— 913 Allstate 

Total All Makes 
2,480,329 3,214,919 
For further details see page 
63, today’s issue. 





















isting Car Shipments 
Boost Dealer Stocks 
To Five-Unit Potential 


Increase Involves In-Transit Vehicles, Leaving Actual 
Average on Hand at Only About Three Autos; 
Inventory Was 8.4 One Year Ago 


By Bernie Thomas 
Associate Editor 

ESUMPTION of near - normal 
factory shipments by the end 

of August resulted in the average 
franchised dealer starting out Sep- 
tember with a slightly higher stock 
of new cars than a month previous. 
According to Automotive News’ 
regular monthly survey, the aver- 
age dealer on Sept. 1 had about 
three cars actually on hand and 
manifests in his office for two 
more still in transit from the 

factory. 

That boiled down to each dealer 
having a potential inventory of five 
cars, as compared with 3.9 cars on 
Aug. 1. Stocks averaged 8.4 units 
per dealer on Sept. 1, 1951. 

On Sept. 1, this year, the survey 
found, the number of new cars at 





Production Sets 
High for °52 at 
124,681 Vehicles 


bar production hit a new 
high for 1952 in U. S. plants 
last week and was projected even 
higher for this week, as plants con- 
tinued to add second shifts, work 
overtime—do everything possible to 
recoup output lost during the steel 
strike. 

Built in this country last week, 
according to Automotive News 
estimates, were 938,822 cars and 
25,859 trucks—a total of 124,681 
vehicles. 

Sparking that peak 1952 output 
performance were higher car sched- 
ules at Ford, General Motors, 
Studebaker, Nash and _ Willys. 
Chrysler plants were limited by 
the problems peculiar to model 
changeovers. 

The previous week’s holiday-cur- 
tailed output was made up of 84,- 
894 cars and 18,614 trucks—a total 
of 103,508 vehicles. 

. a +. 

OFS reported planning to hike 

output to 600 cars daily as of 
Sept. 8 (this report is emphatically 
denied by Hudson officials), Hud- 
son is now scheduled to continue at 
320 a day through Oct. 15. Plans are 
to coordinate changeover on the 

(Continued on Page 82, Col. 3) 


all U. S. franchised dealerships— 
plus those warehoused by dealers 
and factories, demonstrators and 
still in transit—totaled 223,632, as 
against only 174,086 a month previ- 
ous and 370,202 on Sept. 1, 1951. 

* * * 


LL the increase in field stocks 

at the start of this month could 

be accounted for by greater in- 

transit volume. Actually, dealers 

had fewer cars available for imme- 

diate delivery on Sept. 1 than they 
did on Aug. 1, 


The latest survey of the field sit- 
uation found dealers looking to- 
ward the remaining months of this 
year with more than usual concern. 

Although new-car inventories 
throughout the country were far 
from any saturation level, some 
dealers think they face a diffi- 
cult 1952-model cleanup job. 

“The cleanup will be highly com- 
petitive, worst since the end of 
World War II,” was the crisp com- 
ment of a dealer in Southern Cali- 
fornia. 

* a * 

SURPRISING number of other 

dealers were equally pessimis- 
tic, pointing out that despite the 
great loss of production during the 
steel strike, they are still discount- 
ing and over-allowing on tradeins 
to complete new-car sales. 

“The first 1953 model out will 
make selling for those of us still 
merchandising 1952s even tough- 
er,” said a Providence dealer. 
“All factories should get together 
and bring out their new models 

(Continued on Page 82, Col. 1) 








Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 





124,681 196,261 
& 1951 
Week Week Week 


For complete production totals 
by makes, see table, page 82. 
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Dealers’ Average New-Car Stocks 


(In Field and in Transit to Field) 
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PREVIOUS 


HIGH 
12.3 Cars — Apr. 1, 1951 





RECORDS 


Low 
3.9 Cars — Aug. 1, 1952 




















—Automotive News estimates 








Used-Car Index Dips $12 
After 3 Weekly Gains 


beer seen prices of one to 
five-year-old used cars turned 
decidedly lower last week in what 
may be the beginning of the usual 
seasonal decline. 

After three straight rises dur- 
ing the pre-Labor Day weeks, 
Automotive News’ index of aver- 
age used-car prices at wholesale 
fell back $12, exactly the com- 
bined total of the recent in- 
creases. The index thus stood at 
$1,215, where it was in mid- 
August. 

Evidence of the seasonal impact 
on used-car values was reflected in 
individual reports of auctions im- 
mediately following Labor Day. 
About half of the auctions reported 
slight decreases in prices but brisk 
bidding. The others felt little 
change from the pre - holiday 
heights both on volume and prices. 

* 2 * 
| 8 peer nes analysts doped out 
the situation this way: 

Labor Day in postwar years has 
assumed more market significance 
than July 4, partly because the in- 
dustry’s new models appear in the 
fourth quarter now instead of in 
the third quarter as it was in 





Plea to Lift U. C. Ceilings Rejected 


yy Aserarrom. —A new appeal 
for suspension of used-car ceil- 
ings was launched last week by the 
National Used Car Dealers Assn. 
following rejection by OPS of pre- 
vious pleas. 

In reply to a.request Aug. 6 for 
suspension of ceilings on used 
cars, John M. Bulkley, acting di- 
rector of the Industrial Materials 
and Manufactured Goods divi- 
sion, asserted: 

“ .. Current studies of the used- 
car market indicate that, since the 
beginning of the recent steel strike, 
used-car prices in most areas of the 
nation have been progressively ris- 


ing. 
“It is estimated that this trend 
will continue for some time... 
. + 


ANY models of automobiles 
are at this time selling at 





about ceiling prices,” he said. “It 
is believed that were ceiling prices 
of used cars suspended at this 
time, market prices would rise .. .” 

A second request for suspen- 
sion, dated Aug. 20, received this 
reply from K. A. Metzerott, chief 
of the OPS -Passenger Car sec- 
tion: 

“According to the latest figures of 
the Automotive News, issues of Aug. 
18 and Aug. 25, the used-car whole- 
sale prices prevailing during August 
were higher than those for both 
June and July, 1952. 

“We consider this to be one of 
our major interests and your asso- 





In This Issue 
. Prices .... .-Page 63 
Used-Car Auctions ........ Pages 6, 66 
OD cos nntesbuve Page 38 














ciation may be assured that it will 
continue to receive our careful con- 
sideration.” 
+ * ” 

(CSUNsERING this, James C. 

Downing, president of NUCDA, 
asserted that NUCDA had not re- 

(Centinusé en Page &. Col, 1) 


NUCDA Parley to Hear 
O’Neil and Whelchel 


Taos J. O’NEIL, new direc- 
tor of product sales and organi- 
zational planning for Ford, will ad- 
dress the opening session of the 
sixth annual convention of the Na- 
tional Used Car Dealers Assn. in 
Cleveland Oct. 16 at the Hotel Hol- 
lenden. 
Also on the opening session 
program is David P. el, 
(See U.C. PARLEY, Page 83, Col, 2) 








prewar, Hence, 1952-model cleanups 
began Sept. 1 in many showrooms. 
This year saw an influx of new 

models, timed, by coincidence, 

with Labor Day. Production at 

pre-steel strike schedules induced 

franchised dealers to switch em- 

phasis from their own lots to the 

newly restocked showrooms, thus 

lowering the number of bidders 

for used jobs. 

Anticipation for revamped 1953 
models was mounting among con- 
sumers, whose hitherto keen de- 
mand for one to five-year-old mod- 
els was losing its edge. 

* 


T= biggest losers in price values 

of the model-year groups last 

week were the “middle” brackets— 
(Continued on Page 79, Col. 1) 


Sears Reaffirms 
Allstate Deal; 
53s on Order 


HICAGO.—Sears, Roebuck 
denied last week that there 
was any indecision on its part over 
whether to continue selling Allstate 
automobiles, and indicated it had 
already placed orders with Kaiser- 

Frazer for 1953 models. 
A Sears 5s said his 


pokesman 

company regards its experience 
so far in retailing Alistates as 
“promising,” and plans to con- 
tinue selling the K-F-manufac- 
tured car at the 23 stores in 19 
cities where it is already avail- 
able. 

Earlier, Edgar F. Kaiser, K-F 
president, was quoted in Cleveland 
as saying that “Sears is going tc 
make a decision in 60 to 90 days 
as to whether to continue sale of 
the car.” 

The Allstate is essentially the 
same car as the Henry J, and 
Kaiser said K-F has done consider- 
able engineering on a new Allstate, 
which, however, may be some time 
away. 





* * * 


E SAID K-F would introduce its 
1953 models about the latter 
part of October and that new 
Henry Js would be completely dif- 
ferent from new Allstates. How- 
(See ALLSTATE, Page 79, Col. 3) 
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CMP Quotas Due This Week .. . 





NPA Ready to Answer 
93 Output Enigmas 


By William Ullman 
Staff Correspondent 


WASHINGTON. — Will the auto 
industry get an authorized and 
allotment - supported production 
quota of 1,250,000 cars and 315,000 
trucks in the first quarter of 1953? 

The answer to that question 
undoubtedly will be available this 
week when NPA announces its 


Chevrolet Shifts 
Four in Sales as 


Crawford Leaves 


DETROIT.—W. E. Fish, general 
sales manager of Chevrolet, last 
week announced promotions and 
transfers of four executives in the 
sales department. 

K. E. Staley, regional manager 
in Chicago, was named assistant 
general sales manager in charge of 





K. E. Staley W. R. Peel 
the western half of the United 
States. 

Others involved in the shift are 
W. R. Peel, national used-car man- 
ager, named to succeed Staley; L. 
N. Mays, sales promotion manager, 
who will take over the used-car 
post, and N. J. Johnson, assistant 
sales promotion manager, desig- 
nated to replace Mays. 

Staley succeeds H. E. Crawford, 
who has been made general sales 
manager of Pontiac Motor division. 
Staley joined the company in Chi- 
cago after graduation from the 
University of Nebraska. Before en- 
tering military service in 1942, he 
was a city manager in Denver and 
in St. Louis and a zone manager in 
Omaha. 

He was named the Chicago re- 


L. N. Mays N. J. Johnson 
gional manager on May 1, 1950. 

Peel was an assistant regional 
manager in Kansas City previous 
to his promotion to used-car man- 
ager in 1949. 

Mays headed up the business 
management department here be- 
fore becoming sales promotion man- 
ager in 1948. 

Johnson has been an assistant 
sales promotion manager in the 
central office for two years. 





first quarter CMP allotments to 
all U.S. industries. 

At Automotive News’ press time, 
the Defense Production Adminis- 
tration’s requirements committee 
had not yet arrived at a decision 
on the NPA Motor Vehicle division 
appeal for larger authorized pro- 
duction during the first three 
months of 1953. 

DPA earlier had granted allot- 
ments of copper and aluminum to 
support the output of 1,150,000 cars 
and 300,000 trucks in the first quar- 
ter, but the Motor Vehicle division 
is fighting for 1,250,000 cars and 
315,000 trucks. 

There is some chance that more 
copper and aluminum might be 
earmarked for the auto industry, 
but the crux of the first quarter 
situation remains the unpredicta- 
ble steel supply. 

Unconfirmed reports are that the 
auto industry may find that its 
allotment of carbon steel in the first 
quarter will be about 1,000,000 tons 
less than it was in the third 
quarter. 

Meanwhile, manufacturers of au- 
tomotive maintenance equipment 
held an IAC meeting with NPA 
last week and reported that they 
expected their business volume dur- 
ing the next six months to jump 
from 15 to as high as 50 percent. 

The manufacturers said _ their 
steel inventories are in good shape. 
However, their principal difficulty 
is procuring the types, sizes and 
shapes of steel that they need in 
their plants. They particularly cited 
shortages of carbon bar stock and 
seamless steel tubing. 

At another NPA meeting, man- 
ufacturers of jacks said that they 
do not see where the overall 
demand for jacks will differ much 
from 1952. Backlogs of orders 
have fallen off as much as 50 
percent, with jobbers and dis- 
tributors being reluctant to build 
up heavy inventories. 

Both the maintenance equipment 
and jack manufacturers criticized 
NPA’s 30-day steel inventory re- 
striction, calling it “unrealistic” and 
difficult to comply with. 

Motor Vehicle division officials 
are continuing their examination of 
factory sales statistics from truck 
builders to determine what changes, 
if any, should be made in their 
“percentage-of-industry” standing. 
A decision is likely to come in the 
next two weeks. 





Auto Makers Cutting Costs— 


Ilustrative of the concerted efforts auto manufacturers are making to hold down 
production costs and car prices, Chrysler Corp. is new employing plastic dies to shape 
steel cowl panels for Dodge trucks. Besides savings effected through substitution of 
plastic for high alloy steel, the Chrysler ‘‘first’ promises even more important economy 
in time saved since the test die was produced in less than three weeks compared 
with 14 to 16 weeks normally required to make a steel die. Shown above is the plastic 
die opened for inspection. In foreground is plastic punch of the die; in the center is 
the lower half of the die, while in the background the upper half of die is being 


lowered to the floor. 
+ 


Chrysler Uses 


Plastic Die 


To Shape Truck Panels 


DETROIT.—A die made of plastic 
material, rather than customary 
high-alloy steel, is being used by 
Chrysler Corp. in actual factory 

production to 
shape major steel | 
panels for Dodge} 
trucks. 
In announcing 
this develop- 
ment, H. L. 
Weckler, Chrys- 
ler general 
manager, said 
this was the 
first time that a 
plastic die had 

H. L. Weckler been put to such 

use in the automotive industry. 

Weckler said production tests 





| pounds, 


were being conducted at the com- 
pany’s Nine Mile press plant here. 
A standard 100-ton press, with a 
draw die made'of plastic instead of 
steel, already has turned out several 
hundred truck-cowl panels, he said. 

Plastic comprising the experi- 
mental die weighs less than 1,500 
Weckler said, compared 
with 6,000 pounds of steel required 


| for the customary die. 


The plastic used in the casting 
of the new dies, Weckler explained, 
is a thermosetting liquid phenolic 
material which previously had been 
used successfully by the aircraft 
industry to stamp some aluminum 
and stainless-steel airplane parts. 
Because of the high impact re- 

(See CHRYSLER, Page 83, Col. 1) 





But New Revisions Considered Unlikely . . . 





More Makers Blast NPA Quotas 


NGRY over the National Pro- 
duction Authority’s revision of 
passenger-car quotas, several auto 
makers last week marshalled forces 
in bombarding NPA with formal 
protests in an effort to obtain high- 
er production percentages. 
There is strong belief, however, 
that the auto industry will not 
get any more consideration for 
fourth-quarter allocations, and 
NPA said it plans no formal ap- 
peal just now. 


While some makers were still 





St. Louis’ Official Opera Car— 


Official car of the St. Louis municipal opera is the Nash Rambler convertible shown 
- Gbove. The Rambler was provided by Nash Missouri Corp., St. Louis. The beauties in 
the picture are part of the opera's dancing chorus. 





sitting tight awaiting a decision | 
from the Defense Production Ad- 
ministration, which has the final 
say-so on the allocations of con- 
trolled materials, others were mov- 
ing fast. 
* * * 

Wheres quota decision drew a dou- 

ble-barreled blast from Willys. 
The attack appeared in two formal 
letters filed with NPA—one pro- 
testing sharply the company’s re- 
duction of production quotas and 
the other requesting an increase in 
allocation on the basis of “hard- 


ships. 

“The allotment for the third 
quarter was obviously insufficient 
to permit even the start of pro- 
duction of a new passenger car 
to compete in the auto industry,” 
Willys declared in its protest. 
“The differential in the present 
quotas could result in a danger- 
ous famine in the station wagon 
line, and continuing the allot- 
ment practice could eventually re- 


Bleicher Gaini 
In Heart Battle 


DETROIT.—DeSoto President C. 
E. Bleicher, 62, was reported “stead- 
ily improving” Thursday from 
effects of a heart attack suffered 
Sept. 5. 

He was in Henry Ford hospital, 
Detroit. Bleicher, president of De- 
Soto since 1944, entered the auto 
business in 1907 in Dayton as an 








apprentice mechanic. 


sult in the loss by Willys of its 
station wagon market. 

“Even if the entire fourth-quar- 
ter allotment of 15,000 vehicles is 
utilized, it would, nevertheless, be 


insufficient to reach the break- 
(Continued on Page 80, Col. 1) 





Packard Reveals 
Marketing Setup 


Three New Divisions; 


Briggs Is Shifted 


DETROIT.—Packard’s new mar- 
keting department will be made up 
of an eastern and western division 
under assistant general sales man- 
agers, a special Pacific Coast divi- 
sion, three marketing services divi- 
sions at headquarters and two spe- 
cial divisions for export sales, it 


a) 
O. Frank Frost R. W. Straughn 


was revealed last week by Fred J. 
Walters, sales vice-president. 


O. Frank Frost, announced last 
week as assistant general sales 
manager in charge of Packard’s 
western zone, comes from Olds- 
mobile’s Chicago office where he 
has been western regional man- 
ager. For the eastern zone of the 
country Roy Abernethy, 24 years 
in the Packard sales organization, 
has also been named assistant 
general sales manager. Walters 
announced that the Pacific Coast 
operations under LeRoy Spencer, 
with offices in San Francisco, 
will continue to administer the 
coast zones. 


Robert W. Straughn, whose ap- 
pointment as merchandising man- 


C. E. Briggs Roy Abernethy 
ager was announced earlier, will be 
in charge of national advertising, 
sales promotion, sales training, and 
national used car merchandising. 

The headquarters executive group 
will have C. E. Briggs, with Pack- 
ard since 1939, as marketing man- 
ager. This is a new position which 
includes such functions as product 
and market planning, car distribu- 
tion, parts and accessory merchan- 


| dising, sales analysis and organiza- 
| tion and field business manage- 


ment. 

The third headquarters division 
will be headed by J. A. Carr, 
with responsibility for general serv- 
ice including service promotion, 
service technical training and liter- 
ature, customer relations, warranty 
claim adjustments and the compa- 
ny’s service garages. 

Walters also announced that F. L. 
Armstrong, for eight years with 

(See PACKARD, Page 81, Col, 1) 





Sah 


Austin Unveils 


+h. 


ers, custom-styled | 





Three-Way Convertible— 


Austin Motor Co., Ltd. (England), has introduced a family convertible, built on the 
A40 chassis and using the A40 overhead valve engine. The convertible has a three- 
position top, operated by hand, that turns it into an open car, a completely closed 
convertible, or a coupe de ville with the top covering the back seat only. A five- 
passenger, the family convertible sells for $1,895 f. o. b. all ports. The new model 
has a one-piece, curved windshield, is equipped with air conditioning, twin defrost- 


upholstery, Dunlopillo foam latex cushioning, safe-turn indi- 


cators, Stevenson interior jacking and dual electric windshield wipers. Other features 
include adjustable, individual front seats and gearshift column steering, with four 
forward speeds and reverse. The maker states that it cruises “comfortably” at speeds 


up to 70 mph. 
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OW, is the hour of decision. Are 
+‘ we, as dealers, going to hide 
our light behind the reputation of 
the manufacturer or are we going 
to turn the spotlight of favorable 
public opinion on our own opera- 
tions? 

We must make the decision now. 
To delay will be harmful, if not 
fatal. We must reflect our dealer- 
ship as a purveyor of satisfactory 
miles of personal transportation. 
We must interpret it in terms of 
owner benefit. And we must make 
that decision before the supply of 
' automobiles fairly runs out of the 
ears of dealers. 

We can’t any longer afford to 
be known merely as just another 
to buy a car. We must take 
story to the public, We must 
the importance of dealer- 
to any community and how 
operations contribute to the 
economy of the nation. Only when 
people understand us and the im- 
portance of the dealer in the 
scheme of things do we avoid the - 
vices of crucifying competition. 

So we must bet on ourselves and 
not hide behind the reputation of 
the manufacturer. We must build a 
maximum degree of consumer ac- 
ceptance for ourselves. We can no 
longer afford to identify our places 
of business only by the signs of the 
cars we sell. We must give promi- 
nence to our name. If we don’t 
think enough of our business to 
identify its individuality, the people 
will think that it does not make 
any difference where they buy a 
car and shop around to find where 
they can get the biggest allowance. 

= 


Dealer’s Role Stressed 


HE fact of the matter is people 
don’t buy cars; what they really 
buy is the use of a car. How much 
use the customer gets from a car 
depends more upon the dealer than 
upon the manufacturer. This state- 
ment cannot be denied. It is readily 
proved by the fact that dealers have 
more money invested and more em- 
ployes to see that owners get full 
use of the car than are employed 
in building the car originally. 
The need for getting a dealer 
out in front has always been rec- 
and now as we go into 
a competitive condition it is im- 
portant to translate that need in- 
to an accomplishment. We in this 
trade too seldom stop to realize 
how conditions have changed, how 
it has been the automobile itself 
that has contributed a lot to these 
changed conditions. These changes 
help to point out the importance 
of the automobile dealer and the 
importance of his contribution in 
bringing these beneficial changes. 
He has made possible the devel- 
opment of the phe- 
nomenon of mobility in modern 


i 


ae 
Fy 


iy 


e. 

The whole structure of the social 
and economic existence of our na- 
tion and of our people rests today 
upon this mobility. Availability in 
the use of the automobile has en- 
abled man to enjoy the priceless in- 
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Sealers tell me 


By John O. Munn 








dividual privilege to come and go 
as he desires, quickly, safely and 
economically. That is only true be- 
cause automobile dealers have set 
up the facilities and provided the 
manpower and the stock of parts 
in every community so as to keep 
wheels turning. 

This motor car transportation is 
the life blood of the social body of 
every community. It is the business 
of the automobile dealer to see that 
owners get maximum satisfaction 
from their automobile investment. 

* + + 

Meeting Responsibility 
But we have been so busy talk- 

ing “car” that we have neglected 
to help the public appreciate the 
difference between the automobile 
dealer and the various other type 
of merchants on Main Street. The 
principle business of the other deal- 
ers is to sell things to people. The 
principle business of the automobile 
dealer has always been servicing 
the thing he sells. This service is 
more important now than ever be- 
fore. High speeds demand more 
mechanical integrity. The necessity 
of marketing used cars in large 
numbers demands more character 
and responsibility. 

The trade must reveal to the pub- 
lic that, in drumming up mainte- 
nance business, a dealer is but 
meeting his responsibility to the 
community urging less expensive 
preventive service. 

The handling of used cars must 
be viewed not as getting rid of 
merchandise, but as furnishing 
needed transportation to the peo- 
ple in the community whose poc- 
ketbooks do not permit the pur- 
chase of new cars. We as a trade 
too frequently rely on our good 
deeds to promote our business. A 
civic leader is expected to be a 
good business man. But being a 
civic leader sometimes reflects 
negatively on one’s business. It 
certainly does when good deeds 
are done with selfish motives. So 
we have to be known more than 
as just a leading citizen. We have 
to be known as a good automo- 
bile dealer. Being known as a 
good automobile dealer is the only 
way we can keep ourselves heal- 
thy and successful, so that we can 
be a real help to others in our 
community. 

The automobile dealer is differ- 
ent than other merchants. He buys 
his product only from one factory. 
That very fact is apt to keep his 
attention on the factory from whom 
he buys, rather than on the people 
in his community to whom he sells. 

And remember what a dealer sells 
and the service he renders are not 
things that people buy, use up and 
forget about. Automobiles are a vi- 
tal part in the daily life of people. 
They are partners in work and 
play, the willing servant for any 
need, the link between people and 
all the pleasure and benefits of 
modern living. Only the automobile 
dealer has prepared himself in his 
own community to translate all 
these benefits to the users of auto- 
mobiles. That is the story that must 
be told if we are to turn the spot- 
light of public appreciation on the 
individual dealer. 


Bradford Heads 
Daytona Group 


DAYTONA BEACH, Fla.—J. O. 
Bradford, president of Bradford 
Motors (Dodge-Plymouth) here, has 
been elected president of the Day- 
tona Beach Automobile Dealers 
Assn., it has been announced by 
the Florida association. 

Other officers named were M. C. 
Riley, of Riley Motors (Packard), 
vice-president, and W. Lewandow- 
ski, of Heintzelman Motors, Inc. 
(Ford), secretary. 


Root Picks Slattery 
John Slattery has been appointed 
manager of the newly - enlarged 
service department of Root for 
Nash, Inc., Buffalo, N. Y. 











Urged to Back Ballot Proposal; Dealers Elect Marsh .. . 





Ga. Hears Anti-Diversion Plea 


By Frances Satterfield 

Staff Correspondent 
SAVANNAH, Ga.—Gov. Herman 
Talmadge of Georgia called on all 
members of the Georgia Automo- 
bile Dealers Assn. to support the 
anti-diversion amendment on the 
ballot in this state Nov. 4. The 
amendment would allocate all of 
the state’s gasoline tax and auto 

tag money for highways. 


Gov. Talmadge and Hix Green, 





outgoing president of the GADA, 
both emphasized highway - ad- 
vancement campaigns in address- 
ing the 16th annual dealer con- 
vention here. Green reported that 
the Georgia Better Roads Com- 
mittee, made up of the GADA 
and many other organizations, 
was vigorously campaigning for 
the anti-diversion proposal. 

Max Marsh, of Macon, was 
named to head the association for 
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Honig Offers Car for 


cor is their dad. 





Mission of Mercy. 


A new Nash four-door sedan, equipped with bed, solved the problem of a family 
in Redondo Beach, Calif., when the father, John McBride, was injured in an automo- 
bile accident near Provo, Utah. His leg was broken and his left side paralyzed. His 
family faced the problem of getting him out of the hospital in Utah and home, as 
McBride, 74, could not be moved except with very careful handling. Spencer Honig, 
president of the Nash California Co. and director of the National Automobile Dealers 
Assn., heard of the plight and offered a 1952 Ambassador with a bed. McBride's 
two sons, Hodie and Donald, took off on the mission of mercy. They drove to Provo, 
Utah, picked up their dad and drove him back to Redondo Beach. Pictured above 
after return. to Redondo Beach are (left to right): Donald and Hodie McBride. In the 
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NADA Sets Sept. 30 Deadline 
For Vote-Drive Materials 


WASHINGTON. — George F. 
Ziesmer, chairman of NADA’s Pub- 
lic Relations committee, last week 
announced a Sept. 30 deadline for 
dealers to order personalized “get- 
out-the-vote” materials prepared by 
the committee for use in the cur- 
rent campaign. 

The deadline was necessary, said 
Ziesmer, because each leaflet car- 
ries the dealer’s name, address and 
make of car. A later date would 
have made it impossible to get the 
materials in time for dealers to 
help bring out a record vote Nov. 
4, he said. 

“Many dealers have postponed 
ordering their materials, think- 
ing that they still had plenty of 
time,” Ziesmer said, “but this is 
not true. Each packet contains 
materials that will definitely iden- 
tify the dealer with the nation- 
wide program. It takes time to 
get them printed.” 

The committee has suggested that 
dealers intensify their programs be- 
tween Oct. 15 and Nov. 4. Posters 
and car strips—part of the NADA 
packet—should be put up not later 
than Oct. 15 and should be kept in 
showroom windows until Nov. 4, 
the committee says. Most dealers 
are distributing “vote” leaflets with 
their bills and statements, and 
some dealers are making a special 
mailing. 

Many local and state dealer asso- 
ciations, as well as NADA area 
chairmen, have planned intensive 
programs to encourage a large pres- 
idential vote. The Connecticut Au- 
tomobile Dealers Assn. appropriated 
$5,000 for newspaver and radio ad- 
vertising in the Nutmeg state. 

The North Carolina Assn. plans 
a special leaflet, “The Voter’s 
Guide,” for distribution by deal- 
ers in that state. Many local asso- 
ciations plan special newspaper, 
radio and television promotions. 

To help associations and area 
chairmen promote the program, 
NADA has prepared a special pro- 
motional kit containing news-fea- 
tures, cartoons, radio broadcasts, 
suggested advertisements, “drop-in” 
ads, and other aids. According to 
Walter M. Kiplinger, NADA public 





relations director, this kit will be 
mailed this week. 

In all except five states, dealers 
are offering to transport voters to 
the polls. Offering transportation 
to the polls by individuals or or- 
ganizations is prohibited by state 
laws in Minnesota, Nebraska, Ne- 
vada, Oregon and Utah. For these 
states NADA prepared a special set 
of materials which emphasize the 
importance of voting but omit the 
transportation offer. 

“I cannot stress too strongly the 
advisability of every dealer identi- 
fying himself with the national pro- 
gram,” said Ziesmer. “This program 





(See DEADLINE, Page 80, Col. 4) 


the coming year. Other officers are: 
A. K. Dearing, Savannah, first vice- 
president; John H. Lander, Atlanta, 
second vice-president, and Edward 
Edwards, Columbus, treasurer. L. L. 
Austin, will continue his duties as 
executive secretary. 

Directors named to serve two 
years are Arthur Rylander jr., 
Americus; Phil Adams, Dublin; 
J. T. Anderson jr., Marietta; W. G. 
Southwell jr., Valdosta, and Henry 
B. Darling jr., Augusta. 

Green, under the by-laws of 
the association, will serve as a 
director for one year. Directors 
who have one more year to serve 
from previous elections are: 
W. W. Jolley, Savannah; R. L. 
Rich, Bainbridge; Philip J. Sher- 
idan, Griffin; C. M. Daniel, At- 
lanta, and J. C. Lawson, Toccoa. 
The first business sessions heard 

J. Saxton Lloyd, president of 
NADA, report on NADA activities 
for the past year. 

Gov. Talmadge also advocated 
support of the amendment which 
will reduce the ad valorem taxes 
from five mills to one-fourth mill, 
and for the amendment which 
would extend the county unit sys- 
tem into the general election. 

Dr. Kenneth McFarland, educa- 
tional consultant to General Mo- 
tors, addressed the banquet. 

Green, in his final report, 
singled out for particular praise 
A. M. Costley, NADA director 
from Georgia; .Martin Johnson, 
on the Business Management 
committee of NADA, and Hal 
Smith, of NADA’s Truck commit- 
tee. He reported on his own ac- 
tivities on the Industry Relations 
committee. 

Green praised the work of Lake 
B. Holt, of Savannah, for his han- 
dling of the association’s insurance 
program, and of A. S. Farris, A. O. 
Mitchell, George M. Couch, Joe 
Westbrook, Martin L. Johnson and 
Sims Garrett for their work on the 
public affairs committee. 

“No bills were passed that were 
detrimental to the automobile 
dealers,” Green said, “and a number 
of bills were passed which were 
quite helpful, not only to the deal- 
ers, but to numerous other citi- 
zens.” 

He urged the dealers to work 
wholeheartedly in the NADA “get- 
out-the-vote” campaign, and_ to 
formulate plans in their communi- 
ties for furnishing automobiles for 
people to get to the polls. 

More than 300 members of the 
association’s total membership of 
575 attended the meeting, many of 
them accompanied by wives and 
friends. In token of appreciation of 
Green’s service during his adminis- 
tration, the members presented him 
with an antique silver tray. 
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Although some auto makers are 
it’s now doubtful that there will 


ers are testing or 


it’s just a matter 


little longer. 





whose members 


Wembhoff 
subject matter for the past 18 years, the greatest upsurge in this 


category naturally coming in the 
club’s weekly lunches . 
tops all Economic Club speakers 


brook Pegler second and Michael 
But two auto industry officials — 


Sunday closing program attained; 
Sundays 





equipment on 1953 models. One barrier is production, since only 
Goodrich and Firestone are currently producing 
this type, although other original-equipment build- 


less variety. Another barrier is the tire’s popularity, 
which some auto makers feel hasn’t been built up 
adequately as yet. But tire-industry insiders believe 


down) that the tube will become ancient history in 
new-car tires. Truck tires of this type may take a 


What subjects are auto executives most inter- 
ested in? Analysis by Detroit Economic Club, 


International Affairs to be the leading speaker 


ernment and Social Welfare were the next top subjects for the 
. . Senator Taft (in election year of 1948) 


Coyle in same year — are among the top 10 drawing cards. 

Stanley Peeler, charter member, has been given an honorary life 
membership in the West Palm Beach (Fla.) association . . . Washing- 
ton (D. C.) dealers are proud of the nationwide attention their 


and report that 97 percent of 147 members are closed 100 percent on 
. .. Dave Holmes, of Battle Creek, has been elected NADA 
director for Michigan (outside Detroit). 


interested (if the price is right), 
be any tubeless tires as original 


about ready to introduce the tube- 


of time (when the price is brought 


include most auto officials, shows 


last 10 years. Business and Gov- 


in drawing crowds, with West- 
Di8alle, then OPS director, third. 
Paul Hoffman in 1949 and M. E. 


have printed portfolio on subject 


—Pete WemMuorr, Editor, 
Automotive News 
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AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
m and dealers in motor vehicles, parts.and accessories. § 2. A fair profit to 

the dealers on every used vehicle accepted in partial payment for a new 

A car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
jovernments applied to the building and maintenance of highways. 
i The elimination of government and bureaucratic controls over this 
ndustry. § 5. A return to the precepts of independence and the rewards of 
applied energy and ability, which made America and gave more of her 
citizens more of the better things of life than anywhere else in the world. 
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Capsule Comment 


To make up volume lost during the steel strike, most auto 
makers are planning ambitious production schedules for the 
remainder of 1952. Looks like at least 1,500,000 cars in the 
next few months, AUTOMOTIVE NEWS estimates. 


Dealers are back in the selling business again alright. 
* * * 


Montana dealers association has gone on record as favor- 
ing a one-cent gasoline tax increase to provide more cash 
for road building. 


Auto dealers are taking a more active interest in high- 
ways and safety, which harbingers well for the future. 


A joint survey by New York, New Jersey and Connecticut 
commissions points up the postwar exodus of industry and 
people from highly centralized urban areas to the suburbs 
—and cites this significant reason: “The greatly increased 
use of private autos by factory workers and the freedom of 
location afforded by truck transportation, have given plants 
a new mobility.” 


Placing another nail in the coffin of the term “pleas- 
ure car.” 
* 7 ~ 


Striving to trim costs wherever possible, auto manufac- 
turers are working diligently to hold down new-car prices, 
and there is a good possibility that 1953 model prices will re- 
main steady, an AUTOMOTIVE NEWS survey shows. 


Proving again why auto prices in postwar have not 
risen as greatly as other commodities. 


* * * 


Through stringent economies in operating expenses, the 
nation’s auto dealers were able to end up the first half of 
1952 with a creditable—albeit low—profit for the period. 


Well done, dealers, but look out for the harder peri- 
ods ahead. 


NPA’s recently announced changes in output quotas for 
individual auto makers naturally stirred up considerable dis- 
content among both the gainers and the losers. 


By early 1958, let’s hope we can get rid of government 
controls over the auto industry. 








Auto 
Forum 


“If 15 or 20 top teams domi- 
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nate TV there is no hope for 
amateur football.” — Bos Hat, | 
chairman of the NCAA TV | 
committee. 

* * * 


Going To Be Different? 


“The ’48 disaster behind them, 
U. S. pulse-takers view the 1952 
balloting cautiously but confi- 
dently. They’ve learned from 
past errors, they say, and they 
promise that new techniques 
will tell a different story this 
fall.”—Collier’s, 


* * * 


Thinks They’re Bluffing 

“The Russians have brilli- 
ant physicists and mathema- 
ticians, brilliant purely in the- 
ory. In jet propulsion, they are 
probably ahead of use in the- 
ory. But theory alone does not 
produce an A-bomb, or an 
army, or morale. We’ve allowed 
ourselves to be bluffed into 
thinking the Russians have 
produced more than they 
have.” — Carlton S. Proctor, 
president, American Society of 
Civil Engineers. 


* * * 


Plug for Credit 


“So long as the nation in- 
creases its total wealth, its 
productivity, its use of man- 
power and resources for do- 
mestic production, and so long 
as the number of our families 
is on the uptrend, the net level 
of consumer debt must rise or 
something will be drastically 
wrong in the economic pic- 
ture.”,—WiuiaMm J. CHEYNEY, 
executive vice-president, Na- 
tional Foundation for Consum- 
er Credit. 

. * * 


Things Look Better 
“It is probable that sometime 
in 1953 it will be possible to re- 
move from the civilian economy 
many of the priority regulations 
existing today. I was overly pes- 
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simistic about the confusion 
that would result at the end of 


—— Letterbox 





the steel strike.”—Henry Fowler, 
Defense Production Administra- 
tor. 

- . x 


Is It That Bad? 


The Sparsity of ethics in a 
general survey of public rela- 





‘Here’s the Answer... . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 

if you so request. Address Editor, Automotive News, Detroit 26, Mich. 
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tions in America during the 
half - century is conclusive 
proof that public relations has 
not yet achieved the status or 
dignity of an actual ‘profes- 
sion’ as we accept the word.”— 
Helen Walker Holman in The 
Sign. 


Old Car List 

Attention: F. Kosterman, Green- 
field Center, N. J. 

In Automotive News’ August 18 
Letterbox, you inquired about a list 
of old car makers. This data ap- 
peared in one of Automotive News’ 
first Almanacs. 

Thornton Anderson, National 
Used Car Market Report, 3823 Cold 
Spring Lane, Baltimore, Md., has 
recently published a book contain- 
And opportunities are chal- ing the genealogy of car makers. 
lenges.” C. L. McCueEn, gener- —J. Howarp Piie, Washington, D. C. 
al manager of General Motors . £ & 

Research Laboratories. 
Turntable 


* 7 * 
. ge Kindly list a manufacturer, who 
Meter Era Justified builds a car turntable suitable to 
“I don’t believe that any city turn cars around, in order to avoid 
or that any branch of govern- backing out of our one entrance in 
ment should go into business our service department.—L. Tyson 
in any form unless private en- Betty, Blue Ridge Mtrs., Ine. 
terprise fails to and cannot (Studebaker), Asheville, N. C. 
furnish a service that the pub- Epiror’s Note: Macton Machin- 
lic needs and must have. It is ery Co., 217 Locust Ave., Port 
my conclusion that private en- Chester, N. Y. 
terprise has failed to furnish ‘ ee 
a utility we must have, and 
that is parking.”—William E. 
Brown, mayor of Ann Arbor, 
Mich. 


= x * 


Knocking Hard Now 

“I think right now is the 
‘age of opportunity’ — for the 
more problems we have, the 
more opportunities we have. 


Biggest Issue 


Just to settle a little wager be- 
tween my friendly competitor up 














10 Years Ago... 


The Big Story 


The lack of materials for building replacement auto parts may be 
relieved by the recent WPB overall program to control the flow of 
materials, it has been reported. Under the L-158 order, which per- 
mitted makers to produce certain stated quotas, manufacturers have 
experienced difficulty in getting materials even though they were 
supposed to be guaranteed under the PRP program... “Tire-aids” 
to conserve badly needed rubber are being put out by the industry 
in an attempt to keep more cars on the road with adequate tires. 


—From the files of Automotive News. 














the street and myself, will you 
please tell me the largest issue ever 
published by Automotive News? 

I mean the weekly issues, not 
your annual Almanac. — ATLANTA 
DEALER. 

Epitor’s Note: On Jan. 28, 1952, 
there was a 100-page issue. That 
beat the previous high of 96 
pages on Sept. 10, 1951. 


* * * 


For Left Foot 


A recent issue of AUTOMOTIVE 
News pictured an accelerator ex- 
tension for automatic transmis- 
sions, making left-foot acceleration 
possible. 

We would appreciate any help 
you can give us in locating the 
manufacturer.— Wiauam J. Lake, 
John F. Daly, Inc. (Ford), Phila- 
delphia. 

Epiror’s Note: William Walter 
Co., 2137 N. 59th St., Milwaukee. 


* * * 


To the Rescue 

Referring to the request of George 
A. Moffitt, New York City, in the 
Sept. 8 issue of Automotive News: 

In 1947, the Eaton Mfg. Co., 
Cleveland, on the occasion of its 
35th anniversary, had prepared for 
private circulation, “A Chronicle of 
the Automotive Industry in Ameri- 
ca-Revised Edition 1893-1946.” On 
page 46, is a picture of a 1926 Jor- 
dan Playboy. 

It might be, that the Eaton Mfg. 
Co. could supply Mr. Moffitt with 
information as to where he could 
secure pictures of the Jordan Play- 
boy, Windsor-White Prince and Reo 
Royal coupe or coach.—CLauBEL 
Fre, secretary to the chairman, 
Borg-Warner Corp., Chicago. 
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Today radio entertains, informs and sells peo- 
ple wherever they go. 


In fact, the average American spends more time 
with radio than with magazines, TV, and news- 
papers combined. 


People listen to radios in cars, kitchens, yachts, 
bedrooms, living rooms, trains, canoes, bars, 
terraces, hotels, restaurants, beaches, deserts, 
mountain-tops, airplanes. 


Right now there are 105,300,000 radio sets in the 
country. Virtually every home is a radio home— 
and over half of them have two or more sets. 


eat ta 





In automobiles alone, there are 27,424,500 radios. 
At any given moment, over one-third of the radio- 
equipped cars on the road have their sets in use. 


And last year Americans bought 12,775,000 new 
radio sets! 


Radio reaches its vast audience at far lower cost 
than any other medium—whether by nation- 
wide networks or local stations. 


No doubt about it: 


The smartest buys in all advertising are being 
made in radio. And they’re being made right now. 





This man is now being sold a food freezer 


Broadcast 
Advertising 
Bureau, Inc. 
BAB is an 
organization 
supported by 
independent 
broadcasters, 
networks and 
station 


representatives 





all over America 


270 PARK AVE., NEW YORK CITY 
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Stine Plants Get Navy Job... 





L-M to Manufacture 
Super-Jet Engine 


By Ed Janicki 
Staff Writer 


DETROIT.—Ford Motor Co., 
which recently was given a big 
contract for the development of 
the Army’s newest Jeep, now will 


Olds Gives Banks 
Central Region; 
3 Others Rise 


LANSING.—Harry F. Banks has 
been named central regional man- 
ager of Oldsmobile, with headquar- 
ters in Detroit, General Sales Man- 
ager G. R. Jones announced last 
week. Jones revealed three other 
personnel changes. 

Edward D. Ruth, formerly Char- 
lotte, N. C., zone manager, was 
made Detroit zone manager, suc- 
ceeding Banks, and Roland E. Gif- 
ford was advanced from assistant 
zone manager to zone manager at 








William Escher 


Harry F. Banks 
Charlotte. William Escher became 


national used-car merchandising 
manager at Lansing, taking over 
the duties of H. C. Gepp, recently 
named Dallas zone manager. 


Banks has served General Motors 
for nearly 26 years, starting with 
Buick as a district representative 
at Chicago in 1926. He transferred 
to Milwaukee as district repre- 
sentative for B-O-P in 1932 and 
joined Oldsmobile as Milwaukee 
zone manager in 1933. 


As central regional manager, 
Banks succeeds O. F. Frost, who 
has resigned. 


Ruth served four years with GM 
overseas before joining Oldsmobile 
as a retail salesman in 1931. 

Gifford joined Oldsmobile in 1942 
in the accounting department and 
served as advertising manager and 
district manager in the Detroit 
zone before going to Charlotte. 

Escher joined Oldsmobile as a 
student apprentice in 1927. 





Universal Motor, Inc. 


Universal Motor, Inc. (Ford), Ak- 
ron, has started work on a second 
floor addition to its service build- 
ing which will more than double its 
service area. The $40,000 project 
will add 6,000 square feet of floor 
space and will be able to handle 20 
more cars. A hydraulic service ele- 
vator will be installed to lift cars to 
the second floor. 





build the most powerful American 
jet engine, it was revealed last 
week. 

The new engine will be a vastly 
improved version of the Westing- 
house J-40 model, which Ford was 
scheduled to manufacture earlier. 
It will be constructed at Ford’s new 
$50,000,000 Lincoln-Mercury plant at 
Romulus, according to L. K. 
Marshall, manager of the division’s 
defense production. 

Parts for the engine will be 
turned out at L-M’s plant at 
Wayne, Mich. Both plants are 
located just west of Detroit. 

The Romulus plant now is under 
construction, and completion of the 
Wayne unit is expected some time 
this fall, according to company 

spokesmen. Although it will be pri- 
marily designed for car assembly, 
the Wayne plant will devote about 
one-quarter of its space to produc- 
ing the jet parts. 

Capable of developing power 2% 
times as great as that of all four 
engines of the World War II B-29 
Super Fortress, the new engine will 
power the Navy’s latest jet fighters, 
the Douglas F4D Skyray and the 
McDonnell F3H Demon. Both 
planes now are undergoing flight 
tests. 

The Skyray was developed after 
tests on the Navy’s Skyrocket 
which flew nearly 1,300 miles an 
hour and nearly 80,000 feet high. 
According to the Navy, the new 
Ford-produced engine will be the 
first to provide a constant speed 
drive for aircraft accessories, 
said to result in substantial sav- 
ings .in weight and space, The 
engine will be 25 feet long. 

Although thrust of the new en- 
gine still is secret, it is understood 
to be at least 10,000 pounds and has 
an equivalent of 25,000 horsepower 
at today’s jet flight speeds. Previ- 
ous models which Ford was sched- 
uled to build had a thrust rating 
of 7,300 pounds. 

The F-86 Sabre, which presently 
holds the world’s speed record, has 
an engine with a 5,200-pound thrust. 


* * * 


Five Auto Firms Get 
$4,412,978 in War Orders 


Five automotive firms last week 
were awarded defense contracts 
totaling $4,412,978, according to 
ordnance district announcements. 

Three separate orders totaling 
$3,659,063 went to Continental Mo- 
tors Corp., Muskegon, Mich. They 
cover spare parts and engines for 
the Navy. 

Other awards: AC Spark Plug, 
Flint, $174,000 for repair and modi- 
fication of gun, bomb and rocket 
sights; ACF Brill Motors Co., Phil- 
adelphia, $264,407, military vehicles; 
Borg-Warner Corp., Bellwood, IIL, 
$219,480, cartridge cases, and Inter- 
national Harvester, Chicago, $96,- 
028, truck kits. 








AAA Cites Dealers for Loaning Cars— 


Four District of Columbia auto dealers were honored by the American Automobile 
Assn. and awarded certificates of merit recently in connection with the loan of cars for 
use in behind-the-wheel driver training courses. A certificate was presented to each 
dealer at a special luncheon given by AAA. Shown here at the presentation are (left 
to right): Francis G. Addison, chairman of AAA's advisory board, in D. C., who made 
the presentation for the club; L. C. Prichard, sales manager, Arcade Pontiac; Dick 
McKee, vice-president, McKee Auto Service; Robert Grill, Flood Pontiac; E. M. Kuper- 
smidt, president of Coast-in Pontiac, and Hobart M. Corning, D. C. school superintend- 
ent, who expressed the appreciation of the school system for loan of the cars. 








Used-Car Bulletin from Detroit... 





Sept, 10 

(Sale very fast, with plenty of 

good, clean cars, Sold 57 out of 90 
cars offered.) 

BUICK—’52 Special 4-dr., 


$2,500". ‘50 


RM 4-dr., $1,645*, $1,430; Rm Rivi- 
era, $1,840*. ‘47 2-dr., $735. 

CADILLAC—’50 Series 60 4-dr., $2,- 
900°. 

CHEVROLET—’50 2-dr., $1,275*. °49 
2-dr., $865. '47 2-dr., peao. "46 2-dr., 
$475. 

CHRYSLER — ’'52 NY 4-dr., $2,175*; 
club coupe, $2,580. ‘51 NY 4-dr., 
$2,020. ‘50 Royal 4-dr., $1,590. '46 


4-dr., $550. 
DeSOTO—’51 4-dr., $1,525. 
DODGE—'48 4-dr., $575. '47 club coupe, 
675 


$675. 
FRAZER—'48 4-dr., $430. 
FORD—’' 52 Victoria, $2,385*. 
. "50 2-dr., $1,205; 
, $1, 145. , $935; 
"46 club coupe, $505. 
HUDSON — ’'52 Hornet 4-dr., $2,430*; 
club coupe, $2,375. ‘51 Hornet 4-dr., 


"51 conv., 


$1,425* 

KAISER—’ 51 2-dr., $1,500*. ‘49 4-dr., 
$675. '48 4-dr., ‘$300. 

MERCURY—’49 2-ar., ® 110. '48 conv., 
$765. °'46 4-dr., $500 

NASH—’49 4-dr., "$870. '47 club coupe, 
$450. °46 4-dr., $325. 

OLDSMOBILE—’50 (98) 2-dr., $1,635*, 
$1,500; (88) 2-dr., $1,490*. °49 (88) 
2-dr., '$1,250°. 47 (76) 2-dr., $675*; 
(98) 4-dr., $570*. 

PACKARD—’47 4-dr., $500. 

PLYMOUTH—’'49 conv., $1,055. 

PONTIAC—’51 2-dr., $1,840*, $1,600; 
4-dr., $1,715. °48 2-dr., $920*. °46 
2-dr., $445, $400. 

ag yoy 50 conv., $1,055. ‘48 


club coupe, $705 
WILLYS-OVERLAND--'52 Aero 2-dr., 
$1,500. 





Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday.) 





*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 66-68 


Sept. 3 
(Plenty of good buyers, so 
went fast. Sold 53 cars out of “si 
offerings.) 

BUICK—'49 RM 4-dr., $1,215* 
4-dr., $705. '47 Super 2-dr., 
RM 4-dr., $390. 

CADILLAC—’51 (62) 4-dr., $3,250*. 

CHEVROLET — '52 Bel-Air, $2,275*, 
$2,165; %-ton pickup, $1,240. '50 Bel- 
Air, $1,455; SL Deluxe 2-dr., $1,305*. 
‘46 FL Aerosedan, $540. 

CHRYSLER—’47 Windsor 4-dr., $695°*. 

DeSOTO—’'52 Firedome (8) club coupe, 


$3,160*. 
DODGE—'51 Coronet 4-dr., $1,490*. 


"48 RM 
$650. '46 


FORD—’52 Custom (8) 4-dr., $2,045. 
‘51 Custom (6) 2-dr., $1,250. '50 %- 
ton panel, $515; Custom (8) club 
coupe, $1,225. '49 Custom (6) 2-dr., 
$830. '48 SD (8) 4-dr., $620. '47 SD 
(8) 2-dr., $590. "46 SD (8) Sports- 
man, $220. 


HUDSON — ‘51 Commodore (8) 4-dr., 


$1,725*. "48 Super (6) 4-dr., $650. '46 
Super (6) 2-dr., $275. 
KAISER—’52 4-dr., $1,480. '51 Henry 


J (4) 2-dr., $705, $815. °47 4-dr., 
$230. 

MERCURY—’50 club coupe, $1,325°, 
$1,250. '49 stationwagon, $995. 

NASH — ‘51 Rambler conv., $1,280*; 
stationwagon, $1,100. '49 (600) 2-dr., 
$910. '46 Ambassador 4-dr., $435. 

OLDSMOBILE—’52 Super (88) conv., 
$2,890*; (98) Holiday, $3,280*. '49 
(98) 2-dr., $1,300*; (88) 2-dr., $1,- 
060*. '46 (66) 4-dr., $440. 

PLYMOUTH—'50 Suburban, $1,365. 

PONTIAC—’52 Chieftain (6) 4-dr., $2,- 
250*. ’51 Chieftain (8) 2-dr., $1,700*. 
‘50 Catalina, 2 at $1,730*; conv., $1,- 
525. '47 SL (8) 2-dr., $640. 

STUDEBAKER—’51 Commander (8) 4- 
dr., $1,450*. "50 Champion club coupe, 
$1,090*. '47 Champion 4-dr., $665. 








2,500 Due at Pa. Parley; 
Lloyd, Rukeyser to Talk 


HARRISBURG, Pa. — (UTPS) — 
Plans for the 32nd annual conven- 
tion of the Pennsylvania Automo- 
tive Assn., Oct. 9-11 at the Haddon 
Hall in Atlantic City, were an- 
nounced last week by Claude S. 
Klugh, general manager. 

Klugh predicted that 2,500 new- 
car dealers, their wives and 
guests will attend the session, ex- 
pected to be the largest in the 
history of the organization. 

Business sessions will open Oct. 
9 at 9:30 a. m. with a talk by L. A. 
Bloom, of Scranton, president of 
PAA. His subject will be “Storm 
Signals on the Horizon.” 

Guy Arthur, of Guy Arthur Asso- 
ciates, Toccoa, Ga., will discuss 
“Employer - Employe Relations.” 
Pennsylvania’s Gov. John S. Fine 
will address the dealers. 

J. Saxton Lioyd, of Daytona 
Beach, Fla., president of the Na- 
tional Automobile Dealers Assn., 
will address delegates on the 
topic, “Current Dealer Problems 

the President of 
NADA,” 


for the U. 
address by Merryle Stanley Ru- 
keyser, of New Rochelle, N. Y., 
noted lecturer, broadcaster, eco- 
nomic columnist and _ business 
consultant. 

Highlight of the morning session 
on Oct. 11 will be a teen-age driver- 
training panel. George C. Lowe, 
director of traffic safety education 
of Atlantic Refining Co., will be 
moderator. Serving on the panel 
will be students from six Pennsyl- 
vania high schools who have suc- 
cessfully completed a course in 
driver training at their respective 
schools and are now licensed driv- 
ers. 

There will be a luncheon Oct. 10, 
when the board of directors will 
honor safety committee members 
and their area chairmen. Ladies 
will be entertained the same after- 
noon at a movie and lecture to be 
given by Cornelius Vanderbilt jr., 





Detroit Economic Club 
Hears Williams, Alger 

DETROIT.—Gov. G. Mennen Wil- 
liams and his Republican opponent, 
Fred M. Alger jr., will kick off the 
fall luncheon season of the Detroit 
Economic Club today noon (Sept. 
15) at Hotel Sheraton-Cadillac. 

Next Monday’s luncheon (Sept. 
22) will feature the two Michigan 
candidates for the U. S. Senate, 
Senator Blair Moody and Rep. 
Charles E. Potter. 





New York City, author, journalist 
and traveler. 

Final convention speaker will be 
Dr. James L. Brakefield, director 
of public relations, Liberty National 
Insurance Co., Birmingham, 
Ala. 

Roderick Hauser, Hauser Chev- 
rolet, Bethlehem, has been ap- 
pointed general convention chair- 
man, with the following named as 
committee chairmen: 

Attendance—John B. White, Phil- 
adelphia; program—John V. Booth, 
McKeesport; entertainment—R. C. 
Jones, retired Reading auto dealer, 
and reception—J. E. Wolfington, 
Philadelphia. 





Korea Vets, Too 
Now Available to Dealers 
For On-Job Training 


CHICAGO.—The Chicago Auto- 
mobile Trade Assn. advised its 
members last week that the new 
GI bill for Korean veterans pro- 
vides dealers with a new crop of 
vets for on-the-job training. 

As of right now, CATA said, the 
procedure for certification of deal- 
ers to provide training appears to 
be about the same as previously 
used for World War II vets. 

Chicago dealers were told to ap- 
ply to the Illinois state board for 
vocational education, stating that 
they wish to be certified to train 
vets in jobs for which they have a 
training program. 





Arkansas Parley 
To Hear Bayne 


In ‘Dealer’ Role 


HOT SPRINGS, Ark.— The an- 
nual convention of the Arkansas 
Automobile Assn. here Sept. 21-23 
will hear Joseph E. Bayne, general 
sales manager of Lincoln-Mercury, 
speak on “If I Were a Dealer.” 

Alan G. Rude, vice-president o: 
Universal C.LT. Credit Corp.; Fred 
Smith, vice-president of public re- 
lations for William Powell Co., and 
M. R. Darlington, managing direc- 
tor of the Inter-Industry Highway 
Safety Committee, also will speak. 

Robert S. Armacost of Kansas 
City, first vice-president of NADA, 
will speak on “Industry Relations,” 
and W. S. Miller, Little Rock at- 
torney, will discuss “How the 1951 
Revenue Act Affects Automobile 
Dealers.” 

Roland Hughes, president of the 
state organization, will preside. 

In conjunction with the state as- 
sociation’s meeting, a four-state re- 
gional conference of NADA officials 
will be held Sept. 19. Representa- 
tives from Kansas, Oklahoma, Mis- 
souri and Arkansas will be present, 
with Mead Norton, NADA vice- 
president, presiding. All meetings 
will be held at the Arlington hotel. 


Bullet Ends Life 
Of Jackson, 40, 
Hudson Officer 


GROSSE POINTE, Mich.—Rich- 
ard W. Jackson, 40, vice-president 
of Hudson Motor and son of a com- 
pany founder and 
former president, 
was found dead 
in his car with a 
bullet in his head 
here Thursday 
morning in this 
residential Detroit 
suburb. 

The patrolman 
who _ discovered 
Mr. Jackson’s 
body on Lake 
Shore drive said 








R. Ww. Jackson 
it was slumped on the right-hand 


side of the car. Mr. Jackson was 
clutching a German Luger pistol in 
his left hand. An empty shell cas- 
ing was on the floor of the car. 

Police said it apparently was a 
suicide. Mr. Jackson’s briefcase 
was in the car and his billfold 
had not been disturbed. 

Mr. Jackson’s father, R. B. Jack- 
son, was president of Hudson from 
1923 until his death in March, 1929. 
He was one of the organizers of the 
company in 1909. The deceased was 
named Hudson director in 1941 and 
vice-president in 1943. He joined the 
firm in 1933. 

Mrs. Jackson, a son and a daugh- 





ter survive. Another daughter 
drowned in June, 1949. 
Farm Machinery Hits Record 


MONTREAL.—The value of farm 
machinery and equipment in Can- 
ada—including trucks, tractors and 
combines—reached an alltime high 
of almost $2,000,000,000 in 1951, the 
bureau of statistics reports. This 
was more than triple the amount of 
1941 and more than 17 times 
greater than the $108,000,000 worth 
at the turn of the century, the 
bureau said. 








Willys Awards Scholarships— 


Twenty-six Toledo area high school graduates, all children of employes of Willys- 
Overland, met with company officials and University of Toledo representatives to 
receive scholarship certificates. Five were awarded four-year scholarships to the uni- 
versity, covering costs of books and tuition in a course of the winner's choosing, plu: 
a $100 award on graduation. All 26, making up the group qualifying for university 
screening tests on which the awards were based, received pen and pencil sets from 


Willys. 


' 
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DIVERSIFIED—In fields of entertainment, automobiles, oil, aircraft, food and many other 
major industries, the Los Angeles market is either first, second or third in the United States. 


LOS ANGELES 


America’s Market Number Three 


By any measure of interest to adver- 
tisers, the Los Angeles market is Amer- 
ica’s third largest. The continuance of 
this position and probable higher rank- 
ing in the future are based on a highly 
diversified economy. In many impor- 
tant industries such as apparel, ma- 
chinery, lumber, fabricated metals, 
chemicals, rubber and others, Los 
Angeles County ranks no lower than 
third in the nation in number of 


plants in operation. This wide spread 
of activity assures a broad base for 
employment — no one-plant or one- 
industry dangers here! 

In the Los Angeles market, one news- 
paper sets the pace for all others in 
daily, Sunday and home-delivered cir- 
culation and in volume of advertising 
in all major categories measured by 
Media Records. This newspaper is the 
LOS ANGELES TIMES. 
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WORLD’S GREATEST MIGRATION — In reaching 4,386,400 population, Los An- 
geles County has been the focal point of the mightiest movement of humans in 
history. It has grown 49% in the last ten-year period, 343% in thirty years! 
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~ The LOS ANGELES TIMES 


In circulation, the Los Angeles Times 
now leads its nearest competitors by 
the widest margins in history. During 
the six-month period ending March 31, 
1952, weekday circulation ‘of The 
Times averaged 396,112 copies. This 
represents a lead in weekday circula- 
tion of 72,176 over the second paper 
(morning) and 91,056 over the third 
paper (evening). In the Sunday field, 
the Los Angeles Times averaged 
779,155 copies, an average lead of 
49,801 copies over the second Sunday 
newspaper in the market. In addition 
to the greatest lead in its history in 
total daily and Sunday circulation, The 
Times continues to lead all other Los 
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ADVERTISING COMPARISON CHARTS ABOVE ARE BASED ON MEDIA RECORDS FOR THE FIRST SIX MONTHS OF 1952 


LOS ANGELES 


REPRESENTED BY CRESMER & WOODWARD, NEW YORK, CHICAGO, DETROIT, ATLANTA AND SAN FRANCISCO 
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Newspaper Number One in America’s Third Market 


Angeles newspapers by a wide margin 
in volume of home-delivered circula- 
tion. More than 75% of all Times 
weekday circulation is delivered by 
carrier to subscribers. 
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British Makes at Canadian Show— 


This is an overall shot of the British motor show at the Canadian National Exhibition 
in Toronto. Housed in a tent covering 34,000 square feet, the exhibit is credited for 
the sale of a subst of cars and trucks. An estimated 60,000 persons 
attended the show daily. 














As Manpower Grows Shorter . . . 





Output Clouded by Labor Unrest 


Fare -eagerl plant and supplier 
strikes nibbled at auto produc- 
tion during the past week, while 
the threat of others clouded some 
production schedules. 

Too, the returning specter of a 
manpower shortage, coupled with 
the prospect of a nationwide coal 
strike by the end of this week, 
seemed to hold more long-range 
threats to auto production plans. 

Eighteen-hundred production 
workers walked out of Lincoln- 
Mercury’s Metuchen (N. J.) assem- 
bly plant last Tuesday, while 6,500 
more threatened to halt production 
in the Cadillac plant in Detroit. 

The Borg-Warner strike entered 
its third week, and nearly 2,000 
Firestone workers, members of the 
CIO United Rubber Workers, 
turned down a Sept. 8 plea from 
their leaders and rejected a pro- 
posed contract for the second time. 

- +. * 


EANWHILE, auto dealers on 





chinists either grow or collapse, and 
court tests in Michigan and Oregon 
promised to settle the issue of 
“nuisance” picketing in those states. 


The slowly growing shortage of 
engineering, technical and other 
skilled workers was behind a 
Sept. 8 conference in Chicago, 
called by the engineering man- 
power commission of the Engi- 
neers’ Joint Council. 

L-M workers at Metuchen struck 
Sept. 9 for improved health and 
safety factors. Wages were not at 
issue between the company and 
members of Local 980, UAW-CIO, 
and 250 salaried employes remained 
on the job. 

+ * 

i ie threatened Cadillac stoppage 

followed a Sept. 7 strike vote, 
giving the UAW-CIO executive 
board authority to call a strike at 
the General Motors plant at any 
time. Charles H. Westphal, presi- 
dent of Cadillac Local 22, said: 








Wartchow Opens for K-F has opened Dean Wartchow Motor three widely scattered fronts “The union has been trying for 
Dean Wartchow, formerly with|C° ‘K-F), at 2310 S. Main St.,| watched organization plans of the! nearly a year to get higher wages 
the main office of Kaiser-Frazer, | Houston. AFL International Assn. of Ma-! for quality control men” whose 
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Official Used Car 


Guides will come to you every 


wire-o-bound more 


f> i than 250 pages quarterly .. . 
|| with supplements for the inter- 
{ vening months to keep you 

abreast of continuously chang- 


ing facts and figures... 


up-to-date average retail, average loan, 
and average "As-Is” values; current O.P.S. 
Ceiling Prices; insurance symbols; factory 
A.D.P. prices, motor and serial numbers, 
model identification and mechanical speci- 
fications plus average loan and average 
retail values on most trucks up to 16,000+ 


G.V.W. and, that’s not all! 


You get illus- 


trated serial and motor number locations, 
identification data . . . everything you'll 


want to know! 


NATIONAL AUTOMOBILE DEALERS USED CAR GUIDE COMPANY 


1026 17th Street, N. W. Washington 6, D. C. 








duties, he said, have been in- 
creased, Other issues include a 

union charge of faulty ventilation 
and refusal to boost salvage 

torch-cutters to skilled classifica- 
tion. The plant was closed twice 
this summer by heat strikes. 

At the Chicago manpower con- 
ference, Chairman Carey H. Brown 
of the engineering commission 
urged prompt action on a national 

(Continued on Page 77, Col. 1) 


Mich. Truckers 
Map Big Ad, 
Promotion Push 


By Jack Weed 
Truck Editor 

TRAVERSE CITY, Mich. — The 
Michigan Trucking Assn. in its 
annual convention here revealed 
plans for a statewide advertising 
and promotional effort on the 
theme of “Know Your Truckers 
Better.” 


Walter F. Cary, retiring president 
of MTA, told the membership that 
the program contemplates use of 
seven or eight key radio stations 
in a broadcast scheduled for 26 
times on the air, in addition to use 
of 50 weekly and 40 daily news- 
papers, 30 billboards and seven 
state magazines of wide coverage. 

It is expected that the cam- 
paign will cost something like 
$100,000 for the coming year. 

Allman Advertising Agency will 
handle the account. Les Allman, 
head of the agency, is particularly 
experienced in truck goodwill pro- 
motion, having been with Fruehauf 
for several years as head of that 
company’s public relations in the 
fight for better truck conditions. 


Cary, who is credited with being 
the real father of the state adver- 
tising program, is in line next to 
become president of the American 
Trucking Assns. His election may 
presage an even greater activity on 
the part of the national association 
along public relations lines. 


The Michigan convention was 
remarkably unconventional. A11 
business talks were confined to 
luncheon meetings and the after- 
noons were left open for the en- 
joyment of the attending members 





| and guests. 


Succeeding Cary as president 
of MTA for the coming year is 
W. Stanley Seitz, Michigan Motor 
Freight Lines, Inc., Detroit. Other 
new officers are Cornelius By- 
lenga ir., Associated Truck Lines. 
Inc., Grand Rapids first vice- 
president; William Blair, Blair 
Transit Co., Saginaw, second vice- 
president; Edward S. Kramer, 
Kramer Bros. Freight Lines, Inc., 
Detroit, secretary, and Gladys M. 
Wright, Inter-City Trucking 
Service, Inc., Detroit, treasurer. 

Two new men were added to the 
board of governors to fill vacan- 
cies. They are Abner T. Davis, 
Highland Oil Co., Detroit, and Ezra 
M. Dettling, Jefferson Trucking 
Co., Detroit. Cary now becomes 
chairman of the board of gov- 
ernors. 


Speakers at the convention in- 
cluded Walter W. Belson, director 
of public relations of ATA; Dr 
David D. Henry, outgoing presi- 
dent of Detroit’s Wayne university, 
and former Gov. Murray D. Van 
Wagoner, who acted as toastmaster 
at the banquet. 





Vaughn Heads Dealers 
In Chillicothe Area 


CHILLICOTHE, O. — Richard 
Vaughn has been elected 1952-53 
president of the Ross County Auto- 
mobile Dealers Assn. 

Lawrence Wallett is vice-presi- 
dent; Robert Powell, secretary, and 
Herbert Landrum, treasurer. 





2 K-F Dealers Open 

Glendale Kaiser-Frazer, Inc. is 
the name of a new K-F dealership 
in Glendale, Calif. The operating 
partners are Tony Messina and Ed 
Radzweit. Another K-F dealership 
has been opened in Compton, Calif. 
headed by Harry H. Reams. It wil! 
be known as Compton Kaiser- 
Frazer, Inc. 

















noR ane ——s os 8 


wCermi Ss < 


wea Sw Sw I ON 


- — 





AUTOMOTIVE NEWS, SEPTEMBER 15, 1952 


To The Man Who Wants 
















































A Real Opportunit 
ii 7 
a 
AERO-ACE 
| > Gor ORT B'S = alas 
4-WHEEL-DRIVE VEHICLES 

These vehicles not only expand your 

market potential—they provide an extra 

selling season. When bad weather slows 

down normal sales of other products, AERO-LARK 

that’s the time when Willys 4-Wheel- 

Drive vehicles sell best. What’s more, 

prospects for these vehicles must deal 

with you—as a Willys dealer. 
N 

BROAD MARKET / ~~ 


OF PASSENGER CARS 





Willys dealers have a solid place in 








the passenger-car market with a line 
that has wide appeal. The Aero 
Willys offers more desirable features 
—sales points—than the _ popular- 
priced car field has ever before known. 
And, the Willys Station Wagon has 
long been a leader in sales for family 





SEDAN DELIVERY and business use. 


2 or 4-WHEEL DRIVE 


'  ...Lf You Are The Man- 


you know from experience that here, indeed, is true 


market coverage. It’s year-around coverage, too. With 


a line so varied and complete, the opportunities offered 


by the Willys Franchise are almost unlimited. We General Safes Manager 


Willys-Overland Motors, Inc. 


earnestly believe that no other franchise holds more 
Toledo 1, Ohio 


possibilities for an ambitious, qualified dealer. 
Without obligation, please have a representative call and 
give me full information about the Willys Franchise. 

















The number of open points are limited but each Name $$. $$ 
offers a great future for the right man. For complete ‘ei 
details, fill out and mail the coupon today. 

City & State 

Business Position 
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Flock's Victory Gives Olds 2nd Triumph— 

When Fonty Flock recently won the southern 500-mile stock car race at Darlington, 
S. C., recently, it marked the second major triumph for an Oldsmobile 88 in little 
more than two years. Flock drove his 1952 Super 88 sedan to victory against a 





an cede 
eo eb 


field of 60 rivals and he enjoyed a margin of 2% miles over his nearest competitor | y 


at the finish. In 1950 Hershel McGriff piloted an Oldsmobile 88 to first place in the 
gruelling 2,178-mile Pan-American highway road race. Pictured above is Flock 
flashing across the finish line. 





Consumers Bureau Proposed .. . 





New Auto Marketing Idea? 


EW YORK.—A new idea in auto 
-‘ distribution is getting some 
newspaper attention here, al- 
though it is viewed with skepticism 
by dealer observers. 

Briefly, the idea is this: 

A new organization known as 
the National Advertisers’ Con- 
sumer bureau is seeking to inter- 
est auto makers in a plan where 
it would solicit inquiries from 
consumers on cars (and other 
products). 

For 25 cents, or some such sum, 
NACB would send to the prospec- 
tive customers booklets from the 
makers together with the name of 
the nearest authorized dealers and 
a questionnaire asking for infor- 
mation, which would yield market 
research data to the participating 
manufacturers. 

NACB is trying to interest manu- 
facturers in the plan from the 
standpoint that it will yield a great 
many active leads for dealer follow- 


p. 

And it will seek to interest con- 
sumers through newspaper ads 
telling them that the plan will 





enable them to study product in- 
formation carefully in their own 
homes. 

AUTOMOTIVE News received infor- 


| mation on the plan from R. Edward 


Taylor, who lists himself as the di- 
rector of the bureau. The letterhead 
bore the address: 342 Madison Ave., 
New York. 

Checking through its New York 
correspondent, AvuTOoMOTIVE NEws 
learned that the idea is still in the 
plan stage, although Taylor said 
that he will start advertising in 
local papers before the end of Oc- 
tober on home appliances and such. 

Taylor said that as for autos 

he is seeking to work out a form 
which will limit the applicant to 
three competing cars in the same 
price class. 

AvuTomoTivE News correspondent 
reported that it appears that Tay- 
lor is the motivating force behind 
the plan, and has been in business 
only a few months. He apparently 
has desk space and an answering 
service at the Madison Ave, ad- 
dress. 

Dealer observers in New York 
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SUN 
makes IT easier 
for you 


to service the cars of today...and fomorrow 
...with test equipment in advance of the times 


Here is an exceptional opportunity offered by SUN to every service 
shop ...an opportunity to prepare and modernize—in advance—for 
new and revolutionary developments in the automotive industry. 
is the newly engineered SUN Master Motor 
Tester and Accessory Group for completely and accurately testing 
both 6 and 12 volt automotive engines. Each of these new units has 
been designed to make every test on 6 and 12 volt systems in com- 
.pliance with the car manufacturer's approved methods. It is now 
possible, with this new SUN Equipment, to modernize your testing 
department today—in the sure knowledge that these new units will 
not only service the cars and trucks of the present—but those of 
tomorrow as well. 
To help you modernize ...SuUN has developed a Modernization 
/ Plan that tells you how easily you can convert your shop and equip- 
/ ment—with new 6-12 volt units . .. how your old 6 volt testers can be 
used as a valuable trade-in. Prepare for tomorrow—today! Talk to 
your nearest SUN Representative—or write directly to us for complete 
“information on the Modernization Plan. 


a. Equipment is also available for fleet and military use—in 6-12-24 volt units. 


LECTRIC CORPORATIO 


IN Technical Training Schools in 16 cities. Night and Day Courses. 


6327 AVONDALE AVENUE 
CHICAGO 31, ILLINOIS 





doubted that the plan would play a 
successful role in auto merchandis- 
ing. In an item which involves such 
a heavy investment as an auto, 
it was said, nothing can replace 
the actual physical appearance of 
the showroom and close proximity 
of the automobile. 


N. J. Parley Dates 
Alexander for 
Feature Speech 


NEWARK, N. J.—William H. 
Alexander, one of the principal 
speakers at the NADA New York 
convention this year, will be the 
featured speaker at the closing ses- 
sion of the annual convention of 
the New Jersey Automotive Trade 
Assn. The convention will be at the 
Traymore hotel, Atlantic City, Sept. 
25-26. 

On Friday morning, the annual 
business meeting of the state asso- 
ciation will be held. Opportunity 
will be provided for dealers to con- 
sult with state association counsel, 
Universal Underwriter’s special 
consultant, a group insurance rep- 
resentative and a pension plan ex- 





pert. 

Karl Richards, of the Automobile 
Manufacturers Assn., will be the 
Friday luncheon speaker. The aft- 
ernoon program includes’ such 
speakers as Guy Arthur, specialist 
on dealer problems; C. P. Williams, 
national service authority; Rans- 
ford J. Abbott, state highway com- 
missioner, and Ray Chamberlain 
and Bill Mallon, of NADA and the 
New Jersey association, respec- 
tively. 


Federal Names 


Two Engineers 


DETROIT.—Appointment of Har- 
leigh R. Holmes ir. as chief engi- 








E. W. Winans 


H. R. Holmes 
neer of Federal Motor Truck Co. 
has been announced by President 
George H. Hammond. 

Holmes, a mechanical engineer, 
was formerly associated with Pa- 
cific Inter-Mountain Express and 
Coleman Motors Corp. of Denver. 
He succeeds Earle W. Winans, who 
has been chief engineer of the 
company since 1932. 

Winans has been made director 
of product engineering, a new divi- 
sion of the Federal engineering 
section established to handle mili- 
tary contracts and special applica- 
tion vehicles now being designed 
and manufactured by the company. 


OPS 


(Continued from Page 1) 


vey. Thus, OPS sources said, it 
was not necessary to secure Bu- 
reau of the Budget approval. 

They advised dealers to pro- 
ceed with the job of filling out 
the questionnaires, deadline for 
which is Sept. 22. 

Automotive News learned that 
even though the matter were 
ruled a legal interrogation, it 
could still be challenged by in- 
dustry on the grounds that it 
was overly burdensome. 

However, the law requires that 
the bureau must hear the OPS 
side of the case, too. OPS con- 
tends that the questionnaire is 
not overly burdensome, assert- 
ing that it asks only for infor- 
mation which dealers are legally 
required to have available in any 
event. 





—WituiaM ULLMAN 





Fire Destroys Building 
An auxiliary building of Hines- 
ville (Ga.) Motor Co. (Ford) wa3 
destroyed by fire, with a loss cf 
several thousands of dollars. F. VW. 
orff jr. is the owner. 
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N. Y. Sets Traffie Goal 


Mayor and Head of New Citizens’ Group Agree 
Year Will See Unraveling Begin 


NEW YORK.—tThis city’s acci- 
dent and traffic congestion prob- 
lems will begin to clear up “within 
12 months’ time,” predicts the pres- 
ident of the new citizens’ traffic 
safety board. 

Percy C. Magnus says he sees 
“eye to eye” with Mayor Vincent 
Impellitteri on a program of full 
cooperation and coordination be- 
tween the board and city officials 
for accident prevention. 

However, he reported at a press 
conference in the mayor’s office 
after their first session, Impellitteri 
turned down his request to appoint 
key city department heads to the 
traffic board’s advisory committee. 
The mayor said they would be 


did not feel it would be a “step in 
the right direction” to have them 
become members of the committee. 

Impellitteri said he would press 
the coming legislative session for 
action to enable the New York 
city parking authority to func- 
tion. 


board of estimate has already gone 
on record as favoring the New 
York city parking authority to do 


the work of building off-street 
parking and off-street parking 
lots.” 


Magnus and Impellitteri agreed 
that parking meters installed so 
far would be helpful, but the mayor 





available “as consultants,” but he 
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St. Lovis 6, Missouri, 
A subsidiary of 
Thompson Products. Inc. 
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“T still feel,” the mayor said, “and | 
many of my cabinet feel that the | 
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|Dumas' Remodeled Quarters in New Orleans— 


This is the renovated building of Dumas Chevrolet Co., 4049 S. Carrollton Ave., 
| New Orleans. The showrooms are air-conditioned and service department has all new 
| equipment. R. E. Dumas Milner is president; Ben Howard Nelson, vice-president and 
general manager, and Newt Godfree, general sales manager. 








en which is in line with what we 
believe to be helpful in the clarifi- 
cation of accident and congestion 
problems.” 


all.” Magnus, former head of the, 
New York board of trade and 
| president of the importing firm of 
Magnus, Mabee and Reynard, Inc., 
said: | More than 100,000 ; 
“We will é¢ndorse any action tak- MOTIVE NEWS "every wok? eee net 
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Regardless of engine condition . . . with 
10-Up you can compensate for wear without 
resort to extreme pressures. The secret is in 
Ramsey exclusive steel Spiro-Seal Ring with 
HIE) of Les Lo 0 ME) 0) ob ele Mo Lois Copel 


This special spring action reduces the need 
for pressure under all circumstances. It 
comes into play only as needed. Thus in per- 
fectly straight cylinders, the pressures are 
comparable to original equipment rings. 


Straight . . . slightly tapered .. . wavy... or 
extremely tapered . . . with 10-Up you can 
cure them all of both oil pumping and ENGINE 
DRAG! That's why with 10-Up you can assure 
your customers of 


ae Gutstanding Buy 


in ENGINE RE-POWERING 
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Goodyear’s Wilson 
Is Cited for 40 


Years’ Service 


AKRON. —Nearly 1,000 persons 
from the sales offices of Goodyear 
Tire & Rubber Co. paused here 
Sept. 3 to pay tribute te the com- 
pany’s sales leader, R. S. Wilson 
who marked the completion of 40 
years’ service with the company. 

Wilson, sales vice-president, was 
presented with a gold lapel pin by 
P. W. Litchfield, board chairman, 
at a special ceremony. 

Wilson assumed his present sales 
post 24 years ago. Last year Good- 
year became the first company in 
the industry to reach the billion- 
dollar sales mark for a 12-month 
period. 

The sales chief joined Goodyear 
in 1912 as a clerk in the service de- 
partment and two years later was 
promoted to manager of the service 
department. He became manager of 
the truck tire sales department in 
1917 and manager of the firm’s 
western division with headquarters 
in Chicago in 1921. 

Returning to Akron in 1927, Wil- 
son was appointed manager of the 
advertising department and on Jan. 


Wilson's 40th at Goodyear— 


R. S. Wilson (left), sales vice-president, 
receives a long-term emblem from P. W. 
Litchfield, chairman of Goodyear Tire and 
Rubber, commemorating 40 years’ service 
with the rubber firm. Wilson has been 
the head of the Goodyear sales organizo- 
tion for the past 24 years. 

* ¢ ®@ 


1, 1928, was made sales manager. 
Three months later he was named 
sales manager and vice-president 
in charge of sales. 

Wilson was elected to Goodyear’s 
board of directors in January, 1932. 
During the final months of World 
War II, he was appointed national 
rubber director for the War Pro- 
duction Board. 


‘Merry-Go-Round’ 


‘Cornering’ Ability Tested 
On Traffic Circle 


EPPING, N. H.—Most drivers are 
only too glad to heed the “Caution 
—Slow” signs when they get on a 
traffic rotary and have to look 
sharp to find exactly the right 
“spoke” on which to turn off. But 
there’s one circle near here where 
the accent is on seeing how fast 
cars can whirl around it! 

It’s a standard 400-foot traffic 
rotary used for testing the “cor- 
nering” ability of America’s pas- 
senger cars. 

According to Andrew J. White, 
director of the local motor vehicle 
research organization, “the speed 
at which a car can be driven 
around the circle is a true test of 
its cornering ability under actual 
road conditions.” 

So far, 19 American-made auto- 
mobiles have been tested on the 
rotary. To date, says White, the 
best cornering record has been 
made by the new Aero Willys. “It 
rounded the circle at 53 miles an 
hour, which was far greater than 
the holding-on speed of any other 
car.” 


Galland Heads Doran Shop 


H. T. Galland has been named 
service manager of Doran Chevro- 
let, Dallas. Galland previously had 
been zone service manager of Chev- 
rolet for five years. He has been 
in the automotive field since 1923. 
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and millions more to come 
as Kaiser sets new record! 


Col k=) MMS alol ae. 
of new car 


business 


up 38%! 





Kaise 


©1952 KAISER-FRAZER SALES CORP,, WILLOW RUN, MICH, 


The 700,000th Kaiser-built car is soon 
about to roll off the assembly line at 
Willow Run...and as it does it will set a 
record for production and sales that has 
no parallel in automotive history. 

700,000 cars in the first six years of 
manufacturing ...a figure other leading 
manufacturers have not approached 
...as the chart below makes clear! 

Even more dramatic than the 
phenomenal production record it sets, here 
is what this achievement means to you 
...Wwho buy, sell or invest in Kaiser cars: 


Foundation of the Future! 


700,000 K-F owners mean 700,000 A-1 
prospects for future Kaiser automobiles! 
All successful automobile companies have 
grown from within—from the ranks of 
previous satisfied owners. It is significant 
that Kaiser has one of the highest per- 
centages of repeat business in the industry. 
700,000 K-F owners mean 700,000 
prospective service customers. These 
700.000 owners have helped to build a 
nation-wide firm foundation of the 
finest service facilities for all future 


rxFraze 


Kaiser-Frazer customers. 

700,000 K-F owners means 700,000 
volunteer salesmen. Kaiser owners are 
young, progressive motorists who have 
allied themselves with a young, progressive 
automobile company. Their pride... 
their loyalty ... their spirit make them the 
best “outside” salesmen any company 
could ever have. With such steadfast owner 
loyalty, is it any wonder that the total 
net worth of Kaiser-Frazer dealers has 
soared from 36 million dollars in 1949 to 
132 million last year! 


Why we talk of millions more cars! 


Here at Willow Run, the world’s largest 
automobile plant under one roof, 
employing nearly 20,000 people, we have 
long known that we can build cars by the 
million. And now we know, from the expe- 
rience of the first 700,000, that the American 
public will buy them by the million. 

For Kaiser cars have now proved 
themselves ...in many ways. 

The Kaiser has won more international 
beauty prizes than any other car of its 
time... has won the Parents’ Magazine Seal 


America’s 

two largest-selling 
makes of cars 
are 

included here. 
Names of 

all are available 
upon request. 
Figures 

based 

on Almanac 

of car production 
published by 
Automotive News. 


of Commendation and the acclaim of 
leading safety experts for the creation of 
the World’s Safest Front Seat. The 
Henry J, besides winning recognition 

as America’s Fashion Car, holds the 1952 
Mobilgas Economy championship with 
30.85 official miles a gallon. 

Resale value of both cars has been 
climbing steadily, so that most used 
Kaisers now return full book value, and 
year-old Henry, Js are often traded in 
at 90% of their original price. 

And—to top it all—Kaiser’s share of 
America’s total new car sales for 
July is up 38%! 

That’s just one more reason why we say— 
The best is still to come from Willow Run. 


Note: Some good Kaiser-Frazer 
franchises are still available. 
For information, write or wire: 
Sales Department 


Kaiser-Frazer Sales Corp., 
Willow Run, Michigan 


First 6 years production of 7 leading makers of cars 





| | 


| 























A B C D E F K-F 
34,000 224,000 60,000 451,000 40,000 163,000 700,000 
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Vehicle Fees Hit 


Record in Conn. 


HARTFORD, Conn.—State 
hicles Commissioner Charles F. 
Kelley reports that Connecticut mo- 


torists paid $1,750,000 more in motor | 


vehicle fees during the fiscal year 
ending this past June 30 than for 
any previous year. 


The commissioner listed total re- | 
ceipts last year at $33,812,690. Fuel | 


taxes were $21,473,971, or $1,209,000 
over last year. Registration and 
license income made up most of 
the remaining income. Connecticut 
now has séme 900,000 licensed driv- 
ers and 850,000 registered vehicles. 





Elyria Incorporation 
Cleveland Street Motors at Elyria, 
O., has been incorporated by John 
R. Sudick, Leonard W. Adams and 
Tom J, Stevonak. 


Ve- 





& 
Fe 





few bugs that still have to be 
worked out in the motor.” 





Forty Groups Enrolled in PAR Crusade eee 





CLEVELAND.—Shaken once too 
often by potholes and ruts in roads 
leading to his own front door, the 
|} aroused American motorist is flock- 
ing to join movements dedicated to 
sound highway programming in 
this country, says a spokesman for 
the National Highway Users Con- 
ference. 


P. D. McLean, NHUC assistant 
director, told the sixth annual ses- 
sion of National Congress of Pe- 
troleum Retailers here that 40 na- 
tional groups have joined in a re- 
cently inaugurated nationwide 
movement for highway improve- 
ment—Project Adequate Roads, or 


“We've made allowances for the| par. 


Besides motor clubs, truck and 
bus associations and his own or- 








ganization, McLean said PAR’s 40 
organizers included the U. S. Cham- 





Only Two Dealer Failures 


Are Listed in Canada 

OTTAWA.—Only two auto deal- 
ers went into bankruptcy in Can- 
ada during the second quarter of 
this year, as compared with three 
failures in the same 1951 period, 
according to a Canadian govern- 
ment report. 

Independent garages had 10 fail- 
ures in the second quarter of 1952, 
as against nine in the same period 
of 1951. There were also more fail- 
ures in other types of businesses 
this year than last, it was reported. 





more come in...and BUY! 
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EASIEST WAY TO MOVE MERCHANDISE 


. . » And a Visual Front makes your entire store a 


display window. 


For a lot less money than you might think, too. Want 
to know just how much? Call your local Libbey-Owens: 
Ford Distributor or Dealer. He will be glad to recom- 
mend local contractors who will give you the maximum 
return on every store modernization dollar you invest. 

Your L-O-F Distributor or Dealer can supply you 
with a complete line of storefront modernizing materials, 


For a modern VISUATT 


G 
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LIBBEY’ OWENS: FORD 
GLASS DISTRIBUTOR 


RONT see your nearest 


























IS THROUGH THE WINDOW 


too—L-O-F Polished Plate Glass, Golden Plate to 
minimize fading of fabrics, Thermopane* insulating glass 
to reduce condensation, Tuf-flex* doors for clear-view 
entrances, Vitrolite* glass paneling to beautify exteriors, 
L-O-F Plate Glass mirrors to enlarge and brighten 


your store. 


Send the coupon below for your free copy of our 
Visual Fronts book, and for the name of the L-O-F 


Distributor nearest you. 


FREE BOOK ON VISUAL FRONTS 


Libbey* Owens*Ford Glass Co. 
7692 Nicholas Building, Toledo 3, Ohio 


Send me your book on Visual Fronts and the name of the nearest 


LeO-F Distributor. 


Name 





(Print Piainty) 


Addr 





City. 


Zone. State 





National Good Roads Move Grows 


ber of Commerce, National Grange 
}and other national groups. 

Local and state PAR committees 
|jnow are getting help from civic 
|organizations, public officials, 
|Granges, Farm Bureau chapters, 
|Rural Letter Carriers Assn. and 
farm cooperatives, as well as state 
and local highway engineers, Mc- 
Lean told the oil retailers. 

He said NHUC’s Washington 
staff has been helping to fill speak- 
ing engagements for groups “all 
over the country” who want to 
know more about PAR, and what 
they can do to help. 


Ga. Cracks Down 
On Title Hustlers 
With Stiff Rules 


ATLANTA.—The state revenue 
department has been authorized by 
Attorney-General Eugene Cook to 
put into effect, by administrative 
action, an auto title regulation in- 
| tended to halt fraudulent issuance 
| of Georgia auto licenses. 
| Following a conference with rep- 
resentatives of the revenue depart- 
ment and the Georgia bureau of in- 
vestigation, Cook issued an opinion 
saying the department could re- 
quire applicants for Georgia license 
tags to prove ownership of the ve- 
hicle and state intention to use the 
car in Georgia. 

As noted, this action followed re- 
cent disclosures of widespread traf- 
fic in Georgia auto registration 
certificates. 

Those transactions included block 
purchase of Georgia licenses by 
legitimate dealers anxious to obtain 
registration certificates quicker 
than can be done in some neighbor- 
ing states. This was in addition to 
outright counterfeiting of the reve- 
nue department’s validation stamps 
on the certificates. 

The attorney-general went on to 
say that in some states which have 
auto title laws it sometimes re- 
quires several weeks to obtain a 
certificate of registration. He ex- 
plained that some legitimate deal- 
ers buying cars in such states have 
made it a practice to buy Georgia 
licenses for the vehicle and in that 
way expedite resale of the cars by 
side-stepping title laws in their own 
states. 

Cook said such transactions, up 
to now, have been legal under 
Georgia laws and regulations but 
put Georgia in the position of aid- 
ing those wishing to circumvent 
title laws of other states, particu- 
larly Texas. 


Pa. Cops Baited 
For Hooking 


Anglers in Cars 


SCRANTON, Pa.—The Lacka- 
wanna Jurist in a stinging editorial 
has charged the state police and 
fish and game wardens with “high- 
handed police acts” in stopping and 
searching automobiles in an at- 
tempt to catch violators of state 
fishing laws. 

The editorial was signed by At- 
torney Paul E. Pendel, editor of 
the Jurist, official publication of 
the Lackawanna Bar Association. 

The editorial declared: 

“Last Saturday afternoon and 
evening, according to reports of 
our daily papers, fish and game 
wardens, supported by officers of 
the state police, committed flagrant 
violations of the constitutional 
rights of our citizens by forming 
roadblocks, stopping their automo- 
biles and subjecting them to the 
indignity of a search—all on the 
mere possibility of catching a few 
violators of the fishing laws.” 


Copp Named Head Engineer 


In Ford Special Products 

Appointment of Harley F. Copp 
as chief product engineer for Ford 
Motor Co.’s special product opera- 
tions has been announced by Wil- 
liam C. Ford, manager of the 
newly-created department. 

Copp joined Ford in 1946 in the 
engine design section of the engi- 
neering staff. Special product oper- 
ations will engage in product stud- 
ies and other activities not directly 
related to the present operations of 
the company’s divisions. 
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The demand for automobile beauty is the 
highest in motordom’s history. You can turn this 











demand into the most profitable fall season operation 








your Service Department has ever experienced. 


HERE’S HOW: 


) ‘e. =. To RETURNED VACATIONISTS a TO SELL MORE USED CARS 

| suggest, “Remove foreign, beauty- - with a quicker turnover and higher 

killing deposits from your car finish. prices, plus the added profits from 
Restore sparkle! Porcelainize now!” Porcelainize itself... 


Porcelainize every car now! 
‘TO CAR OWNERS WITHOUT 


A GARAGE... recommend, “For ee “PHONE or MAIL to every owner 
superb, all-weather, all-climate paint , of a 1952, 1951 or 1950 car an invi- 
protection. “Porcelainize now!” tation, “Porcelainize now!” 


Put these simple, easy “rules” into immediate operation. At the end 
of each current month, your Report Card will be filled with “A-plus.” 


PORCELAINYZE es rn 





UNCHALLENGED IN MERIT e UNMATCHED IN POLICY e UNEQUALLED IN PROGRAM 


FREEMAN & FREEMAN, Inc., Denver 3, Colorado 
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bile Assn. points out. 


interfere with civil defense traffic.” 





In Case the A-Bombs Fall 


WASHINGTON.—While automobiles will not provide “safe” shelter 
in case of an atomic burst nor give any significant protection from 
penetrating radiation, occupants of cars with metal tops will have 
good protection from flying or falling objects, the American Automo- 


In connection with this, AAA has advised motorists what to do in 
case of a raid, The association based its suggestions on results of 
tests by the Atomic Energy Commission on five sedans having steel 
turret tops and safety glass windows. Said AAA: 

“If there is a warning and you should be in a congested section like 
a downtown area, the car should be quickly parked at the side of the 
street. Leave the vehicle and hurry to the nearest designated shelter, 
or take refuge in the tallest building nearby. If the car is a consider- 
able distance from shelter, occupants should roll down the windows 
to minimize danger from flying glass and crouch down as low as 
possible, remaining there until debris has stopped falling. The vehicle 
should be driven to the side of the road if possible in order not to 








Company Representatives 


Unite in West Canada 


J. Austin Elliott, as director, and 
Walter D. Lyman, as co-director, 
head up the newly organized 
Canadian northwest regional group 
of Automotive Affiliated Represent- 
atives. 

Presiding as chairman at the 
unit’s inaugural meeting in Van- 
couver, B. C., was E. D. Newfield, 





AAR international president. Rich- 


ard K. Flanagan, regional director 
of the Pacific northwest (Seattle) 
group acted as co-chairman. 





Prifold Heads B-W Unit 


George E. Prifold, former naval 
shipbuilding executive, will head 
the LVT division of Ingersoll Prod- 
ucts division of Borg-Warner Corp. 
at Kalamazoo, Mich., it is an- 
nounced, The LVT is a new am- 
phibian tank. 
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‘Inventories Pared Slightly . . . 





Tire Shipments Off 
21% During Month 


NEW YORK. Manufacturers’ 


ings, a gain of 2.79 percent over 


| shipments of passenger casings in| June when 3,017,900 casings were 


| July decreased 21.94 percent to 6,- 


115,896 casings from 7,834,295 cas- 
ings in June, according to the Rub- 
ber Mfrs. Assn. 

Production of passenger casings 
was down 1.47 percent in July to 
5,977,971 casings, compared with 
6,067,076 the month before. Inven- 
tories at the end of the month 
were 8,544,855 casings, a decrease 
of 1.21 percent from the stocks of 
8,649,809 casings at the end of 
June. 

Shipments of truck and bus cas- 
ings in July totaled 1,032,079 cas- 
ings, a decline of 11.65 percent from 
the previous month when 1,168,220 
casings were shipped. 

Production decreased 13.86 per- 
cent to 1,118,940 casings from the 
previous month’s total of 1,298,916. 

Inventories totaled 3,102,192 cas- 








in stock. 
Shipments of automotive inner | 
tubes in July were 4,506,955 units, | 
a decrease of 25.39 percent from | 
June when 6,040,236 inner tubes 
were shipped. Production declined 
13.47 percent to 4,789,948 units in 
July, compared with 5,535,555 units 
in June. Inventories at 11,221,998 
units were 2.26 percent above the 
level of the previous monthend. 





Named Zone Manager 
G. R. Jones, Oldsmobile general 
sales manager, has announced the 
appointment of R. T. Bruce, for- 
merly office manager and car dis- 
tributor for Oldsmobile in Oakland, 
Calif., as assistant zone manager 
in Los Angeles. He succeeds Sterry 
F. Mehring, who has been appoint- 

ed zone manager in St. Louis. 
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Car buyers are prime prospects for tire chains as an important, needed 
accessory for safe driving. For extra profitable sales volume, get a set 
Filter, signals "7. of Campbell Tire Chains in the trunk of every car you sell! Here’s how 
“ Campbell helps you make chain sales easy: 


BETTER PRODUCT You can show your customers the 
extra metal in Campbell's patented lug reinforcement. This 
insures better traction and guards against skids and side 
slips. Only Campbell has this patented construction. When 
you sell Campbell, you sell the safest, longest-wearing tire chain! 


CAMPBELL 








Factories: York, Pa., and West Burlington, lowa 





Chain for every need...industrial...marine...farm... automotive 





if Sale 


BETTER PACKAGE Campbell's modern, colorful, eye 
= catching package displays well, stores 
well in less space, keeps chains neat 
in car trunks. The new color plan makes 
packages easy to identify. SALES CLINCHER is the 
handy, easy-to-use Chain Applier included with every 
box of Campbell Lug-Reinforced Tire chains. 


BETTER SALES HELP The new Campbell Merchan- 
dising Kit contains display banner, ad-mats, streamers, 
post cards and display suggestions. And you can tie this 
promotion to Campbell's strong national advertising. 
Write today for free kit. 


Tire Chains are optional equipment that’s 
a must with wise motorists. Get your 
share of this profitable business! Stock and 
sell Campbell Lug-Reinforced Tire Chains. 
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Finance Firm Probing 


‘$1,000,000 Fraud’ 
SOUTH BEND.—A “$1,000,000” 
fraud, centering around auto 
transactions, is being vigorously 
investigated by National Dis- 
count Corp., President IL G. 
Brady announced from the com- 
pany’s headquarters here. 
Brady said independent audi- 
tors had been hired to check rec- 
ords at National Discount’s of- 
fice in Pontiac, Mich. He said 
law enforcement officers had not 
been called into the case because 
all the facts had not been ascer- 
tained. Brady said his company 
was strong enough to absorb 
whatever the loss might be. 


Canada Rails Cut 
Freight Rate 20% 
On Cars for West 


TORONTO.—To meet increasing 
truck competition, Canada’s rail- 
ways have cut transportation costs 
on automobiles to western Canada 
from eastern factories by 20 per- 
cent. 

Dealers will pay $50 less for mov- 
ing cars from Ontario factories to 
Vancouver, $40 less to Calgary and 
Edmonton, $34 less to Saskatoon, 
$32 less to Regina, and $20 less to 
Winnipeg. The savings can be 
passed on to customers. 

Long distance truckers are plan- 
ning to meet the new rates with 
some cuts, it is understood, but 
they expect to lose some business 
to the railways with the new rates. 

From the General Motors plant 
at Oshawa this summer, about 30 
to 35 percent of all new cars for 
the west were moved by truck, 
while about 50 percent by rail and 
the remainder were driven away 
by customers or university students 
going to western Canada. 

It is expected that some of this 
drive-away business will move to 
the railways with the new lower 
rate of transportation. 


Dope on Dough 
NAM Film Gives 
Story of Money 

DETROIT.—To give the public 
an idea of the causes and cure of 
inflation, the National Assn. of 
Manufacturers is offering a new 
color motion picture, “Your Money 
Is What You Make It,” to any re- 
sponsible community group request- 








ing it, according to Charles R. 
Sligh jr., NAM’s regional vice- 
president. 


“Telling the story of how our 
1939 dollar is worth only 53 cents 
today, this film does not preach, 
nor does it hammer at its audi- 
ence with a lot of dull statistics,” 
Sligh said. 

“Using simple, everyday lan- 
guage, it arouses the serious-mind- 
ed viewer to do something about 
the disappearing value of the 
American dollar by offering him 


| definite suggestions on what to do.” 


Loan prints and further infor- 
mation about the film may be ob- 
tained from the Film Dept., Michi- 
gan-Ohio Regional Office, National 
Assn. of Manufacturers, 2227 Na- 
tional Bank Bldg., Detroit 26. 





Chrysler Picks Manager 


At Lynch Road Plant 


Chrysler Corp. has promoted 
Antheny O. Maloney, 40, from 
divisional superintendent to fac- 
tory manager of its Lynch Rd. 
plant, Detroit, according to R. A. 
Thomson, general manager, 

Maloney started with Chrysler 
in 1988 as a graduate student at 
the Chrysler Institute of Engi- 
neering. After graduation in 1940, 
he served as Highland Park plant 
contact metallurgist for three 
years before going to the War 
department on special assign- 
ment from 1943 to 1945. He was 
metallurgical supervisor on a 
major phase of the original 
atomic bomb project. 





Stewart Takes Lynn Post 


J. Marshall Stewart has accepted 
the post of executive vice-president 
and general manager of Victor 
Lynn Lines, with headquarters in 
Salisbury, Md. Stewart has resigned 
as executive vice-president of the 
Maryland Motor Truck Assn. and 
the Maryland laundry dry cleaning 
institute, and is liquidating his in- 
terest in Stewart & Sinclair, con- 
tract motor carrier. 
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Everybody loses when fire strikes. 
Guard against fire,-and insure to 
full value. Protect what you have. 





You Real , Need 
a Eriend..- 


Cliniversat Clinderwriters 


J. J. LYNN, PRESIDENT 


HOME OFFICE: 1000 R. A. Long Bldg., Kansas City, Missouri 


509 Terminal Sales Bldg. 616 Royster Bldg. 
Portland, Oregon Norfolk, Virginia 
8943 Wilshire Blvd. 


P oo Beverly Hills, California 
purly Years of Experience! si f 


9 Consecutive 
Anaual Dividends ! 


incest aoe, ff i % Fire, Windstorm and Allied Insurance 
for Authorized Automobile Dealers. 
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FIRE! 


Everybody loses when fire strikes. 
Guard against fire,-and insure to 
full value. Protect what you have. 
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HOME OFFICE: 1000 R. A. Long Bldg., Kansas City, Missouri 
509 Terminal Sales Bldg. 616 Royster Bldg. 


Portland, Oregon Norfolk, Virginia 
8943 Wilshire Blvd. 


Beverly Hills, California 


® Fire,Windstorm and Allied Insurance 
for Authorized Automobile Dealers. 
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D ] B ° C ] | handle a satisfactory brake volume. 
eaier Dusiness Uounse | So, the first thing to check is 
allotted for brake work in your 
For Good Service Department shop. Also, be sure this space is 
By J. B. Van Tassel unless you check and see to it | obsolete equipment and storage. 
4 | Dress it up and make it attrac- 
breakdown of the service dollar, ; | some attractive signs that sell 
In my last article I stated I would | this service to your customers 
I conducted of several new-car ‘ 
; tions in this article on what to | 
dealer service departments, Also, I . Safety signs are most effective 
check in your service department. | for selling this class of service. 
service operations ‘ , 
and facilities that displayed with equipment and at-/the most worthy causes in our 
tractive signs to sell this service?| nation when you sell safety. I will 
to make sure you 
are obtaining a breakdown of the service sales dol- tance of selling safety in this arti- 
lar as covered in my last article,| je because you probably have read 
Helps Sell Prest-O-Lite Batteries— atten. 
da Much has been service of the total service dollar.| eyery time you sell safety, you help 
This is the Chevrolet truck recently put on the road by the Carter Auto Supply, of | written about the Are you getting at least 10 cents to save a life and the life you save 


| pacity in space and facilities to 
° ° the amount of space you have 
Balanced Operation Cited as Most Important 
| Clean and clear of trash and old 
Dealer Business Counsel that each departm ii i } 
ao tive, give it some eye-appeal, 
according to a recent survey that furnish you with more sugges- | when cer daive ie. 
listed several 
Is_your brake department well) Ajiso, you are assisting in one of 
should be checked 
According to my survey and the|not attempt to cover the impor- 
balanced oper- : 
brake jobs account for 10 cents in as much about it as I have. But 
Dallas. Is painted in Prest-O-Lite colors and the lettering was copied from a regular importance of out of every service dollar in brake could be your customer’s life or 

















sign. The truck is especially constructed to carry batteries and battery advertisin labor sales? a 
material. Johnnie King (left) is the route man and has been selling batteries for 30 Gaak ete Ps * * * ho cy hay wee ow aS 
youre. John M. Carter ter Wight} conceived te idea. ation of the over- J. B. Van Tassel Check Capacity The next check to make is to be 
-_ eo ne all business in a new-car dealer-| ye you are, you ar oing| Sure you have modern and up-to- 
Hempstead Partners Trotte secretary-treasurer of their ship, but little has been said about| I ,,, average job Pn Pome plenty date equipment for doing the job. 
Gee Tow Ason. Poets association. The two dealers, with a | Maintaining a balanced operation | o¢ opportunity sales-wise to in-|I don’t know the names of all of 
P . combined autemotive sales experi-|in the respective departments of a crease your brake work sales. The| the equipment you should have, but 
Dodge-Plymouth dealers of Hemp-|ence of 64 years, are partners in| dealership. first and most important contribut-| Your service manager probably 
stead, N. Y., have elected Joseph | Schneider-Trotte Corp. (Dod ge- You cannot accomplish a bal- |ing factor to a successful sales| Knows and should be consulted on 
M. Schneider president and Jerry | Plymouth). anced job in your overall business | volume of brake work is the ca-|this phase of his operation. I do 


know that you should have modern 
and up-to-date adjusting equip- 
ment, diameter guages, drum 
| lathes, lining refacing tools and up 
| to date brake — equipment. 


Check Condhben 
LSO, b thi i t is 
: ol gilling nie the Pome ees aceasta 
e f 4 y, ) Lh as much of it on display as pos- 
LUOt lUW/Adt | Lou a cede LC Sy, ij Ou W rf 


sible. 


Be sure you have the experienced 
ight time. Also, it is v impor- 
WME, T Qe LC CH W. hh lUWH at VE Lo Je ms tant that pou chock uur Sauke job 














manpower to do the right job at the 
price with your local competitor's 
price to make sure your asking 
price is not to high. 

This class of service work is 
usually very competitive because 
there is much of it available and 
it produces a good profitable in- 
come for your service depart- 
ment. 

But you won’t get it if you don’t 
go after it. 

(Any questions you may have 
concerning Dealer Business Man- 
agement will be gladly answered 
by J. B. Van Tassel, care of AUTO- 
MOTIVE News.) 


Wayne U. Enrolls 
For Material 


Handling Classes 
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dling; survey of materials manage- 
tion on materials management 


WORKING AMERICA LEAVES HOME IN THE MORNING DETROIT. — Registration is still 
. under way at Wayne university for 

ment; product analysis for package 

development; loading principles and 

CH ICAGO DAI LY N EWS methods and equipment, and joint 

meetings with business organiza- 


. a unique program in the field of 

d G OES O} F ‘ L packaging and material handling. 
practices; specifications and pro- 

cedures for packaging and product 

TO THE ABLE-TO-BUY FAMILIES WHO culeamas af ike teodine 

physical supply in commerce and 


The university's newly-established 
ra preservation; procurement and ma- 
CAN AN D WILL B UY! By rr that a full com- 





Materials Management Center here, 
financially underwritten by indus- 
try, offers 10 courses during the 
fall semester. 
terials control; industrial traffic: J 
warehouse operation and super- 
vision; automation of commercial 
and industrial processes, and ma- 
terials handling and plant layout. 
Other features in the Center's 
plement of courses leading to an 
|appropriate college degree will be 
|available in the near future. Such 
|a degree already has been author- 


The lead-off program of courses 
fall program are: Institutes on 
lized by the Detroit board of edu- 
| cation, Wayne’s governing board 

The Materials Management _ 


includes: Planned materials han- 
GO HOME IN THE EVENING WITH THE SenREE Ont soennet pieeeeve 
ter’s director is Dr. Spencer 





For 77 Yeors Chicago's HOME Newspaper Larsen, professor of business ad- 
JOHN S. KNIGHT, Publisher ministration. 
DAILY NEWS PLAZA: CHICAGO 6, ILLINOIS Keiper Names Nagy 


Joseph Nagy, Cleveland auto { 
NEW YORK OFFICE: ¢ Rockefeller Plosg DETROIT OFFICE: Free Press Building MIAMI BEACH OFFICE: Hel Winter Co.. 9049 Emerson Ave, salesman since 1927, has been named 
SAN FRANCISCO OFFICE: Story, Broots & Finley, 703 Market Street LOS ANGELES OFFICE: Story, Brooks & Finley, 1651 Cosmo Street general sales manager of George 

Keiper Mercury, Inc., Cleveland. 
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By J. B. Van Tassel 
Dealer Business Counsel 


q N MY last column I listed the 


| breakdown of the service dollar, 
according to a recent survey that 
I conducted of several new-car 
dealer service departments, Also, I 
listed several 
service operations 
and facilities that 
should be checked 
to make sure you 
are obtaining a 
balanced oper- 
ation. 

Much has been 
written about the 
importance of 
maintaining a 
balanced oper- 
ation of the over- 
all business in a new-car dealer- 
ship, but little has been said about 
maintaining a balanced operation 
in the respective departments of a 
dealership. 


You cannot accomplish a bal- 





J. B. Van Tassel 





anced job in your overall business 


Dealer Business Counsel 


Balanced Operation Cited as Most Important 
For Good Service Department 


unless you check and see to it | 
that each department maintains 
a balanced operation of its own. 
In my last article I stated I would 
furnish you with more sugges- | 
tions in this article on what to | 
check in your service department. | 

Is_ your brake department well 
displayed with equipment and at- 
tractive signs to sell this service? 
According to my survey and the 
breakdown of the service sales dol- 
lar as covered in my last article, 
brake jobs account for 10 cents in 
service of the total service dollar. 
Are you getting at least 10 cents 
out of every service dollar in brake 
labor sales? 


o * - 

Check Capacity 

F YOU are, you are only doing 

an average job and have plenty 
of opportunity sales-wise to in- 
crease your brake work sales. The 
first and most important contribut- 
ing factor to a successful sales 
volume of brake work is the ca- 





| pacity in space and facilities to 


handle a satisfactory brake volume. J 
| So, the first thing to check is 


the amount space you have 

allotted for brake work in your 

shop. Also, be sure this space is 
clean and clear of trash and old 
obsolete equipment and storage. 

Dress it up and make it attrac- 

tive, give it some eye-appeal, 

some attractive signs that sell 
this service to your customers 
when they drive in. 

Safety signs are most effective 
for selling this class of service. 
Also, you are assisting in one of 
the most worthy causes in our 
nation when you sell safety. I will 
not attempt to cover the impor- 
tance of selling safety in this arti- 
cle because you probably have read 
as much about it as I have. But 
every time you sell safety, you help 
to save a life and the life you save 
could be your customer's life or 
even your own life, or the life of 
someone dear to you. 

The next check to make is to be 
sure you have modern and up-to- 
date equipment for doing the job. 
I don’t know the names of all of 
the equipment you should have, but 
your service manager probably 
knows and should be consulted on 
this phase of his operation. I do 
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WORKING AMERICA LEAVES HOME IN THE MORNING 





and GOES HOME in the 
EVENING 


TO SELL MORE 


GO HOME IN THE EVENING WITH TH 
CHICAGO DAILY NEWS 

TO THE ABLE-TO-BUY FAMILIES WHO 
CAN AND WILL BUY! 
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JOHN S. KNIGHT, Publisher 
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MIAMI BEACH OFFICE: Hal Winter Co.. 9049 Emerson Ave. 


Finley, 165! Cosmo Street 


| 


|plement of courses leading to an 


know that you should have modern 
and up-to-date adjusting equip- 
ment, diameter guages, drum 
| lathes, lining refacing tools and up 
| to date brake testing equipment. 

* . + 


Check Condition 


As: be sure this equipment is 
in good working condition and 
as much of it on display as pos- 
sible. 

Be sure you have the experienced 
manpower to do the right job at the 
right time. Also, it is very impor- 
tant that you check your brake job 
price with your local competitor's 
price to make sure your asking 
price is not to high. 

This class of service work is 
usually very competitive because 
there is much of it available and 
it produces a good profitable in- 
come for your service depart- 
ment. 

But you won't get it if you don't 
go after it. 

(Any questions you may have 
concerning Dealer Business Man- 
agement will be gladly answered 
by J. B. Van Tassel, care of AUTo- 
MOTIVE News. 


Wayne U. Enrolls 
For Material 
Handling Classes 


DETROIT. — Registration is still 
under way at Wayne university for 
a unique program in the field of 
packaging and material handling. 
The university's newly-established 
Materials Management Center here, 
financially underwritten by indus- 
try, offers 10 courses during the 
fall semester. 

The lead-off program of courses 
includes: Planned materials han- 
dling; survey of materials manage- 
ment; product analysis for package 
development; loading principles and 
practices; specifications and pro- 
cedures for packaging and product 
preservation; procurement and ma- 
terials control; 
warehouse operation and super- 
vision; automation of commercial 
and industrial processes, and ma- 
terials handling and plant layout. 

Other features in the Center's 
fall program are: Institutes on 
packaging and product preserva- 
tion; loading practices; consulta- 
tion on materials management 
methods and equipment, and joint 
meetings with business organiza- 
tions endeavoring to improve the 
performance of the functions of 
physical supply in commerce and 
industry. 

It is anticipated that a full com- 








appropriate college degree will be 
available in the near future. Such 
a degree already has been author- 
ized by the Detroit board of edu- 
cation, Wayne’s governing board 

The Materials Management Cen- 
ter’s director is Dr. Spencer A 
Larsen, professor of business ad- 
ministration. 





Keiper Names Nagy 
Joseph Nagy, Cleveland auto? 
salesman since 1927, has been named 
general sales manager of George 





Keiper Mercury, Inc., Cleveland. 
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Each Wico Autostop kit contains 


complete, illustrated instructions. 
Average installation time: 12 hours. 


Manufacturers of Magnetos and 
the “‘Puff-a-lite’” Automobile Lighter. 
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Every driver isa 
ready prospect for the 


WICO Autostop! 


It happens on hills. Even on /it#le hills. It happens to you! 


Whether you are on the receiving end, or the backslider, the results are the same. 
Riders in both cars are shaken up . . . sometimes, bumpers are locked . . . 
other times, damage is considerable. 


There’s no backsliding in a car equipped with a Wico Autostop. When you stop on a hill— 
or on the level—the Wico Autostop makes the car stay put. It just can’t roll backward. 
Or creep forward. 


Suppose you drive with a Wico Autostop. You brake toa stop as usual, and touch the magic 
switch on the gearshift or selector lever. The car stays put! When you're ready to go, 
step on the gas and the brakes release automatically. 


You don’t have to keep your foot on the brake. 
And there’s no need for riding clutch or accelerator. 








Practically every car owner is a prospect for a Wico Autostop. Here is a brand new 
Opportunity for you to sell a profitable item—not a gadget, but a real necessity. And 
one demonstration can make the sale. Write us mow about the MONEY-SAVING 


DEMONSTRATOR OFFER that makes it easy to show your customers al] the Autostop 
advantages. 


TO SHOW ’EM IS TO SELL ’EM! 








WICO ELECTRIC COMPANY West springticia, Mars, 
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| Sept. 15-17—Truck Body & Equipment 
| Assn. convention and exhibit, Chase 
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6-10—American Trucking Assn., con 


vention and roadeo, Waldorf Astoria, 


| Oct. 
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‘Survey Discloses 
'80% of Bus Firms 
Like LP Fuel 


CHICAGO.—Eighty percent of 
the bus operators find butane or 
propane gas “very satisfactory,” 
reports the LP-Gas Information 
Service. 
| According to questionnaires sent 
by the information service to bus 
companies, 15 percent reported that 
they could not decide whether bu- 
tane is more satisfactory than gas- 
oline, and 5 percent said they were 
| dissatisfied with the newer fuel. 

The survey covered operators 
with 1,222 L-P gas powered buses 
which traveled 34,021,645 miles in 
1951. Three-fifths of them were 
factory-built for L-P gas operation, 
and the others were converted from 
| gasoline. 

Seventy-two percent of the bu- 
| tane gas users reported a reduction 
}in oil consumption, 22 percent 
stated the results were the same 
as with gasoline and 6 percent said 
the oil consumption results were 
not as good. 


Dobbin Losing 


City Growth Ending Era 
Of Horse Cart 
HAMILTON, Ont.—The horse is 
,on its way out in Hamilton, Al- 
| though the old bay or the big black 
you see pulling the milk cart or 
om bakery wagon is holding its 


tue of th 
pertect break-in | 


CAR-DEALERS EVERYWHERE 
RECOMMEND CASITE FOR NEW CAR BREAK-IN 

















HERE’S HOW CASITE HELPS 
THROUGHOUT THE CAR’S LIFE 


HERE’S HOW CASITE 
EASES NEW CAR BREAK-IN 





@ Here’s extra protection for those first few 
hundred critical miles—extra assurance that 
the * 
all the oil they 
friction. Thousands of car-dealers put Cas- 


tight” spots in the new engine will get 


need to prevent excessive 





ite into the crankcase before the new car 
own by a hard dollars and cents 


margin, city expansion will neces- 
sarily mean longer routes and 
|eventual replacement by faster, 
more efficient trucks. The hand- 
writing is on the stable door. 


Nearly all large milk and bread 
firms are still making replacements 
in their stables, but garages are ap- 
pearing in the yards, and expense 
| of the dual operation is raising eye- 
| brows at shareholders’ meetings. 
| Going out with the horse is the 

oldtime blacksmith. Although a 
few larger firms employ their 
own blacksmith, most shoeing is 
done merely as a side line by a 
very few men. The ancient trade 
is rapidly becoming another “lost 
art” in this city. 

Supporting them in their last 
stand against “the demon trucks” 
is the undeniable fact that horses 
are still considerably cheaper for 
short routes near the dairy or bak- 
|ery and in more populous districts. 
Some dairy men swear that a well- 
trained horse can do everything but 
|deliver the milk, and a milk cart 
is easier to work from, on a door- 
| to-door basis, than a truck. 


leaves the floor. 





e Casite is low-cost insurance, too, on any 
Casite aids hydraulic valve lifters! Casite gets 
oil into hydraulic valve lifters quicker, helps the 
lifters function smoothly. Casite also carries 
away deposits of sludge and gum which cause 
lifters to stick and clatter. 


It’s easy to use—economical, too! All you do is 
pour a pint in the crankcase with the first 
crankcase oil. See directions on the Casite can 
for further applications. 


rebuilding, reconditioning or repair job. Top 
off every service with a Casite tune-up— 
your customer will be glad you did! 

Push Casite today and every day—for 
easy extra profits! 












CASITE DIVISION - HASTINGS MANUFACTURING CO. 
HASTINGS, MICHIGAN 
Casite, Drout, Hastings Piston Rings, Spark Plugs, Oil Filters 





It’s a quick, easy tune-up! A pint of Casite 
through the air-intake, or in the gasoline, gets 
rid of engine gum and goo, frees sticky valves 
and rings, lets the power zoom through. A 
second pint in the crankcase oil, keeps the en- 
gine clean and free-running. 


It carries a film of oil to all moving parts! A new 
or reconditioned engine is stiff and tight. Many 
moving parts do not get enough oil. There is 
danger that excessive friction may cause these 
parts to scuff or score, or even sieze. Casite 
makes oil penctrate to all parts, assures safe, 
proper break-in. 


| National Automotive Fibres 
| Picks Bannister for Sales 














Casite speeds oil during ‘‘warm-up’*! Even finest 
oil is still “‘cold” at 100°F, must warm up to 
about 210°F before the oil starts flowing freely. 
Casite makes that slow oil move fast, speeds 
the flow of No. 10 oil 24% at 100°F, more when 
the engine is colder. Yet as the engine warms 
up, oil returns to normal-range viscosity. 





It retards formation of sludge and gum! Casite 
loosens sludge and gum, lets it sink to the bot- 
tom of the oil pan where it can do no harm— 
the sludge is not left in suspension. In most 
cases, sludge and gum and the resulting carbon 
are the cause of engine roughness, jerks and 
sputters. So Casite can safely guarantee Better 
and Smoother Performance or Double-Your- 
Money-Back. 


NATION'S NO. 1 ADDITIVE OUTSELLS ALL THE REST 


John G. Bannister is the new 
sales manager of National Auto- 
motive Fibres, Inc., Detroit, it is 
announced by Robert J. Stack, 


president. 
Bannister joined the firm’s 
Oakland (Calif.) plant in 1938, 


and in 1942 was named Oakland 
division manager. The next year 
he was elected a director of Cali- 
fornia Cotton Mills, merged with 
National in 1949. Early this year 
he advanced to vice-president and 
moved to Detroit. 





Arnold Newman Photo 


One “Cat” curiosity can’t kill 


Curiosity may be death on cats. It’s life to managing editors. 
You can measure a good editor by the questions he asks. They’re the 
questions you were just about to ask. 

An alert managing editor knows what to ask, whom to ask, 
when to ask. These determine the quality of the answers. The answers 
measure the value of the product he produces. They’re the ones 
you need. 

If The New York Times is “the most influential newspaper in 
the world,” as Time magazine, among other knowing observers, says 
it is, it’s because it is the most informative. And credit for that is 
due now to Turner Catledge, its managing editor. He sparks the ques- 
tions the world’s biggest newspaper staff will ask all over the world 
today. He directs the processing of the answers into what you will 
read tomorrow as the biggest news report you can get from any source. 

Turner Catledge has been a newspaper man since his early teens. 
He set type by hand on a Mississippi weekly while still in high school. 
He was managing editor of another while in college. He was manag- 
ing editor of still another before he cast his first vote. 

In 1924, Turner Catledge became a reporter for the Memphis 
Commercial Appeal. In 1927 he went to the Baltimore Sun. In 1929 
he came to The New York Times. Except for two years with the 


Chicago Sun, as national correspondent and then as editor, he has 
been a Times man since. 

As a member of its Washington staff, he covered the Capitol, 
the White House, the New Deal. He became an expert in politics and 
a specialist in explaining complicated tax legislation. His coverage 
of Roosevelt’s Supreme Court fight helped him produce, with Joseph 
Alsop, an authoritative record of it, “The 168 Days.” 

As national correspondent, Turner Catledge got to know inti- 
mately much of the U. S. and many of its leaders. On special assign- 
ments pretty much all over the world, he got to know foreign peoples 
and their leaders. Today, as chief news executive of The Times, he 
is still what Time called him, “a good reporter.” 

The Times team includes many men and women like Turner 
Catledge. They are expert reporters, skilled correspondents, knowing 
editors. Working together, they produce each day a newspaper that 
is vital, alive, vigorous, alert, different from any other you know. 

* Because this team puts more into The Times, readers get more 
out of The Times. So do advertisers. That’s why The Times is the 
advertising leader in New York, and has been for 33 consecutive 
years. There’s a lot about The New York Times today you ought 
to know. When may we tell you? 


Che New York Cimes 


“ALL THE NEWS THAT'S FIT TO PRINT” 
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FOB FACTORY 


Engineer 








Epiror’s Norte: 
conception of the car of tomorrow. 
A UTO engineers are giving 

systems these days. Some 


rs Eye Changes 


In Suspension System 


This is another article 





in a series on an engineer’s 


much attention to suspension 
of the most important changes 


in motor cars during the next few years will be revisions in 
the suspension system, designed to improve the ability of an 
automobile to do what the driver wants it to do and to im- 


prove riding qualities. Im-¢ 
proved safety, brought about | 


through better suspensions, | 
improved weight distribution and | 


better braking is a “must” in U. S. 
motoring, most Detroit engineers 
agree. 

Much of the thinking about the 
design of American motor cars is 
undoubtedly conditioned by pro- 
duction considerations. New fea- 
tures of frame design come rela- 
tively slowly—if at all. Any change 
in car design that might increase 


sales resistance is discouraged. 
When this country had a large 
number of firms competing in the 
automotive field, new and even 
radical concepts of design were 
encouraged. Changes in engineer- 
ing design were essential to im- 
prove a company’s competitive 
position. 

The lessons Chrysler learned with 
|its Air Flow design are well re- 
membered by the entire automotive 
|industry. It has been pointed out, 
| however, 





that styling of these 


" 
, “TOWN OF BELCHER 


DRIVER EDU 
Comtiong ( Botchertown Mater 








Dealer Seeks to Create Goodwill— 


Community service creates goodwill and car sales, 
Here Gold presents the keys to a 1952 Hudson to 
the town school committee for use in Belchertown's driver education program. 


of Belchertown (Pa.) Motor Sales. 


Chrysler models left something to | 
be desired. These particular cars 


were also not attractive structur- 
ally to many auto engineers. 
Yet these cars, which did not win 


public acclaim, were among the! 


Performance that stands out! 

















a STAR * * 
EGYPTIAN SAND 


DAL-30469 


@ No other manufacturer can dupli- 
cate Ditzler’s record of consistently 
dependable performance in the field of 
automotive finishes. That’s why Ditzler 
finishes have been used year after year for 
nearly half a century by most of the 
builders of passenger cars, trucks and 
buses. This continuous preference has 





Save time, effort and cost with 


in the opinion of Frank L. Gold, 


first to move the engine forward in 
order to improve riding qualities. 
The engine in the Chrysler Air 
Flow was moved forward about 14 
inches. They were probably the best 
riding cars produced up to that 


lifted Ditzler to its present position as the 
foremost exclusive manufacturer of auto- 
motive finishes. Because Ditzler finishes 
are rated as best by those who build auto- 
motive vehicles, it is reasonable to con- 
clude they should also be the most 
efficient, most economical and most satis- 
factory for refinishing needs, 





DITZLER TWO-STAR** Materials! 


DITZLER COLOR DIVISION, Pittsburgh Plate Glass Company, Detroit 4, Michigan 


@ You can’t buy better lacquers for automotive refinishing. 
Thinned with Ditzler Two-Star** Thinner, DTL-113, Ditzler 
Two-Star** Lacquers flow on so smoothly that little com- 
pounding is required. Two-Star** Polishing Cleaner, DRX-4, 
gives a brilliant lustre. Use Two-Star** Polishing Compound, 
DRX-25, if color is sprayed a little dry, or over-spray is rough. 
Two-Star** Gloss Undercoat, DL-900, eliminates sand 
scratches in old lacquers. You’ll find these materials ideal for 
small touch-up spots on baked enamel jobs. They are also 
deluxe materials for all-over jobs in lacquer. 
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} | time, according to informed Detroit 


| engineers. 
* * * 


S| Front Springs Stiff 


N SOME of the European cars 


which have exceptional road 
|holding qualities, particularly for 
cars with short wheelbase, the front 


springs are comparatively stiff. The 
rear springs are, comparative sly 
speaking, soft. In addition to min- 
| imizing a tendency to pitch in go- 
|ing over a bump, these cars take 
| corners remarkably well. 

While U. S. car designers are 
not in agreement as to the en- 
gineering theory behind building 
a better ride and improved han- 
dling into our motor cars, it is 
generally agreed that some of the 
small European cars have excep- 
tional roadability. 

Squealing of the front tires when 
making a sharp turn is not a re- 
lated phenomenon as most motor- 
ists believe. The squeal is caused 
by the fact that, as the car rolls, 
the tires are deflecting at the top; 
the tire attempts to roll away from 
the direction in which the car is 
being steered. 

The driver wants to steer the car 

one way, the tire wants to go 
another way. Tire squeal is the in- 
evitable result of this conflict. 
The changes in the suspension in 
| American-built cars during the next 
| few years will tend in the direction 
| of greater safety. The car will be 
|designed so it will do what the 
|driver wants it to do, engineers 
| predict. 

Details of a passenger car sus- 
pension that will permit greater 
control by the driver will be dis- 
|cussed in a subsequent article in 
‘this series. 





Aluminum Is Different. 


Reynolds Metals Notes 

LOUISVILLE.—A 148-page illus- 
|trated manual on “Aluminum 
Forming,” just published by Reyn- 
olds Metals Co., says metal workers 
|most often go astray through try- 
ing to form aluminum by tech- 
niques identical to those used for 
other metals. 
| It might work on some opera- 
tions, says the pocket-sized book- 
let, but don’t bank on it. 

The book, written by E. V. Sharp- 
nack sr., chief forming engineer, is 
devoted to aluminum’s differences. 
Two sections are given to metal- 
lurgical data, one for sheet and 
plate and the other for tubing and 
| pipe. It is free to engineers, design- 
;ers and plant personnel who ask 
for it on company letterhead, ad- 
dressed to Reynolds Metals Co., 
2500 S. Third St., Louisville 1. 


* * = 


Patents Plant Layout Plan 

OAKMONT, Pa.—-Homer H. Da- 
sey, president of “Visual” Planning 
Equipment Co., has new patents on 
a plant layout method using three- 
| dimensional models, coupled with a 
two-dimensional photo film Tem- 
plet. The Templet, Dasey claims, 
|makes it possible to get ozalid or 
blueprints directly from the three- 
dimensional layout, eliminating lay- 
|} out and lettering time and stand- 
ardizing prints. 

* e : 
New Polishing Belt 

ST. PAUL.—A new abrasive pol- 
| ishing belt that uses granulated 
cork rather than conventional min- 
eral grains for obtaining a high 
luster on glass, ceramics, metal and 
plastic has been announced by 
Minnesota Mining & Mfg. Co., 900 
Fauquier St. Designated the 3M 
“Wetordry” brand polishing belt, it 
is designed primarily as a glass 
edge-polishing tool, although it is 
expected to find numerous applica- 
|tions in various other fields, the 
| company said. 

* * * 

Meehanite Castings Bulletin 

NEW ROCHELLE, N. Y.—In 
order to provide users of castings 
with an industrial cross-section of 
the scope of the applications of 
castings, Meehanite Metal Corp. 
has published a new 32-page book- 
let titled, ‘“Meehanite Castings 
Serve All Industry.” The booket 
contains 43 illustrations of applica- 
tions covering nearly every major 
| industry and also complete tables 
|of the physical properties of the 
| various types of materials avaii- 
able, the firm states. 
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a tne wks wath the Automotive “Greats” 


Advertised in Newsweek 
During 1952 
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No doubt at all as to where the automotive Now pair up that fact with this one: 


industry gets its bread-and-butter (and 77.5% of NEWSWEEK’s readers 
meat-and- potato) business. have incomes of $5,000 or more. fart. 
It’s among families with incomes It’s easy to see why so many top auto- 








of $5,000 or more. Only 27% of motive leaders advertise regularly in 
the total families—but they buy NEWSWEEK 


54% of all new cars. OLOSMOBILE 


Newsweek sells the pegple FACKARD 
with the Spending Money... Pontiac 
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East, Midwest Lead Way... 


34 Percent of Students 
Get Driver Training 


NEW YORK.—Enrollment in U.|trained 6,800 pupils in 128 classes, | 
S. public-school driver training pro- | the ACSC said. 
grams moved past the 50 percent! Thomas N. Boate, 
mark for the first time in 1951-52, | dent prevention chief, noted that 
according to the Assn. of Casualty | the latest awards stress quality of | 
and Surety Companies. |training. Previous awards were} 

Massachusetts edged out Dela-/| based on percentage of schools of- | 
ware to top a list of 19 award-win- | fering driving courses, and percent- | 
ning states, the association said, | age of eligible students taking 
with recognition in this fifth an- | them. 
nual driver education award pro-| Those elements can now account | 
gram based for the first time on/|for only 50 points each in the new 





ACSC acci-| | 
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Studebaker Parade at Indiana Fair— 


quality as well as quantity. 
The Bay state totaled 168% out 


| rating scale, Boate said. The other 
100 points are awarded for quality 
of instruction, he said. 





of a possible 200 points, with 
Delaware just 2% points behind. 
Both will receive the ACSC’s 
award of excellence, top honor 
in the competition. 

More than 726,000 public high 
school students enrolled in safe 
driving courses last year—up 9 per- 
cent to 54 percent of the 1,350,000 
eligible—the association said. Paro- 
chial and other private schools 


Seven states will receive the 
program’s second-ranking recog- 
nition, the award of honor. They 
are Wisconsin, Oklahoma, Ari- 
zona, Illinois, New Jersey, North 
Dakota and California. 

Ten more will receive the num- 
ber three honor, the award of 





| merit. They include Virginia, Penn- 
| sylvania, New York, West Virginia, 








LIFTER 


America's Finest 


Motor Oil! 
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In many of today’s precision-built engines, a 


AMAZING PURPLE OIL 
CUTS COSTLY VALVE 


aS 
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Studebaker Corp., now observing its centennial, joined forces with Indiana state 
fair officials to help celebrate the opening of the 100th state fair in Indianapolis 
recently. Participating in the huge parade which officially opened the fair were 20 
Studebakers, depicting the evolution of transportation during the past 100 years. A 
number of the vehicles was exhibited throughout the 10-day fair. In the convertible, 
which headed the procession, are (right to left): Alex Clark, Indianapolis mayor; Henry 
F. Schricker, Indiana governor; Charlie Stuart, Studebaker dealer, and Earl J. Bailey, 
president of the Indiana state fair board. 





Ohio, Indiana, Minnesota, Connecti- | percent of the total number of U. S. 

cut, New Mexico and Nevada. high schools and 2 percent more 
In all, 8,118 public schools took/| than participated in 1950-51, Boate 

part in the program in 1951-52, 40| said. 
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frequent problem is hydraulic valve sticking due to 


lacquer and varnish deposits. Often valve lifters must be replaced at your expense as part of your 
service warranty. That’s why leading dealers throughout the country reduce costly valve lifter 


failures by recommending ROYAL TRITON t 


o both their new and old customers. 


Here’s how this amazing purple motor oil keeps valves clean and free and combats sticking: 


1. Lacquer and varnish formations are 
ROYAL TRITON. 


retarded by a combination of special compounds in 


2. ROYAL TRITON’s greater detergent action prevents sludge from clogging valves and lifters. In- 
stead of being deposited on engine parts, sludge and gum stay suspended in the oil until drained. 


ROYAL TRITON’s combination of pure paraffin-base stocks and additives is found in no other motor oil! 


ROYAL TRITON reduces expensive hydraulic valve troubles. Inquire about handling this amazing purple 


motor oil in your automobile agency. Write your 


New YORK 
4904 RCA Building 


Los ANGELES 


Union Oil Building 1612 Bankers B 


UNION Oil COMPANY OF CALIFORNIA 


CHICAGO 


nearest Union Oil Company office: 


CINCINNATI 
2111 Carew Tower Building 


New ORLEANS—917 National 


uilding Bank of Commerce Building 





157 Students Listed 
In 34th Class of 


Ford Sales School 


DEARBORN. — Fifty-six students 
from 32 states and one student 
from Colombia make up the 34th 
class of the Ford merchandising 
school at the Fairlane estate of the 
late Henry Ford. The school offers 
a four-week course aimed at pro- 
moting successful dealership opera- 
tions. 

John F. Heflin, manager of the 
school, says that the median age 
of the group, which is nominated 
by Ford dealers, is 30 years. Includ- 
ed are eight Ford dealers and 21 
dealers’ sons. 

Education-wise, Heflin said, the 
median student is a college sopho- 
more, but one student has a mas- 
ter’s degree, one a bachelor of 
laws and one a doctor of philosophy 
degree. 

The merchandising school, which 
was established five years ago and 
has graduated 1,894 students, is 
under the supervision of Frank J. 
McGinnis, manager of advertising, 
sales promotion and training of 
Ford division. 


WSB Okay’s Reo 





| arrival 


Suggestion Prizes 


DETROIT.—The Michigan Wage 
Stabilization Board has approved a 
suggestion award plan which pro- 
vides for maximum cash awards of 
$1,000 for adopted suggestions sub- 
mitted by hourly rated employes of 
Reo Motors, Inc., Lansing, it is an- 
nounced by M. S. Ryder, regional 
WSB chairman. 

Approval of the plan was granted 
for a three-month trial period, at 
the end of which time WSB will 
scrutinize results and either affirm 
or retract its initial sanction. The 
plan provides for a cash award of 
10 percent of total annual savings 
to the company resulting from 
adoption of suggestions submitted 
by employes, with a top limit of 
$1,000, except for ideas of special 
merit selected by top management 
for additional awards. 


Land of Plenty 


German Auto Salesman 


Finds U. S. Is Eden 


ALBANY, N. Y.—A German auto 
salesman who found a job, an apart- 
ment, friends and a promising fu- 
ture, all within eight days after his 
in Albany, thinks most 
Americans don’t fully appreciate 
their opportunities. 

“It’s a wonderful country,” said 
Achim G. Teske. “Where else in 
the world could a foreigner do 
that?” 

A fast-talking German, Teske, 33, 
landed in New York July 21 with 
his wife, a few American dollars 
and a world of confidence. He also 





| was armed with letters of recom- 


mendation from U. S. occupation 
personnel, up to and including Gen. 
Lucius Clay, and the telephone 
number of Leonard E. Bern, AIl- 
bany camera_ store _ proprietor, 
whose wife had visited Mrs. Teske’s 
relatives in Berlin. 

“The Berns gave us a_ hearty 
welcome and asked us to stay with 
them in Loudonville,” he said. “The 


,day after we got here they let me 


use a car to take the driver’s test, 
and I got my license. Then I got 
this job as a salesman for Nemith 
in Troy. Sold eight cars in the first 
12 days. Then I went out and found 
an apartment.” 

Selling cars is Teske’s specialty 
he explained, simce he has been 


' selling them to Americans in Stutt- 


gart the last five years. He had an 
agency for two U. S. cars and sev- 
eral foreign makes, and as a side- 
line operated an insurance broker- 
age office, selling U. S. insurance 
to American car buyers. 





Dodge Salesman Cited 


Emery Curtice, of Ivan A. Tuftv 
Co. (Dodge-Plymouth), Yankton, S 
D., has been presented with a char- 
|ter membership in the Dodge 400 
club and a special pin for outstand- 
ing sales work in retailing Dodge 
cars and trucks. The presentation 
| was made by L. W. Fickel, Omaha 
district manager, at a meeting in 
Yankton. 
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ROOTES MOTORS, INC 


how The new Hillman Minx advertising campaign is telling the hardest-hitting 
selling story in the business today: MORE CAR-MILES PER DOLLAR 


10 Mm ake WITH THE HILLMAN MINX. 


It’s a campaign sure to make prospects SHOP for the nearest 
Hillman Minx dealer... LOOK at the Hillman Minx...and LISTEN 
prospects SHOP, ee to the unsurpassed advantages of this great automobile. What more 
eminent could you ask? The next step is a natural—a demonstration 
ride to let the prospect feel the unique experience of riding in 


LOOK eee d nd this fine car, sense its character, its performance, its comfort, 
SmavmivnenaserETC 


its individuality. The rest is up to you. 
LISTEN Better get on the bandwagon. Get your share of the profits 
the Hillman Minx can bring you as a dealer. 


remember: Rootes Motors’ products 
include the Hillman Minx, 
Sunbeam-Talbot, Humber Hawk. 
Also distributors for 

Rover and Land-Rover. 








The new Hillman Minx 4-door Sedan 


ROOTES MOTORS ING. | 505 Park Avenue, New York 22,N.Y. © 27-1] Bridge Plaza North, Long Island City 1, N. Y. 
42-14 21st Street, Long Island City, N. Y. * 403 North Foothill Road, Beverly Hills, Calif. 








ROOTES MOTORS (Canada) LTD. | 2019 Eglinton Avenue East, Scarboro Township, Toronto, P.O., Canada 
1736 East Hastings Street, Vancouver, B. C., Canada 


Stores Building, Montreal Airport, Dorval, P. Q., Canada 
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AUTOMOTIVE WASHINGTON 








By William Ullman 


Washington Correspondent 


T APPEARS that things are not so bad as they seemed a 
few weeks ago and that most industries are getting back 

to the production levels that prevailed prior to the steel 
strike much faster than expected. That at least is a fair con- 


clusion drawn from the report” 


Acting Defense Mobilizer| 
John Steelman gave Presi- 
dent Truman just before the 
Office of Defense Mobilization was 
handed over to Henry Fowler. 

“On the whole,” Steelman told the 
President, “the production agen- 
cies feel that most industries are 
returning to their pre-strike pro- 
duction status rapidly and that the 
steel companies will be able to 





overcome a large part of their 





# 


William Ullman 


Producers Accelerate 





Return to Normalcy 


backlog of mili- 
tary and machine 
tool orders by 
Sept. 30.” 
Releasing por- 
tions of his la- 
test secret 
monthly report 
to the Presi- 
dent, Steelman 
said that total 
military hard 
goods deliveries 








lorie Mowe’ 
THE 816 suasie 
THE FLAME THE 
THE SAREFOOT Mailman 


ar 4 Meesreres 


Author Plugs His Novels— 


Theodore Pratt, Florida author, utilizes the front license plate space on his Olds- 
mobile to promote the sale of his novels. A trilogy about Florida—'The Big Bubble,” 
“The Flame Tree” and “The Barefoot Mailman,"’ are advertised here in the license 
bracket. Pratt, who lives in Boca Raton, Fla., says the sign attracts considerable 
|attention and “people often inquire about the novels.” 


had reached the $2 billion mark, 
a figure doubling that of nine 
months earlier. He also reported 
that fears of another slump in 








steel production next winter as a 
result of iron ore shortages were 
evaporating. 

Dr. Steelman appeared to be 
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Singing 


engine 


bearing service! 


Engine Bearings 


(Main, Connecting 


Rod and Camshaft) 


Bushings e Connect- 


ing Rod Service— 


Exchange Insert 


Rods, Rebak bitted 


Rods e Connecting 


Rod Bolts and 
Nuts e 


Piston Pin 


V-Seam 


Bushings e Shims 


and Shim Stock 


When you recondition the engine, you strike the 
right note—every time—with Federal-Mogul’s 
complete engine bearing service! 


Federal-Mogul has more bearing part numbers 
than any other line ... the only complete connecting 
rod service ... all the bushings, shims, bolts 





and nuts you need to make the engine hum a 


happy tune! Ask your Federal-Mogul jobber! 


FEDERAL-MOGUL SERVICE 


(Division of Federal-Mogul Corporation) DETROIT 13, MICHIGAN 








pleased over the general economic 
picture, too. While noting some in- 
creases in rents and prices, he told 
the President he had no evidence 
that a major inflationary movement 


was under way. 
2 od 


Optimistic Highlights 

I ERE are some of the happy 
highlights of the Steelman re- 

port which seem to be of especial 

interest to the automotive industry 

and trade: 

While the effect of the steel stop- 
page on individual industries is not 
yet clear, on the whole the pro- 
duction agencies feel that most 
industries are returning to their 
pre-strike levels of production 
faster than had previously been 
expected. 

Barring an _ exceptionally long 
winter, there should be sufficient 
iron ore on hand during the coming 
months to tide the steel companies 
over until next spring. 

In the first 11 days of August, 
4.5 million gross tons of ore were 
shipped from lake ports—190,000 
tons more than in the like 1951 
period, 

Inland ore shipments from Aug. 
1 to March 31, 1953, will reach an 
estimated 5.5 million gross tons, 
thus permitting capacity operation 
through next March while leaving 
the mills with stock levels just 
under the generally-accepted work- 
ing minimum of 15,000,000 tons. 

On the materials side, the flow 
of foreign refined copper to the 
U. S. has increased from the ab- 
normally low June level of 7,000 
tons, as buyers took delivery at 
higher prices following the Govern- 
ment’s action on price ceiling con- 
cessions. The July imports reached 
18,000 tons but do not reflect the 
full extent of the upturn since the 
bulk of the imports took place in 
the last 10 days of the month. 


* * ad 
Materials Economizing 


4 yw conservation program of the 
Department of Defense is al- 
ready producing substantial savings 
of critical materials. Savings in the 
current quarter alone of nearly 
5,000,000 pounds of copper and over 
2,500,000 pounds each of nickel, 
aluminum and rubber should re- 
sult from recently completed Army 
and Navy conservation projects. 
Similarly, the Air Force reduced by 
more than one-third the amount of 
scarce alloying metals used in one 
type of a jet engine. 

Dr. Steelman said that labor dis- 
putes in progress at the end of 
August could have a more serious 
effect on defense production if they 
should lead to work stoppages than 
in most other periods since Korea 
with the exception of the period of 
the steel strike. 

He said the rise in the number 
of disputes apparently is due in 
part to delayed negotiations in 
many industries pending the out- 
come of the steel strike, Now 
that it is over, demands are being 
pressed more actively and some 
deadlocks are resulting. 

The fairly general softness in 
wholesale prices, which had pre- 
vailed prior to the steel strike, ap- 
pears, temporarily, at least, to have 
come to an end, Dr. Steelman said. 
After having increased 0.8 percent 
in July, the Bureau of Labor Sta- 
tistics wholesale price index rose 
another 0.4 percent in the first 19 
days of August. 

a * ~~ 


Fowler Runs the Economy 


ND now Henry H. Fowler has 

moved up another step on the 
governmental ladder and become 
head of the Office of Defense Mo- 
bilization. In his new job he takes 
on more powers and authority than 
any other person in the executive 
branch of the government. Only 
the President himself stands one 
rung higher. 

Quiet, soft-spoken, silver-haired 

Joe Fowler—everybodv in Washing- 
ton calls him “Joe”—is a native of 
Virginia, a lawyer by profession, 
and has seen quite a bit of govern- 
ment service. He is 44 years old. He 
|was with the War Production 
| Board in World War II. 
Most everyone knows, of course, 
that he returned to the govern- 
ment in the present emergency to 
assist at the NPA and DPA. Then, 
when Manly Fleischmann moved 
out, he became head of the two 
agencies. 

For the time at least, he will con- 
| tinue as DPA administrator, while 
| relinquishing the NPA office. Since 
| NPA is still a part of the Depart- 
(Continued on Page 75, Col. 1) 
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‘People pay more attention to automotive 
advertising in The Saturday Evening Fost 





Want to tame the tough customers? The ones The Saturday Evening Post carries more automotive 
every dealer in town tries hardest to sell? The best advertising to more people than any other magazine. 
prospects for new cars? The factory wants you to 
come out on top, too! That’s why more of your fac- 
tory’s ads appear in the Post than in any other mi 
magazine. There, your sales story is sure to get the p q) ‘~ 

most attention...sure to get to the prime buyers in ; 

your territory. After they’ve seen an ad for your car 
in the Post, you’re likely to see them in your show- 


Evening 
a ite Saturday Evening 


room—where you can close the sale! 
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Lawsuits Affecting Dealers .. . 





Court Decisions 


By Leo T. Parker 
Attorney at Law 
(; ENERALLY speaking, 

F courts agree that a chattel 
mortgage or conditional sale con- 
tract for an automobile is valid in 
all states if it is properly recorded 
in the state where the sale was 
made. 

Also, according to a late higher 
court decision, a conditional sale 
contract is valid which states 
that the contract shall be con- 
strued under laws of the state 
where it is made. 

For example, in Commercial v. 
Folz, 105 N. E. (2d) 789, testimony 
showed facts as follows: A man 
purchased an automobile in Ken- 
tucky and executed a conditional 
contract of sale in the state. Later 
the buyer of the automobile sold 
it in Illinois to a used-car dealer. 

The court held that the finance 
company which held the Kentucky 
paper could recover possession of 
the automobile from the used-car 
dealer in Illinois, because the origi- 





FAST-SLOW CHARGER 


DE LUXE PORTABLE MODEL 
— 6 Volts, 75 Amps. — 12 Vo 
Amps. 

DE LUXE PORTABLE MQ 
6 Volts, 75 Amps. 


Has many big charger. 
ing automatic electri 



















SLOW CHARGER 
UNITRON MODEL E-15 — 
Charges up to twelve 6-volt, 
or six 12-volt batteries at 6 


amperes. 


A “‘must’”’ 
servicing. 


nal sale contract contained a clause 
that the rights of the parties shall 


higher | be determined according to the uni- | 


form sales act of Kentucky. 

Also, this court substantially held 
| that a properly recorded condition- 
|al contract of sale or mortgage, is 
| valid in all states in the U. S. 
| * * * 


| 

| Thief Causes Injury 

ECENTLY a reader wrote as 
follows: “Is an automobile 


dealer expected by law to lock an 
unattended automobile and take 
with him the ignition key? If the 
automobile dealer leaves keys in an 
automobile which is stolen, is the 
dealer liable for injuries caused by 
the thief?” 

According to a late higher court 
decision, the answer is no, if the 
dealer did not violate a valid law. 

For example, in Midkiff v. 
Watkins, 52 So. (2d) 573, it was 

shown an automobile dealer 
named Watkins left an automo- 





for complete battery 


bile unattended with the motor 





! 


turned off but with the key in 
| the ignition switch. An incompe- 
| tent and mentally deficient youth 

stole the automobile, and in at- 
tempting to negotiate a corner, 
ran into another automobile kill- 
ing its driver named Midkiff. 
Midkiff’s dependents sued Wat- 
kins, the owner of the stolen au- 
tomobile, for damages alleging 
that one who leaves an automo- 
bile unattended must foresee the 
possibility of danger, and possi- 
bility of a child, or incompetent, 
entering the automobile and caus- 
ing an injury. 

The higher court refused to hold 
Watkins liable because he did not 
| violate any law when leaving his 
|automobile unlocked with the key 
jin the ignition switch. The court 
said: 

“To hold the defendant (Wat- 
kins) liable would go far towards 
making him insurer, as to the con- 
|sequences of every accident in 


| which a car might become involved 


while operated by thieves or their 
successors in possession.” 


man, 139 Fed. (2) 14, 158 A. L. R. 


state law prohibits a person from 





leaving an unlocked vehicle in a 





EASY PAYMENTS... 
TRADE-IN ALLOWANCE 
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MODEL F-66—6 Volts, 4 Amps: 


You can sell many of these over- 


beeen 


Raabe 


dioriectd 
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FAST-SLOW CHARGER 
STANDARD MODEL F-210 — 
6 Volts, 100 Amps. 


The finest moderate priced, wheel- 
mounted charger made. Includes 5- 
Second Battery Test. 


For comparison see Ross v. Hart- | : 
P |}owner negligent because he had 


1370. Here it was proven that a 
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Trevellyan Delivers 15 for Police— 


Delivery of 15 Oldsmobile Deluxe sedans was made recently 


to the Lansing police 


department by Trevellyan Oldsmobile, Inc., lansing. Here H. A. Trevellyan (left), 
president of Trevellyan Oldsmobile, Inc., turns over the keys to Inspector Charles 
Stragier and Chief Paul Taylor. The cars, equipped with special lights and sirens, are 


used as patrol cars in Lansing. 





public place, and an automobile 
owner violated this law. 
The court held the automobile 


violated a law, and held such negli- 
gence a proximate cause of the 
damages caused by a thief who 
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FAST-SLOW CHARGER 
DELUXE MODEL F-260* — 
6 Volts, 100 Amps. — 12 Volts, 
50 Amps. 

DELUXE MODEL F-250* — 
6 Volts Only — 100 Amps. 


“ARE YOU PREPARED FOR THE 12 VOLT MARKET? 


Several 1953 model cars will have 12-Volt sys- 
tems! 12-Volt charging will be a ‘must’’ — be 
prepared with an Allen 6 and 12 volt charger. 


Allen DYNA-CHARGERS will help you make battery servicing a more im- 
portant and more profitable department of your business. Some of the out- 
standing features of DYNA-CHARGERS are: New Chip-Proof Finish — 
Rugged Construction — Easy Operation — Dependable Meters — Automatic 
Synchronous Electric Timers — Full Wave, Low Power Consumption Selenium 
Rectifiers — Heavy Duty Transformers — Thermal Overload Circuit Breaker 
Burn-Out Protection. 


Most Allen distributors will be glad to arrange for Easy 
Payments and a Trade-In Allowance on your old charger. 


ELECTRIC AND EQUIPMENT CO. 


KALAMAZOO, MICHIGAN 


Name 





Address 


ALLEN ELECTRIC & EQUIPMENT CO. 
1909 N. Pitcher St., Kalamazoo, Mich. 


Please send me the free illustrated folder 
giving complete information on the new 
DYNA-CHARGER Battery Chargers. 






equipment 


GET ALL THE DETAILS OF THIS GREAT NEW LINE 
OF CHARGERS, MAIL COUPON TODAY! 











City 


night chargers to car, truck and 1 


tractor owners. 


BReewsweweweweeweeeeeees = = «= 


State 


Bewewesweeweeenewnecaands 





stole the automobile. In _ other 
words, the automobile owner was 
liable because his violation of the 
state law directly resulted in the 
injury effected by the thief who 
stole the car. 
* o 

Sixty Days Limit 

CCORDING to a late higher 

court decision one who has a 
lien on an automobile for repairs 
must, within 60 days, file a suit or 
motion to set aside sale of the 
vehicle by its owner. Otherwise, the 
lien is forfeited. 

For example, in Mariner’s Serv- 
ices, Inc., v. Dunn’s, 181 Fed. (2d) 
596, it was shown the owner of a 
motor vehicle ordered one Dunn 
to make certain repairs on the 
vehicle. 

Dunn filed suit to enforce a lien 
and a decree was entered in his 
favor on Jan. 7. The vehicle was 
sold by its owner on Jan. 24, and 
the sale was confirmed by the court 
on Feb. 8. Not until Apr. 12 did 
Dunn attempt to intervene and set 
aside the sale. 

The higher court refused to up- 
hold Dunn’s lien, saying: “It is 
clear that the motion to set aside 
the sale, not having been made 
within 60 days of the order of con- 
firmation, came too late.” 

* ca * 


Court Bars Picketing 
By Uncertified Union 
NEW ORLEANS. —In enjoining 


|a truck drivers’ union from picket- 


ing Huff Truck Lines, Inc., pending 
a ruling by the NLRB as to 
whether the union is the bargain- 
ing agent for the company’s em- 
ployes, Judge Louis H,. Yarrut of 
the civil district court in New 


Orleans held: 


“It is not only the right, but the 
duty, of a state court to protect its 
citizens and property from eco- 
nomic destruction pending final 
action of the labor board when 
such labor board has no power of 
interim protection. 

“If it were otherwise, the de- 
lay of the board in acting could 
easily permit one of the parties 
by sheer force to overwhelm the 
other, and make the board’s ulti- 
mate decision moot and innocu- 
ous.” 

D. W. Huff, president of the 
trucking firm, has made it clear 


| that he would not oppose unioniza- 


tion of his employes, but that he 
did not want to deal with officials 
of Local 270, International Brother- 


| hood of Teamsters, AFL, until the 


union is certified as bargaining 
agent by the NLRB. 
The union contended it had been 


jasked by a majority of the em- 


ployes to represent them, and that 


| picketing should be permitted even 


before the NLRB’s decision. 





Brake Shoe’s New Plant 
Begins Output on Coast 


AZUSA, Calif—American Brake 
Shoe Co. is producing at its new 
steel forging plant here. 

The plant, bought a few months 
ago from a steel fabricating con- 
cern, covers seven acres and in- 
cludes about 40,000 square feet of 
floor space. Eventually 75 to 100 


| people will be employed to produc« 


from 1,000 to 1,200 tons of forgings 
per month. 

Though initial production is for 
57 and 75 mm. shells, it is expected 
that other lines of ordwance will 
be added soon. AmForge division 
of American Brake Shoe is operat- 
ing the new facility here. 
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... because, among other reasons, 
Chevrolet pioneered the dealer committee 
system that is the model for the industry. 
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Miss America of '51 at Dealership’s Opening— 


Miss America of 1951, Yolande Betbeze, was a visitor at the formal opening of 
Dumas Chevrolet Co., 4049 S. Carrollton Ave., New Orleans. Favors for the ladies, 
gifts for the kiddies, refreshments and music by an orchestra featured the opening. 
The officials of the company are (left to right): Ben Nelson, general manager; Dumas 
Milner, president, and Newt Godfree, sales manager. 


The back pages of every issue of AUTOMOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTOMOTIVE NEWS WANT ADS! Are you? 


Mf 


Charles R. Waller (seated), Presi- 
dent, and Harry Hollywood, Gen- 
eral Manager, Western Ave. Sales 
Inc., Chicago. 
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The Humphreys Engine 


Inventor of Variable Compression-Ratio Principle 
Claims More Economy, Horsepower 


DENVER.—More actual horse- 
power and more miles to the gal- 
lon of gas have been built into the 
Humphreys controlled-compression 
engine, according te I. B. Hum- 
phreys, mining man and inventor 
here. 

Humphreys, accompanied’ by 
Floyd Leopold, motor analyst of 
Weaver-Beatty Motor Co. (Olds- 
mobile) here, drove to the West 
Coast meeting of the Society of 
Automotive Engineers in the in- 
ventor’s six-cylinder Oldsmobile, 
which has been modified to em- 
body the variable compression 
ratio principle. 

On the trip, the car averaged well 
above 20 miles to the gallon at as 
high a speed as the state laws per- 


|mit. Humphreys said that this is 


five miles to the gallon more than 
the engine would have produced be- 
fore the engine was changed over. 

Under the Humphreys design, the 
compression ratio is changed auto- 
matically as the speed of the engine 


mm over 2,000 service customers a month 


“We have chosen complete ARO lubrication equip- 
ment because of its speed and efficiency demanded in 
handling over 2,000 service customers a month!’—says 
Charles R. Waller, President, Western Ave. Sales Inc., 
largest Buick dealer in Chicago and the Mid-West. 


Whe Leader! 


is increased, until at open throttle 


(about 4,000 revolutions per min- 
ute), the compression ratio is 
boosted to 12 to 1. At the same 


time, the horsepower is increased 
from 15 to 20 percent above that 


Henderson Mar ks 


doth Anniversary 


SHAWANO, Wis.—J. J. Hender- 
son celebrated his 35th year as a 
Ford dealer here in August, and re- 
ceived a congratulatory message 
and floral piece from Ford Mo- 
tor Co. 

“You can be justifiably proud of 
your record covering more than a 
third of a century of business life 
in your community, and we, too, 
are proud to have merited your 
confidence for so long a time,” the 
Ford message said. 

Henderson is the chief stockhold- 
er of Shawano Motor Co. here. 
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Note the combination of ARO overhead reels, wall 
cabinet units and portable drains . . . outstanding eye- 
appeal plus features to save time, improve service and 
increase lube profits! See your ARO Jobber. 


The Aro Equipment Corporation, Bryan, Ohio. 


ARO Equipment of Canada, Ltd., Toronto, Ont. 


LUBE EQUIPMENT 


Also... AIR TOOLS ...HYDRAULIC EQUIPMENT... 
AIRCRAFT PRODUCTS... GREASE FITTINGS 


of the conventional engines at the 
same speed without knock or ping, 
Humphreys said. 

While at the SAE meeting, Hum- 
phreys and Professor W. H. Paul, 
of Oregon State college, presented 
a formal discussion of the engine 
to the assembled engineers. 

In addition, demonstration runs 
were made up the San Francisco 
hills with Freddie Agabashian, 
AAA racing driver, at the wheel. 

The first public announcement of 

the engine was made last Oct. 31 
at the Chicago meeting of the SAE. 
Since that time, however, the en- 
gine has been improved, Hum- 
phreys said. 

“Our engine now performs as 
well on standard filling-station 
ethyl gasoline as other experimen- 
tal engines of fixed compression de- 
sign perform on super gasoline at 
100 octane or better,” Humphreys 
declared. “Our engine would give 
still higher mileage on special high- 
octane gas. 

“However, since it will probably 
be some time before the motor- 
ing public can get such premium 
fuel, I feel that its more prac- 
tical to build an efficient engine 
to run on the quality of gas 
we've got,” Humphreys said. 

As far as cost of production is 
concerned, Humphreys claims, for 
example, that controlled compres- 
sion could be built into standard 
cars at less cost than that of con- 
verting from L-head to the valve- 
in-head engine principle. 


3 Get New Posts 
As Hollingshead 
Unites Bulk Sales 


CAMDEN, N. J.—Three new ap- 
pointments were announced by 
Donald O. Severson, sales vice- 
president, as R. M. Hollingshead 
Corp. took steps to merge its Gov- 
ernment Sales division and Indus- 
trial Sales division. 

Hollingshead, a manufacturer of 
maintenance chemicals, is effecting 
the merger as a means of combin- 
ing all sales of bulk items under 
one division, Severson explained. 

Frederick H. Lee jr., formerly 
sales manager of the Industrial 
division, has been appointed man- 
ager of both the Government and 
Industrial divisions. 

William L. Carolla, formerly as- 
sistant sales manager of the In- 
dustrial division, has been named 
sales manager of that division. 

John W. Reed jr., formerly West 
Coast representative for the Indus- 
trial division, has been named sales 
manager of the Government divi- 
sion. 

e 
Want to Live? 
Look Magazine Presents 
Driving Tips 

NEW YORK.—An article, “18 
Ways to Stay Alive,” is being fea- 
tured in the Sept. 9 issue of Look 
magazine. 

The article, which is presented 
in an effort to lessen the number 
of deaths on U. S. highways, de- 
clared that “safe and sane drivers 
are killed every day ... because 
they never learned how to drive 
out of an emergency.” 

The magazine said that data for 
the feature was drawn from safety 
experts of the American Automo- 
bile Assn. and Motor Vehicle Re- 
search. The experts have volun- 
teered their information on what 
to do in emergencies. 

The article takes up the 18 most 
common emergencies in order, and 
tells what to do when they occur. 
The list includes skidding, brake 
failure, blowouts, steering, mech- 
anism failure, night blindness and 
a jaywalker stepping into a car's 
path. 


Denver Auto Revenue Up 

DENVER.—Motor vehicle reve- 
nue here for the first half of 1952 
is up 3.01 percent over the corre- 
sponding period of last year, ac- 
cording to the city motor vehicle 
department. Receipts, including 
those -from licenses, ownership tax 
and titles, totaled $2,911,827 in the 
first six months of this year, com- 
| pared with $2,826,745 in 1951. 
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ELCOMED HOME 


by New York's largest evening audience 








HAT makes the Journal-American a great 42 of every 100 families who read a 
family newspaper? ... the greatest in New metropolitan evening paper choose ate 


York by an overwhelming margin if family prefer- . 
ence is a valid indication. Consider this! No one home-going Journal-American 
is ever “sold” a newspaper in New York. There is 
no home delivery under metropolitan newspaper 
management. 
The answer is simple! New York’s largest 
evening audience clearly demonstrates its prefer- 
ence voluntarily . . . guided solely by the 
outstanding brand of reading entertainment the 
Journal-American provides. 
In America’s richest, most sales-rewarding 
market . . . where it pays to think in terms of 
volume . . . the Journal-American is read and 
shopped by 123,000 families more than the second 
evening paper; 290,000 more than the third. 
Your product message, too, will receive a 
rousing reception when it is carried home with 
the home-going Journal-American. 
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| NOW READY! HALF YEAR PICTURE [i 










OF NEW CAR SALES IN NEW YORK ‘ 

i ats a _ | 
. Se a Md 7, 1 ‘ 

Journal: sjAmerican § 


NATIONALLY REPRESENTED BY Pr nr 
HEARST ADVERTISING SERVICE ‘ 
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Dealer Doi | 
Dolheimer Motor Co., Altoona! despite the fact that he was with- 
and Tyrone, Pa., held its annual out organization support. 
employes’ picnic Aug. 13 at the He polled 49,846 votes in Mis- 


Dolheimer farm in Sinking Valley. 
Boating, swimming and contests 
were cn the program. 

* * * 


Gorrie Names Seitz 
E. B. Seitz has been appointed 
general manager of A. D. Gorrie & 
Co., Ltd. (Chevrolet-Oldsmobile), 28 | 
Gerrard St. E., Toronto, He was 
until recently assistant to the presi- 
dent of the company. 


* * t 


Eastham Heads Local Group 

Roland W. Eastham, one of the} 

owners of Eastham White Chevro-| 

let Co., Ephrata, Wash., has been | 

elected president of the chamber | 

of commerce of that city. 
+ * * 


Hanna Opens Chevrolet Firm | 
P. W. Hanna is the new Chevro-| 
let dealer in Plainfield, Ind. He was 
an employe of Chevrolet for 25 
years, and had been with the In-| 
dianapolis zone since 1934. 
* x * 


Englander Takes Nash 


Arthur L. Englander, president 
of Englander Motors, Inc., has 
taken over the Nash franchise at 
15311 Kinsman Rd., Cleveland. Eng- 
lander has been in the auto busi- 
ness since 1916. General sales man- 
ager for the firm will be William 
J. Miller. 


Burns Finishes Third 
In Missouri Race 
Stephen T. Burns (Mercury), | 
St. Louis, lost in the recent pri- 
mary election in which he sought 
the Republican nomination for | 
governor, Burns was one of five | 
who sought the high state office | 
and made a creditable showing | 





© AP Parts Corp., 1952 


lis announced by H. W. 


souri’s 144 counties, finishing 
third behind the winner, Howard 
Elliott, who polled 186,130, and 
Stanley I. Dale, whose _ vote | 
totaled 76,417. Burns made a 
vigorous campaign using automo- 
biles, airplanes and trains to 
cover the state. 

4 + 


Oregon Nash Deal Sold 


Peterson Motor Co., Nash dealer-| § 


ship in Tillamook, Ore., has been 
sold to Ray Hiatt and Charles 
Johnson, of Tillamook. New name| 
of the firm is Ray's Automotive | 
Electric. 
New Post for Vogel 
Leslie O. Vogel has been named 
retail truck sales manager for| 
Wentworth & Irwin (GMC truck 
distributor), Portland, Ore. Vogel 
has been in heavy-duty truck sales 
in the northwest for 17 years. 
* co * 


Glisson Weds in Illinois 
Charles E. Glisson, of Glisson 
Motor Co., Springfield, IIl., was| 
married recently to Mary Jean 
Kelty, of Springfield. Glisson is 
associated with his father, S. N. 
Glisson, in the dealership. 
x * * 


Roberts Opens New Firm 
Formation of Truck and Indus- 
trial Equipment Co., Portland, Ore., 
president of Roberts Motor Co.., 
Federal and Kenworth truck dis- 

tributor. 

a a * 
Noble Gets L-M Deal 


O. L. Noble, a former district 
sales manager for Lincoln-Mercury, 
has bought Strickland Lincoln-Mer- 
cury Co., 201 W. Superior St., 





| unusual stunts—favors of orchids, ice cream cones, bottled sodas and hot dog sand- 


| Ark., has been presented the Chrys-/| La., has been granted a charter of 





ea cently at an annual outing in 
nearby Manchester. The firm is 
headed by James R. Johnson, last 
year’s president of the Hartford 
Automobile Dealers Assn. 

* * 


ih" 


Thomas Adds Ferguson 
Ray Ferguson has been made 
used-car manager at Thomas Mo- 
tor Co., 1300 Central Ave. St. 
Petersburg, Fla. 


Davis-Buick Buys Lot 

Davis-Buick has purchased a lot 
comprising approximately 24,000 
square feet at 6611 N. Broad St.. 
Philadelphia, for $65,000. The prop- 
erty has an L portion leading into 
66th Ave. 

; ‘ + 
Coleman Motors 

Coleman Motors, Inc.. New Bern, 
N. C., has been chartered with 
authorized capital stock of $100,- 









& ‘ "4 


Dealer Draws 3,000 to Opening— 
J. lL. Brubaker, Studebaker's newest dealer in Los Angeles, pulled 3,000 persons to| 000 to buy and sell automobiles. 
his formal opening at the corner of Pico and Crescent Heights boulevards with some| Principals are Thomas Coleman, 
| Louie Badham and W. C. Hagood. 
wiches; a prize-drawing contest; lots of lights and flowers, and Scottish and Mexican * * ” 
bands. With a typical family at the premiere, Brubaker (left) pins an orchid on Mrs. 
Fred Hart, the former Vivien Taylor of the movies. Hart stands at right; the little girl 
is their 13-year-old daughter, Karole. 


Brown Building 
Brown Motor Co., Walhalla, S. C., 
has begun the construction of a 
$95,000 sales and service building at 


Kokomo, Ind., and will operate the|in Martin Johnson Motor Co.) Main and College Sts. there. Ar- 
dealership as Noble Lincoln-Mer-| (Nash), 440 Spring St., N. W.,|thur Brown, owner and manager, 
cury Co., Inc. Atlanta. | states that the building will have 


* 


Ken Elliott Motors 
Ken Elliott Motors, Inc., Ruston, 


a 125-foot glass frontage and the 
showroom will be 65 by 125 feet. 
’ Bd * 


Twin City Motors | 
Twin City Motors Co., Helena,/} 


* 


Nyilas Gets Pontiac Belt 

Pontiac’s “belt of champions” for 
outstanding sales achievement has 
been warded to A. A. Nyilas, parts 
and accessories manager of Capitol 
Pontiac Co., Springfield, Ill. The 
presentation was made by Norman 


| incorporation, listing capital stock | 
of $100,000. 


ler medal of merit. 
* * 
Nabors Buys Property 
Nabors Motor Co. (Ford), Colum- 
bus, Miss., has leased property on} 


* * *” 


Picayune Showcase 


A metal awning showcase, big 


Main St. there. The company is | enough to hold eight cars, has A ame £ 
headed by Louis Nabors. | been erected on the outdoor lot of = a a 
* * «# Picayune Motor Co., Picayune, | s * * 

Miss. 
” Horton to Johnsons 


Brothers Together 


Bernard Johnson, president of | | Horton Motor Co. (Mercury), 


the Atlanta Automobile Assn. and| Johnson Fetes Staff | Natchitoches, La., has been sold to 
former general manager of the Employes of J. R, Johnson, Inc. | L. H. and Pittman Johnson, it was 
J. W. Goldsmith Hudson dealership, | (Lincoln-Mercury), Hartford, Conn.,| announced here Aug. 8, 1952. The 
is now associated with his brother! were guests of the dealership re-| (Continued on Page 54, Col. 1) 


During engine re-assembly, use modern, time- 
saving lubricating methods. Simply spray all 
parts with the dgf 123 Pres-A-Luber for dry 
pre-lubrication and with the Miracle Power 
Pres-A-Luber for wet lubrication. Both contain 
colloidal synthetic graphite in suspension . . pro- 
tect parts during “break-ins” .. prevent costly 
comebacks. Try the twin ‘'Pres-A-Lubers’’ — 
you'll find they’re a must for your work bench. 























Miracle Power Division 


THE PARTS CORPORATION 
1037 AP Building « TOLEDO 1, OHIO 
Manufacturers of: MUFFLERS + PIPES « MIRACLE POWER + dgf 123 
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Ca that goes on continuously to find ways to make GM cars better and better. i 
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Locking Differential Is Henschel's Latest— 


Here is a cutaway view of the new locking differential developed by Henschel, of 
Kassel, Germany, a firm that is an old hand at making big trucks although it perhaps 
is best known for its locomotives. This unit is described as different in that it can 
be locked only when the transmission remains in either the first speed or reverse. 
However, Henschel says that the new differential will permit the negotiation of icy roads 
so slippery that ordinary trucks cannot travel them even when equipped with skid 
chains. The firm also is building all-wheel-drive diesel trucks which can ford shallow 
rivers or lakes. 





| six-cylinder 
driven for more than 60,000 miles | 


AUTOMOTIVE NEWS, SEPTEMBER 15, 1952 


Auto News and Gossip from the Continent. . . 





Opel’s 60,000-Mile ‘Road Test’ 


By George L. Glaser 

Special to Automotive News 
far egeeagpesie’ Germany. — Daring 
is the word for Opel, the Gen- 
eral Motors concern in Germany. 
The Opel people took one of their 
models and had _ it 


over a period of a year. They had 
all kinds of drivers torture the ve- 
hicle in all kinds of weather and 
on all kinds of reads. 

Then they had leading German 
automotive writers give it the 
final tests. After that, with rep- 
resentatives of the trade press in 
attendance, the company tore 
down the car and presented its 
findings without attempting to 
conceal any deficiencies. 


Every occurence during the car's | 


running around 25,000 a month. 
Volkswagen, with up to 10,000 units 
a month, is the top producer, GM's 
Opel is second, with less than half 
that figure. 

Monthly truck production is 
about 10,000. Volkswagen and 
Mercedes each chalk up more 
than 1,000 units of this total, al- 
though, of course, the monetary 
value of Mercedes’ big trucks 
outweighs that of the VWs. 

Bus production averages roughly 

|450 a month, with about 10 com- 
petitors in this field. 

| It is interesting to note that mo- 
| torcycle production remains high. 
|Combined with scooters, the 
|monthly output stands at about 
| 35,000. 


| * * * 


long mileage, including repairs, was| RPMs Under Study 


recorded and published, no matter 


how minute it might have been. 
* * ca 


25,000 Cars a Month 


SOME SERVICE RECORD! 


SOME economy-minded city| 
nw 


fathers in Germany have had 
| mileage meters installed on vehicles 


used for garbage removal, street | 
ee three months, total car pro-| cleaning and similar tasks. 
duction in Germany has been! meters not only record the actual | 


The 





Ask any automotive service shop with a 
KRW Hydraulic press if it was a worthwhile 


investment. 
listed above, 


hauls, installs bushings 


to use it. 


Autocar, for one, will answer 
with a rousing “Yes !” In addition to the jobs 
Autocar Sales 
Buffalo, N. Y. does generator and starter over- 


& Service of 


on shock absorber 


arms, removes and replaces pinion bearings 
and forms fifth wheel hold-down straps on 
their 75 ton hand operated KRW Hydraulic 
press. Install a KRW press in your shop and 
you'll soon find your mechanics lining up 
Time saved on scores of different 
jobs will pay for the press in a hurry. Avail- 
able in 25, 50, 60 and 75 ton capacities. Hand 
operated, air operated or motor driven. KRW 


also makes a full line of Bench type Arbor 


presses. 


Ask your local Machinery dealer to quote 
you. Or write, wire or phone Dept. 67 


for complete details and prices. 


WORLD’S LARGEST MANUFACTURER OF GARAGE TOOLS AND EQUIPMENT 


mileage driven but also the “mile- 
age’ which the engine has accum- 
ulated while the truck is idling or 
moving in low gear. 

The difference in the figures for 
actual mileage and for engine revo- 
lutions has been revealing and has 
started studies in regard to main- 
tenance and engine-overhaul inter- 
vals. 

Low-Priced Overdrive 

NEW transmission, which in 

addition to three speeds will 
feature an overdrive, is being 
tested by Zahnradfabrik Friedrich- 
shafen, on Lake Constance (where 
the lake trout called “felchen” are 
such a delicacy). To keep the price 
| low, the overdrive will not be auto- 
| matic. 

According to the limited in- 
formation released by ZF, the 
| driver will be able to shift into 
| overdrive without using his 
| clutch and with no chance of an 
error in shifting. 

Such a transmission may be of 
|interest to Stateside firms, and I 
| shall be glad to forward any in- 
| quiries to my for-the-moment silent 
| friends on the shores of the beauti- 
'ful lake (but no invitation to eat 
|again at the old India restaurant 
will be accepted; ‘taint my taste). 

* * * 


Bonn Research Grants 
NCE more the West German 
government at Bonn is follow- 
ing an old and proven custom, 























Special Bodies— 

Friedrich Rometsch, of Berlin, builds 
bodies like these for the Volkswagen 
chassis. Pictured at top is the type of lux- 
ury convertible in which Rometsch special- 
izes. When Berlin authorities banned the 
use of any more two-door taxis, Rometsch 
lengthened the Volkswagen and gave it 
two extra doors, as below, with an addi- 
tional weight of only 50 pounds. 

> =. = 

which is to grant funds for guided 
—or, if you wish, directed — re- 
search. 

The money, at present totaling 
only about $40,000, has been divided 
up among various’ universities, 

(See GERMANY, Page 71, Col. 3) 
Plane Talk 
Air Force to Streamline 


Parts Terminology 


DAYTON, O.-—TIdentification of 
many aircraft parts is going to be 
| made easier for designers and engi- 
;neers through a move which will 
|reduce by 25 times the number of 
titles different manufacturers now 
| give to similar parts. 

Under the plan, announced by 
Wright-Patterson Air Force Base, 
approximately 150,000 various man- 
ufacturers’ part names will be 
boiled down to a total of about 
| 6,000. 
| Parts involved in the streamlin- 
ing of terminology are only “pecu- 
liar aeronautical items” —those 
made by one manufacturer and 
used solely in his end product. 

The plan, which will be set up 
under the federal catalog program, 
will rule out thousands of varia- 
tions in names of parts which in- 
dividual plane makers hit upon in 
|the past to describe what are sub- 
| stantially the same items. 


L-M Dealers Name Estes 

Bob Estes, of the Lincoln-Mer- 
cury dealership at Inglewood, Calif 
|has been chosen a director of the 
|Lincoln-Mercury Dealers Assn, 
| which directs cooperative advertis- 
|}ing for L-M dealers in Californie, 
! Arizona and Nevada. 
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the war that never ends 


The battle to transform generated power into the highest measure 
of applied traction is unending in the automotive industry. In this 
project, Spicer for 48 years has invented, developed and perfected 
power transmission units that have delivered outstanding per- 
formance in peace and war. We are dedicated to the service of 
the nation... helping to assure better, lower-cost transportation 


in the automobile, truck, bus, tractor, railway and airplane fields. 


_Spicer 


SPECIALISTS IN SERVICE 


eam a ee renee 


Equal shifts for 
driver convenience 


The Spicer Brown-Lipe Fully-Synchronized Transmission 


OFFERS A FULL COMPLEMENT OF 


More leverage for FIGHTING STRENGTH FOR SUCCESSFUL 


ease in shifting 


COMBAT DUTY IN ANY SERVICE 


co Gear hopping 
guards 


Tocco fork pads 
for long wear 


41 
14 
1 
- 


Large bearings 
for increased 
mileage 


Positive 
blocker type 
synchronizers 


Alloy steel-carburized 
gears for more life 


48 YEARS OF 
. SPICER MANUFACTURING 
picer Division of Dana Corporation * TOLEDO 1, OHIO 


SERVICE 


TRANSMISSIONS ¢ UNIVERSAL JOINTS * BROWN-LIPE AND AUBURN CLUTCHES * FORGINGS « PASSENGER CAR AXLES * STAMPINGS « SPICER “BROWN.-LIPE” 
GEAR BOXES * PARISH FRAMES * TORQUE CONVERTERS * POWER TAKE-OFFS » POWER TAKE-OFF JOINTS * RAIL CAR DRIVES * RAILWAY GENERATOR DRIVES 
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Roads Remain Major State Problem ee. 





Vehicle Taxes Drift Still Higher | 


WASHINGTON. — The drift is 


still upward for gasoline taxes, reg- | 
istration fees and special taxes on | 


motor vehicles, a National High- 
way Users Conference survey dis- 
closes. 

The report is based on actions 
of 22 state legislatures which met 
in regular or special session in 
1952. 

Other indicated trends: Reciproc- 
ity in state regulation of motor ve- 
hicles is gaining slightly; with state 
highways in general disrepair, feel- 
ing against diversion of vehicle 
taxes to non-highway uses is grow- 
ing, and bond issues and toll roads 
are drawing major attention. 

Meanwhile, highway planning 
efforts seem to be gaining, pro- 
visions for off-street parking are 
growing and simplification of mo- 
tor carrier regulation, independ- 
ent of reciprocity plans, is mak- 
ing slow headway. Two states 
reorganized their highway de- 
partments, a third enlarged au- 
thority of its highway commis- 
sioner. 

The highlights: 

a * * 


Fuel Taxes 
Roap TAXES AND FINANCE 

UP—Two states, District of Co- 
lumbia increased motor fuel taxes, 
Massachusetts from 4.3 to 5 cents a 
gallon (effective Jan 1, 1953), Mis- 
souri from 2 to 3 cents, District of 
Columbia from 4 to 5 cents. All 
three boosted diesel (use fuel) 
taxes to same levels as gasoline 
taxes. 

Michigan’s 1951 tax boost (from 
3 to 4.5 cents) will stick, with a 
state supreme court ruling that 
the act in which it was included 
was an appropriations measure, 
not subject to referendum. 

DOWN—Louisiana cut rate from 
9 cents (highest in nation) to 7 
cents. 

HANGING FIRE—Proposed fuel 
tax increases died in Arizona, Colo- 
rado, Maryland and New York. 
Montana voters will ballot in No- 
vember on increase from 6 to 7 
cents a gallon. 

* 7” 


Registration, Special Taxes 

ENACTED — Missouri increased 
truck and bus registration fees, up 
to 300 percent on heavier weights, 
rewrote bus and truck law to re- 
quire common and contract car- 
riers to pay $25 operating fee. 

New York now makes _ gross 
weight subject to “audit and ap- 
proval” by state tax commission; 
fees for hearses and station wagons 
75 cents a hundredweight, unladen. 

Virginia auto registration fee was 
30 cents a hundredweight, now $10 
flat. 

DIED—New York bill vetoed, 
to strike out provision that gross 
weight of vehicle subject to mile- 
age tax not be less than manu- 
facturer’s rated capacity. Other 
tax changes died. 

California mileage tax on non- 
resident vehicles not covered by re- 
ciprocal agreements died. It was a 
move to retaliate against Idaho ton- 
mile tax. 

Michigan effort to replace ton- 
mile tax with flat fees of $50 for 
power vehicles and $25 for trailers, 
and another to add flat fee to grad- 
uated weight fees on commercial 
vehicles and farm trucks, both died. 

New Jersey proposal to require 
$10 permits for common and con- 
tract carriers, plus $2 for each ve- 
hicle, died. 

Arizona and Colorado failed to 
hike registration fees. 

x * * 


Anti-Diversion 


Arizona, Georgia and Alabama 
voters will decide in November on 
measures to prohibit diversion of 
highway funds. Virginia assembly 
expressed “sense of members” 
against use of highway funds for 
non-highway purposes. Similar bills 
failed in New Jersey, New York 
and Rhode Island. 


*~ * ~ 
Bond Issues 
Massachusetts authorized sec- 


ond $200,000,000 highway bond is- 
sue for accelerated highway pro- 
gram, financed by motor fuel tax 





hike. Bills for issue of same size 

died in New York. 
REcIPROcITY 

Idaho special session gave gov- 
ernor authority to waive some pro- 
visions of ton-mile tax for out-of- 
state truckers, to repair breakdown 
in reciprocity agreements. Ken- 
tucky approved reciprocity to inter- 
state buses. Arizona measure to 
create reciprocity commission died. 

Toit Roaps 

Georgia created turnpike author- 
ity to construct and operate toll 
roads, financed by bond issues re- 
paid solely from tolls and other 
facility revenues, No current con- 
struction plans. 

Massachusetts created turnpike 
authority to build and operate toll 
expressway from Boston to New 
York line, financed as in Georgia. 

New Jersey created highway au- 
thority within highway department 
to construct and operate Garden 
state parkway, Paterson to Cape 
May, and other projects to be es- 
tablished. Same financing plan as 
Georgia and Massachusetts. Exten- 
sion of present toll road to connect 
with Pennsylvania toll road ap- 
proved. 

Virginia will allow state high- 
way department to build and op- 
erate toll roads approved by high- 
way commission and governor, 
financed as in other states, plus 
district highway funds where toll 
road passes. Also allows cities 
and towns to build toll links 
within corporate limits. 

New Jersey voters decide in No- 
vember on pledging credit of state 

to $285,000,000 bond issue for Gar- 
den State parkway. 

Virginia toll road bill died, as did 


proposals in Michigan and Mis- 
souri. 
Louisiana, Massachusetts and 


Michigan are studying feasibility of 
toll roads. 
HicHway PLANNING 

California created legislative com- 
mittee to analyze cost of correcting 
urgent state and metropolitan high- 
way deficiencies, needed laws, with 
advisory council of public and pri- 
vate highway users. 

Similar New Jersey commission 
includes three senators, three 
representatives and three citizens. 
New York commission will seek 
comprehensive highway plan, re- 
port to governor Feb. 1, 1953. 

Nine-member Virginia commis- 
sion to study weights, distribution 
of secondary highway funds, and 





whether trucks pay fair share. 
Louisiana planning committee ve- 
toed, Maryland bill died. | 
ADMINISTRATION 
Colorado abolished highway de- | 
partment, highway advisory board, | 
office of state highway engineer, | 
created department of highways | 
consisting of commission and chief 





Canadians Ready 
For Rural Boom | 
In Auto Sales 


OTTAWA.—With Canadian farm- | 
ers expected to harvest alltime rec- 
ord crops of wheat and other prod- 
ucts in 1952, sales of cars and 
trucks by dealers catering to such 
customers may rise sharply, if the 
cars and trucks are available. 

Record crop prospects are report- 
ed by officials of the Canadian 
Government, and inquiries indicate 
that dealers are preparing for rec- 
ord sales in the coming months. 

If new vehicles are unobtainable 
in proper quantities and price 
ranges, used-car sales will be 
pushed, dealers say. 

This may mean higher prices for 
used cars and trucks in these farm- 
ing areas, according to dealers who 
predict the supply-and-demand sit- 
uation will be rather tight. 


Hutson we otors ‘Sold 


John Brice has succeeded D. R. 
Luckenmeyer as president of Hut- 
son Motors (Kaiser-Frazer), Green 
Bay, Wis., after buying controlling 
interest. The firm, K-F distributor 
for 38 counties in Wisconsin and 
the Michigan upper peninsula, was 
founded by football star Don Hut- 
son. Luckenmeyer is reported to 
have purchased an interest in East- 
ag Motors: (Packard), Racine, 

Vis. 





engineer. Eight commissioners to | 
be appointed by governor from | 
eight districts. 

Louisiana reorganized highway | 
department under nine-member | 
board, including governor. 
Kentucky empowered commis- 
sioner of highways to route high- 
ways through fourth, fifth or sixth | 
class city without agreement with 
city, to reach first or second class 
city in same county, making streets 
on route part of state system. An- 
other law provides grade crossing 
elimination, paid 15 percent by rail- 
roads, 85 percent by county. 

PARKING 

Kentucky now allows first and 
second class cities to establish off- 
street parking through bond issue 
financed by meter revenue. Michi- 
gan authorizes townships to ac- 
quire, operate parking lots, financed 
by revenue bonds. 

New Jersey authorizes coun- 
ties, municipalities, to pledge all 
or part of parking meter net rev- 
enue to creating off-street park- 
ing lots. 

New York law (under attack) al- 
lows cities of million or more to 
charge $60 annual fee for parking 
auto on city streets overnight. An- 
other law gives a tax exemption to 
buildings converted to hold at least 
150 cars in at least 75 percent of 
building, in cities of half million to 
million, with deadline Dec. 31, 1955. 

REGULATION 

Missouri law replaces sizes and 
weight formula, provides gross 
weights based on table of axle spac- 
ing. Virginia approved increased 





bus widths and lengths in some in- 


j 
j 


They Landed Some Big Ones— 





Fishing in the Gulf of Mexico was a successful venture for these five Studebaker 
men. The group hooked 11 giant sailfish the first day out and five more on the second. 
Standing with their first day's catch of fish which weighed from 78 to 105 pounds 
each, are (left to right): Clyde Riley, Los Angeles regional manager; Ed de Barry, 
district manager; and Spence Stewart, vice-president of Stewart Motor Co., Phoenix, 


Ariz. 
manager for Studebaker’ s Pacific division. 


cents a pound for first 500 pounds, 


5 cents a pound between 500 and | 


1,000 pounds, 10 cents a pound for | 
larger overloads. Graduated over- | 


load penalties failed in Colorado, 


Georgia, Massachusetts, New York | 


and Virginia. 

New Jersey requires mudguards, 
effective Jan. 1, 1953, on vehicles 
over three tons gross weight, un- 
less rear wheels’ protected by 
fenders, other means. Similar bills 


stances. Proposals to liberalize size failed in eight states. Eight states 


and weight laws failed in Colorado, | 
Georgia, Massachusetts, Mississippi 
and New York. 


| dropped bills to require turn signal 
| devices, 
Moves toward polarized head- 


Missouri overload penalties now 2! lights died in Massachusetts and 
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profits. 








In front are Jack Stewart, president of Stewart Motor and L. E. Minkel, sales 


New York. Proposals for gov- 
ernors on commercial and school 
vehicles died in three states. Ken- 
tucky killed bill to require safety 
glass as replacement in all ve- 
hicles. Seven states failed to en- 
act compulsory inspection laws. 
Four attempts failed to conform 
laws to title and anti-theft provi- 
sions of uniform vehicle code. Uni- 
form driver’s license acts failed in 
Kentucky and New York, uniform 
civil liability act died in Arizona. 
Louisiana, Mississippi, New Jersey, 
Rhode Island and South Carolina 
laws now conform to uniform 
financial responsibility act. 












Every automotive 
accessory that bears 

the Cello name is the 
result of over 40 years of 


engineering experience. 
Every Cello Product is the 
finest of its kind because Cello 
uses better materials, more careful 
workmanship and constant inspec- 
tion to assure your customers of 
lasting satisfaction. A satisfied cus- 
tomer means more profits for you. 
When you sell Cello Guards you provide 
the best protection money can buy. Custom 
styled guards are available for all 1952 cars 
as well as models back to 1946. 
Join the thousands of successful merchan- 
disers who are now featuring the complete 
Cello line, and get your share of those extra 


For full information send for our Free 
price lists and catalog pages. . 


GRILLE GUARDS 


Quality Automotive Products 
for Forty Years 


Cello Products Co. 161 Prescott Street, East Boston 28, Mass. 
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Wheel Removal Builds Shop Sales... 





Brake Scrutiny Pays 


F A car dealer is willing to spend 

50 cents to get $6.84 in a ‘ditioral 
work for his service shop, a group 
of dealers has recently proved it 
can be done. And this work, which 
was in addition to the job which 
the owner brought his car in to 
have done, was of such a nature 
that the customer appreciated hav- 
ing the mechanic point out the 
need. 

In other words, this 50-cent in- 
vestment not only made more 
items per repair ticket and addi- 
tional profitable revenue from 
seven out of 10 jobs, but it cre- 
ated goodwill for the dealer be- 
yond anything that advertising 
could do. 

All that is necessary to gain this 
additional service business is to give 
orders that one front wheel of every 
customer’s car with over 10,000 
miles on it must be pulled and the 

brake lining examined. That, and 
close supervision on the part of 
both the dealer and the service 
manager to see that every such car 
actually is checked, regardless of 
the reason for which it was brought 
into the shop. 
a * + 

HE brake checks were started 

by three dealers on an experi- 

mental basis after a Tennessee 
dealer reported to John E. Wolf 
Co. that he had tried this age-old 
stunt and was surprised to find 
that 75 percent of all cars checked 
in this manner had worn linings 
and that a high percentage had 
scored brake drums. 


So the Wolf people took up the 
ball and ran with it. They offered 
cash to the mechanics of several 
dealerships to find out just how 
high a percentage of faulty 
brakes was driving into each 
dealer’s shop—and then driving 


01 Survey Finds 
Cars Used by 80% 


Of Vacationers 


PHILADELPHIA. — More than 
half of the nation’s families took 
vacation trips last year—and more 
than 80 percent of the tourists 
drove their cars, according to Cur- 
tis Publishing Co. research depart- 
ment. 

Those vacation trips mean impor- 
tant added income for parts and 
accessory dealers, the report shows. 
Vacationers spent $806,000,000 for 
auto transportation, which includes 
batteries, tires, other accessories 
_ repairs as well as gasoline and 
oil. 

Defining a vacation trip as any 
pleasure trip lasting three or more 
days, the survey shows that 51.3 
percent of all families took one that 
lasted an average of 10.8 days and 
covered (for the auto drivers) 1,013 
miles round trip. And of the fami- 
lies taking trips, 40 percent took 
two or more, Curtis found. 

In all, with 41,000,000 families in 
the U. S., 21,033,000 of them took 
35,756,000 vacation trips. 

The survey indicates travel in- 
dustry efforts to lengthen the vaca- 
tion season are producing results. 
It shows that 47.1 percent of all 
vacation trips were during June, 
July and August. The fall account- 
ed for 22.6 percent of the total 
trips; winter, 13 percent, and 
spring, 17.3 percent. 

Findings demonstrate that the 
largest share of transportation ex- 





penditures are by above-average in- | 
come families. More than 71 per- 


cent of such expenditures for vaca- 
tion trips were made by families 
having incomes of $3,158 and over. 


out again without anything being 
done to them. 

They found that at least seven 
cars out of 10 were rolling acci- 
dents, just looking for a needed 
fast stop or other emergency to 
happen. 

The boys at Guaranty Chevrolet, 
Santa Ana, Calif., found that on the 
first 10 checks, they were able to 
sell four relines and three brake- 
drum turnings, one master cylinder, 
and overhauls on two wheel cylin- 
ders for an overall additional serv- 
ice revenue of $85.10. This worked 
out to approximately $8.51 for every 
50 cents invested. 

+ . * 

| hae Atel rg of Land-Sharpe Co., 

Chevrolet dealer at Kansas City, 
found that of the first 10 cars in- 
spected, nine needed brake work, 
and they were able to sell seven 
jobs while the cars were in the 
shop. All seven had scored drums, 
bad hand-brake cables and fluid 
leaks, and were in need of wheel 
packs. Labor on the seven jobs was 
$155.05 and material was $83.95, or 
total extra sales of $239. 

This test worked out to a $23.90 
sale for every 50-cent investment. 

Wheeler Motor Co., Waterloo, 
Ia., really did a fine job of con- 
ducting the test. It offered prizes 
for the most inspections made 
during the month. 

This shop inspected 140 cars, of 
which 61 needed brake work. It was 
able to sell 35 for an average of 
$22.00 each, parts and labor. In ad- 





dition, shop personnel made out 52 


warning cards to mail to customers 
who needed brake work, or whose 
linings were wearing thin, but who 
could not be reached while the car 
was in the shop. 

Customers who were followed up | 
on the phone from these warning 
cards were appreciative of the serv- 
ice rendered and promised to bring 
their cars in to have the work 
done. 

* + * 

HIS dealer received a return of 

$5.50 in extra revenue for each 
50 cents invested and still had 52 
“hot” prospects to draw from be- 
fore the final accounting was ren- 
dered. 

All told, these three dealers 
pulled 160 wheels at a cost of 10 
minutes each and sold 46 brake 
jobs for $1,094.10. This amounts to) 
an average of $6.84 in additional | 
service work for every 10 minutes 
invested. 

Here is a case of utilization 
that practically every service 
shop overlooks because it is so 
simple. All that is necessary for a 
dealer to aid in the nation’s safe- 
ty program and to put extra dol- 
lars into the pockets of both him- 
self and his mechanics, is to util- 
ize the wheel-inspection opportu- 
nity that is handed him whenever 
a car rolls in through the service 
entrance. 

And, after the inspection, he has 
a chance to make use of the brake- 
relining equipment that stands idle 
hour upon hour in the average shop 

(Continued on Page 40, Col. 1) 
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EALERS can now offer one cf 

the salient features of most 
premium tires on the standard 
tires that their cars come equipped 
with. 

This ability to match the safety 
features of many of the oustanding 
premium tires is made possible by 
a new tire “de-skidder” that John 
Bean announced to the press re- 
cently. 

With this machine, dealers can 
not only “Sipe” the treads of any 
make of tire but can also re- 
groove, and de-skid, the tires of 
the cars they take in on trade, if 
there is sufficient rubber left in 
the tread to allow for the oper- 
ation. 

The machine, in its de-skidding 
operation, slits the tire tread on the 
circumference as well as across the 
tread, and through a device in the 
machine, the sharp razor edge knife 
that makes the slits follows the 
tread contour at a more or less uni- 
form depth. 

Since these slits are evenly 
spaced around the tire tread, it 
gives the tread a series of evenly 
spaced blocks, which when the 
brakes are applied, tilt slightly and 
grip the road with much better 
traction qualities. One of the prem- 
ium tire makers calls this its 
“squeegee” tread, since the action is 
to spread the surface of the tread 





It’s Now Below 1941 F igures... 





"41 "42 
Lubrications 31.5 26.4 
Oil Changes 16.7 14.3 
Wash-Polish . 89 2.2 
Minor Motor . 43.7 46.8 
Major Motor 5.8 8. 
Brake Work 11.5 12. 
Chassis .... a 16.6 20. 
Body & Paint 16. 12.3 
Items per see Geese 
Repair Order 1.50 1.47 


today than in 1941. 








Rise and Fall of Service 


"43 44 "45 "46 "47 
23.8 21.4 19.5 18. 23. 
15.3 15. 14.5 13.5 17.2 
6.4 5.4 6.3 5.4 9.5 
50. 51.5 47. 47.5 47.4 
11.6 14.38. 189 16.6 15.5 
12.3 13.7 15.9 14, 13.2 
19.2 18.4 19. 18.4 17.3 
11.9 11.5 12.7 12.2 12.5 
1.50 151 1.53 1.45 1.55 


A study of the service department breakdown of over a million repair orders—starting with 1941, which 
was a high new-car sales year, through the war period and including the first six months of 1952—shows 
how new-car sales and lack of selling needed services have affected the number of times that each 
departmental service appears on franchised dealer shop orders. Only two services are more in demand 


"48 "49 "50 "51 "52 
27.6 30.5 32.5 27.7 26.2 
20.5 22.3 23.4 20.7 18.3 
10.4 10. 9.8 7.6 7.1 
47.9 47.3 45.2 39.5 38.5 
14.1 9. 7.2 6.5 6.9 
13.6 12.4 12.2 11.1 11.1 
17.9 17.5 17.4 16.5 16.3 
13.2 12.8 12.3 10.5 9.8 

1.65 1.61 1.60 1.40 1.3 


(Courtesy John E. Wolf Co.) 
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ARKED influence of new-car 

sales on_ service - department 
purchases is illustrated by an an- 
alysis of more than a million repair 
orders made each month over a 
period of 11% years. 

Service volume, according to 
the study, tends to rise and fall 
with new-car sales. 

For example, lubrications ap- 
peared on 31.5 percent of all repair 
orders in 1941, the last year of high 
new-car sales prior to World War 
II. Lubrications have always been 
a “leader” in the franchised deal- 
er’s service department, 


After 1941, however, lubrications 
went into a steady tailspin, despite 
the fact that the average car owner 
was babying his vehicle to get it 
through the years of barren pro- 
duction. They started back upward 
in 1947, but it wasn’t until 1950 that 





the level of 1941 was reached again. 
It will be recalled that 1950 was the 


biggest new-car sales year in| 


history. 
x oe x 

INCE 1950, lubrication sales have 

gone into another tailspin and 

at the half-way.mark in 1952 they 
were back down -to the 1942 level. 
The low in lubrication jobs was hit 
in 1946, just before the industry was 
getting back into production on 
new cars. 

Over the past 11' years dealers 
have done fairly well in pushing the 
sale of oil changes. That item 
reached a peak on repair orders in 
1950, appearing on 23.4 percent of 
all tickets. This was nearly 7 per- 
cent higher than in 1941, and oil 
changes are still running comfort- 
ably ahead of 1941 today. 

There has undoubtedly been 
greater emphasis put on the sale 
of oil changes since 1947. This 
may be due in part to the in- 
creased use of ethyl gasolines in 
high-compression engines. In that 











instance, there is a shortening of 
the period in which oil will stay 
clean looking in the engine. 

It is also probable that more oil 
changes are being sold because the 


average motorist is putting more|and paint work appeared on 





to a certain extent and “wipe” the 


pavement or road surface. 
* * * 


Adds to Tire Life 


IRE makers claim that the “sip- 

ing” process adds at least 15 
percent to the life of the tire, and 
this is borne out in tests made, 
they claim. It is felt that much of 
the additional tire life is gained 
due to the absence of skidding and 
to the fact that the tire tread is 
thus able to dissipate heat faster. 

Tires must have at least %-inch 
of rubber above the breaker strip 
to stand the slitting process. They 
should have at least this much for 
regrooving as well, Tires with suffi- 
cient rubber can be made _ into 
“snow” tires with the machine, too, 
by using a tool that cuts a wider 
cross groove in the tread. 

Thus with this machine in their 
shop, dealers who handle other 
makes of tires than those who 
now “de-skid” their treads in 
regular production, can offer the 
same anit-skid feature to not 
only the premium line of the 
tires they sell but can also add 
it to the 100-line tires as well. 

It is estimated that car and 
truck dealers can sell this process 
to their customers for approxi- 
mately $10 for a set of five tires. It 
takes about an hour for a normal 
operator to complete the “siping” 
process on a set of five tires. 

Without fanfare, the boys at John 
Bean also introduced Larry Cheek 
back into the John Bean fold. 
Larry, it is said, has been in the 
optical business since he left the 
shop equipment firm some years 
ago. Only time will tell whether 
Larry’s optical experience will en- 

able him to see “triple” the oppor- 
tunities for John Bean shop equip- 
ment. Maybe he can even bring the 
original car washer, which Bean 
developed from its tree spraying 
equipment, back into the picture. 
* ” a 


Fishing Cars? 
I PERSONALLY got a big bang 
out of an advertisement which 
J. C. (Curley) Ashworth of Twin 
Falls, Ida., put in his local paper. 
Curley advertised “fishing cars” as 
low as $59.50, but he didn’t add the 
Ford slogan that Norval Hawkins 
made so popular back in the early 
days of my automotive experience: 
«Continued on Page 41, Col. 1) 


Years of Service Ups and Downs 


1948 and 1949. However, 1941 was 
also a good year for such jobs. 

Meanwhile, service revenue em- 
anating from body and paint work 
has dropped to a new low. Body 
16 


miles on his car each year than | percent of all repair orders in 1941. 


ever before. 
* * * 
MORE wash and polish jobs were 
sold in the years 1948-1949-1950 


Then, began the decline, 

By 1947, body and paint was ap- 
pearing on only 12.2 percent of all 
repair tickets. And today, this most 


than at anytime previous or any-| Profitable department in a dealer's 
time since. The peak year for wash| Shop is being sold on only 9.8 per- 


and polish jobs was 1948, when they | cent of all tickets. 


appeared on 10.4 percent of all re- 
pair orders. 

Something about the quality of 
the finish on cars in those years 
may account for some of the high 
sales of wash and polish jobs in 





Service Highlights 
Insurance Blasted 
New Products 


eeeeee 








* * 
INOR motor work, including 
tuneup jobs, hit a peak in 1944 
when it was appearing on 51.5 per- 
cent of all repair orders. Although 
tuneup work is one of the most 
promoted items today, its percent- 
age rating has dropped off to 385 
percent. 
Major motor work, including 
complete engine overhauls, hit a 
(Continued on Page 42, Col. 1) 











Article Charges ‘Padding’ . 








Auto Insurance Rates 
Blasted as Excessive 


NEW YORK. — Auto insurance 
rates are too high, claims Sidney 
Margolius, authority on consumer 
problems, in the lead article of 
Cavalier magazine, a new Fawcett 
publication for men out last week. 

In addition to alleging that in- 
surance rates are inflated, the 
writer avers that a lot of the rea- 
sons given by insurance companies 
for their high rates are fallacious. 


ing junkets to Bermuda and other 
resorts for staff “conferences.” 

One legitimate reason why auto 
insurance rates are on the in- 
crease, Margolius points out, is a 
“widespread racket” in false and 
padded claims and faking acci- 
dents. 

Proof that auto insurance rates 
can be lower is that a number of 
mutual companies sell insurance at 
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Ford '500' Club Members Feted in Houston— 


Houston Ford salesmen were honored at a breakfast recently attended by salesmen, 
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‘Like Button Hook’ 


| Petroleum Inspection Fees 
Called ‘Outmoded’ 


NEW YORK.—The government’s 
practice of charging high fees for 
inspection of petroleum products is 
“as outmoded as the button hook” 
and should be abandoned, a current 
Tax Economics Bulletin article as- 
serts. 

Published bi-monthly by the 
American Petroleum Industries 
committee, the Bulletin reports that 
investigations by economic study 
commissions in several states have 
spotlighted inspection fee proce- 
dures as needless expenses to the 
taxpayers. 


dealers and members of Ford's Houston district sales office. Twenty-six salesmen from 
Houston qualified for membership in the “500" club through July of this year for 
outstanding sales jobs. Sixteen of the salesmen were awarded lapel pins. Presentation 
ger of the Houston district. 


“There is no longer any need for 
government inspection of kero- 
sene,” the article stresses, quoting 
Dr. Robert S. Ford, former Michi- 
gan State college director of busi- 
ness administration, who states: 

“Continuation of kerosene in- 
spection in recent years is a good 
illustration of the retention of an 
unnecessary governmental function 
long after the need for the service 
has disappeared.” 


rates up to 20 percent lower than 
do stock companies, he adds. They 
give sizable dividends or rebates to 
the insured, and actually operate 
with lower overhead costs than do 
stock companies, he states. 
Without the extensive sales or- 
ganizations that stock companies 
have, these firms avoid the 25 per- 
cent commission usually paid to 
salesmen, Margolius declares. 
Margolius specifies State Farm 
Insurance Co., of Bloomington, IIl., 


Most stock auto insurance com- 

panies, says Margolius, operate on 
a 50-50 formula, which means 
that of their total revenue, one- 

) half goes for paying claims, the 
other half for administrative ex- 
penses. He maintains that 50 per- 
cent for administrative expenses 
and profit is higher than in nor- 
mal businesses. 


The article disputes the claim 
made by insurance companies and 
state insurance officials that acci- 
dents are on the increase. Whereas 
the number of accidents has gone 
up, there are more drivers on the 
road and the frequency of claims 
is actually about the 1947 level and 
lower than prewar, he states. 


The frequency of auto accidents 
involving bodily injury is actually 
down 30 percent in the last 10 years, 
according to Margolius, and insur- 
ance companies are paying the same 
number of claims per 100 drivers 
as five years ago. 

Cavalier’s article charges that ad- 
ministrative expenses which insur- 
ance companies pay out of 50 per- 
cent of each insurance dollar go 
for such things as publicity, adver- 
tising and entertainment — includ- 








| of pins was made by lL. D. Giesler, car sales 





Farm Bureau of Columbus, O.; Fac- | gestion that the public keep after 
|tory Mutual and Sears Roebuck’s | state insurance departments in urg- 
All-State Insurance Co., all of which | ing lower rates. Group auto insur- 
|he says sell insurance at about 80|ance is recommended, as well as 
|percent of the rates of stock com- | campaigns for better road and traf- 
| panies. | fie conditions and more serviceable 
' The article sums up with a sug-|cars from manufacturers. 





























FORE-AFT AND CROSS STEER 











Chicago Diverts 
75% of Vehicle 


+ Tax Revenue 


CHICAGO. — Only about 25 per- 
cent of this city’s 1952 vehicle tax 
fund is being used for maintenance 
and repair of streets, according to) 
a survey conducted here. All of the 
tax revenue was originally supposed 
to go for street upkeep. 

Of the total $16,410,639 collected 
this year, only $4,032,500 was used 
for streets, the survey revealed. The 
remainder of the motor vehicle fees 
is being distributed among 14 bu-| 


Engineered Steering — t 


t ‘a PARALLELOGRAM STEER 
f, | 
, 
ee, See 
PARALLELOGRAM LINKAGE 
Solid Center Link 
ported, with the largest slice, $5,- | : 
250,000, pared out for salaries of | | | 


CENTER ARM STEER 





! 
t: LONG-SHORT ARM LINKAGE 


| 


policemen assigned to the traffic | \ 
division. 

Other “beneficiaries” under the 
new 50 percent increase in cost of 
city license _ stickers, and the 
amounts include: 

City clerk’s office, $236,178; city | 
collector, $138,974; bureau of sani- | 
tation, $1,885,000; bureau of elec-| 


PARALLELOGRAM LINKAGE 
tricity, $656,969; bureau of street | 
traffic, $465,535; public works de- | 


Fa Center Link Ahead of Axle 
partment for special studies, $9,964; | 


bridges and viaducts division of the | ! 
city engineer’s office, $660,000; bu- | 
reau of sewers, $342,800, and the) 
city council, $75,000. 























HALTENBERGER LINKAGE 
Ahead of Axle 








Maremont Trophy Given CROSS STEER 
Hotrod Speed Kings 
BONNEVILLE, Utah.—The cov- | 
eted Maremont trophy for automo- | 
tive engineering was presented last | 


week to George Hill, 30, and Wil- | 
liam Davis, 22, both of Burbank, | STEERING LINKAGE must be developed to ’ 
Calif, after Hill set an unofficial | meet the requirements of many different car designs. 
: er 8 speed record in the special- | Thompson’s “steering engineers” have worked 
7 - Sneatenee Seles Oe ane Davis | closely with car builders for over 35 years to im- 
uilt in a backyard garage. | ; 
Hill, in the sleek V-8-powered hot- | prove steering. / : 
rod, blasted down an eight-mile | With the accent on easy one = car design ad- 
strip of salt at the Bonneville na- | vances, road speed and increased loads on suspen- \ 
tional speed es, +> nt a wae sion and linkage; steering linkage units are required 
way average o .16 miles an hour . d 
i 3 " to provide more strength and accuracy and greater 
and beating a 15-year-old record freedom of movement at the sockets. 
Improvements in modern automobiles—reduction 
of space due to front wheel brakes—redistribution of 


- 


———— 


HALTENBERGER LINKAGE 
Vertical Socket Type 


set in Germany in 1937 by the late 
Bernd Rosemeyer. 


Deane Buys Glass Service car weight by relocation of engines—increased move- For consultation on these designs or other 
. : pes 6 : steering problems, please contact us. 
- Al Deane Chevrolet, St. Peters- | ment of front wheels due to more efficient suspen- ’ 
1 burg, Fla., now owns and operates sions and precise location of linkage parts with 
t the auto glass department of M. B. relation to high point on the gear—necessitated 
; Thorpe Glass Co. here. Vice-presi- better and far more complicated steering units. [pson. 2 Inc. 
: — at ee in ~ Pecan va Illustrated are 10 of the types of moiing Siege 
front, mirror and glass jalousie found on current-model automobiles. They illustrate ISION 
: business, while een will give | the variety of items produced by The Detroit Divi- DETROIT DI Ss 


glass service to all cars, 7881 CONANT AVENUE e DETROIT. MICHIGAN 


sion of Thompson Products. 











[New Auto Setup 
At Rinshed-Mason 7 


DETROIT.—Joseph R. Mason has 
been appointed vice-president of 
Rinshed-Mason Co. and manager of 
the automotive 
refinishing divi- 
sion, according to 
R-M President 
Frederick G. 
Weed, Mason 
previously was 
assistant automo- 
tive refinishing 


40 ; AUTOMOTIVE NEWS, SEPTEMBER 15, 1952 





Pull-a-Wheel Deal .. . 


Brake Check Builds 
Profits for Dealers 


‘(Continued from Page 38) 





because no one makes it a first| lining is 10th in the list of top sales 
line-job to sell brake service prop-| items of jobbers for 1951 and brakes 
erly. oS & parts are in a poor 13th position. 
, Brake lining represents but 2.29 
| ge gett tiene, percent of all jobber sales for last — sales manager. 
. year and brake parts but 1.41 per- ; : i Weed reported 
Wood Station Wagons Refurbished chat ausemetive 









think only of a “brake special” at a t 
cut price as a means of boosting | ©€™*- . & s Pictured above is one of the nation's only refinishing shops for station wagons| refinishing was 
brake business, when the invest- with wooden bodies. It is Canell Station Wagons, 616 Communipaw Ave., Jersey} being newly or- wirnnaies 


ment of 10 minutes on each car pins tthe rong sales are so badly | City, N. J. Bill Canell, owner says the garage manufactures its own wooden parts in| ganized as a separate division of 
oe we th. agp Pian at — neglected in the average shop | most cases. the company with complete respon- 
i a 1S/it really is surprising that lining ———— — — —_____—| sibility for all warehousing, distri- 


procedure is that it will not upset : : tates 
the entire shop as does a “special,” |#"4 parts showed up at all in the! they have been during the sum- _iing points for the sale of brake cae Shien in “oe ) 


which attracts a flock of customers | first 20 items that represent 66.24| mer, More children will be on the |relines and brake-line refills with iedri i 
who want only the “bargain.” percent of jobbers’ total volume of| road to school and back, and slip- heavy-duty brake fluid. Today’s at a a: he 





: business last year. inte th i : Org 
The figures given indicate that pery winter weather, with its ice | higher speeds and faster stops de- . 
any shop that writes 40 repair Now is a good time for the and snow, is in the offing. |mand the best in brake fluid, and ceaee ain a wwe 
orders each day can afford to average dealer’s shop to get going Trips to football games, with | now is the opportune time to make a ; 

hire an apprentice just to do the | on selling brake service. Northern | their longer, faster driving, also| certain that your customers will be 

wheel-pulling job. This boy does regions especially are coming | will add to highway hazards. as well protected mechanically | The back pages of every issue of AUTO- 
not even have to know when a into the rainy season when roads All of these factors, plus the ever- | against accidents as it is possible a dues one y— By trom AUTO. 








powerful safety angle, are compel-|for you to make them. MOTIVE NEWS WANT ADS! Are you? 


brake needs relining. The service | will not be as easy to stop on as 
manager and his assistants will os a) ee a 

be there to make the visual in- 
spection, and the order writers 
to call the customer. All this lad 
has to know is how to use a jack 
and a wheel-nut wrench. 

Of course, it would help a lot if 
he could tell a worn tire from a tire 
with plenty of tread so that he 
could suggest a new set of tires 
where he finds them worn badly. 

It also would help if he had 
enough on the ball to call attention 
to a tire which was wearing badly 
on one side or getting “cupped,” so 
that a front-end aligning job or a 
wheel-balancing job could be sug- 
gested to cure the condition. 

* * + 

| eel of all, customers appreciate 
this type of service. Everyone 
who drives an automotive vehicle 
knows the danger of driving with 
bad brakes. Yet, because the change 
in brake reaction is so gradual, 
hundreds of thousands of motorists | 
continue to drive their cars with- 
out realizing that their brakes are | 

getting in a dangerous condition. 
The laxity in failing to sell | 
needed brake work to more cus- | 
tomers is universal. In the last 
national May safety campaign, 
one in every seven vehicles could 
not pass inspection because of 
faulty brakes. Bad brakes rank | 
as either the No. 1 or No. 2 rea- | 
son for failure to pass every safe- | 
ty check made during the past | 
few years. | 
Despite this, the sale of brake} 














‘The First Chance 











Bakelite Creates 
New Sales Unit 


NEW YORK.— Formation of a 
new sales unit known as the bond- | 
ing materials department is an- 
nounced by Georg C. Miller, sales | 
vice-president of Bakelite Co. 

J. L. Rodgers, who recently re- | 
turned to Bakelite after service in 
Washington with NPA, has been 
named manager of the new depart- 
ment. , 

The new sales unit will be re- 
sponsible for the operations of two 
long-established divisions, bonding | 
materials division and the adhe- 
sives and laminating materials di-| 
vision. 








Service Managers Unite | 

Service Managers Assn. of Au- 
thorized Automobile Dealers of} 
Houston, Inc., has been granted 
50-year-charter of incorporation at | 
Houston, it has been announced. 
Incorporators are B. R. Sanford, | 
B. G. Sweeney and W. J. Fluker. 








"BORROUGHS BINS" 
SLIDING SHELVES 


SNAP-ON DIVIDERS ; ; 5: 
“DON'T BE A CAPTIVE OF OLD ; igken ee - Figs : é 
FASHIONED PARTS BINS, ANY LONGER" “is ssi eae ac 9 ree ee nf. 1 apes traes apace 
Akers Oldsmobile-Cadillac Co. 
ALEXANDRIA, VIRGINIA 
“HAVE BORROUGHS BINS” 
EAST COAST DISTRIBUTING CO. 
Pa. Tel. Berwyn 0405 
327 Hopkins Road, Baltimore 12, Md. 


Covering Eastern Pa., Del., Southern 
Jersey, Md., Va., and D.C. rae 
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Backshop . 


By Jack Weed 





(Continued from Page 38) 


| 


|swung around the corner of a nar- 
row road at high speed, we now 
know that our constant ribbing 
|}must have worked on Bill far too 
| well. 

When a guy will not only smash 


“Ford cars will take you there and|a very few minutes by fishing in his car up but dislocate his hip by 


bring you back.” 

Curley must be a fisherman, as 
well as a car dealer, however, 
since he knew the points of inter- 
est to us nimrods who like to 
invade the “off-the-beaten-track” 
spots. He says that fishermen 
don’t have to worry about brush 
marring the finish on these fish- 
ing cars because the finish isn’t | 
too hot anyway, and even if they | 
left a fish or two under the rear 
deck so long they got “ripe,” at | 
least these cars would keep the | 
fisherman’s wives off their neck 
for smelling up the family trans- 
portation. 

Incidentally, speaking about fish- | 
ing, there’s a guy by the name of | 
Bill Rice, who heads up the service | 
activities at Plymouth, who prom- 
ised Phil Hopkins, of Central Serv- | 
ice, and me a year ago that he} 
would take us out to a wreck that | 
lies in shoal waters across Lake St. 
Clair from his house and show us| 
how he catches his limit of bass in | 


one of the cargo hold openings in 
this old weather-beaten hulk. 
* * _® 


| Bill Rice in Crash 


yy Phil and I have been after 
Bill to come through on his 
promise and so a couple of weeks 
ago when he hit a tree trying to 


Average Speed in 1951 


Sets Mark at 49 MPH 


WASHINGTON, — Reports 
from 23 states indicate that the 
average speed of all types of ve- 
hicles last year was a record 49 
miles per hour, says the U. S. 
Bureau of Public Roads. This 
figure marked the first signifi- 
cant increase since 1948. The av- 
erage speed in 1950 was 47.6 mph. 

Last year’s average speed for 
passenger cars was 50.2 mph. 
For buses it was 51.3, and for 
trucks it was 44.2. 








breaking off the steering wheel 
with it, just to have an excuse not 
|to show us his “magic square bass 
well,” he must really want to keep 
it a dark secret. At least we now 
|so accuse him, as he lies all done 
| up in yards of white cotton and 
|} pounds of plaster paris in General 
| Hospital, Mt. Clemens, Mich. 
| Don Herold, who does a column 
for the Cadillac Serviceman every 
once in a while, “popped” a little 
idea in the July issue that every 
dealer and every service manager 
could well pass on to the me- 
chanics in the shop. In fact, it 
could well be put across in a 
manner that would register to 
every employe in a dealer’s estab- 
lishment. 

Don applies the old story of the 
|two men who were working on a 
|church and, when asked what they 
| were doing, one said he was laying 
|brick and the other said he was 


| 
|dodge a “hot-rod” driver, who| § 





a 


I-H's 








"Beachcomber" Hauling Kelp— 


Los Angeles county's newest aid to “‘beachcombing," an International model L-174 


truck with combination stake-dump body, is shown as it was placed in service on 
Pacific sands, south of Redondo beach. The specially designed vehicle is employed 
by the county’s department of parks and recreation in hauling kelp from the 
municipally-owned beach to disposal points. The truck is equipped with four-wheel 





plied to two workmen in a shop. 
Ask one what he was doing, and he 
would reply that he was just tight- 
ening a nut. But ask the guy with 
vision and the right outlook on his 
job, Don points out, and he would 
say that he was keeping the cus- 
tomer’s Cadillac up to Cadillac 


drive and rolls on giant “sand special’ 8-ply 14.00 x 24 tires. 


| helping build a cathedral. 


This same thing could well be ap- 


standards. 
I don’t care what make of car or 








is the Lact Chance... 


ON THE USED CAR LOT! 


To turn the used car shopper into a buyer, you get one chance—your last chance. 


If he is able to pay cash for the car, your only problem is to show him 


why to buy it. But, all too often, he is looking for a car and for a way to buy it. 


Then, though you may have the car he wants, he may leave 


to arrange for credit. He may pass other used car lots on the way. 


He may come back. Experience shows he may not. 


Stop these walkouts. Sell the car, then show the prospect how he 























saves 4.ways with the complete GMAC Thrift-Guard Time Purchase Plan. 


That way he saves time, he saves trouble, he saves expense, 


he saves worry—and you save the sale. 
Yes, sell him the way as well as the why. 
The GMAC way is the reason why the 
_ first chance will be the only chance 


you need. 


GMAC 


b L_ —_— 
TIME PURCHASE 



















The GMAC Thrift-Guard Plan—The Complete 
Time Purchase Plan—That can be offered only by dealers in 


CHEVROLET + PONTIAC * OLDSMOBILE + BUICK * CADILLAC new cars, 


and for used cars of all makes sold by these dealers 


ACCEPTANCE CORPORATION 





truck a dealer sells, this latter type 

of thinking among the employes, 

especially those that ceme in con- 

tact with the public, cannot help 

but breed better public relations. 
* * * 


HECK CHART has come out 

with its 1952 version of the an- 
nual comparison chart of manufac- 
turers’ lubrication recommenda- 
tions. This year’s book, as usual, is 
well compiled and looks to be very 
complete. 

Earle Goodenow, of Goodenow- 
Morley, recently sent me a complete 
file of data on their new Pylon 
Q-X “under-surface” lubricant. I 
admitted to Earle that I was dumb 
about under-surface lubrication, 
what it actually meant and how it 
worked. I must confess that I still 
don’t know how it works, even 
though Earle did send me a raft of 
material on the subject—which I 
haven’t had time to digest as yet. 


But beyond the claim that Q-X 
does penetrate into the metal and 
provide a more lasting lubricant, 
the file of data contained an ex- 
pose on the oil “firm strength” 
demonstrations one sees being 
made by salesmen trying to sell a 
certain make of lubricant. This 
expose points out that the Uni- 
versity of Toledo has demonstrat- 
ed that a much higher film 
strength than any quality lubri- 
cating oil has, can be obtained by 
mixing one part of tetrachloride 
with 10 parts of Coca-Cola— 
which has no lubricating value 
whatever. The expose also points 
out that many lubricants with a 
high so-called film strength de- 
posit this film as a glaze on the 
bearing surface and when the 
glaze is broken for any reason, 
the hearing is very liable to seize 
quickly. Q-X is compounded of 
three naphthenic base oils, one 
paraffin base Pennsylvania oil, 
two percent by volume of ethyl- 
ether concentrate and vaccyliso- 
cryptene. 

I don’t know what that last is 
either—but it does prove I read 
part of the literature. 

A booklet, recently put out by the 
Assn. of American Battery Mfgs., 
Inc., reports on a talk on batteries 
and voltage regulators and their 
responsibilities to each other in an 
automotive electrical system. H. B. 

Birt of Delco-Remy is the author. 


| Phila. Auto Row 
In Uneasy Truce 


On Sunday Sales 


PHILADELPHIA. —The ire of 
several new-car dealers in the Phil- 
adelphia area has been raised to 
near boiling by the recent threat of 
Philadelphia Used Car Dealers 
Assn. to picket Sunday operations. 

PUCDA dropped its threat, it 
said, after it was promised cooper- 
ation of most dealers. It did not 
want to raise discontent in the 
industry, it said, because of actions 
of a dissident minority among 
dealers. 

However, some new-car dealers 
claim they had threatened to sue 
PUCDA if is carried out Sunday 
picketing. One new-car dealer said 
the right to picketing might be en- 
compassed by the constitutional 
guarantee of free speech, but in his 
opinion a combination among deal- 
ers to force other dealers to close 
shop on Sunday was “a conspiracy 
in restraint of trade” and therefore 
in violation of the antitrust laws, 

Other dealers say they are happy 
the whole matter has been laid to 
rest, but one predicts sadly, “We 
are going to have trouble with 
those used-car dealers.” 














Up and Down with Car Sales... 





12- Year Course of Service 


(Continued from Page 38) 
peak in 1945 when 18.9 percent of | 
all tickets carried it. That was a) 
big jump from 5.8 percent in 1941. | 

However, the drop after 1945 
was just as fast, There was a 5 
percent decline in 1949, the first 
year of any real volume postwar 
new-car production. Last year, 
major motor work hit a postwar 
low, appearing on only 6.5 percent 
of all tickets. 

Brake work shows a somewhat 
similar pattern. This item climbed 
from 11.5 percent in 1941 to 15.9 
percent in 1945. However, brake 
work is appearing on only 11.1 per- 
cent of all service tickets today. 
Inasmuch as cars are being driven 
more miles at higher speeds, it 
would seem that brake work is a 
grossly neglected potential. That 
contention is further borne out in 
a review of periodic inspection re- 
ports and jobber sales of brake 





and there are indications that 
this type of work is still slipping. 
Evidence of lack of selling effort | 
in pushing safety and high-profit | 
appearance items shows up in a 
review of the top 20 items which 
represent 66.24 percent of a job-| 
ber’s total business. | 
The following are the 20 items} 
and the share of which they ac- | 
count for the average jobber’s busi- | 
ness, according to the American | 
Automobile Assn.: | 
+ * * 

1. Motor chassis and parts—7.69 
percent. 

2. Batteries—6.01 percent. 





24-Hour Grind 


Armstrong Tires Subjected | 


To Rough Tests | 


SAN ANTONIO.—A fleet of 20) 
cars and trucks, operated around | 


linings and ee the clock, puts tires to a gruelling | 


test at Armstrong Rubber Co.'s) 


HASSIS and front-end work hit} proving site near here. | 





4a high in its appearance on 
service orders in 1942, when one of 
every five orders carried this item. 
There was general apprehension 
among motorists that year about 
getting replacement tires. 

Front-end work continued to 
appear on repair tickets with 
creditable regularity through the 
years up to 1950, when it dropped 
below the 1941 level. It appeared 
on 16.3 percent of all tickets in 
the first six months of this year 


Menasco Gets Ore. Deal 

Williams Motor Co. (Cadillac- 
Pontiac-GMC), Grant’s Pass, Ore., 
has been sold by George Weill to 
Menasco Motors, Inc. The new 
owners include Alber S. Menasco, 
of St. Helan, Calif., and his son 
Sid Menasco. The latter is general 
manager. 








Late-model cars average about) 
1,100 miles a day over a test course 
that consists partly of rough side | 
roads and partly of _ blacktop. | 
Trucks, each with a gross weight 
of about 10 tons, are driven 750 to 
800 miles a day. 

Runs are made in all kinds of 
weather, and the hot Texas sun it- 
self provides a test of wearing qual- 
ities. 

All tires are examined daily and 
get a research-type checkup every 
4,000 miles. They are studied for 
tread wear, “growth,” fabric and 
bead endurance, and any possible 
flaws in design or construction. 
Comparative studies also are made 
of rival products. 

Daily reports of test results are 
sent to Armstrong’s research and 
development offices in West Haven, 
Conn. 
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EVERY PROFIT OPPORTUNITY YOURS WITH PENNZOIL | 


Cash in on Pennzoil quality by selling the full line of Pennzoil 
products. Coast-to-coast acceptance of Pennzoil motor oil— 
the nation’s fastest-selling premium oil—gives you a ready 
market for all Pennzoil lubricants. 

You'll stock fewer brands, because you can meet any lubri- 
cation need with a Pennzoil product. You'll have less money 
tied up in inventory, because Pennzoil products sell fast. And 


you'll realize more profit throu 


gh proved Pennzoil merchan- 


dising programs that develop more customers and keep them 


coming back. 


Get the facts now! Contact your nearest Pennzoil distributor 


or write us for his name. 


THE PENNZOIL COMPANY 


| 
| 


OIL CITY, PENNSYLVANIA 


3, Ignition parts, including gen- 
erators and armatures—4.88 per- 
cent. 

4. Spark plugs—-4.77 percent. 

5. Piston rings—4.38 percent. 

6. Oil filters and cartridges 
percent. 

7. Mufflers and tailpipes — 3.84 
percent. 

8. Antifreeze —5.47 percent. 

9. Fan belts and radiator hose— 
2.55 percent. 

10. Brake lining —2.29 percent. 

11. Paint, lacquer and thinners 
—2.64 percent. 

12. Motor bearings—2.79 percent. 

13. Brake parts—1.41 percent. 

14. Gaskets and oil seals — 2.07 
percent. 

15. Clutch assembly and parts 
—2.02 percent. 

16, Chemicals—1.67 percent. 

17. Anti-friction bearings 
percent. 

18. Shop equipment—1.93 percent. 

19. Tires and tubes — 2.00 per- 
cent, 

20. Tire chains—1.58 percent. 

It can readily be seen that brake 
linings account for only 2.29 per- 
cent of jobber volume, and brake 
parts only 1.41 percent. Together, 
they account for only 3.70 percent. 

Mufflers and tailpipes represent 
a higher volume, 3.84 percent, than 
all brake business. Battery replace- 
ments account for nearly twice the 
volume that brake linings and 
brake parts do. 


4.37 


- 1.78 


Power Firms Find 
Socialist Threat 
To Rails Is Grave 


NEW YORK.—America’s electric 
light and power companies, which 
for years have fought to avoid 
government ownership, now say 
that the nation’s railroads are in 
even greater peril of ultimate na- 
tionalization. 

Speaking for the Edison Electric 
Institute, Bayard L. England, its 
president, declared: “The railroads 
are so straitjacketed by outmoded 
regulations that they cannot com- 
pete effectively in the highly com- 
petitive field of transportation.” 

England made public a special 
report on railroads prepared under 
the electric companies’ public-in- 
formation program. Similar reports 


on coal, steel and insurance were 
not made public. 
“The railroad industry,” said 


England, who also is president of 
Atlantic City (N. J.) Electric Co., 
“is finding it increasingly difficult 
to attract capital investment, with- 
out which it cannot continue as 
a venture in private enterprise.” 
Heavy taxes are one of the fac- 
tors which pose “a serious ques- 
tion” as to how long the railroads 
“can keep their heads above water 


financially,” according to the re- 
port. 
“The railroads,” England said, 


“are the only form of transporta- 
tion, except the pipelines, which 
pay their own way without govern- 
ment-provided facilities and cash 
subsidies.” 

But beyond all this, the report 
said, it is excessive government 
regulation that is jeopardizing the 
railroads’ future. 

“Because of too-strict rate regu- 
lation,” it said, “the railroads in 
1951 earned only 3.7 percent on 
their investment . . . The average 
rate for manufacturing as a whole 
in the U. S. for 1951 was nearly 15 
percent.” 


Frazer-Nash (sic) 
British Maker Stands 


On Own 4 Wheels 
LONDON.— The Frazer-Nash is 


not a Frazer nor is it a Nash. It|survey results which indicate that 


isn’t a Nash-Healey, either. 
The manufacturer of the Frazer- 


Nash, A. F. N. Ltd., would like to| 


clear that up. The firm says con- 
fusion has arisen because the car 
bears a name similar to the other 
makes. 

“The Frazer-Nash,” points out the 
company, “is a British car of 30 
years standing, unconnected with 
any other make, and made by A. 
F. N. Ltd., at Isleworth, Middlesex, 
England.” 
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Studebaker of Canada Hosts Rotary— 





Over 160 members of the Rotary club of Hamilton, Ont., were recent visitors to 


Studebaker's assembly plant in Hamilton and luncheon guests of the company. D. C. 
Gaskin (left) general manager of Studebaker of Canada, looks on as John L. Coburn, 
president of the club, registers. At the right is Perry N. Jester, U. S. consul in 





| 54 percent of the people who bought 
|'them did so because of the low op- 


| 





Hamilton. 


Productivity Rise Sparks 


Record U.S. Output by 60 


AKRON.— Increased productivity | 
can be expected to push the na-| 
tion’s output of goods and services | 
to record levels by 1960, according | 
to a study made by the business- | 
research department of B. F. Good- | 
rich Co. 

This may happen even if the | 
average work week falls below 
40 hours, researchers said, be- 
cause a 27 percent rise is indi- 
cated in the output of goods per 
man hour. 

The Goodrich forecast was based 
on a study of long-range trends in 
10-year cycles and on the premise 
that the U. S. would not become 
involved in an allout war. 

Although the population is ex- 
pected to expand 15 percent by 
1960, this growth probably will be 
4% times as great as any increase 
in the working force, it was said. 
The disparity would be accounted 
for by the fact that there would be 
more persons of advanced age in 
the population. 

The Goodrich study said that 
the rubber industry, among oth- 
ers, would benefit from addition- 
al markets and accelerated indus- 


British Cars Find 
Buyers in All 
Walks of Life 


TORONTO.—A recent survey con- 
ducted by Rootes Motors Ltd., has 
established a universal appeal 
among Canadians for English-made 
automobiles. 

The survey reveals that no spe- 
cific income bracket group domi- 
nated the buying market. They 
range from executives to factory 
workers, school teachers, profes- 
sional men and housewives. 

Rootes is distributor in Canada 
for such British-made cars as Hill- 
man Minx, Sunbeam-Talbot and 
Humber, and commercial vehicles 
such as the Commer and Karrier. 

The survey shows that 89 percent 
of Canadians who drive English 
cars are “one-car owners;” 14 per- 
cent use them as a “second” Car; 





erating costs involved, while 21 per- 
cent purchased them because of the 
low initial price. 

The popular belief that the wom- 
an is the principal operator of Eng- 
lish cars has been laid low by the 


80 percent of the drivers are men. 

During the years immediately 
preceding World War II, the num- 
ber of English cars in Canada num- 
bered fewer than 200, with most of 
these being driven in British Co- 
lumbia. Today, the survey shows 
there are more than 100,000 English 
ears on Canadian highways. The 
compilation also indicates that ex- 
ports of small cars to the U. S. are 





increasing, and may soon reach 
the number imported by Canada. 


trial activity due to higher living 
standards. Rubber consumption 
for 1960 was estimated at 1,600,- 
000 tons—about 62 percent above 
the level prevailing before the 
Korean war started. 

The total value of all goods and 
services should reach $364 billion 
by 1960, the study indicated. Dis- 
posable personal income, mean- 
while, should rise to $256 billion 
from $204 billion. 

Production of goods and serv- 
ices in 1960 was estimated at a 
rate of $1.51 per man-hour, com- 
pared with $1.19 in 1950. 


Calif. Oil Output 
Trails Behind 


In Coast Boom 


PORTLAND, Ore. Growth of in- 
dustry and population along the 
Pacific coast is outstripping the 
rate at which California oil well 
output can be developed. 

This development was _ reported 
here to an audience including Port- 
land auto dealers by R. G. Follis, 
of San Francisco, board chairman 
of Standard Oil Co. of California. 

Follis said the Pacific coast petro- 
leum industry “is passing through 
a critical transitory period,” and in- 
dicated it will take the best plan- 
ning to avoid temporary shortages 
in gasoline and heating oils this 
coming winter, it severe weather 
prevails. . 

“We may face a tight situation 
this winter,” he said. 

California refineries have been 
forced to turn to other areas to 
supplement their crude oil supply 
he reported. Some Standard tank- 
ers are on a regular 60-day, 23,.000- 
mile round-trip run to Arabia 
Others shuttle to Sumatra and back, 
an 18,000-mile circuit. 

So far, Follis said, extra expense 
of these long hauls is being ab- 
sorbed without a price increase at 
the retail level. 

Except for development of Arabi- 
an fields in the late ’20s and early 
30s, when California produced 4 
surplus of crude oil, California re- 
fineries would not have petroleum 
products now for the Pacific north- 
west, Follis said. 

Arabian fields are now producing 
nearly as much crude as California 
he_noted. 

Follis believes a planned step-up 
in Colorado production and pros 
pects of large Canadian supplie: 
within another year will tend to 
solve northwest petroleum short 
ages by the winter of 1954. 

Follis denied federal allegation: 
that his company is part of a: 
illegal international petroleun 
cartel. 

“T assure you,” he said, “we hav 
run our business in a way in which 
you would be proud of us. We ars 
not guilty of violating either th« 
spirit or the letter of the law.” 
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Merchandising 


Memos to Dealers 


By Bob Finlay 


| at the end of two months your 

| business hasn’t doubled, I will 

| take the car back and there will 
be no charge.” 

Don’t know whether the appear- 
ance of prosperity gave the fertiliz- 
er man more selling confidence or 
whether he just covered more terri- 
| tory in the new car, but anyway he 
bought the car at the end of the 
two months. 

Some people you can’t tell. You 
got to show ’em. 

* * + 











THINGS have been a bit quiet on 

the new-car sales side for a 
while, but it looks like it won’t be 
long before dealers are selling hard 
again. 

Auto makers are pushing to 
make up for production losses 
during the steel strike, fall is just 
around the corner and the outlook 
is for a new-model season stretch- 
ing over four months. 

Dealers can’t make sure of sell- 
ing the cars before they get them, 
but they can plan ahead for the 
job. Organizational work and train- 
ing where needed will pay off. 

* - - 








Strength 

Packard dealer, C. Fred Brown, | 
£% of Asheville, N. C., was on the | 
ball when he heard of an unusual 
accident involving a Packard 200 
sedan. 

A truck weighing about 20,000 
pounds had tipped, landing on the | 
Packard occupied by Dr. J. A. 
Goode, his wife and maid. No one 
was hurt and not even a glass 
was broken, according to Brown. 

After wreckers freed the car, it 

was driven off under its own pow- | 
er. Brown obtained pictures of the 
accident and says they have helped 
him to sell prospects because the | 
Packard demonstrated such great | 
strength, not only in the body but 
also in the rear springs, frame and | 
axle. . 
* * 


Flowers and Dew 
ERE’S a line we liked from the 
St. Louis dealer association | 
bulletin: | 
“Personality is to the man what 
perfume is to the flower.” 

And to have that real deep down 
fragrance, salesmen should have 
personalitv that comes from a real, 
understanding of people and affec- 
tion for them. 

* * * 


Show "Em 
| ERE’S a little story from the 

Monrovia (Calif.) News-Post | 
that has food for selling thought. 


Pa. Truckers Say 
Railroad Plots to 


Cheat Farmers 


HARRISBURG, Pa.— The Penn- 
sylvania Motor Truck Assn. has 
publicly charged the existence of “a 
plot by undercover agents of the 
Pennsylvania Railroad to deceive 
the State Crange and cheat the 
farmer.” 

In a pamphlet mailed to Grange 
officers, PMTA urges them to de- 
mand federal and state investiga- 
tions to show: 

1. Why the Grange reversed its 
traditional position last year and 
opposed the fair truck bill after 
passage by the legislature. 

2. Why the Grange supports the 
Pennsylvania Railroad position al- 
though the railroad is trying to 
prevent lowered haulage costs for 
fertilizer. ; 

3. Why the Pennsylvania Rail- 
road is able to escape in Pennsyl- 
vania real-estate taxes which it 
pays in other states to help sup- 
port public services for the farmer. 


The pamphlet alleges that Grange 
officials “permitted” an operative 
who represented the railroad, C. 
Colburn Hardy, to use Grange state 
headquarters here “to send out un- 
dercover propaganda to deceive 
Grange members to act against 
their own real interests.” 


Hardy, according to the booklet, 
worked for Carl Byoir, whose New 
York public-relations agency is re- 
tained by the Eastern Railroad 
Presidents Conference. The Penn- 
sylvania Railroad is the dominant 
member of the conference in this 
state. 

PMTA, with chapters in nearly 
every county, represents Pennsyl- 
vania truck owners and operators, | 
including farmer truck owners. 





A dealer had been trying to sell a} Breaking In 

new car to a fertilizer man. The | TWIN City Motors. 
fertilizer man argued that from a, ~ in Morgan City, La., also was 
psychological standpoint it would be | Quick to see an angle when an auto 
poor business for him to visit the | Smashed a large plate glass in his 


ranchers in a new car. dealership. 
“I call on them in my old beat- The dealer covered the hole with 
up truck and in my old clothes,” | 2 sign: 


he said. 

The fertilizer man was fond of 
that theory. He had been living| Twin City Motors.” 
with it for years. The auto dealer! The local paper, Morgan City Re- 
had a fat chance of talking him | view, published a photograph of the 
out of the idea. | building, featuring the sign. 

So, instead of wasting words, he | * * * 
offered him this proposition: | Ladies Day 

“Drive this new car for two | ECOGNIZING the growing im- 
months. Wear good clothes, and | portance of women in the auto- 
give a prosperous appearance. If ‘motive service market, Amherst Mo- 


“They are breaking in to get 
our terrific used-car bargains.— 


Ford dealer | 





a 


. s 





“We need a 
one, dear!” 


new car. 


|tor Sales (Ford), Buffalo, has 
| inaugurated a new promotional pro- 
|gram in which every Thursday is 
set aside as “Ladies Day.” 

Each Thursday, the dealership 
features a service special and traf- 
fic-drawing gimmick especially de- 
signed to lure the feminine trade. 

Its initial event in the new pro- 
gram was an award of a red rose 
to every woman bringing in her 
car on Thursday for a lubrica- 
tion—at a special price of 59 cents. 

The promotion was launched with 








a newspaper ad in the society sec- 
tion of the Wednesday evening pa- 
per, where it would get the atten- 
tion of women readers. 

The plan was worked out by Bill 
Bates, service manager of Amherst 
Motor Sales. He got the inspiration 
from Mrs. Jane Czarcinski, wife of 
Roman Czarcinski, owner of the 
dealership, who serves as office 
manager. 

Mrs. Czarcinski admits that des- 
pite her close connection with the 
automobile business she knows vir- 
tually nothing about the service 
needs of a car. She reasons that 90 


|percent of the women who drive 
|have the same attitude and be- 


Sell us | 


| 


lieves it is high time the automo- 
bile business started educating 
women in the proces of keeping 
cars serviced. 

“The great majority of women 
don’t even realize that cars re- 
quire periodic service,” said Mrs. 
Czarcinski. “They wouldn’t pop 
a pie into an oven without check- 
ing the heat gauge, but they will 
drive a car indefinitely without 
checking such fundamental things 
as oil, battery, water or tires.” 

Mrs. Czarcinski and Bates reason 
that women have more time to de- 
vote to the service responsibilities 
of the family car than their hus- 
bands who are on the job all day. 
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no matter how you look at it 


Busines 
than eve 


First six months 1952 over same period last year 



















Ist Six Months Ist Six Months os 
1952 1951 


1,265,891 1,088,261 177,630 


What's behind this Circulation Growth? 


e A news magazine. Quick reports all the important news of the 
week ... clearly, concisely, objectively. Quick gives busy people more 


news in less time. 


e A family magazine. Quick is entertaining, as well as informative. 





The whole family enjoys it, relies on it for complete coverage of all 
the week’s news. (For example, Quick devotes more editorial pages 
to food, fashion and home life than any other major weekly.) 





77 yj V fl/ JIIY #8 





e A convenient magazine. Quick’s pocket size makes it easier to 
handle and carry... easier to fit into a busy day. 
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advertising up 


First nine months 1952 over same period last year 
Ist Nine Months Ist Nine Months | 


duis 
1952 1951 _ 


bax 


312 pages | 249 pages 63 pages 


What's behind this Advertising Growth? 





e Sales successes. Automobiles ...candy...drugs... menswear 
...in almost every classification Quick has an outstanding record 
of recent advertising and merchandising successes. Ask for facts! 


© Distinctive market. Quick readers are younger, better educated 
and earning more than readers of Life, Look, Post or Collier’s. 


e High readership... low cost. Quick gets cover to cover reader- 
ship. All ads are full pages for maximum visibility. And Quick’s cost 
per page per thousand ($1.90) is the lowest in the weekly field. 





jf caroner 
COWLES, 
EDITOR 
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W PRODUCTS 


offered by Detroit Grille Mfg. Co., 258 E.; plications are almost limitless, the 
Vernor, Detroit 1. Called Exilite, the device | company says, since it will accom- 
is attached to the edge of the door, no| modate records on pricing, direct 
tools are required. It is said to be in color| mail addresses, sales, prospect fol- 
contrasting with the color of the car. 't! low-ups, telephone listings and 
oe a er See ped personnel and employment lists. 
road as a warning signal in case of| 

breakdowns or emergency stops, and is : ‘ , 

highly reflective for a great distance at | 

night, according to the company. 


. + 
Permacel Waterproof Tape 
Available in Colors 
Permacel waterproof tape is now | 


available in colors, announces In- 


dustrial Ta Corp., New Bruns- 
ou N. J. si ai RECORA SWITCHMAT—Recora Co., 7419 


The company says that the tape |S. Western Ave., Chicago 36, announces 
has many uses in overseas arid/a new line of Switchmats—extended area 
waterproofed packaging. | electrical switches in the form of sheets 

° ° ° | Available in most sizes or 


Chaindex Booklet 
Remington Rand Inc., 315 Fourth 
open their car doors to alight while] Ave, New York 10, has published a 
parked on a road will caution approach-| booklet on Chaindex, a visible ref- 
ing autos with a new safety device being’ erence record system. Chaindex ap- 

























en or thin mats. 
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EMERGENCY SIGNAL — Motorists 


firm. Only 3/16 of an inch thick, they can 





without obstructing foot or vehicle traffic. 
Foot pressure on any part of the area 
covered by the mat closes the circuit; re- 
lease of pressure instantly opens it. 


* * * 
Three Miniature Pliers 


Offered in Plastic Case 

A set of three miniature pliers 
in a “Sell-e-vision” plastic case is 
available to jobbers and wholesal- 
ers. The Meteor Plier Pack is a 
matched set of three pliers: Parrot 
nose, needle nose and straight slir 
joint, with “power grip” contour 
handles which the maker, Meteor 
| Manufacturing Co., claims give 
| greater leverage and easier manip- 
ulation. Pliers are drop forged, heat 


treated, polished and chrome plated. | 


New Jack Catalog Out 


Auto Specialties Manufacturing | 
|Co., St. Joseph, Mich., has pub-| 


|lished a new, four-page condensed 
catalog (152A) of Ausco hydraulic 
| and mechanical jacks. Twenty- 
|seven models are illustrated, with 


shapes these SPST switches are actuated | specification. The firm calls the 
by pre-determined pressures ranging from | catalog a “simplified, yet complete 
a few ounces to several tons, states the| listing of all types of jacks required 


|in the automotive and industrial 


be used on floors, platforms or stair treads | business.” 
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Beautiful, clear tran: 
porency that wont 


natural chrome 


dim 


luster 


Stops corrosion from mois 
ture, salt, road chemicals 
industrial fumes 


Made by makers of famous 
Scotch’ Brand Tapes 


Tests prove if provides 
longer-lasting protection 
than other brands 


No removal problems! Re 
coating reactivates original 
coat to new Clarity 


Why sell less than the 
best? Only Corogard offers 
you so many sure-fire 
sales features plus free 
merchandising materials 
and sales aids. 


6 Excellent waterproofer for 
ignition systems 


Get the facts on the 
nation’s number one 
chrome coating. Ask your 
3M distributor about 
COROGARD or write us 
for complete details. 
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MINNESOTA MINING AND MANUFACTURING COMPANY 


411 Piquette Ave., Detroit 2, Michigan 
General Sales Office: St. Pau! 6, Minn., Export Office: 270 Park Ave., New York 17, N. Y. 
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BATTERY CHARGERS —A new line of 
eight battery chargers, tradenamed Dyna- 
Chargers, has been announced by Allen 
Electric and Equipment Co., 2101-2117 N. 
Pitcher St., Kalamazoo, Mich. The line in- 
cludes two models designed to handle 
both 12-volt and six-volt batteries. The 
line is comprised of three wheel-mounted, 
100 ampere fast-slow chargers; three port- 
able, 75 ampere fast-slow chargers; a 
wall type unitron slow charger, and a 
four-ampere overnight charger for home 
use by car, truck and tractor owners. 
Above photo shows just one of line. 

s ¢ -* 





AIR TRANSFORMER—DeVilbiss Co., 300 
Phillips, Toledo, introduces the HLD air 
transformer, which it describes as being 
more efficient, easier operating, sturdier 
construced and having a greater capac- 
ity. The transformer has a built-in two- 
stage regulating principle which provides 
for easier adjustment of pressures, re- 
quiring only finger tip control of the ad- 
justing knob, says the company. 

x s . 





ARVIN’S DISPLAY CARD—To help deal 
ers merchandise and promote the recently 


| introduced porcelain-coated tail-pipe ex 
| tension, Arvin Industries, Columbus, Ind. 


will soon ship a newly designed counter 
card which displays three tailpipes, ac 
cording to Gordon T. Ritter, sales director 
of the automotive division. The card is 
14% inches high and nine inches wide 
and is die cut. It can be transformed 
easily into a sturdy easel and three tail- 
pipe extensions can be displayed at one 
time in it. 
(Continued on Page 47, Col. 1) 
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) New Products 








(Continued from Page 46) 





HOISTER—Homestead Valve Mfg. Co., 
Corapolis, Pa., announces an air-operated 
one-end lift for automobiles or trucks. 
Known as Homestead hoister, this new lift 
is said to save up to 50 percent of me- 
chanics’ time by raising each job to the 
best and most convenient working height. 
Fully portable, the hoister can be used on 
upper floors, outdoors or anywhere within 





reach of an air hose, says the company. | 





DI-SKIDDER ROAD SANDER — Connecti- 
cut Telephone & Electric Corp., Meriden, 
Conn., introducing a new Di-Skidde: 
road sander which fits 1947-1952 model 
cars. The company explains that the driver 
has only to touch a foot-control button 
and dry sand or grit is released ahead of 
| each rear tire, providing instant traction. 


is 








OIL FILTER PACKAGE—Fram Corp. of 
Providence, R. |., announces a new Chev 
rolet oil filter package. This package, ac 
cording to Fram, needs only one fitting 
to install, has a manifold mounting and 
doesn't need adjusting straps. 








problem of long standing has been effec- 

tively reduced by a new type of tungsten | 
| contact, or “breaker point,”” developed 
jointly by Holly Carburetor Co., Detroit, 
and Fansteel Metallurgical Corp., North 
Chicago, Ill. According to Dr. John D. 
Kleis, Fansteel research physicist in charge 
of the development, laboratory tests and 
extensive road tests, indicate that ven- 


| TUNGSTEN CONTACTS —An_ ignition 





tilated contacts are giving approximately 








three times the life of conventional con- 
with better engine performance. 
* * 


tacts, 
* 


New Thermobloc Catalog 

The Thermobloc division of Prat- 
Daniel Corp. has announced issu- 
ance of a new general catalog, fea- 
turing a full-color cutaway illustra- 
tion of a Thermobloc direct-fired 
heating unit. Specifications and di- | 
mensions of all models are listed. 
Copies may be obtained by writing 
Prat-Daniel Corp., South Norwalk. 
Conn., and asking for Catalog 
NGC-10-52. 


* » * 


New Finish for Autos | 
Announced by Mearl 

Mearl Corp., 153 Waverly Place, 
New York 14, announces a new fin- 
ish for automobiles, Mearlmaid 
pearl essence. 

_ The company says that in apply- 





| vinyl 


| Co., 16 W. Cullerton St., 


ing a solid ground is used to cover 


the surace first. Three double coats 
is said to assure complete coverage. 
When the ground is dry, it is rubbed 
with water sandpaper. 

Two double coats of pearl lacquer 
and color are then sprayed in a 
smooth, wet spray to allow proper 
orientation of the lustrous pearl 
crystals. In two or three days, when 


then polished with rubbing com- 
pound and buffed with liquid polish. 
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Fasy-to-fasten 








CONVERTIBLE TOP COVER — Made of 
plastic with an elastic bottom, a 
cover for use on convertible tops has been 
announced by States Development & Mfg. 
Chicago 16. The 
cover can also be placed across the top 


| effective use of locknuts. The com- 


|the surface is thoroughly dry, it is | yasy sae Se brecure 





of the car when the canvas is down, the 


15, 1952 
company says. One size fits any con- 
vertible, 


states the company. 


Brochure on Locknuts 
Locknut section of Industrial 
Fasteners Institute, 3648 Euclid 
Ave., Cleveland, 15, has published a 
24-page brochure designed to serve 
as a means of assisting in the most 


gives a 





short explanation of the principle 
of operation of 36 representative 
types of locknuts. 


New ‘Chemists’ 
Electronic Devices Analyze 


Alloys for Ford 


Three “electronic chemists” are 
helping Ford safeguard the quality | 
of alloys going into its automobiles. | 

Newest development in the sci- 
ence of spectrochemistry, which 
Ford helped pioneer, the instru- 
ments are used to analyze molten 
metal taken from foundry furnaces, 
scrap metal about to be remelted 
and automobile parts from Ford 
suppliers. 

When a metal is to be analyzed, 
two tiny pieces are placed in the 








instrument and a 25,000-volt spark 


4 


is discharged between them. As the 
metal burns, each ingredient, such 
as silicon, manganese, chrome, 
nickel, copper and molybdenum, 
emits invisible ultraviolet light. 
The instrument sorts out the char- 
acteristic light or wave length of 





each element and records it on 
clock-like dials. 
* * * 





ARM REST—Designed to fit all cars and 
installed with sheet metal screws, a new 
armrest made of quilted plastic with white 
welt trim has been announced by Morton 
Specialties Co., 8 Townsend Ave., Nor- 
walk, O. It is available in maroon, blue, 
green and gray. 


(Continued on Page 48, Col, 1) 




















KEEP 


oo 


Whether you pile up the miles in cross-country 


the power 


hops or start-and-stop city 
motor a break. Use om/y 100: 
Motor Oil... 


friction that robs you of the 


MOTOR 


a which meet our 


PENNSYLVANIA CRADE 
f Oul City 


CRU 








arantee I 5 


100 


made from the finest crude the 


world has ever known. It provides that comfort- 
ing, money-saving, extra protection against the 
trouble and expense caused by high-pressure 


power you bought. 






BUY 100% PURE 


PENNSYLVANIA ff 


For your protection, only oils made from 
100% Pure Pennsylvania Grode Crude 
rigid quolity require 
ments ore entitled to carry this emblem, 
the registered badge of source, quality 4 / 
and membership in our Association A . 3 
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HOLIDAY 





Cithorever you are... 
THIS ADVERTISING 


orks for YoY: 


Month after month . . . for twenty-nine continuous years... 
leading national magazines have carried the story of 100% 
Pure Pennsylvania . . . the oil made from nature’s finest crude 

. to millions of car owners in all walks of life. Whether you 
do business in a major city, county seat, or in the heart of 
} rural America, the answer is the same: your customers and your 
prospective customers are included in those car-owning readers. 


/ 


SELL THEM BY TELLING THEM 


| Sell them by offering them your brand of 100% Pure 
Pennsylvania. 
>t o1. Ae Sell them by pointing out the greater engine protection, 
inal ‘ insurance against costly repair bills, that comes from using 100% 
ea 2 a 








Pure Pennsylvania Motor Oil. 


the registered badge of source, quality and membership in our Association. 


Oil City, Posestivuule 


Sell them by displaying Pennsylvania oil ina prominent location. 


For your protection, only oils made from 100% Pure Pennsylvania Grade Crude 
which meet our rigid quality requirements are entitled to carry this emblem, 
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REVERSIBLE PUMP—A centrifugal pump 
designed to operate with equal efficiency 
when rotated in either direction has been 
announced by Gardner-Denver, Quincy, 
Ill. Model CAY is for circulating cooling 
water in air compressors, diesel and gaso- 
line engines, and other water - cooled 
machines. Advantages of the reversible 
Model CAY are said to include easy in- 





stallation in any position on a machine, 
simplified piping design, and adaptability 
to any type of drive. The manufacturer 
states it has successfully been installed 
on either side of the same machine with- 
out turning the pump around when moving 
it from one side to the other. 
* « * 


Flexrock Folder 

Flexrock Co., 3601 S. Tilbert St., 
Philadelphia 4, has announced pub- 
lication of a four-page folder of 
technical data on repairing holes, 
ruts, breaks and pitted areas in 
concrete floors. 

* * id 


Handy Lantern Offered 


By Olin Industries 

Olin Industries, Inc., 247 Park 
Ave., New York 17, is marketing its 
first lantern, a_ budget-priced, 
double-purpose hand lantern with 
a 1,200-foot beam range. 

Assistant sales manager R. V. 








| light and searchlight, is ideal for | matic temperature circuit breaker, mane: | indicate a need to adjust the volt- 
to prevent 


truckers, police prowl cars, trailer 
| residents, motel operators and out- 
|door workers generally. The all- 
| steel lantern has a suggested retail 
| price of $2.69 without batteries, 
|which are standard-size 


type. 





Mis 


THERMOSTAT TESTER — Practical Prod- 
ucts Co., 2632 Nicollet Ave., Minneapolis, 





Bennett says the heavy-duty port- 
able light, designed as both flood- 


has developed an_ electrically - heated 
thermostat tester, equipped with an auto- 
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jally reset, designed for checking manu- 


age regulator over- 


| facturer's markings on new thermostats | Charge. 


| before placement and used thermostats. 
| The Kleer-Flo Thermo Tester accurately in- 


of all types and sizes of automatic thermo-| | 


| stats, claims the firm. 


* > * 


Hydrocaps for Battery 
Available in Canada 
Hydrocaps, described by 
maker, Industrial Research, 
as a “revolutionary new automobile 
battery cap,” are now being dis- 
tributed in Canada by Dominion 
Diesel, Ltd., 63 Yorkville Ave., Tor- 
onto. The Miami maker says the 
caps, already available in the U. S. 
in sets of three to fit any battery, 
contain a palladium catalyst which 
converts escaping hydrogen and 
oxygen back to water, keeping the 
water level safe eight times longer 
than usual, capturing corrosive sul- 


them back into the battery. 
Hydrocaps normally operate 
warm to the touch, says company 
President R. F. Sadler, and when 
they turn hot (around 200 degrees), 
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phuric acid fumes and washing 


PAINTS ° 


oRE than five-and-a-half million 
M persons—many of them in your 
own locality — will see, read and act 
upon the pull of this big, continuing 
campaign in The Saturday Evening Post 
and Time magazine. Potential customers 
will come to look upon Solex as synony- 
mous with quality heat-absorbing, glare- 
reducing auto glass — for windshields 
and windows. 
This means an extra-business oppor- 
tunity for you of important proportions 


—whether you sell Solex as optional 


GLASS - 


a SS ee 


CHEMICALS 


wins Ss 


equipment on new cars, use it as replace- 
ment on older cars, or install it to replace 
broken glass. 

Make sure that you associate yourself 
as “headquarters” for Solex Auto Glass 
—to take advantage of the business that 
will come your way. Meanwhile, why 
not write us for full details, including 
the powerful, tie-in sales aids available 
to help you do a thorough job? Pitts- 
burgh Plate Glass Company. Room 
2127, 632 Duquesne Way, Pittsburgh 


22, Pennsylvania. 


* BRUSHES - PLASTICS 


COMPANY 











HOSE CLAMPS—lIdeal Corp., 435 Lib- 
erty Ave., Brooklyn, N. Y., announces it is 
marketing a “snaplock"’ worm-drive hose 
clamp. The clamp is made of stainless 
steel, is corrosion resistant and has an 
extra-wide band for more effective seal- 
ing, states the company. 


* * * 





AUTOMATIC LIGHT SWITCH—M. H. 
Rhodes, Inc., Hartford, Conn., announces 
it has started production on Kar-Lite, a 
device which turns off car headlights 
automatically after the driver has left the 
auto. Maker points out that Kar-Lite saves 
stumbling in dark garages, and when 
motorist parks in dark driveways or dark 
side streets, this device gives a protecting 
beam from headlights. It delays cutoff of 
headlights up to five minutes, and then 
turns them off automatically. 


* al . 


TAPPET ADJUSTING TOOL —A heavy- 
duty tool designed especially for adjust- 
ing tappets on Buick, Nash, Chevrolet and 
1952 Ford six-cylinder cars is announced 
by Zim Mfg. Co., 3047 W. Carroll Ave., 
Chicago 12. The principal featu s that 
the adjusting screw is never hidden from 
sight. No socket or other tool is needed, 
except a feeler gauge, states Zim. 

(Continued on Page 49, Col. 1) 
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Leading automobile dealers al! over the 
United States recognize the value of dealer 
identification. Their preference for Ben- 
matt license plate frames, service mono- 
grams and other personal identification, 
exceeds by far that of all other manv- 
facturers combined. 


The Benmatt 
Organization Inc. 


3447 East 15th Street 
LOS ANGELES 23, CALIFORNIA 
Phone ANgelus 3-6751 
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land says that more orders are com- 
| ing in, Generally, the record player 


is installed under the dash. 
| * * * 








(Continued 


‘EDUCATED NUT'— Polizzi Precision 
Products Co., 5024 Lankershim Blvd., N. 
Hollywood, Calif., announces it is offering 
an “educated nut" which it claims makes 
possible front wheel bearing adjustment 
to within .001 of an inch. 





LOCK-ON BRAKE—A method of relining 
brakes has been developed by Lock-On 
Brake Lining Corp., 620 N. Almont Dr., 
Los Angeles 46. The new unit consists of 
a brake lining bonded at the factory to a 
metal backing plate. The bonded unit 
then is attached to practically any auto- 
motive brake shoe. Installation is simple 
and can be done by anyone with ordinary 
hand tools, the company claims. 


* * os 





FOR COOLING SYSTEM—Sola Auto Cell, 
a catalytic cell designed to remove scale 
and reduce rust in the cooling system of 
any water-cooled automotive or stationary 
engine, has been announced by Hales- 
Mullaly Co., 3110 N. Walker St., Okla- 
homa City. The cell sets up a molecular 
magnetic action which disperses the ele- 
ments of the water having an affinity for 
forming scale, rust and corrosion, explains 
the company. These el ts are kept in 
a state of suspension or precipitated out 
as a result of their own specific gravity. 





* * * 


Mobile Vic 


Front-Seat Record Player 


Perfected in West 
Pat Marks, Eugene (Ore), invent- 
or, has made it possible for motor- 
ists to listen to their favorite re- 





from Page 48) 


oat Beauty Treatment 
| Given to Andal’s ‘Typad’ 


playing arm steady under any road | Beauty as well as functional qual- 
ity is a “first” claimed for its new 


| 
| 


conditions. The needle moves|'.. : 

smoothly through the record office machine pad by Andrews- 
grooves without faltering, it is oa Co., 1026 Home Ave., Ak- 
reported. ron 2v. 


Marks’ invention is made for the | The Andal Typad is fabricated 
standard 120-volt record machines, |ff0M a wear-resistant decorative 
and uses 45 rpm-type records. A } fabric, imbedded in a thick layer of 
full stock of records will last an|foam rubber. It comes in two sizes, 
hour without change. 11 by 13 inches and 15 by 17 inches, 

Thus far, Marks has installed a/| with either available in green or 
dozen or more sets in local cars,|gray fabric on green latex foam. 








| 
j 


} 
| 


| Tire-Fax Book Sets Up 
J Exact Tire, Tube Prices 

Bennett Garfield Associates, 72 
Tapscott St., Brooklyn 12, N. Y., 
has published a new Tire-Fax 
price data book which it says will 
allow quick computation of exact 
tire and tube prices, without pen- 
cil work, with any discount setup. 

The book gives list price, key 
dealer price and percentage 
breakdowns for popular types of 
tires and tubes for trucks and 
autos. Included are sheets for 
premium, second, and mud and 
snow tires. The book is available 
on a subscription basis, with new 
sheets mailed when industry price 
changes are announced. 

(Continued on Page 50, Col. 1) 
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COMPENSATOR — Kwik Ezee, Inc., 17 
W. 60th St., New York 23, announces 
| production of a new compensator for 
| making caster corrections on front wheels 
| of vehicles having independent suspen- 
| sion. Called the E-%4, the compensator 
| eliminates the necessity for bending steer- 
| ing knuckle supports and other front-end 
| parts, claims the firm. 
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_.whats in it for me ? 


ANDREWS MOTOR SALES 
LUBRICATION DEPARTMEN : 





corded music while traveling on | 


highway or byway. 


Becoming tired of radio com- 


mercials and soap operas, Marks 
has patented a device to hold the 


— pis case 3 typieal 


One more example of how dealers all over the country 

are “cashing-in” on the Alemite “Magnet Plan.” Making their Service and 
Parts Department pay as much as 84% of their overhead with Alemite 
“Magnet Plan” features. Want the facts? Call your Alemite 

distributor. Or mail this coupon now! 


Darn Smart Salesman, this fellow from 
Alemite. Had a swell presentation, too, on 
how “Friction Fighting” was proving good 
business, BIG BUSINESS for car dealers. But 
me—I wanted figures, proof of results. And 
I wanted my organization to help me decide. 
So ... when he offered to hold a meeting, 
bring along a movie with all the facts, I 
didn’t refuse. (Frankly, I was interested.) 


it Was a Good Meeting. My men are plenty 
tough to sell, but the features of the Alemite 
“Magnet Plan” made sense to them. Fighting 
friction through frequent, proper lubrica- 
tion offered a solid link with customers .. . 
could bring them back, keep them coming 
back again and again for consistent sales 
and service. Would it pay-off for us? The 
boys voted to give it a try right away. 








Make a Note: Be sure to visit our Stewart-Warner booth, 
No. 111, 112, 113, at the NADA Convention in New York. 


ALEMITE 





O 


A PRODUCT OF 


ACT NOW! JUDGE FOR YOURSELF! 


See how the Alemite “Magnet Plan” can help you cover your fixed over- 

head—improve your trading position. No obligation. Mail coupon today! 

Alemite, Dept. C-92, 1826 Diversey Parkway, Chicago 14, Illinois 
Send us complete information on the “Magnet Plan” 


We Got Results—Fast! Our customer re- 
turn has already increased 22% —and is still 
climbing. What’s more the plan has given us 
a healthy increase in TOTAL SERVICE BUSINESS 
—not just lubrication and oil changes. And 
every two weeks—in Post and Collier’s—Ale- 
mite advertising acts as an “extra” follow-up 
system. Costs us nothing, yet keeps us in the 
picture constantly with our customers! 


We would like to arrange a showing of your Hollywood movie 
“It's The Come-BACK That Counts!“ 
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(Continued from Page 


complete with mounting attachments. The 
company says that this will enable dealers 
to establish themselves in the paint spray- 
ing business at a minimum of cost and 
will increase dealer outlets for products. 


‘Mr. Big’ Latest Addition 


To Gould-National Line 
x0uld-National Batteries, Inc., St. | 
| Paul, is marketing what it calls the | 
|“Mr. Big” in car batteries, an “in- | 
- | dustrial type” unit with a five-year | 

life expectancy and 70 percent more 
starting power at zero rated capac- | 
ity. 

Special clamps are provided with 
the battery. Because of its unusual 
capacity, company engineers say, 
battery water needs to be checked 
only every 5,000 miles. 

* + * 


Credit Card Change Due 


Based upon a regional test of the 
new idea, Standard Oil Co. (Ind.) 


| 
| 





SPRAYIT STATION—Electric  Sprayit, | 
Sheboygan, Wis., has developed this 
merchandising board for jobbers so that 


! j 
will imprint credit cards with} 
“charge plates” showing name, ad- 
dress and credit number assigned 
to purchasers, | 








Me 


GREASE GUN — Twice as much grease 
delivery is now possible with an improved 
grease gun designed for use with the 
K-P E-Z greaser, according to the manu- 











they may offer a ‘merchandise station” 


has announced that early in 1953 it 


There is a difference in 
-sealed-beam headlamps 








All-Glass sealed-beam 
headlamps do not grow dim 


When moisture collects inside a headlamp and deteriorates 
the reflector, it cuts light output. Unless headlamps are 


All-Glass, you may be able actually to see traces o 


ture inside. But there’s one way to be sure your customers’ 
headlamps are not growing dim. Replace them with 


G-E All-Glass headlamps. Because they’re All 


all one big bulb, there’s no way for water to get in. 
Tests show that General Electric sealed-beam head- 


lamps average 99% as much light after years of 


as when new. Be sure to recommend and install G-E 


All-Glass headlamps. 


facturer, K-P Mfg. Co., 1218 Linden Ave., 
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Vol-U-Matic 
features oa 


Minneapolis 3. Called the 
greaser gun, the new unit 
fingertip adjustment that instantly gives 
volume delivery or pressures up to 10,000) 
P.S.1. for frozen fittings. 


* * 


Portable Pipeline 


Goodrich Helps Army Devise 


Hose for Fuels 
A portable fuel “pipeline” has 
been developed by B. F. Goodrich 


|Co. in cooperation with the Army 


Corps of Engineers research and 
development laboratories at Fort 
Belvoir, Va. 

Intended for delivery of gasoline 





trucks carrying 2,000 gallons each. 

According to Goodrich, develop- 
ment of the pipeline required an 
entirely new concept of hose manu- 
facture. It has a four-inch diameter, 
weighs less than one pound per 
foot and has a 500-pound burst 
pressure, making it the strongest 
hose for its weight ever built. 
American-made rubber is’ used 
throughout. 


and other liquid fuels to forward | ex 


dispensing points, the experiment- | 
al hose line may in the future pro-| 
vide means for rapidly transporting | 
bulk supplies in the quantities re- | 
quired by combat forces. 

Tests indicate that this type of | 
pipeline, consisting of the world’s 
lightest-weight gasoline hose, can 
be laid from a vehicle at rates up 
to 15 miles per hour. 

One such hoseline can transport 
41 tons of material per hour, 24 
hours per day, regardless of weath- 
er or road conditions. Its daily ca- 
pacity is equal to that of 162 tank 



























f mois- 


-Glass, 


service 


You can put your confidence in— 


GENERAL @@ ELECTRIC 





...and this 


is 1t 


One-piece All-Glass 
construction. Dirt 
and moisture can't 
get in. 


Filaments held in 
vise-like grip. Can’t 
shake loose 


Mirror-like, built- 
in reflector. Stays 
bright. 


Rugged, hard-glass 
precision lens to 
put light where you 
want it. 





HOSE CLAMPS—Balkamp, Inc., Indian- 


| apolis, has announced a line of worm gear 


hose clamps in which just three sizes fit 
all standard radiator and heater hose. 
The worm gear feature, it is said, assures 
positive clamping action which is made 
especially convenient for the repairman 
by the Balkamp slotted hex-bolt. The new 
clamps can be tightened by means of a 
screwdriver, wrench or ordinary pliers. 
Other features are extra-long ‘“‘takeup" 
and an open gear housing which is inter- 
locked to the clamp strap. 

* * 8 





DUAL EXHAUST SYSTEMS — Hollywood 
Deep Tone Mfg. Co., 1917-35 S. Hill St., 
Los Angeles 7, has announced its new line 
of dual-flow exhaust systems designed for 
V-8 engines. The maker states that their 
efficiency lies in the fact that an inde- 
pendent exhaust system for each cylinder 
bank permits the gasses to be readily 


| expelled, eliminating practically all back 


pressure. 





BEAD EXPANDER—A tool that -will ex- 
pand the beads on tubeless tires is an- 
nounced by Bishman Mfg. Co.; Osseo, 
Minn. It is claimed the bead expander 
will save many hours in inflating tubeless 
tires satisfactorily. The device compresses 
the crown of the tire with a double action 
that expands the beads evenly. It can be 
used with the wheel on or off the car. 
The positive locking action of the ex 
pander insures safety for the serviceman 
at all times, states the company. 

. ¢ ¢ 





17, a 
dry quick paint baking panel claimed io 
be tall enough for the biggest trucks and 
trailers, has been announced by M. N. 


PAINT BAKING PANEL — Model 


Kanouse, president of Dry Clime Lamp 
Corp., Greensburg, Ind. Employing the 
same ceramic type infra-red heat gener- 
ators as the Model 16, the new model has 
28 generators instead of 24 and seven 
horizontal rows. Panels are rated 230 vol's 
AC-DC single phase (also furnished 3 
phase). 
(Continued on Page 51, Col. 1) 
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TAIL PIPE HANGER — AP Parts Corp., 
Toledo 1, has announced it is distributing | 
the PR3 tail pipe hanger. The hanger has | 
a spring clamp which holds a single pipe | 
firmly yet is easy to disengage, according 
to the firm. One or a series of these 
hangers can be hung on nails at a handy 
spot for compact storage as well as neat 
display, the company points out. 


* * x 





TRANSMISSION FILLERS—K-P Mfg. Co., 
1218 Linden Ave., Minneapolis 3, has an- 
nounced it is marketing a new automatic 
transmission filler. Called the E-Z Trans- 
Fill, the portable unit is designed for 
transmission changes on all the newest| 
type transmissions, including fluid drive, | 
states the firm. 





COATING FOR DEGREASERS — Circlad, | 


a new interior coating for vapor de- | 


greasers, has been announced by Topper | 
Equipment Co., 120 Central Ave., Clark 
township (Rahway), N. J. It is a special | 
coating applied over zinc-lined degreaser | 
walls only, states the firm. Maker states | 
the coating is not a substitute for zinc or 
stainless clad degreaser walls, but an 
over-coating which increases the corrosion 
protection value of the degreasers. 


140-Amp Portable Welder 


Offered by Mid-States 

Mid-States Welding Mfg. Co., 6025 | 
S. Ashland Ave., Chicago 36, is 
offering a portable 110-or-220-volt 
a.c. arc welder and battery charger 
(175-C), designed to meet demands 
of repair shops, maintenance men 
and farmers. 

This heavy-duty model is avail- 
able without battery charging cir- 
cuit. Its amperage output range is 
15-175, with 140 amperes rated out- 
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put, an are voltage of 25 and an 
open circuit voltage of 65. It han- 
dles rods from 1/16 inch to 3/16 
| inch. 


+ + 2» 


Battery-Operated Alarm 
Offered by Wis. Firm 
| Marmet Corp., Wausau, Wis., is 
|marketing a compact fire alarm 
|unit, the Mite-o-larm, self-con- 
| tained and battery-operated. 
| Any number of the units may be 
| connected in series. Battery and 
| circuit testing is provided by a but- 
ton on the front of each master 
unit. 

* * * 
| Livingstone Announces 
Improved Steam-Jet 
| Livingstone Engineering Co., 
Worcester, Mass., has announced 
|what it calls important design 
|changes and improvements in its 
Speedylectric Steam-jet cleaner 
(JC-10), smallest portable unit of 


QUAKER STATE CUSTOMERS always come back. Surveys 
show that 3 out of 5 customers have been using Quaker 
State for 5 years or more. They’re satisfied it’s the best 
oil their money can buy... and satisfied customers are 
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the line. Operating pressure is up 
to 150 pounds per square inch, with 
|closer fingertip control of steam 
| detergent mixtures. The tool is “re- 
markably effective,” Livingstone 
says, for light cleaning of machin- 
ery, motors, fluorescent tubes, | 
lighting fixtures, air conditioning 
equipment and washrooms. It takes 
a floor space of 26 by 17 inches. 








PRESSUREMATIC SPRAYER — Spee - Flo 
Co., 3603 Harrisburg Bivd., Houston, Tex., | 
announces the Pressurematic 300, a new | 
concept in hot-spray painting that permits 
portability or fixed operation. Weighing 
about five pounds, the unit may be slung 
over the shoulder in a light-weight porta- 
case for mobile application and used for 
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hot spraying buses, trucks, railroad cars, 
large household articles, or may be 
mounted on an_ industrial spraybooth 
bench or wall for conveyor-belt spray 
applications, according to the company. 

+ * * 





ASH TRAY —An auto ash tray which 
clips onto the front window vent is an- 
nounced by the Plaskon division of Libbey- 
Owens-Ford Glass Co., Toledo. A tilt of 
the ash tray empties contents outside the 
car, the company states. The tray is made 
for both left and right vent windows and 










comes in ivory and maroon. 





steady customers. 


Quaker State Motor Oil is refined through the most 
modern processing equipment, made from 100% pure 
Pennsylvania grade crude oil, and handled with unsur- 
passed technical skill. It not only protects against friction 
and heat under gruelling conditions, but helps prevent 


the formation of sludge, gums, and varnish. 


Put that green and white Quaker State sign out front 


now, for BIGGER, BETTER BUSINESS! 
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FLASH-A-CALL 
Service Gontrol 


offers you 


100% to 200% Absorption 


We will personally discuss 
with you the problems of 
your shop, the corrective 
measures that must be 
taken. Train your entire 
shop personnel, guarantee 
to increase your customer 
paid labor sales or you owe 
us nothing. As manufac- 
turers, we offer you direct, 
equipment designed for 
this purpose alone, having 
the highest known standard 
of quality, in two complete 
packages, for the large 
dealer or smaller service 
department. Our program 
meets and goes beyond the 
requirements of all major 
factories. Write us today 
and we will arrange an ap- 
pointment with a man that 
will not waste your time. 


FLASH-A-CALL 
SERVICE CONTROL SYSTEM 


1112 South Wabash Avenue, 
Dept. AN-20, Chicago 5, Ill. 





































QUAKER 
STATE 


MOTOR OIL 











QUAKER STATE Oil REFINING CORPORATION, OJL CITY, PA. @ MEMBER PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 




















gee poi if I had not been born 
of poor but honest parents, with 
an inborn disregard for the ad- 
vice and example of those eager 
beavers around me, striving for 
what they thought was success, I 
might have been a politician .. . 
a statesman... or, at least one of 
the millions of people on the gov- 
ernment payroll, happy as a lark, 
swaggering down Pennsylvania 
Ave., toward the Mayflower bar, 
with a simple solution for all the 
problems of the universe on the tip 
of my tongue. 


Instead, I am merely an ob- 













RANKIN MANUFACTURING CO. 


1OWA e@ WICHITA FALLS, TEXAS 


CEDAR FALLS, 
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secure, forgotten taxpayer ... Call 

me a sucker, if you like ... I can 
take it. (“Just hand me the check, 
waiter ... Thank you... Keep 
the change.”) 

Surely, I must have missed the 
gravy train. The friends I have left 
remind me sympathetically, how far 
I could have gone in politics, what 
with my natural flare for the 
|blarney . . my inherent skill in 
skirting the truth to barely escape 
impeachment or indictment bet 
|and, of course, my natural gift of 
| gab. 

Who knows? ... Maybe I could 
have now been running neck and 
neck on the front page with the 
headline hunters .. . wangled a de- 
gree from some university, eager 
for an endowment ...or... at 
least, be presented with a plaque 
by the chamber of commerce... 
As the old song went, “Everybody’s 
doin’ it now.” The output of med- 
als grows at an appalling rate. 

However ... (this will prove I’m 
different) . . . Many years experi- 
ence as a political reporter and 
later as an alleged capitalist... 
grabbing a bite of lunch with the 
hoi polloi . . . dining in full dress 
with the rich (with real cloth nap- 
kins) serving on plutocratic boards 
of directors ... plus... that little 











shred of conscience, with which my 








BERKELEY, CALIFORNIA 











mother endowed me, has enabled 
me to view the passing show with 
a certain amusement. 
* * * 
Things Pan Out 
ARAPHRASING the paragraphs 
in a certain best seller... the 


3ible . “Don’t kid yourselves, 
lads ... the day of reckoning will 
come ... and with what a bang.” 

You see, I worked my way 


through high school 
northern Wisconsin 


in a _ burly 
lumber town 


' . population 8,000 . . . lumber 
jacks and “river pigs” ... only 500 
. of them married ... 13 saw- 


mills . . . 58 saloons and all the 
trimmings. My employer was the 
postmaster... owner of the weekly 
newspaper, 


learned all about small town poli- 
tics then. 


When I arrived in Madison to 
work my way through the Uni- 
versity of Wisconsin, I soon 
struck a gold mine. The elder Bob 
La Follette held the voters of the 
state in the palm of his hand. He, 
an honest idealist, was the first 
politician I knew who believed 
that hope might triumph over 
experience. He originated all of 
the ideas that later became the 


SELECT-FIT 


new plan can 


Cedar Falls, lowa 


Rush me full information on your bigger- 
profit Select-Fit Plan right away without obli- 


gation. 


FREE SESE EE Soret aimee terrier 


ios ccsssnniscinnlpandeabtnesn 


Lea mae eeneeaeeseeneaesensunsnaeseseensesess 


favored appointee of | 
William McKinley. I can tell you I| 


GREAT NEW 


Investigate today. 
gation, of course. 


MAIL COUPON NOW 


{FSSC SSS SSS SSSSSSSSSSSSSSSSSGeeeenacanateannas 


RANKIN MFG. CO., Dept. A 
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A parking meter was installed 
beneath a no-parking sign in 
Camden, N. J. 





“piece de resistance” of the New 
Deal, promoted by Roosevelt. 

The farmers looked upon him as 
they would upon the Messiah. A 
Scandinavian, farmer orating at a 


bar, was interrupted by a com- 
panion ... “Huh,” said his inter- 
rogator ... “Duyuh think Bob is 


greater than Jesus Christ?” ... 
“Vell,” replied the Norwegian... 
“Bob ... he young yet.” 

Robert M. La Follette soon be- 





PLAN 


Get all the money-making 
facts on what this amazing 


mean to you. 
No obli- 
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came a national figure. I organized 
a national syndicate of newspapers 
for which I wrote a weekly column 
on the progress of the La Follette 
movement in Wisconsin. It paid me 
$150 a week for the rest of my col- 
lege course ... At the height of his 
preliminary campaign for the Pres- 
idential nomination he was invited 
to address the newspaper publish- 
ers of America at their annual con- 
vention in New York. The dinner 
began at the usual time. Bob was 
received with cheers. Then, when 
he got going, he forgot the time 
and was still talking long after 
midnight. By no prearrangement, 
the newspapers seemingly forgot to 
mention his political progress again. 
* + 


To Cleveland 


HROUGH the influence of New- 

ton D. Baker, I was invited to 
join the Cleveland Press, then pro- 
moting the ideas of Tom L. John- 
son, fighting for the “three-cent 
fare” on street cars. He was in a 
struggle against what we called the 
“Con-Con,” the street railway man- 
agement. When Tom L. Johnson 
died he handed his last dollar of 
the millions he had once had, to a 
woman who was leading the wom- 
an’s suffrage movement in Ohio. 
Newton Baker was elected mayor 
of Cleveland. He was surely an hon- 
est man who seemed not to under- 
stand the shenanigan of politics. 
He became Secretary of War under 
Wilson. He returned to Cleveland a 
disillusioned man, following the sad 
death of Wilson . . . disappointed 
over the debacle of the United Na- 
tions. 

Theodore Roosevelt died, de- 
pressed by Wilson’s failure to 
make him commander of the 
American forces in Europe ... 
Herbert Hoover was buried with 
an avalanche of ignominy at the 
height of his career by a press 
agent who publicized the phrase 
... “prosperity is just around the 
corner ... There‘ll be a car in 
every garage ... a chicken in 
every pot.” 

Then, began the final effort to 
prove that hope could really tri- 
umph over experience. Roosevelt is 
now dead and Harry Truman is 
making ready to “hit the grass 
roots circuit .. .” 

Now ... we have reached the 
ramparts of Armageddon. The hour 
of “decision” will come on the first 
Tuesday in November. Bob Taft is 
working awfully hard . . . Dwight 
Eisenhower is bothered because his 
boosters want him to make himself 
a target by trying to answer all the 
questions the Democrats can ask 
him . . . James Reston, political re- 
porter of the New York Times says 
that “the rich Mr. Harriman” has 
given away to politics what he 
would never surrender to diplo- 
macy ... his power of speech and 
his beaming smile. Kefauver is en- 
joying the candid cameras as much 
as he liked television. 


Maybe ... yes, maybe, oh n-o-h! 
It couldn’t happen yet the 
American people may surprise 
themselves ... go to the polls and 


elect some man who knows noth- 
ing about politics ... just an hon- 
est American. 

P. S.: Did I hear you say that 
“It couldn’t happen here”... Well 
... I'm telling you if the headline 
hunters will just “shut up” and let 
each candidate handle his own pub- 
licity . . . as one man handled the 
diplomats of Europe .. . as another 
handled his diplomatic job before 
he opened his mouth and started 
smiling ... as another handled the 
crooks before the television F 
then . . . let the American people 
decide. The only hope of the politi- 
cal aristocracy is that the opposi- 
tion candidate will stick his neck 
out ... when he will become as 
much of a target as any sittin’ 
duck. As an old newspaper man I'd 
say ... Let the newspaper boys 
frame the headlines . let the 
candidates think for themselves. 
They’ve done pretty well so far. 


300 Dodge Bus Chassis 
Sold to S. C. Schools 


DETROIT.—Purchase of 300 
Dodge school bus chassis by South 
Carolina was announced last week 
by William S. Woolsey, director of 
Dodge truck sales. 

The school bus chassis are of 
16,000 pounds gross vehicle weight 
capacity and have a 192-inch wheel- 
base to permit the mounting of 
bodies of 48-passenger capacity. 
This is one of the largest single 
sales of school bus chassis ever 
made by Dodge to a state, Woolsey 
said. 






































On the Financial Front... . 





Fruehauf Is Favored 
In Share Analysis 


By George Deery 
Associate Editor 
eg ag gets the best sendoff 
in Value Line’s latest ratings 
and reports on truck firms. The in- 
vestment advisory company’s es- 


well as during the year ahead, and 


|exceptionally liberal dividend in- 


come.” 
“Since both the long and short- 
term outlook for Federal “is poor, 


timation of the common stock of We have changed our recommenda- 


the largest trailer maker 
“Recommendation: 

“Buy or hold—especially recom- 
mended —for generous dividend 
yield, substantial appreciation 
over the next 12 months, and 
further growth over the longer 
term (1954-56). 

“At 25, up one point (4 percent) 
in the last 90 days, 
stands farther below its rating than | 
is normal, Substantial appreciation | 
can reasonably be expected on the} 


Fruehauf | the 


is | tion to ‘switch’ from ‘may be held 


switch,’” states the service’s study 
of the trucking industry. 


C.1. T. Fills Aurora Job 
William E. Riddle has been ap- 
pointed district manager of Uni- 
versal C.I.T. Credit Corp.’s office in 
Merchants National Bank 


Bldg., 104 Fox St., Aurora, IIl. 


Riddle has been with his company | 


basis of earnings and dividends in| Since 1948. He succeeds H. L. Fiset, 


sight for 1952 and 1953. 


* * * 


continuation of the company’s | 
growth trend and a market value | 
52 percent higher than the current 
price,” the service says. “Accord- 
ingly, Fruehauf remains on the 
especially recommended list.” 

Mack is liked, with the com- 
ment that it may be held “for 
liberal current -dividend income 
and long-term appreciation.” | 
Comparing Mack with White, 
which rates a “buy-or-hold” tag, 
Value Line finds that the latter 
shows up better in “efficiency of 
operations.” 

It points to the fact that, while 
“sales of each company approxi- 
mated $150,000,000 last year, Mack’s 
pre-tax profit margin of 3.2 percent 
was less than half of White’s 7.8} 
percent figure.” 

ok od * 

URCHASE or rentention of 

White is advised “for some ap- 
preciation over the long pull, as 


Texaco Net Dips 
Oil Firm’s Profit in Half 
Falls to $83,044,760 


Net earnings of Texas Co. for the 
first six months totaled $83,044,760, 
according to Chairman W. §. S. 
Rogers. This was equal to $3.02 a| 
share and compared with $86,507,- 
142, or $3.14 per share for the cor- 
responding period a year ago. 

Earnings for this year’s period 
included dividends received from 
domestic and foreign non-subsidi- 
ary companies amounting to $27,- 
177,567, against $25,870,706 in like 
period of 1951. 

Estimated net income for the) 
quarter just ended was $40,451,- 
936, equivalent to $1.47 a share. For | 
the same time last year the figure 
was $45,969,431, or $1.67 per share. 

* k * 


Toledo Steel Promotes 4 


In Sales Staff Shuffle 


H. S. Riley, Toledo Steel Prod- 
ucts Co. general manager, an- 
nounces appointment of R. H. 
Wetherington as Eastern division 
sales manager, with headquarters 
in Toledo. He was manager of 
the Philadelphia territory, where 
D, W. Callender succeeds him. 

Other personnel changes _in- 
clude appointment of W. D. 
Morgan as Richmond, Va., dis- 
trict manager, returning to the 
Eastern district from Los An- 
geles, where he was district man- 
ager. Morgan’s Los Angeles post 
has been filled by Charles B. 
Seck, in the automotive industry 
since 1931. 


Vanadium, Then and Now 

NEW YORK.—A metal once so} 
rare that a pound of it was worth | 
$4,760 is one of the keys to Amer- 
ica’s “tooling up” process, accord-| 
ing to Steelways, official organ of | 
the American Iron and Steel Insti- 
tute. Vanadium, powerful steel al- 
loying element, was worth five 
times its weight in gold when the 
world’s major deposit was discov- 
ered in the Peruvian Andes in 1906. 
This supply and others since found | 
in Utah and Colorado have reduced | 
the cost of vanadium so that it can| 
be used to improve the hardness | 
and strength of certain alloy steels. 


| appointed district manager at the | 


Chicago downtown 
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Dual-Control Car from Nash El Paso— 


Nash El Paso, El Paso, Tex., recently presented a dual-control Rambler Country Club | 
to Texas Western college for its driver education program. Shown during the delivery | 
of the Rambler to the school are (left to right) Jerry Steiner and Ted Higdon of the | 
American Automobile Assn.; W. R. Sullivan, co-owner of the dealership; Dr. LeRoy 
Seils, supervisor of the driver training program; Dr. W. H. Elkins, president of the 
college, and Roland Nabors, driver training instructor. 


Behrens Is Attending Ford School 


William A. Behrens jr., 21, sales- | School at Dearborn, beginning Sept. 
man for Santa Anita Motors (Ford), | 8, according to James P. Roberts, 
Arcadia, Calif., has been chosen to | Ford district sales manager at Los 
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Classes Start 
For Chevrolet 


Dealer Sons 


DETROIT.—Chevrolet’s deaier 
sons’ school, which in 1938 inaugu- 
rated in the automobile industry 
the practice of training selected re- 
tail representatives in management 
procedures, started its 35th term 
last week. 

An enrollment of 47, drawn from 
the company’s 43 zones and branches 
in the U. S. and from Canada, be- 
gan the regular six-week course 
that covers all phases of automo- 
bile merchandising. 

Opening address in the classrooms 
at 440 Burroughs Ave. was deliv- 


|}ered by W. E. Fish, general sales 


manager. 
Department heads from Chevro- 
let’s central office discussed spe- 
cial activities. 

Women’s Representative 

Lucy J. Torrell has been ap- 
pointed advertising manager and 
women’s sales representative of 
Root for Nash Inc., 1253 Main St., 


company’s 
“HE longer term outlook is for | office. 


attend the Ford Merchandising | Angeles. 
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APPEARANCE SERVICES PAY OFF! 


Records prove appearance service can easily account for 
one-third of service department volume. Don't let these profits 
pass you by when the cost of equipping your shop with 
the proper DeVilbiss Spray Equipment is so amazingly low. 
Act today! 





Buffalo. 





La aa 


Spray-applying waxes is another of the highly profitable spray-appearance services. 


Z Spray-appearance services 
that bring BIG profits to you! 


Over-all_ vehicle refinishing: 
Always a money-maker. For 
top-quality jobs, get complete 
DeVilbiss equipment. A worth- 
while investment that pays for 


itself quickly. 


Paint touch-up jobs: Almost 
every car needs one. DeVilbiss 
touch-up outfit is complete, 
easy to use, low in cost. Get 
started now. 


Chrome protective material: 
Terrific market here. Every 
new car owner a prospect. Be 
known for this service and 


you'll profit. 


Underbody coatings: Ties in 
beautifully with your other 
services. Good profit. Easy to 
apply. Use DeVilbiss spray 


5 


6] 


gun and efficient material 
pump for trouble-free service. 


Upholstery reconditioners: 
Peps up car interiors. Market 
on the upswing. Use DeVilbiss 
TGA spray gun. A small in- 
vestment will yield new and 
worth-while profit. 


Waxes: Market well estab- 
lished. By spraying, you handle 
more jobs, easier, in less time. 
DeVilbiss lightweight GDS 
gun is perfect for this job. 


Flock coatings: A wonderful 
service for old model cars. Be 
the first in your area to offer 
it. Use DeVilbiss GB flock gun. 
For detailed information, con- 
sult your local DeVilbiss Jov- 
ber or our branch office. 


A New Sewice/ 





REBUILT EXCHANGE UNIT 
DEVILBISS 


mating Fectery St8® 










Now—exchange worn-out 
guns, bare compressors for 
guaranteed factory-rebuilt 
units! Saves delay. Nomi- 
nal charge. 


FOR BETTER SERVICE, BUY 


ATES 





THE DEVILBISS COMPANY, Toledo, Ohio — Windsor, Ontario ¢ London, England ¢ Santa Clorn, Calif.— Branch Offices in Principal Cities 
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Skinner Sells His Interest 


In Wichita Deal to Partner 

Paul A. Skinner announces the 
sale of his interest in Hobbs-Skin- 
ner Chevrolet Co., 1525 E. Doug- 
las, Wichita, Kans., to his partner, 
Lee J. Hobbs, 

Hobbs started the dealership in 
1928. Skinner joined the company 
in 1939, and the two became part- 
ners on Jan. 1, 1943. The firm here- 


after will be known as Lee J. 
Hobbs Chevrolet Co. 
* * * 


Vlieghe Heads Fla. Shop 


J. G. Viieghe has been named 


service manager of North Florida} * 


Motor Co. (Lincoln-Mercury), 425} 
W. Adams St., Jacksonville, Fla. | 
Vlieghe recently returned from a| 
tour of duty instructing military | 
units in the maintenance of ve-| 
hicles equipped with automatic 
transmission devices. 

k * ke 


Krebs Moves Lot 


Krebs Service, Inc. (Chrysler- 
Plymouth), Michigan City, Ind., 
has moved its used-car lot to 
across the street from the firm’s| 
new-car showroom at 10th and 
Franklin. 















Ave., Los Angeles, announces the | Kimbrough as service manager. 
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new owners plan the construction 
of a $40,000 building. The business 
will be known as Johnson Mercury 
Co 





Staples Appoints Seid 
Dick Staples, Dodge dealer in 
Beverly Hills, Calif.. has named 
Jack Seid as sales manager 


Warren's, Inc. 
Warren’s, Inc., Columbus, O., has 
been incorporated by Tom Warren, 
M. D. and C. Wither Hatch. 


N. Y. Nash Dealers Honor Lischke— 


Charles Lischke, former zone representative for Nash who recently became a Ford 
dealer in Babylon, L. |., was honored by Nash dealers in New York. He was presented 
with a gold watch by Thomas Bia, general manager of Nash Parkchester, Inc., Bronx, 
on behalf of New York Nash dealers. Shown at the presentation are (left to right): 
City Marshal Ferdinand J. Mondello; Ken Morrissey, of Nash; Thomas Bia, of Nash 
Parkchester, Inc.; Lischke, and Les Harris, of Nash. 


Renick Buys Calif. Deal 

Phil Renick, of Pasadena, Calif.. 
has bought out the Les Thompson 
Packard dealership in Fullerton, 
Calif.. and is doing business as 
Phil Renick Motors. 


Stewart Seeks Office 
Spencer D. Stewart, vice-presi- 
dent of Stewart Motors (Stude- 
baker), Phoenix, Ariz., has an- 


Vaughan Appointments 
president of|appointment of Warren Fountain 
used-car manager and John 


George Vaughan, 
Vaughan Buick Center, S. La Brea| as 





"Here's the hitch! We've got to come 
up with a radio that will fit in this 
small space. It'll be an odd shape, too." 











"Let's talk to Bendix. 
They've solved more and 
tougher problems than 
anybody in the radio 
business." 








When your radio requirements call for unusual shapes or 
sizes, do what others have done. Call in Bendix* Radio. 
Bendix engineers have solved so many radio and electronic 
problems that it’s virtually impossible to startle them with 
any request—no matter how impossible it may seem. 





And, of course, you can always be certain of getting quality 
products when you deal with Bendix. Their auto radios have 
been performance-proven on the cars of one of America’s 
largest manufacturers. 

If your problem is price or production, Bendix can be of real 
assistance. They have long been recognized as leading auto- 
motive suppliers who understand production line costs and 
methods. 

It boils down to this: if your problem is design .. . or quality . . . 
or price and production . . . or even if you have no particular 
problem, it will pay you to talk to Bendix. 


*REG US. PAT OFF 


Get the complete story from our Detroit office. 
261 McDougall, Detroit 7, Michigan - Phone: LOrain 8-1419 and 8-1313 


BENDIX RADIO DIVISION of 


BALTIMORE 4, MARYLAND 


Aviation conporation 


Continued fr 
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nounced his 


sentative in 
legislature 


candidacy for 
the Arizona 


repre- 
state 


Lineham Retires 


Tom Lineham has retired from 
the Lineham Motors (Studebaker), 
Vancouver, Wash., after 30 years 
as a Studebaker dealer in Clark 
county. He has sold his interests 
to William V. Hannah, affiliated 
with the company for the past two 
years. Hannah formerly was with 
the Ross Lyman Oldsmobile agency 
at Yakima, Wash. There will he 
no change in the firm's name 


Benger Buys Mich. Firm 


Ernest S. Benger, formerly of 
Wilmington, Del., has taken over 
the Dodge-Plymouth dealership in 
Owosso, Mich. The firm name has 
been changed from J. W. White 
Motors, Inc., to Benger Motor Co. 

* * * 


New Firm to Build 


Chelsa Crouch and R. B. Holland 
jr., have formed Crouch-Holland 
Motor Co. (Ford), Irving, Tex., and 
plan to construct a 13,000-square- 
foot sales and service building at 
828 Second Ave. 

= 


* « 


Jones Charter Dissolves 
Jones Motor Co., Inc., Denham 
Springs, La., has been granted dis- 
solution of its charter of incorpora- 
tion. 
x * ” 


Doss Picks Blanchard 


Doss Motor Co. (Willys), Koscius- 
ko, Miss., has announced appoint- 
ment of E. B. Blanchard as service 
department manager. 

* «© + 


Oliver Is U. C. Manager 


The newly -appointed used - car 
manager at the Greene-Haldeman 
Chrysler dealership in Los Angeles 
is Bob Oliver. 

* 


* 


. 
Parker-Miller, Inc. 

Gi. Newell Parker has incorpor- 
ated an auto dealership in Water- 
town, Wis., under the name of 
Parker-Miller Motor Co., capitalized 
at $40,000. 


ad cd * 


Rootes Builds in Canada 


Rootes (Motors) Canada, Ltd., is 
building a million-dollar concrete, 
steel and glass “salute to modern 
architecture” on a 32-acre site in 
suburban Scarboro township, east 
of Toronto. General Manager John 
T. Panks says the firm is providing 
plenty of room for future assembly 
of English cars in Canada. 

K *« % 


Noble Leaves Charlotte Deal: 


Moore Acquires Interest 

R. E. Noble has disposed of his 
interest in Noble Motors, Inc. (De- 
Soto-Plymouth), Charlotte, N. C., 
and Herman A. Moore has acquired 
an interest in the dealership. 

J. Bobo Langston, former vice- 
president, succeeds Noble as presi- 


dent. Langston disclosed that the 
company was making plans for 
expansion, 


Vorton Motor Treats 


|96 at Annual Outing 


Lloyd B. Morton, president of 
Morton Motor Sales agencies at 
Farmington, Me. (Chevrolet - Pon- 
tiac), and Skowhegan, Me. (Pon- 
tiac-Cadillac), reports that 96 em- 


ployes, wives and children 
;}consumed 14 pecks of clams, 125 
lobsters, four pounds of potato 


chips, 60 sandwiches, eight pounds 
of melted butter, eight cases of 


|soft drinks and 100 servings of ice 


cream at the firm’s recent annua! 


| outing and picnic. 


Colonial Names Burdette 


Colonial Motors (Lincoln - Mer- 
cury), 676 King St., Charleston, 
S. C. has appointed E. Kenneth 


Burdette jr. as new-car sales man- 
ager. 


Winter Haven Veteran 


Sells Buick Franchise 


A veteran of 31 years in Winter 
Haven, Fla., auto sales, George 
Schroll has sold his Buick dealer- 
ship to Robert L. Burt, of Ft. 
Lauderdale, Fla. The firm is now 

(Continued on Page 55, Col. 1) 
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known as Burt’ Buick, Inc. 
Schroll held the franchise for 18 
years. 

Burt has also spent many years 
in the business, serving with 
General Motors for 16% years, 
holding Chevrolet and Oldsmobile 
dealerships in the east and a 
dealership in Marshall, Mich., for 


seven years. For the past 2% | 
years, Burt has been general | 
manager and public relations 


chief for the Plantation golf club 
at Ft. Lauderdale. 


+ * * 


Calif. Olds Firm Cited 


The membership certificate of the | 


Oldsmobile Service Guild now is 
displayed by McDonald & O’Boyle, 


om Puge 54 


manager for the Chevrolet concern 
at Kennewick, Wash. 
Night Receptionist Added 

Bill Murphy (DeSoto), Culver 
City, Calif., has hired a night re- 
ceptionist, Mary Jane Ortiz, to 
help take care of customers. 

* * * 


Berins Sells Calif. Firm 
The firm of Casey-Beckham has 
taken over the Anaheim, (Calif.) 
| Pontiac dealership formerly oper- 
ated by H. A. Bevins. 
* * * 
Pair Buys Nash Firm 
D. A. Howard and H. W. Wright 
have purchased the San Pedro 
(Calif.) Nash dealership formerly 


Chevrolet-Oldsmobile dealershipP| p5wneq by J. Ross Wallace. 


and distributor for the Monrovia 
(Calif.) area. This certificate shows 
that all of the firm’s mechanics 
have become individual members 
of the Guild through completion of 
its training program. 

* «. * 
Glen Campbell Putting Up 
U. C. Display Building 

A used-car display building plus 
additional service facilities are) 
under construction at Glen Camp-| 
bell Chevrolet, Inc., 5110 Main St.,| 
Buffalo. | 

Measuring 50 by 100 feet, the 
used-car building will have four 
20-foot overhead doors at both the 
front and back of the building, 
allowing for the outside display of 
16 cars at a time. 

Glen C. Campbell, a former Buf- 
falo zone sales manager for Chev- 
rolet, is president of the dealership, 
and his son, James E, Campbell, is 
vice-president. 

am * * 


Texan Trying to Eclipse 
Own Red Feather Mark 


Frank Helvey, vice-president and 
general manager of Don McMillion, 
Inc. (Ford), Amarillo, Tex., has the 
tough job of bettering his own 
record. For the second consecutive 
year, he is chairman of the indi- 
vidual subscription division of the 
United Red Feather campaign. Last 
year Helvey and his committee 
chalked up a record of 108 percent 


in the charity drive, collecting 
$19,314 to top a goal of $17,843. 
* * * 


Frantses Treat Employes 


Of Pa. Deals to Outing 

Russell W. Frantz and Charles 
S. Frantz, owners of Motor Twins, 
Inc., Wilkes-Barre, Pa., and of 
Twin Motors, Inc., Kingston, Pa.. 
entertained employes, their families 
and friends at an annual outing at 
Harveys Lake. 

Games and refreshments were on 
the all-day program. A _ baseball 
game between the two firms was 
won by Twin Motors. 


* = * 


Bradenton Deal Expands 


FE. S. Pruitt, owner and general 
manager of Pruitt Buick Co., Brad- 
enton, Fla., has completed his ex- 
pansion program by adding a 
used-car lot and separate facilities 
for the firm's paint and body repair 
department. Pruitt several months 
ago purchased lots adjoining his 
main building. A home and several 
store buildings were moved to pro- 
vide space for the new facilities. 

= . - 


Bowers Back with Silva 


Charlie Bowers has returned to 
Silva Chevrolet Co., Eugene, Ore., 
as service manager. He previously 
had headed the service department 
for 11 years. 


Biggest Pane in Town 
A crew of eight men installed 
“the largest single plate of window 
glass in Jamestown” at the Horan 
and Paul Motor Sales showroom, 
Jamestown, N. Y., according to Al 
Horan, manager. The glass is 16 
feet long and seven feet high. The 
firm has three of the extra-large 
windows, at $250 a piece. 
= > . 


Hodge Sells to ullerton 

R. R. Fullerton has sold his Chev- 
rolet dealership at Vale, Ore., and 
purchased Hodge Chevrolet Co. at 
Heppner, Ore., from Charles L. 
Hodge. The latter is now sales| 


+ * 


* 
Hiett Again GM Aide 
General Motors has announced 
that Don Hiett, Chevrolet and Buick 
dealer for the past 12 years in Col- 
by, Kans., has been reappointed as 
GM community relations chairman 
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MONROE AUTO EQUIPMENT CO. 


Monroe, Mich. — World's Largest Maker of Ride Control Products 
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Erdman Motor Gets Ford Award— 
Erdman Motor Co., 1101-1107 Franklin St., Manitowoc, Wis., recently was presented 


with the 1951 Ford four-letter dealer award. Shown above at the presentation are 
(left to right): Zen Dushek, parts manager; Gil Papke, Ford Motor Co.; Edgar Rohr- 
bach, service manager; Willard Erdman, dealer; Willard Erdman jr., business manager, 


and Arthur Schaus, sales manager. 


for Colby. He will aid club groups, 
schools or other organizations which 
find GM material useful in their 
programs. Colby 4-H club members 
are participating in GM’s national 
4-H club farm safety contest. 

* * * 


Birdsall Opens Willys Deal 


Al Birdsall, veteran of southern 


es 
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California auto circles, has been ap- 
pointed Willys dealer for San Fer- 
nando, Calif. His grand opening at- | 
tracted a sizeable crowd. 

* * . 


McMillan Moves to Colo. 


| Millan. McMillan will move to Can- 
jon City, Colo., where he has pur- 
| chased a Chevrolet dealership. Hol- 
| stine, who lived in Newton as a 
|} boy, has changed the name of the 
| firm to Holstine Chevrolet Co. 

_—— cn oe * - * 

| Mulherns Buy GM Deal 


Paul Seifert Motor Co., McPher- 
son, Kans., has been purchased by 
two brothers from Wichita, R. E. 
and W. R. Mulhern, and has been 
re-named Mulhern Pontiac-Cadillac 
Co. The owners, in the business for 
six years, plan no changes in per- 


sonnel. 
* * 


* 
Haskell Buys Kans. Deal 
Truman F. Haskell has purchased 
the Chase County Motor Co., Cot- 
tonwood Falls, Kans., from Ken- 
neth Anderson, Emporia, Kans., and 
Spike Bjorkback, Cottonwood Falls. 
Name of the company is now Has- 
kell Motors. 
* * + 
Colby Willys Firm Sold 
Hobson-Thurston Motor Co.,( Wil- 
lys) Colby, Kans., has been sold to 
Emmett Pratt and Roland Hagler, 





MeMillan Motors, Inc., Newton, | 


Kans., has been sold to Basil Hol- 


stine, Topeka, Kans., by L A. Mc-| 













but 
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SHOCK ABSORBERS 
Best Bet for Replacements 


MONRO-MATICS not only have automatic ad- 
justment for a smoother, steadier ride over any 
road but they give you more pre-sold customers 
ready to replace with the kind of shock absorbers 
already on their cars. With such riding qualities 
and such a ready-made market available only 
with MONRO-MATICS, how can you afford not 
to handle these great new shocks? See your 


Put this n 


of Colby. Hagler, formerly foreman 

of the Colby farm machinery repair 

department, will manage the busi- 
(Continued on Page 64, Col. 1) 


No one can blame Mac for 
missing the oil filler spout— 


it takes more than “oil” 


ell off-brands of shock 


absorbers. 





Monro-Matic Counter Display 
“Hottest Merchandising Item” 


ew MONRO-MATIC 


merchandiser out where car own- 


shocks, 


ers can see itand you'll be surprised 
how many ask about new shocks. 
Package holds balanced set of 4 
individually boxed for 


practically every owner's car. 


eles a BL ea 
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Affecting Factories and Dealers... 





Auto Advertising 


By George Deery 


Associate Editor 
Geyer, Newell & Ganger and W. 
Earl Bothwell, Inc., have joined 
forces, B. B. Geyer and Alden H. 
Kenyon, presi- 
dents and chair- | 
men of the 


respective ad 
agencies have an- 
nounced. They 
will operate un- 
der the Geyer, 
Newell & Ganger 


tinues in his pres- 
ent post as chief 
executive officer 
B. B. Geyer of the newly en- 
larged agency. Kenyon will serve | 
as chairman of the executive com- 





mittee. 
W. Earl Bothwell, Inc., has 60 
employes in New York and Los 


Angeles offices. 


Among the Bothwell accounts are | 
several products of American Home | 
Products, including Boyle - Midway | 
Burnett’s ex- | 


household products; 
tracts and food colorings, and Bur- | 
nett’s instant puddings, divisions of | 
American Home Foods. Also, Seal- | 
rite, Tetley Tea, and Kiwi 
polish, among others. 
Principal G N & G accounts are| 
Nash-Kelvinator, Calvert Distillers, 
U. S. Industrial Chemicals (Super | 
Pyro and U S I antifreeze), Zippo 
windproof lighters, Standard Regis- 
ter, Dayton Rubber, Inland Mfg. 


division of General Motors, Ebco| 
Mfg., and Universal Rundle Corpor- | 


ation and Combustioneer. 


Geyer is chairman of the ‘apeae| 


tising Research Foundation. 
* * * 


How ’bout That? 
General 


four top-ranking sportscasters 

Mel Allen, Tom Harmon, Russ 
Hodges and Bill Henry — for cover- 
age of the 1952 NCAA college foot- 


ball schedule which it is sponsoring | 
The appointments were announced northern states, advise car owners 


over the 63- television station net- 


name. Geyer con- | 
| bia vs. 


| Stanford; Oct. 
|vs. Texas A & M at East Lansing, 
|Mich., and Nov. 29—-Army vs. Navy 





shoe | 


\For Charity’s Sake 


Motors has announced | 
that it has acquired the services of | 


work of National Broadcasting Co. 

The schedule calls for coast-to- 
coast telecasts of the leading col- 
lege game of each week during the 
fall season. Allen will announce all 
games except that of Oct. 4, when| 
Harmon will report the Stanford | 
vs. Michigan game at Stanford. | 
Henry will be the commentator and | 
Hodges will do the color for the} 
11 games. 

The games thus far scheduled to 
be carried on television are: Sept. | 
20—Texas Christian vs. Kansas at | 
Lawrence, Kans.; Sept. 27 Colum- | 
Princeton at New York; 
Stanford vs. Michigan at 
11—Michigan State 


Oct. 4 


at Philadelphia. | Motor Co. (Studebaker), Phoenix, Ariz., 
The other games will be an-| this year. 
nounced soon. se 
'by Nicholas Kelley jr. Chrysler 
Signal-Stat’s s Agency | vice-president. St. Clair is also a 
Signal - Stat Brooklyn, N. Y., | former president and now a mem- 
manufacturer of directional sig- |ber of the board of the Adcraft 


| Club of Detroit. 
* 
Bosses Dodge Car Media 
Appointment of Wendell C. Moore 
as media supervisor on the Dodge 
car ad account has been announced 
by Will C. Grant, president of 


nals for trucks, buses and cars, 
has appointed Aitkin-Kynett, 
Philadelphia, as its ad agency. 
Expanded sales and ad plans for 


1953 now are being formulated. 
* * * 


* * 


John P. St. Clair, Detroit ad rep- 
| resentative for Life, and David S.| 


|Grant, Moore was assistant media 
Diamond, general manager of Dia- 


director at Campbell-Ewald for 10 
years. Prior to that time, he was) 
business manager of the Motor City | 
Pub. Company, of Detroit. 
* * ok 

|\Up North 

A national ad campaign promot- 
|ing Super-Pyro and U S I perma- 
| nent antifreeze will be launched by | 
|U. S. Industrial Chemicals Co. this 
‘fall in newspapers, national maga- | 
| zines, outdoor billboards and trade} 
| papers. Geyer, Newell & Ganger is| 








‘St. Clair 
mond Screw Products, Wyandotte, | the agency. 


a. P. Nicholas Kelley 


Mich., have been named co-man-| Copy in newspapers for Super- 


|agers of the United Foundation Pyro antifreeze will feature lowest | 


Torch Drive in suburban Detroit. | temperature records in various 














HOW CAN I 


INCREASE AVERAGE SALE 

CUT LABOR COSTS 

MODERNIZE THE SHOP 

CREATE CUSTOMER CONFIDENCE 

















MODEL 9100 
SERVICE WORK BENCH 


MODEL 9332 
SERVICE DESK 





| | 


specifications. 


for descriptive 


built equipment. 





ENGINE T 


j - | —~ 
MODEL 9205 


“LOW BOY" SERVICE MERCHANDISER 


Above items shipped 
factory-assembled. 


Contract items made to 


Ask your jobber or write us 
information 
on complete line of Shure- 


———ee 


_ - 


ey MODEL 9192 


"SCOTTY" WORK BENCH 


hure 





MANUFACTURING CORPORATION 
1601 S. HANLEY RD. + ST. LOUIS 17, MO. 


SUCCESSOR TO 
THE MANUFACTURING DIVISION OF NATKIN & CO. 











Stewart Depicts Century of Progress— 


This showroom display, combining the old with the new, was featured by Stewart 
in conjunction with Studebaker's centennial 


Grant Advertising. Before joining | 


on engine protection and will be 
highlighted by humorous carica- 
tures by Hoff. Insertions of 500 
lines will break coincident with the 
arrival of cool weather, and will 
|appear at regular intervals. 
Magazine ads also will be keyed 
to a winter car protection theme. 
Life, Saturday Evening Post and 
Collier’s will carry full-page two- 
color insertions starting in the fall. 
The outdoor campaign, featuring 
| both products will use over 2,500 
| billboards in more than 300 posting 
|markets. Two different billboards 
| will be posted during September- 
| October and November-December. 


| 





Augmenting U S I's fall adver- 
| tising program will be the appear- | 
jance of one-page, two-color copy | 
| promoting both products in a a 
| of six trade periodicals. — 


Investors’ Favor 
‘For Stocks, Real 


Estate on Gain 


| WASHINGTON. 
| with fluctuating values, like com-| 
|mon stocks and real estate, 


savings accounts have lost favor 


accordingly. 


These conclusions top the first, 
| part of the Federal Reserve Board | 
financing survey, | 
University of | 


| 1952 consumer 
;conducted by the 
| Michigan research center. Other 
| Survey reports are due in coming 
| months. 

The preferences showed: 


| One in four with incomes over 
$3,000 prefer a fluctuating asset. 

In 1949 it was one in nine. 

Sixty percent of all those who 
held $2,000 or more in _ savings 
bonds in 1949 said they were their 
| favorite investments. This year, the 
| number is down to 40 percent, al- 
| though the report says increased 
| interest rates in May could change 
investors’ minds again. 

Survey teams tried to work out a 
“pattern” of investment preferences 
| by getting background on income, 
| occupation and major assets held, 
| to match against preference 
answers. This shows, they say: 

The larger his income, the more 
an investor likes assets of fluctu- 
ating value. Common stock and 
real estate is nearly three times 
as popular with $7,500-and-over 
investors as with the $3,000-to- 
$4,000 group. 

At $3,000 and under, preference 
for common stock is highly infre- | 
quent, but a liking for real estate is 
relatively strong. Retired “white 
collar” workers prefer stocks more | 
than farmers, who would rather | 
invest in real estate. Farmers and 
employed persons at medium and/| 
|some high income levels also rate| 
| savings bonds highly. 

Consumers with very small asset | 
fey the report points out, try | 
first to meet their minimum secur- | 
|ity needs through savings bonds| 
|and savings accounts. Only real | 
estate they are likely to own are| 
their own homes. 


Dealer Heads Chamber 
Roland W. Eastham, of East- 
ham- White Chevrolet Co. in | 
Ephrata, Wash., has been elected 
president of the Ephrata chamber 

of commerce. 








— Investments | 


are} 
more than twice as popular as they | 
| were three years ago. Less flexible | 
mediums such as savings bonds and | 


| Legion Offic tale 


uy Ford Cars 


‘Used at Parley 


NEW YORK.—A motor pool val- 
ued at more than $150,000 and 
staffed with trained service per- 
sonnel and modern service equip- 
ment was turned over to the Amer- 
ican Legion for use during its na- 


| tional convention here. 


The pool, made available by Ford 
Motor Co. and sold to legion offi- 
cials after the conclave, consisted 
of 53 brand new cars painted in 
legion colors and bearing the na- 
tional American Legion and depart- 
mental insignia. The cars were 
used by national officials of the 
legion and each state department 
commander. 

National Commander Donald R. 
Wilson, of Clarksburg, W. Va., was 
the first legion official to receive 
his car. As he stepped off his plane 
at LaGuardia field, he was present- 
ed with a “gift-wrapped” 1952 Lin- 
coln Capri packaged for the occa- 
sion in cellophane and ribbon. 

Other cars in the pool, consisting 
of 53 new Fords and a Mercury 
Monterey four-door sedan, were 
subsequently turned over to the 
legion drivers. Four 1952 Ford con- 
vertibles were added to the trans- 
portation pool for use in the parade. 

George C. Giger, New York dis- 
trict service manager for Ford divi- 
sion, was in charge of the pool 
organization. Fuel, lubrication, 
washing and maintenance service 
were available. 


H walle Trak ‘Salles 


Earl Baldwin has been appointed 
truck sales manager of Webber 
Motors, Inc. (Dodge), Omaha. 


Coiney 













REPLACEMENT 
CONVERTIBLE 





Ask about 
our new 
reduced prices 








Find out about the NEW 


ARO REGAL 


Lowest priced 3-ply top on mar- 
ket; made of genuine Haartz 
sport topping material: Tan, 


DEALER'S 
Black on Tan, Black on Black. 


PRICE 
(Plus Tax) 





Write or wire for money making deal 


ARO MFG. CO. 
1089 Commonwealth Ave. Boston, Mass. 


World’s Largest and Oldest Makers 
of Replacement Convertible Tops 





DXOKORR 
eORORES 


HO USE 
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Door Handle Ferrule 
Tool for GM cars and 
trucks. Tightens loose 
outside door handles 
by cutting new lips on 
old ferrules — or in- 
stalling new ferrules. 
DEALER COST 

























Door Handle Flange 
Depressor aids in re- 
moving door handles 
and window control 
levers Adjustable — 
fits all sizes. RUB- 
BER PROTECTED. 
Leaves hands free. 
included with 
each tool 
DEALER COST 
$2.25 


IMMEDIATE 

DELIVERY 
If your jobber cannot 
furnish order direct. 
pets c) a ad for free 
slog of over 200 
HOUSER service 
items. 


HOUSER 






























AUTOMOTIVE NEWS, 


More Cities Take Steps to Whip Problem... 





Off-Street Parking Projects Gain 


N INCREASING number of 

cities is considering or carry- 
ing out plans for additional off- 
street parking facilities, with new 
developments including the follow- 
ing: 

Ba.tTimMorE—The city off - street 
parking commission, created in 
1949 with a $5,000,000 loan fund, is 
continuing its program of lending 
private companies up to 85 percent 
of the money needed to build multi- 
story parking structures. 

Nationwide attention was at- 
tracted to Baltimore when the 
American Society of Planning Of- 
ficials reported that since the 
city’s program was started three 
years ago, parking-garage op- 
erators in the city had completed 
13 garages with space for nearly 
2,500 cars; had a seven-level 350- 
ear structure under way; had 
construction slated for three more 
garages with a capacity of 900 
cars, and had plans for four more 
garages with a capacity of 650 
cars. 

BurraLo—A new local law gives 


Dorit Walk... 
TALK! 











EXECUTONE | 


THE 
INTERCOM 


Saves steps, increases 
output, cuts costs! 


Compute the cost of time wasted by 
executives and employees running 
back and forth. That’s how much 
the NEW Executone Intercom can 
save you! Your voice — with light- 


ning speed — gets information, gives | 


instructions. Your employees accom- 
plish more, too, with inter-depart- 
mental communication. “Inside calls” 
no longer tie up telephone lines. 
Office and plant operate at a new 
peak of efficiency ! 


Years ahead of its time 
in operation and design! 
“CHIME-MATIC” Signalling an- 
nounces calls with a soft chime and 
signal light, saves time on every call. 
New switching circuits for every need 
make new savings possible. Voices are 
clearer, distinct, instantly recognizable. 
Inexpensive 2-station system easily ex- 
panded. Get the whole story — no 

obligation. 


AXCOCUIOME 


COMMUNICATION & SOUND 
SYSTEMS 


EXECUTONE, INC., Dept. J-8 
415 Lexington Ave., 
New York 17, N. Y. 


Without obligation, please let 
me have: 


Distributor 
[] Complete descriptive literature 
NAME .... 
FIRM .. 


| 
| 
| 
| 
1 
| 
C The name of your local 
! 
! 
| 
| 
{ 
| = SON 


ee ee ee 


limited tax exemption to builders 
of off-street parking facilities. The 
measure provides for a 15-year tax 
exemption for new off-street park- 
ing buildings, or old buildings re- 
modeled for parking purposes if 
they have a minimum capacity of 
150 cars, if they can be reconstruct- 
ed before Dec. 31, 1955, and if at 
least 75 percent of floor area will be 
used for parking. 
* « 
HICAGO—Proceeds from a re- 
4 cently marketed issue of $8,300,- 
000 in revenue bonds will be used 
to finance the construction of a 
2,359-car underground parking ga- 
rage in Grant Park on property 
owned by the Chicago park district. 
Co_LumMBus—Following engineering 
studies of the city’s parking prob- 
lem, two alternate plans are ex- 
pected to be submitted to the city 
council. 
Under one, the city would issue 


* 


| mortgage revenue bonds, buy land, 


build and operate off-street park- 
ing facilities. The program would 
be subsidized by parking-meter 
revenues. 

Under the alternative plan, Co- 
lumbus would buy land and lease 
it to Morrison-Knudson, Inc., of 
Los Angeles, which would build 
off-street parking facilities and 
give title to the city. The firm 
would operate the facilities under 
a 35-year lease. 

Denver—The city recently sold a 
$4,000,000 revenue-bond issue to 

| finance an off-street parking pro- 
gram. Original plans called for 
|construction of two ramp-type 
| structures and three parking lots 
in the downtown business district, | 
but the city off-street parking com- | 
mission subsequently recommended | 
the construction of two 10-story, 


4 | elevator-type parking structures in- | 


stead of ramp-type buildings. 


1953 budget earmarks $13,500 in 


more of the devices. Revenue from 
the additional meters, under Iowa 
|law, would have to be allocated to 
| development of nearby off-street 
| parking facilities. 





* 


ARTFORD, CONN. - 
tion of a municipal 
ramp, to be financed with a $2,940,- 
000 bond issue authorized by the 
voters in 1950, 


Construc- 


Des Mornes—The city’s proposed | 


revenue from 1,700 existing parking | 
meters as a downpayment on 450| 


parking | 


is expected to get | 


under wav this year. The city coun- | 
cil recently authorized stens toward | 


acquisition of land on Church St. 
for the parking facility, which will 
accommodate 1,200 cars. 

Kansas City, Kans.—Citv 
missioners recently 
$340,000 revenue-bond issue to fi- 
nance construction of a subsurface 
parking facility on the south side 
of State Ave., between Sixth and 
Seventh Sts. It will be the first 
facility of its kind in the city. 

KANSAS CITY, Mo.—Bond is- 
sues recently authorized by Kan- 
sas City voters included $1,5 
000 in general obligation bonds 
for urban redevelopment projects 
which will include the construc- 
tion of a large off-street parking 
terminal north of Ninth and Main 
Sts. 


rom- 


marketed a) 


Under the plan, city and federal | 


urban-redevelopment funds will be 
used to acauire and clear the prop- 
erty needed for the parking facility. 
A redevelopment corporation then 
will be organized to finance, with 
private equity investment capital, 
the construction of an off-street 
parking terminal with a capacity 


of 2,500 cars. Earnings of the re-| 


development corporation will be 
limited to 8 percent. 

LittLe Rock, ArK.—The city park- 
ing authority, empowered to issue 
revenue bonds for the construction 
of off-street parking facilities, was 
activated recently, but no plans for 
specific projects have been an- 
nounced at this writing. 

* 


.e 


OUISVILLE—A survey by the| 
4 Kentucky state highway depart- | 


ment found a surplus of parking} 


space in downtown Louisville as of 


about a year ago, but forecast a/| 
shortage by 1955. Mayor | 


critical 


Charles Farnsley said the survey | 


would guide his previously an- 
nounced plans to establish as many 
as 5,000 city-owned, off-street park- | 
ing spaces. 


MempHis—The city has 


made| 


preparations for the sale of $1,200,- 
000 in revenue bonds to finance 
construction of a 500-car under- 
ground parking garage in down- 
town Memphis. 

PHILADELPHIA — The city 


parking authority has announced 
plans for early construction of a 
million-dollar parking garage to 
serve the city’s department-store 
area. To be the city’s first pub- 
licly owned parking building, the 
four-story structure will be locat- 
ed on 10th St., below Market, on 
the site of the old Mercantile 
library. The Philadelphia author- 
ity also has announced plans for 
another garage in the vicinity of 
Rittenhouse Square, 

Reno, Nev.—A committee of busi- 
nessmen has recommended the is- 
suance of $700,000 in municipal rev- 
enue bonds to purchase downtown 
property for off-street parking fa- 
cilities. The committee also recom- 
mended that the city eventually 


e +. 
Paris-Tokyo Axis? 
Knocked-Down Renaults 

Coming to Japan 
PARIS.—The French Renault is 

coming to Japan. 

French officials announce that 
under a new agreement the nation- 
alized Renault plant will ship the 
rear-engined autos to Japan in 
pieces. They will be assembled, 
painted and delivered by Hino Die- 
sel Co. to Japanese distributors. 

The little four-door sedans pro-| 
duce 25 horsepower, offer as much 
as 50 miles to the gallon of gaso- 
| line and sell here for about $1, 040. 


Sell 
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DeSoto Award rom Fishkill (N. Y.) Dealer— 


Service personnel of Ketcham’s Garage (DeSoto-Plymouth), 


Fishkill, N. Y., recently 


were presented with a plaque recognizing completion of their second year in the 


master technicians service conference program. 


ceremonies are (left to right): 


Roy Ketcham, owner; 


Shown above at 
Tracy Terpening, 


the presentation 
service manager, 


and J. C. Griffin, DeSoto district manager in New York. 


plan construction of multi-story 
garages. 
RicHMOND, Va.—City Traffic En- 


gineer John T. Hanna has warned 
that additional downtown off-street 
parking and loading space must be 
provided if Richmond’s_ central 
business area is to survive in an 
orderly manner. Although the city’s 
parking problem has been eased by 
a municipal parking lot and an- 
other nearby facility, he said, other 
existing lots may be on their way 
out. 
* * * 

TOPEKA, KANS.— An off-street 

parking project for Topeka was 
virtually assured with recent ap- 
proval of basic terms of an agree- 


|ment between city officials and 


members of Park and Shop, an or- 
ganization of businessmen which 
will operate the facilities. 

The agreement, under which 
the city will build and Park and 


Shop will operate the facilities, 
provides for construction of a 
400-car parking garage and also a 
surface lot, with additional proj- 
ects contemplated later. After 

Park and Shop raises $100,000 as 
a guarantee of interest payments, 
the city will authorize issuance of 
up to $2,000,000 in revenue bonds. 
Actual construction isn’t expected 
to start until next year. 

Tucson, Ariz.—A plan to provide 
3,500 off-street parking spaces in 
the city’s downtown area at a cost 
of $5,000,000, which would be 
financed through municipal reve- 
nue bonds, was recently submitted 
to the city council by an off-street 
parking committee. 

The plan calls for construction of 
six four-story parking garages with 
a total capacity of 2,500 cars. An- 
other 1,000 spaces would be pro- 
vided on parking lots. 


\D-DEFIER: 


NEW CAR 


DEALERS 


Make tire de-skid- 
ding an extra value 
on every new car 


SERVICE STATIONS 


“Skid - Defier’’ 


service with brake, 


alignment, 
ing or 


balanc- 


tire repair 


jobs. 


Convert conven- ) 
tional new tires to 
longer wear- 


“Skid-Defied” 


ann New 


L INFORMATION FROM 


safe, 


ing, 
tires. 


GET FUL 


YOUR JOHN BE 


WHEEL ALIGNERS AND 
TOOLS WEIGHTS 


ADE MARK 


Suggest de-skidding 
service with every 
tire and lubrication 
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RECAPPERS 


Add sales 
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AN 


AN JOBBER 


CORRECTION TOOLS 
STEAM CLEANERS 
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CHEMI 


. 


CAR WASHERS 


appeal 
to your recaps by 
"“Skid-Defying.” 
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Orman P. Dulac is new manager 
of Gould-National Batteries, Inc., 
Depew, N. Y., industrial battery 
plant. He joined the firm at its 
main St. Paul office in 1937. He 
succeeds C. E. Smith, named to 
manage the company’s fourth and 
newest industrial plant in Kanka- 
kee, Ill. 

Everroad to Operate 
Cummins Mid-West Co. 

J. E. Everroad, who recently re- 
signed as president of the Cummins 
Diesel Sales Corp. dealership, Fort 
Worth, Tex., has bought some of 
the assets of the Omaha operation 
of Cummins Diesel Sales Corp, 

He will operate the Omaha facili- 
ties as an independently owned 
dealership under the name Cum- 
mins Mid-West Co. The new com- 
pany will continue operation of 
branches in Des Moines, Ia. and 
Hastings, Neb. 

* + * 
Glass Succeeds Yando 


At Ford Central Region 


Appointment of J. B. Glass as as-| 
sistant manager of Ford central/ 
regional sales office has been an-| 
nounced by J. D. Ball, manager of | 
product sales and service. Glass 
succeeds O. F. Yando who has been 
named Chicago district sales man- 
ager. 

Glass is a native of Houston, 
where he joined Ford in 1935 in the 
district sales office. From 1943 to 
1945 he was an Army Ordnance 





supply officer. He returned to Ford 

after the war and in 1947 was| 

named manager of the southwest | 

region business management de- 

partment at Kansas City. 
- * * 


Fruehauf Named Member 


Of Management Institute 


American Institute of Manage- 
ment, New York, has named Roy 
Fruehauf, president of Fruehauf 
Trailer Co., Detroit, as an associate 
member of its organization. 

Others named associate members 
were Roy E. Long, vice-president 
and general manager of E. L. Long} 
Motor Lines, Inc., Greenwood, S. C., 
and Lansing W. Thoms, of Thoms 
Pontiac, Inc., St. Louis, 

* * + 


Freberg to Borg-Warner 


Appointment of Dr. Carl R. Fre- 
berg as assistant director of the 
Borg-Warner research laboratory 
in Bellwood, Ill, has been an-| 
nounced by Dr. Maurice Nelles, di- 
rector of the laboratory. Dr. Fre-| 
berg previously was head of the! 
equipment research department of | 
the Naval Civil Engineering Re- 
search and Evaluation Laboratory 
at Port Hueneme, Calif. 

= * * 


Pontiac Promotes Three 


In West Coast Shuffle 


Don R. Stewart, San Francisco 
zone manager for Pontiac Motor | 
division, has announced three | 
promotions. Fred W. Foley, for- 
merly a district manager in the 
Portland zone, has succeeded 
Fred A, Rundle as San Francisco 
zone parts and accessories 
merchandising manager. 

Rundle resigned to enter retail 
trade. Earl Cunha, former San 
Francisco zone metropolitan dis- | 
trict manager, has succeeded | 
Glenn Pace as zone business 
manager. Pace is now Portland 
zone assistant manager. 

4 * £ 


Murray Picks Successor 


To Secretary-Treasurer 

Roger M. Dailey took over Sept. 
1, as a director and secretary- 
treasurer of Murray Corp. of Amer- 
ica, replacing C. David Widman in 
the latter post. 

Widman will continue as _ vice- 
president until the end of the year, 
when he will retire after 52 years’ 
service with Murray and one of its 
predecessors, J. C. Widman Co. He 
will remain a_ director, Dailey 
comes to Murray from Chicago, | 
where he was president of a firm 
of financial and accounting con- 
sultants. 
* * 


Brunner Picks Haldeman 

Brunner Mfg. Co., Utica, N. Y., 
has appointed Bud Haldeman as 
Cleveland district manager, suc-| 
ceeding Steve Hanna, retiring this| 


| 
month. The district includes north-| 


ern Ohio, western Pennsylvania, | 
northwestern West Virginia and| 
the Michigan lower peninsula. | 


Hanna was with Brunner for 16 
years. Haldeman joined the firm 
4% years ago. 

+ 7 . 
Chrysler Export Names 


Koos to Executive Staff 

Chrysler Export President C. B. 
Thomas announces appointment of 
T. W. Koos to the division’s execu- 
tive staff. Koos will continue to 
represent the division before gov- 
ernment agencies in Washington, 
and assist in European and Near 
East sales administration. 

Before joining Chrysler Export 
in 1949, Koos was in the automotive 
transportation, finance, sales and 
administration fields for 15 years. 

+ * * 


| 
| 
| 
| 


Race Driver Joins Staff 
Of Miracle Power 


“Wild Bill” Randall, midget and 
big car auto racer along the onat-| 


ern AAA circuit, has joined E. B.| 
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K-F Dealers Stage Vacation Contest— 


Three Kaiser-Frazer dealers in Minneapolis joined forces to offer a 10-day vacation 
trip for two, plus $100 cash in a “treasure chest" contest in connection with the 
premiere showing of ‘Steel Town,"’ a motion picture which features K-F cars. Left to 
right with the treasure chest ore Henry Pederson, Pederson K-F Motors; G. A. Shaugh- | 
nessy, assistant sales manager of Northwest K-F Motors; Raymond Wallin, a contestant, 
and Gordon Rydeen, Minneipolis theater manager. 


Harvey and Associates, New Eng-| racing's 1946 “Grand Prix,” will act} 
land representative of AP Parts|as Miracle Power territory repre-| 
Corp., Toledo. Randall, winner of| sentative at wholesalers’ 


automo- | 


tive clinics, outlining engine lubri- 
cation problems and advising on 
use of colloidal synthetic graphite 
in passenger, sports and racing car 
engines. He will continue in racing 


Pa _ 


Omberg Heads Engineering 


For Bendix Radio Division 
Edward K. Foster, general man- 


j}ager of the Bendix Radio division 


of Bendix Aviation Corp., has an- 
nounced the appointment of Arthur 
C. Omberg as director of engineer- 
ing and research for the division in 
Baltimore. Omberg’s assistant will 
be A. E. Abel, formerly chief radar 
engineer. 

Omberg, who had been serving 
as assistant director of engineering 


| and research, succeeds W. L. Webb, 


who recently was promoted to 
Bendix Aviation’s central engineer- 
ing staff in Detroit. 


* x * 
Copple Is Sales Manager 
Of New Sterling Unit 
Lee E. Copple is sales manager 
of the newly-created construction 
and mining equipment department 
of Sterling division, White Motor 


(Continued on Page 59, Col. 1) 
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turing vice-president of Reynolds 
Alloys, has been promoted to vice- 








(Continued from Page 5S. 


Co., Sterling Sales Manager R. H. 
Clarke announces in Milwaukee. 
Copple, graduate of Nebraska 
university, comes to Sterling from 
Akron, where he was off-highway 
tire sales manager for Firestone. 
* * Ed 


Budd Shifts Plant Managers 


Edwin F. Bates is returning to| 
manage the Red Lion plant of! 
Budd Co. in Philadelphia, replacing | 
Lee N. Blugerman, who resigned 
to take an executive position in 
the midwest. Charles C. Coyle, Red 
Lion’s assistant works manager, | 


will become manager of Budd's | 
Chase plant in Gary, Ind., succeed- | 
ing Bates. 


* col +* 


Brook Leaves Goodyear, 
Hillman New Comptroller 
Goodyear’s comptroller, Charles 


urer Harry W. Hillman, an Akron 
native. 

Brook will retain his Akron home 
and be available for consultation, 
under Goodyear’s retirement plan, 
the firm said. Brook became a 
chartered accountant before com- 
ing to the U. S. in 1912. Hillman, 
a 1915 graduate of Akron univer- 
sity, joined ae taal in 1934. 


x * 
Reynolds Preiusine Three 


In Manufacturing Posts 


Three promotions to key posi- 
tions in the manufacturing organi- 
zation of Reynolds Metals Co. and 
a wholly owned subsidiary, 
nolds Alloys Co., have been an- 
nounced by J. Louis 
operations vice-president. 

George L. Simms, formerly man- 
ager of the McCook sheet mill in 
Illinois, has been made _ general | 
manager of both the McCook plant | 


Rey-| 


Reynolds, | 


M. A. J. Phillips 

John E. Larson, formerly plant 
superintendent at McCook, has been 
elevated to manager of the McCook 
facilities, ee Simms. 


Ray-O-Vac Names Mclinay 


As Sales Vice-President 


J. A. MeclIinay has been named 
sales vice-president for Ray-O-Vac 
Co., maker of flashlights and bat- 
teries in Madison, Wis. He had been 
general sales manager. 

Mcellinay joined Ray-O-Vac_ in 
1945. Formerly, he was with Bur- 
gess Battery Co., Freeport, IIl., 


president and manager of Reynolds 
Alloys facilities, succeeding the late 


where he was successively general | 


sales manager and assistant to the 
president. 

+ * 
|Ford Promotes Two 


In Cleveland District 


George W. May and Arthur M. 
| Lambright have been promoted by 


|Harry M. Lidgard, Cleveland dis- 
trict sales manager for Ford in| 
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ment. Lambright is manager of the 
business management department. 
field managers before 


Both were 
their promotions. 


t $ * 


Byrne Joins Artisan Metal 


Appointment of Harlie F. 


and Reynolds Alloys Co. at Lister-| Cleveland. 
hill, Ala. May has been named manager of| 8S sales manager of Artisan Metal 


Donald Hipp, 1 formerly rey the parts and service Sales depart- | Works Co., Cleveland, is announced 


H. Brook, 69, is resigning after 31 
years, for health reasons, He is 
being replaced by assistant treas-! 
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Almost...the Way if Helps make 
Michigan Farm Income Steady! 


It’s a trick picture of one of the many farm products that make Michigan 
farming so diversified... and farm imcome so steady. 


You’ve probably guessed that it’s a magnified “‘strob” picture of milk — 
a product that adds $142,903,193 a year to Michigan farm wealth. 


Michigan has many such big sources of income — more in number than 
most farm states. Reason is these farm families diversify ... produce more 
kinds of farm crops. This way they have market-ready products all through 
the year, payable all through the year! 


Steady income makes Michigan farm families ready buyers. Your best way 
to reach and sell them effectively is through the one farm magazine most 
Michigan farm families prefer and regularly read—MICHIGAN FARMER. 
It takes you into 4 out of 5 of these better farm homes 24 times a year! For 
full information, write T1013 Rockwell Avenue, Cleveland 14, Ohio. 








East Lansing 


Two other rich farm states with the same pattern of steadi- 
ness as Michigan are Ohio and Pennsylvania — served 
by THE OHIO FARMER and PENNSYLVANIA FARMER. 





THE OHIO FARMER — Cleveland PENNSYLVANIA FARMER — Harrisburg 
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by W. A. C. Miller III, president. 
Byrne formerly served as a design 
engineer for Lockheed Ajircraft 
| Corp. 

* * * 
New Departure Shuffles 
Engineering Section 

Kenneth D. Mackenzie has been 
promoted to assistant chief engi- 
neer in a _ reorganization of the 
engineering department of New 
Departure division of General Mo- 
tors, Bristol, Conn. 

Mackenzie, former assistant plant 
manager in Meriden, Conn., heads 
a new section, concerned entirely 
with instrument bearings, Ray- 
mond J. Lynch continues as as- 
sistant chief engineer in charge of 
all other bearing applications. Chief 
Engineer Frederick J. Garbarino 
says the move reflects stepped-up 
emphasis on instrument bearings. 

* + * 


Franklin Products Names 


Schlotterbeck President 

Franklin Products Co., of Frank- 
lin, Mich., fabricator of precision 
tubular parts, announces the ap- 
pointment of Prescott G. Schlotter- 
beck as president. He previously 
had been in charge of purchasing 
and secretary of the company. 

+ a * 


Mount Named by Socony 


Socony-Vacuum Oil Co. an- 
nounces in New York that Wilbur 
S. Mount has become manager of 
its aviation department, succeeding 
Warren L. Baker, who has retired. 
Mount had been serving as man- 
ager of product engineering in the 
gasoline and fuel-oil department. 

* 
Heil Scion Stepped Up 
To Special Sales Post 

Joseph F. Heil jr. has been ap- 
pointed special sales representative 
by Heil Co., Milwaukee. He will 
report directly to John erat 
sales manager. 

Heil will coor- 
|dinate activities 
jand operation 
|}methods of all 
field offices, set 
jup a training 
‘course for Mil- 
waukee sales per- 
sonnel and coor- 
dinate long-range 
planning and sales 
objectives. He is 
the third genera- 
tion of the family 








4 


Joseph F. Heil jr. 


in the 
| founded by his grandfather. 
x * 


* + 


firm 


Three Auto Men Serving 


_On Detroit Air Board 

Three men in the automotive 
| field who are aviation enthusiasts 
|have been appointed members of 
ithe Detroit aviation commission, 
Mayor Albert E. Cobo’s office has 
announced. 

Reappointed, for a five-year term, 
| was Harold R. Boyer, general man- 
| ager of the Cadillac tank plant in 
cod New members named 
|included William M. Packer, presi- 
|dent of Packer Pontiac Co., one- 
|year term, and C, J. Reese, presi- 
dent of Continental Motors Corp. 
and the Aero Club of Michigan, 
three-year term. 

* * 7 
Superior Outlet 

Superior Engineering Corp., Mi- 
ami, Fla, has announced the 
appointment of J & H Sales Corp., 
|Chicago, as its representative in 
| Illinois, 
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Roundup from State Capitals... 








ahi egisla lion Affecting Auto Sndustry 


By Bethune Jones 

Legislative Correspondent 
OLL-ROAD developments continue prominent in news of 
automotive significance from state capitals, with much 
current attention in this field focused upon Florida. Indica- 
tions at this writing are that further studies will be awaited 
before any definite action is taken toward a start on a pro- 


posed $275,000,000 Florida* 
toll superhighway from Jack- 
sonville to Miami, with a spur 
to the Tampa area. 

Meanwhile, although proponents 
contend that the state improve- 
ment commission already has suf- 
ficient legal authority to issue rev- 
enue bonds for such a project, op- 
ponents plan to carry the issue to 


the 1953 Florida legislature and 
possibly to the courts. 
An immediate start on the toll 


superhighway was recommended to | 
the Florida state road department 
by the New York engineering firm 






of Parsons, Brinckerhoff, Hall and 


MacDonald. 
By-passing in- 
termediate popu- 


lation centers but 
giving access to 
them, the _ pro- 
posed four - lane 
turnpike would 
run 315 miles 
from Jacksonville 
to Miami, with a 
128 - mile cross- 
state leg branch- 
ing off below 





Bethune Jones 





Daytona Beach and running to 
Clearwater. 

The Florida road department was 
advised by the engineering firm 
that revenue-bond financing should 
not be restricted to the proposed 
turnpike but should be “applied 
whenever practicable to other proj- 
ects, such as bridges and urban im- 
provements.” 

* 


Other Proposals Offered 


TRESSING that toll financing 
would not solve all of Florida’s 
highway problems, the engineers 


made numerous other recommenda- 
tions, including revision of highway 
laws to permit the establishment of 
an arterial system of primary high- 
ways, and better control and inte- 
gration of farm-to-market road 
systems. 

Gov. Fuller Warren has enthu- 
siastically backed the proposed toll 
highway and has promised to use 


In Chicago, it takes 2— 
to hatch your sales plans 


BECAUSE .. 


. Chicago has outgrown the power of any 


single daily newspaper to reach even half of your city 


and suburban prospects. * 


Today it takes two daily newspapers to reach a majority 
of the market—and for MOsT net unduplicated coverage, 
one of your two MUST be The Chicago SUN-TIMEs! 


*See the Publication Research Service study, “Chicago Daily Newspaper 


Coverage and Duplication, 





19351,” 


or write us for details. 


CHICAGO 


= SUN-TIMES 


CONCENTRATED WHERE MOST OF THE BUYING IS DONE 


211 W. Wacker Drive, Chicago 6 
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“every available hour” of his re- 
maining few months in office “to 
get this titanic public project under 
way.” 

However, the Florida state road 
board, although recommending a 
toll turnpike system, advised fur- 
ther study and asserted that it 
would not have time to consider, 
during its remaining months in 
office, any of the additional re- 
ports which would be needed. 

The board further opposed tying 
up its successor, which will take 
over in January, “with agreements 
of any nature in connection with 
this proposed turnpike.” No imme- 
diate action was taken by the state 
improvement commission, which 
would be charged with issuing 
revenue bonds to finance the proj- 
ects. 

A proposed $40,000,000 toll-super- 
highway program for central and 
eastern New Hampshire has been 
outlined by Frank D. Merrill, state 
public-works and highways com- 
missioner, who says he is “indiffer- 
ent” as to whether it is adopted. 

* . ” 


Plan Up to Legislature 
O BE submitted to the 1953 New 
Hampshire legislature as the re- 


sult of an interim study ordered by 
the 1951 session, the plan envisions 


idea suggested by CLARENDON MOWER, Jr., 
S.S.S. Company, Atlanta, Georgia 


250 Park Avenue, New York 17 


TOTAL CIRCULATION, 550,293 AVERAGE NET PAID DAILY (ABC PUBLISHER'S STATEMENT FOR 6 MONTHS ENDING MARCH 31, 1952) 


a 40-mile limited-access highway 
from the Massachusetts border to 
Concord, as well as an extension of 
the present New Hampshire turn- 
pike from Portsmouth to Roches- 
ter. Traffic was found insufficient 
to warrant a western New Hamp- 
shire toll highway along the Con- 
necticut river. 

Gov. Allan Shivers says he will 
recommend that the 1953 Texas 
legislature create a toll-road au- 
thority, empowered to finance the 
construction of toll highways 
through the issuance of revenue 
bonds. 

The New Jersey highway au- 
thority announced that construc- 
tion of the 165-mile Garden state 
parkway would be financed tem- 
porarily by loan agreements with 
New Jersey banks through the is- 
suance of promissory notes. This 
it was explained, would prevent 
construction delays pending the 
outcome of a November referen- 
dum vote on a proposal to place 
the state’s faith and credit be- 
hind a $285,000,000 revenue-bond 
issue for the project. 

Toll bridges, as well as toll high- 
ways, are attracting increased at- 
tention. Optimism that a proposed 
five-mile bridge linking Michigan’s 
lower and upper peninsulas “will 
become a reality within a couple of 
years” was expressed by members 
of the Straits of Mackinac bridge 

authority after they conferred in 
Detroit with officials of the Recon- 
struction Finance Corp., from which 
an $85,000,000 loan for the project 
is being sought. The Michigan au- 
thority was told to get further 
economic data, including a new 
traffic survey. 
* 


% * 

Delaware River Span OK'd 
OVS. JOHN S. FINE of Penn- 
sylvania and Alfred E. Driscoll 

of New Jersey recently gave their 

authorizations for construction of 
an $84,000,000, six-lane bridge over 
the Delaware river between south 

Philadelphia and Gloucester, N. J. 

Action by the two governors in 
designating the type and site of the 
river crossing was required under 
an interstate compact to enable the 
newly created Delaware river port 
authority to proceed with detailed 
plans for construction of the proj- 
ect. 

The port of New York author- 
ity announced that construction 
of an $85,000,000 third tube for the 
Lincoln tunnel would be started 
in mid-September, with the new 
two-lane facility scheduled for 
opening to traffic in 1957. The 
tunnel’s present four lanes handle 
more than 18,000,000 vehicles a 
year, with the additional tube to 
increase the tunnel’s capacity by 
50 percent. 

A case pending before the Cali- 
fornia supreme court will test the 
validity of a proposed $50,000,000 
bond issue for a San Francisco- 
Oakland bay bridge approach. The 
bonds, which would be issued by 
the state toll-bridge authority, 


would keep the bay bridge from 

becoming toll-free, presumably un- 

til a second span is built across 

the bay and also paid for. 

A new major link in the east 
(Continued on Page 61, 


Col. 1) 





Snow 'Plowetts'— 

A. S. Jaffe mounts a plow" he and his 
neighbor, Mike Morris, invented to take 
the work out of shoveling out driveways 
in winter. Two of the ‘“plowetts" are 
mounted on either the front or back 
bumper of an automobile. Two wheel 
paths are cleared for free passage. Ac- 
cording to the inventors, the attachments 
have worked well in light and heavy 
snows and in sand tests during the 
| summer.—{United Press photo.) 
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(Continued from page 60) 


coast highway system was provided 
by Maryland with the recent open- 
ing of the $45,000,000 Chesapeake 
bay bridge. 


Oklahoma Maps Project 


bp ag major developments in | 
the highway and bridge financ- | 
ing field include a trial balloon 
sent up in Oklahoma on a pro- 
posed $102,000,000 highway bond is- | 
sue for elimination of obsolete 
bridges, death traps and hazards 
on state highways. 

Although advocates suggested an 
initiative measure with a view to 
submitting the question to the vot- 
ers at a January special election, 
observers believe it more probable | 
that the whole highway financing 
issue will await the regular 1953 
state legislative session. Gov. John- 
ston Murray indicated he would ap- 
prove submission of a bond plan to 
the voters if sufficient public sup- 
port was shown. 

A comprehensive brief advocat- 
ing reduction in Mlinois truck | 
license fees, which were sharply 
boosted by the 1951 legislature, 
has been submitted by trucking 
interests to a state legislative in- 
terim commission studying the is- | 
sue. No recommendations are ex- | 
pected from the study group un- | 
til after the November election. 


Completion of a reciprocal agree- | 
ment between Kansas and Iowa on 
the interstate movement of trucks 
was announced by the Kansas mo- 
tor-vehicle reciprocity commission. 
The new agreement provides for 
recognition by each state of all ve- 
hicle registrations of the other. 
Under its terms, Kansas motor car- 
riers operating in interstate com- 
merce over regular routes in Iowa 
will be required to pay the Iowa 
compensation tax, but all other 
Kansas carriers will be exempt 
from that tax. 

= 





* * 


Nebraska Pact Sought 


HE Kansas reciprocity commis- 

sion has been working on a 
similar agreement with Nebraska 
and in recent months has negotiat- 
ed such pacts, aimed at eliminating 
interstate truck-transportation bar- 
riers, with Illinois, Oklahoma, Colo- 
rado, Utah and New Mexico. 

An inquiry into the problem of 
overloading of logging trucks in 
northern California will be con- 
ducted by a subcommittee of the 
California assembly’s transporta- 
tion and commerce investigation 
committee as the result of a reso- 
lution adopted during a recent 
special legislative session. Given 
a $1,200 appropriation for the 
study, the subcommittee will re- 
port to the 1953 legislature. : 

In a move which may have a sig- 
nificant bearing on future legisla- 

tive and administrative action in 
the states with respect to regula- 
tion of insurance sales by automo- 
bile dealers, Motors Insurance Corp. 
has appealed to the U. S. Supreme 
Court from an Ohio supreme court 
decision upholding the right of 
State Insurance Supt. Walter A. 
Robinson to revoke the insurance 
agents’ licenses of 1,100 automobile 
dealers of MIC’s parent company, 
General Motors Corp. 

Robinson acted in 1949 under an 
Ohio law providing that an insur- 
ance agent may not “principally” 
use his license to insure property 
of which he is the “owner” or “ven- 
dor.” The company contends that 
this statute violates the due-proc- 
ess and equal-protection clauses of 


the federal constitution. 
ss * a 


Fair-Trade Action Taken 


MENNESOT A'S state department 
. of business research and de- 
velopment has urged that it be fur- 
nished with copies of all fair-trade 
contracts effective in the state so 
that it can cooperate in fair-trade 
enforcement. 

In announcing that he would ap- 
point a citizens’ traffic committee 
to study highway safety problems 
and submit its recommendations to 
the next session of the Texas legis- 
lature, Gov. Shivers declared that 
the legislature either should revise 
the state’s new compulsory motor- 
vehicle inspection law “and sell it 
to the peovle” or repeal it. 

Contending that the legislature 
should make the inspection meas- 
ure “a real safety law,” Shivers | 


said about 13 percent of traffic ac- | 
cidents were caused by mechanical 
defects. 

Wisconsin’s state legislative 
council has been considering the 
possibility of a state law provid- 
ing for the impounding of motor 
vehicles involved in accidents if 
owners did not carry liability in- 
surance or could not. otherwise 
prove financial responsibility to 
pay damages resulting from the 
accident. Under the plan, the im- 
pounded vehicles would be sold 
to satisfy judgments not paid - 
within a specific time. No state 


ing. The used-c 


now has such a law, but two 
Canadian provinces do. 


individual and corporate state in- 






New Nash U. C. Lot in Waukegan, III.— 


Night view of Waukegan Nash Sales used-car lot in Waukegan, Ill., which recently 
held grand opening. Offices for the new lot were converted from a residential build- 


ar lot special is mounted on a revolving turntable to attract attention. 


ing for a 9 percent tax credit for | delphia aroused a storm of protest 


|from highway-user groups. The 


North Dakota’s electorate wil] CO™Me-tax payers in Virginia was | proposal was one of several reve- 


vote in November on an initiated | 
measure to exempt food products, 


drugs and medicines 


state’s 2 percent sales tax. Adoption 
of such a measure might result in 
in the 


pressure for an increase 


sales-tax rate on other products to 
offset the revenue loss. 


issued by Gov. John S. Battle in ac- 


| cordance with the state’s automatic 
from the| t@x-credit act allowing for tax cuts 


contingent upon the level of state 


revenues. 
* * 


Use Tax Rouses Protest 
PROPOSED $10 municipal use 


|nue-raising possibilities suggested 
| by Philadelphia fiscal officials. 

Under consideration as a means 
of raising about $26,000,000 in addi- 
tional revenue for next year's 
municipal budget is a new 2 per- 
cent city sales tax, which would 
apply to everything except food, 
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state. A 3 percent sales tax on 
everything except items taxed by 
the state had been’ suggested 
earlier. 

Other Philadelphia tax pro- 
posals include an increase in the 
city wage tax from 1% to 1% per- 
cent, a 30-cent boost in the real- 
estate tax, a 5 percent tax on 
gross receipts of hotels, a real- 
estate transfer tax and a 1 per- 
cent tax on public-utility bills. 
Nebraska automobile dealers are 

seeking approval at the November 
election of a proposed state consti- 
tutional amendment which would 
permit the legislature to determine 
the amount of property-tax assess- 
ments against motor vehicles and 
the procedure for collection of such 
levies. 

Under the present Nebraska tax- 
ing system, it is explained, many 
motorists wait until after the March 
10 assessment date before buying 
a new car, with a resultant slump 
in new-car sales during the three 
preceding months. The _ dealers 
want the legislature to provide that 
property taxes against motor ve- 
hicles be paid at the same time as 
the car is registered. 





The AUTOMOTIVE NEWS ALMANAC is 
Use it often for statis- 


An official proclamation provid- | A 







ene 






ANT anes 
Seye west 








tax on motor vehicles in Phila- 


———— re 











a year-long friend. 


clothing and items taxed by the! tics, buyer information and pe 


rsonnel data. 





can make the difference 

















CTY: 








ave i veces AiLMAMAD) 





a | 











we 





between a top-notch job | 
and a “toe-change” comeback headache! 
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., That's why thousands of Mechanics are enthusiastic boosters for 
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Here's why! When tire rolls across 
platform (position 1) it comes into contact 
with a super sensitive blade that moves 
pers | (position 2). The lateral move- 
ment of this biade is actuated by the side 
drag of any mis-alined wheel (position 3) 
and the amount of movement is instantly 
recorded on dial Direct! Positive! 
Instantaneous! 


These mechanics know the secret of 
precision alinement testing. They 
know that alinement of many cars is 
extra sensitive and must be double- 
checked to avoid “‘toe-change”’ 
comeback headaches! That’s why 
thousands of mechanics use the 240 
“Bear” Drive-Over Tester to get 
an absolute direct and accurate 
final check on all the variables in- 
volved in setting caster, camber 
and toe. With this double check, 
they can be absolutely sure that 
they have properly compensated 
for the driver in the car and that the 
car checks out “OK” in motion, too. 


Nationally Advertised in 
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“BEAR’Z40DRIVE-OVER TESTERS 


Install a “240” right up front in 
your shop or by the alinement rack 
and check each car that enters as 
well as every car that comes from 
the alinement rack. Your customer 
can see the test result on both front 
and rear wheels...and so con- 
clusive is the test you'll find it 
easier than ever before to sell aline- 
ment and to prove your work with 
a final check that convinces your 
customer everything is okay. See 
your “Bear” Jobber today for 
catalog sheet and demonstration. . . 
or write Bear Mfg. Co., Dept. A-14 
Rock Island, Ill. 
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Turnpike Record Hailed 


Autocar Engineer Calls Super Highways Superior 
To Ordinary Roads for Transporters 


CHICAGO. — Super highways 
such as Pennsylvania's trans-state | 
| turnpike are as much as three 
|times as efficient for commercial 
| highway transport as good state 
highways paralleling them. 

That was revealed here by B. B. 
Bachman, vice-president of engi- 
neering for Autocar Co., Ardmore, 
Pa., who spoke at an international 
convocation of engineers marking 
|their 100th anniversary of the 
| American Society of Civil Engi- 
neers. 

Bachman, delivering a compre- 
hensive address on the growth 
and status of highway transport, 
cited an exhaustive comparative 


Old and New in Brussels— 


This view of the town hall in Brussels, Belgium, shows modern cars from all over | 
the world parked in front of the medieval building on Grand Place. 


KELSEY-HAYES 


study of truck and tractor-trailer 
operation on the Pennsylvania 
turnpike and on U. S. Routes 30 
and 11. 

He said that average speeds are 
up to 50 percent greater on the 
turnpike; miles per gallon as much 
as 73 percent more; ton-miles per 
gallon up to 74 percent greater and 
most significantly, the ton-miles per 
gallon times the miles per hour 
(the rate at which the work is 
done) up to 210 percent greater. 

The data came from a series of 
tests known as the Pennsylvania 
pilot study, made by a special state 


| group known as the committee on 


economics of motor vehicle size and 





Leading Producer of Wheels for Every Purpose, Offers... 





weight, department of economics, 
finance and administration. 

The committee was set up several 
years ago to determine what size 
vehicle or combination can be most 
economically operated and the type 
of road that must be provided 
for it. 

Cooperating in the study were 
the Automobile Manufacturers 
Assn., which provided the power 
vehicles, mechanics and _ insur- 
ance; the Truck-Trailer Manufac- 
turers Assn., which supplied the 
semi-trailers and full trailers; the 
American Trucking Assns., the 
National Council of Private Mo- 
tor Truck Owners, which fur- 
nished the drivers; the Army, and 
several other groups, 

“The route selected,” Bachman 
told the engineers, “was a closed 
circuit comprised of the Pennsyl- 
vania turnpike from Carlisle to 
New Stanton interchange and re- 
turn via state highways, U. S. 30 
and 11. 

“The turnpike is representative 
of the best in modern roads, with 
divided traffic lanes, maximum 
grades of three percent, large radii 

of curvature and long-sight dis- 
tances. U. S. 30 and 11 are good 
state highways through mountain- 
ous country and, though they have 
been rebuilt and improved tre- 
mendously in the last 20 years, they 
are generally two-lane roads with 
sharp corners and restricted sight 
distances. Grades are as high as 12 





| percent. Some grades, averaging six 





|to eight percent, are several miles 
long.” 


STYLE-PERFECTED WIRE WHEELS: 









for Tomorrow’s Cars of Greater Distinction: 


Skillfully designed! 
even present-day importations! 


of ownership is all important! Wheels of superior strength, safety 
brake-cooling action, as well as for arresting distinction! 


: A SSURES PROVEN PRODUCTS St ae ee 
15 @ 28 OD 2 Ae s ©: & 20 eB; © 2p 2p Fe 8 8 

DETROIT 32, MICHIGAN 
Hub and Drum Assemblies—Brakes—Voacuum Brake Power Units—for Passenger Cars, Trucks 
f House Troilers and Light Commercial Trailers—Wheels, Hubs, Axles Parts for Farm implements 
Michia 1 MK port, P Los Angek alif. Davenport, lowa, Windsor, Ontario, Canada 





Radically improved over former American types, or 
A major achievement to greatly enhance a 
modern car’s entire appearance of custom styling, for those to whom pride 


rotate! 


{mercial vehicles were used 


Seven different types of com- 
in the 
tests. Each vehicle was tested with 
three different loads. 


Leaflet Explains 
Why, How, What 


Of Renegotiation 


WASHINGTON.—How renegotia- 
tion works, what it is and what a 
defense contractor must do about 
it are described in a new leaflet of 
the Renegotiation Board here. 

The leaflet points out that rene- 
gotiation’s main purpose is to bring 
about closer pricing of defense ma- 
terial, and to prevent excessive con- 
tractor profits. At the same time, 
the bulletin explains, renegotiation 
recognizes that profits are neces- 
sary to business, and is not in- 
tended to deprive a contractor of 
his right to make and retain a fair 
and reasonable profit. 

The pamphlet traces renegotia- 
tion steps in condensed form. It 
tells who is subject to renegotia- 
tion, what forms are required and 
where to get more information. 

The bulletin cites basic principles 
to be kept in mind about renegotia- 
tion. A major one, stressed by John 
T. Koehler, board chairman, is: 

“American industry should recog- 
nize that, in times like these, it is 
essential that the government pro- 
vide machinery by which excessive 
profits may be returned to the gov- 
ernment in order to remove any 
reasonable basis for charges that 
industry is making, or will make, 
more than a reasonable profit from 
its participation in the defense ef- 
fort.” 


La. Transporters 


| Meet Wednesday 


BATON ROUGE, La.—The Lou- 
isiana Motor Transport Assn. will 
hold a mid-year meeting Sept. 17 
in the Bentley hotel, Alexandria, it 
is announced by Jimmie Babington, 
secretary-manager. 

“Purpose of the meeting,” Bab- 
ington stated, “will be to strengthen 
LMTA’s safety program; review the 
accomplishments of the associa- 
tion since the annual convention, 
and hear suggestions and recom- 
mendations on what the general 
membership would like LMTA to 


do in the future.” 


Brake Shoe Ups Russell 


Thomas W. Russell jr. has been 
appointed general purchasing agent 
of American Brake Shoe Co. Rus- 
sell joined Brake Shoe as an ap- 
prentice in 1945 and 


served four 
years in the operating department. 
He entered the purchasing depart- 
ment as a buyer in 1949 and became 
assistant general purchasing agent 
in 1950. 
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New Passenger Car Registrations, All States for July, 1952-1951 
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The following advertised delivered prices matic standard on Patrician 100, optional 
are based on factory retail prices sug- at $189 on other mon ) 
mane by the under authority PLYMOUTH—Concord — 2-dr. ., $1,- 


factories 
of the Office of Price Stabilization. These 
prices include federal excise taxes and 
factory handling charges, plus dealer de- 
livery and handling charges. They do NOT 
include transportation charges, state and 


local taxes or optional equipment. 


ALLSTATE — Four—2-dr. sed., 
Six—2-dr. sed., $1,657. (Sold only by Sears 


stores.) 

AUSTIN—Somerset — 4-dr. sed., 
stat. wag., $1,895; conv., $1,945; A- 
sports conv., $2,295; A-90 sports sed., $3,- 


$2,208.76 
sed., 


395. (Delivered at U. S. ports.) 
BUICK—Special — 4-dr. sed., 


‘Deluxe, $2,255.32); 2-dr. Deluxe 
$2.196.88; cl. cpe., $2,114.65; Riviera, 


$2,563.17; Riviera, $2,477.56; conv., 
868.59; stat. wag., $3,295.73. Roadmaster 

~4-dr. sed., $3, 200.36: Riviera, $3,306.05; 
$3,976.73. 


conv., $3,452.56; stat. wag., 


‘Dynaflow standard on Roadmaster, 


Super and Roadmaster. ) 


CADILLAC—Series 62—4-dr. sed., 
666.26; cl. cpe., $3,571.33; Coup de Ville, 
$3,994.57; conv., $4,143.72. Series 60 Spe- 


cial—4-dr._ sed., 
pass. sed., $5,407.54; lim. 


‘Hydra-Matie standard on Series 62 and 60, 
optional at $198.36 on Series 75. GM power 
steering optional at $198.43 on all models.) 

CHEVROLET — Styleline Special — 4-dr. 


$4,304.88. Series 


$1,395. 


$1,795; 


op- 
tional at $192.50 on Special and Super. GM 
power steering optional at $198.90 on 


$3,- 


toga—4-dr. 
196.60); cl. cpe., 
try wag., 
sed., $3,555.2 
$4,117.61. 
el. 
Crown 
40 | lim., 

$131.81 
series. 
Imperial, 
eights, 
at $256.51 


el, 
earry-all_sed., 
sed., 43; 
man, ¢ 
suburban. $3, 753. 57; conv., 


Current Ceiling Prices on 





sed., $3, 
$3,212.12; Town & Coun- 
$3,950.21. 
; Newport, 
Imperial—4-dr. 


epe., $3,851.25; 





Imperial—8-pass. 
$7,044.49. 
on Windsor, 
Fluid Torque 
optional 
at $124.70 on Windsor Deluxe and 
with Fluid-Matic on Windsor. 
Power steering standard on Crown Impe- 
rial, 
transmission models. ) 
ee Torr 4-dr. 
cpe., $2,339.41; 


at 


240.09 


(s- 


pass., 


New Yorker 


$3,994.14; 
sed., 


Newport, 


sed., 


on 


conv., 
$3,864.49; 
$4,249.17. 
$6,921.52; 
(Fluid-Matie optional at 
standard on other 
standard on Crown 
$166.51 


$4, - 
4-dr. 


other 





optional at $198.90 on other special- 
sed., $2,352.52; 

8-pass. sed., $3,162.24; 

$2,591.85. Custom—4-dr. | 

. epe., $2,551.23; Snrorts- | 

8-pass. sed., $3,382.14; | 

$3,015.99; stat. 


sed., | 


wag., $3,209.39. Fire Dome 8-—4-dr. 
$2,759.79; cl. cpe., $2,738.14; Sportsman. 
$3,097.83; S8-pass. sed., $3,567.27; conv., | 
75—8- | $3,203.04; stat. wag., $3,397.11. (Tip-Toe | 
$5,620.93. | Shift with Fluid Drive standard on Cus- 


sed., $1,659.05; 2-dr. sed., $1,602.61; 


“pe., $1,609.22; bus. cpe., $1,519.14; Style- 
tine Deluxe — 4-dr. sed., $1,749. 
sed., $1,695.69; cl. cpe., $1,714.51; Bel-Air, 
$1.992.37; conv., $2,113.47; stat. wag., 
281.41. Fleetline Deluxe—2-dr. sed., 
695.69. (Powerglide optional at $178.35 on 


Deluxe models.) 
CHRYSLER—Windsor — 4-dr. 
517.98 (8-pass., $3,361.71); cl. 
195.06; Town & Country wag., 
Windsor Deluxe—4-dr._ sed., 


Newport, $3,106.85; conv., $3, 230.09. Sara- 


sed., §2,- 


cpe., 


19; 2-dr. 


tom, optional 
Fire Dome 8. 


at $131.97 on Deluxe and 
Shift with Fluid 
Torque Drive optional at $256.67 on Fire 
Dome 8. Power steering optional at $198.90 


Tip-Toe 


cl. | on all models.) 





sed., 





cpe., 
Mainline 8—4-dr. 
$1,716.20; bus. 
$2,094.07. Cus- 


DODGE—Wayfarer—2-dr. sed., $2,051.03; 
bus. cpe., $1,903.18. Meadowbrook -‘-dr. 
sed., $2,181.03. Coronet—4-dr. sed... $2.- 

$2,- | 273.5 cl. epe., $2.257.48; Diplomat, $2,- 
$1,- | 619.58; conv., $2,715.29; 8-pass. sed., $3,- 
O81; stat. wag., $2,925.10. (Gyro-Matic 


optional at $102.61 on all models.) 
FORD—Mainline 6—4-dr. sed., $1,689.47; 
2-dr. sed., $1,640.59; bus. 
stat. wag., $2,018.40. 
$1,766.09; 2-dr. sed., 
pe., $1,612.53; stat. wag., 





tomline 8—4-dr. sed.. 


$1,808.95; cl. cpe., 


$2,264.74. Crestline 8 
$2, 


conv., 


229.42; 


stat. 


(Ford-O-Matie optional 
models. ) 
FORD OF BRITAIN—Prefect 4-dr. sed., 10 


$1,344; 
sed., 
(Delivered at U. S. ports.) 


HENRY J—Vagabond Four —- 2-dr. sed., 


4-dr. 


$1,890. 


$1,407.24. 


sed., 


$1,507.25 


$1,662.38. 
HUDSON—Pacemaker 


sed., 
cpe., 
conv., 
sed.,, 


Anglia 2-dr. 


sed., 


wag.. 


$1,857.85; 2-dr. 
$1,818.50; country sed., 
Victoria, $2,119.73; 


sed., 


$2,401.24. 
at $184 on al} 


$1,693; Zephyr six 4-dr. 


Vagabond Deluxe Six — 2-dr. 
$1,552.38. Corsair Four — 2-dr. sed., 
. Corsair Deluxe Six — 2-dr. sed., 


$2,448.33; 


$3,025.78. 


$2,654.60; cl. 


| wood, $2,976.59; 
—4-dr. sed., $2,749.18; 
Hollywood, 


$3,071. 


Commodore Eight 
cl. cpe., 


conv., 


$2,722.51; 
$3,318.24. 


4-dr. 
296.54; 2-dr. sed., $2,250.13; 
296.54; bus. cpe., 
$2,448.33; 2-dr. 


Hollywood, 


cpe., 


conv., 


19; 


- 4-dr. sed., 


$175.71 on all models.) 
JAGUAR—XK-120—-Super Sports, $4,039; 


hardtop, 


el, 


Commodore 
$2,627.91; 


sed., 


Six 


3 


$1.183; Consul | 
sed.. | 
| 50; 2-dr. sed., $2,191; 
pass. stat. wag., $2,775 (8-pass., 
| Monterey—4-dr. sed., $2,330; spt. cpe., 
$2,605.50. 
| tional at $189.81 on all models.) 


° 
at 


Holly - 


$3,223.65. Hornet | 


conv., 


$4,065. Mark VII—4-dr., 


(Delivered at U. S. ports.) 


KAISER—Virginian Special — 4-dr. sed., 
sed., $2,159.79; bus, 
$2,264.72; 4-dr. 
Deluxe — 
4-dr. sed., $2,327.70; 2-dr. sed., $2,275.23; 
$2,296.22; 


$2,212.26; 2-dr. 
$1,991.89; 2-dr. 
$2,317.21. 


Trave 


ler, 


cl. cpe., 
380.17; 4-dr. Traveler. $2,432.63. Deluxe— 
4-dr. sed., $2,452.93; 2-dr. sed., $2,399.53; 
bus. cpe., 


506.40; 4-dr. Traveler, 
tan—4-dr. sed., $2, 


$2,212.82; 2-dr. 


Traveler, 
Virginian 


568.38 


2-dr. 


epe., $2,722.51; 


$3,318.24. 
$2,749.18; 
Hollywood, $3,071.19; 


(Hydra-Matic optional at | 


Traveler, 


Traveler, 
$2,557.89. Manhat- 
; 2-dr. sed., $2,- 


$4,170. 


cpe., 


$2,- 


$2,- 


New Cars 


515.91; cl. cpe., $2,536.89; 2-dr. Traveler, 


| $2,620.84; 4-dr. 


Traveler, 


$2,673.31. 


(Hy- 


—— optional at $178.55 on all mod- 


els.) 


a arent iy ggg sed., $3,- 
$3,621.50. Capri—4-dr. 


cl. cpe., 
33. 660. 50; spt. 


cpe., 


$3,865.50; conv., 


sed., 


$4,- 


025. (Hydra-Matie standard on all models.) 
MERCURY—Custom—-4-dr. sed., $2,248.- 


449; conv., 


MORRIS and MG—Minor — 4-dr. 


| $1,595; 2-ar. 
|MG-TD conv. 


Deluxe, $2,360. 


NASH—Rambler Super 
| 002.60. Rambler 
sed., $2,094.35; 


spt. cpe., $2,313; 6- 
$2,823.50). 


$2.- 


(Merc-O-Matie op- 


sed., $1,445; conv., $1,475. 
-standard, $2,115; Mark IT 
suburban, §2,- 
Custom——Country club 


conv., 


stat. wag., 


118.90. Statesman Super—4-dr. sed., 


178.35; 2-dr. 
Custom —4-dr. 


$2,557.20; 2-dr. 
dor Custom-—4-dr. 
sed., $2,695. 


sed., 
sed., 


(Hydra-Matic 


sed., 


$2,143.55. 


$2,331.70; 2-dr. 
$2,309.50. Ambassador Super—4-dr. 


sed., 


$2,716.45; 


optional 


$2,- 
$2, - 


Statesman 
sed., | 
sed., 
$2,520.75. Ambassa- 
2-dr. 


at 


$178.85 on Statesman and Ambassador. ) 
OLDSMOBILE—Deluxe 88 — 4-dr. 


| $2,327.09; 2-dr. 
—4-dr. sed., 
| 395.25; cl. 
673.39; conv. 


models. ) 


sed., 


$2,461.71; 


cpe., 


2-dr. sed., 


$2,344.92; Holiday, 


sed., 
$2,261.62. Super 88 


$2,- 
$2,- 


$2,852.59. Classic 98—4-dr. 
sed., $2,785.82; Holiday, $3,021.75; 
$3,228.84. (Hydra-Matic optional at $178.35 
and GM power steering at $198.90 on all 


cony., 


PACKARD—200—4-dr. sed., $2,548; 2-dr. 


sed., $2,494. 
695; 2-dr. sed., $2,641. 


318; conv., 


Patrician 400—4-dr. 


200 Deluxe—4-dr. sed., 
250-—-Mayfair, $3,- 
$3,476. 300-—4-dr. sed., $3,116. 
$3,797. 


sed., 


$2,- 


(Ultra- 


757.23; bus. cpe., $1, 318. 52; nee $2,- 
164.68; Savoy Suburban, $2,287.99. Cam- 
bridge — 4-dr. sed., $1,825.61; cl. cpe., 

brook—4-dr. sed., $1,915.80; 
cl. cpe., $1,884.99; Belvedere, $2,216.39; 
conv.. $2,328.37. 

PONTIAC—Chieftain 6—4-dr.. sed., $2.- 
014.64; 2-dr. sed., $1,956.36; stat. wag.. 
$2,615.09. Chieftain 8—4-dr. sed., $2,089.62: 
2-dr. sed., $2,031.45; stat. wag., $2.772.46 
Chieftain 6 Deluxe——4-dr. sed.. $2.118.53. 
2-dr. sed., $2,060.28; conv., $2,444.21: Cat- 
alina, $2,304.30 (super deluxe, $2,370.43) 
stat. wag., $2.689. Chieftain 8 Deluxe 4- 
dr. sed., $2,193.51; 2-dr. sed., $2.136.32 
conv., $2.517.66; Catalina, $2,379.99 (super 
deluxe, $2,446); stat. wag., $2,772.46. (Hy- 


ee dra-Matic optional at $178.35 on all models. + 


ROOTES—Hiliman Minx—4-dr. sed., $1.- 
533; conv., $1,840; stat. wag., $1,938 
Hillman Minx Deluxe—4-dr. sed., $1,645: 
conv., $1,890. Humber — Hawk sed., $2.- 
295; Super Snipe sed., $3,369; Pullman & 
Imp. lim., $5,110. Sunbeam- Talbot—sed.. 
$2,685; conv., $2,911. Rover 75—sed., $2. - 
697. (Delivered at U. S. ports.) 

STUDEBAKER—Champion Custom i) 
dr. sed., $1,768.70; 2-dr. sed., $1,734.99 


| el. cpe., $1,762.99. Champion Deluxe—4-dr 


sed., $1,861.70; 2-dr. sed., $1,827.91; c!. 
cpe., $1,856. Champion Regal —4-dr. sed., 
$1,946.48; 2-dr. ‘sed., $1,912.70; cl. cpe. 
$1,940.78; Starliner, $2,220.35; conv., $2,- 
272.84. Commander Regal—4-dr. sed., $2.- 
120.82; 2-dr. sed., $2,085.60; cl. cpe.. 
$2,114.86. Commander State—4-dr._ sed.. 
$2,207.62; 2-dr. sed., $2,172.41; cl. cpe., 
$2,201.67; Starliner, $2,487.52; conv.. $2.- 
547.92. Land Cruiser—4-dr. sed., $2,364.91. 
(Automatic optional at $231.24 on Cham- 
pion and $243.08 on Commander and Land 
Cruiser. ) 





WILLYS-OVERLAN D—Aero—Lark 2-dr. 
sed., 981,731.30; Wing 2-dr. sed., $1,988.96; 
Ace 2-dr. sed.. $2,073.97. Four—stat. wag.. 
$1, 848. 50 (four-wheel drive, $2,260.17). = 

-stat, wag., $1,934.40 (Delume, $1,968.24 
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Dealer Doi 
(Continued from Page 55) 

ness. Pratt has been farming. The | has opened a new department-—tail- 


firm will be known as Hagler-Pratt 
Motors, Inc. 

* 
Consolidated New Name 


Of Engine Rebuilders 


Consolidated Rebuilders, Inc., is 
the new name of the former A. D. 
Rayl Engine Rebuilders, Inc., 
Hutchinson, Kans., according to 
Robert E. Lee, general manager. 

Consolidated, only firm of its type 
in southwest Kansas, rebuilds en- 
gines, carburetors, fuel pumps and 
other auto parts to Ford factory 
specifications. M. P. Long is presi- 
dent and Phil Long is secretary- 
treasurer. 


* * 


* * 


Bonnie Buick Moves 
Bonnie Buick Co. has moved into 
its new two-story building at 1033 
Chicago Ave. Evanston, Ill. The 
brick and _ stone-front structure 
handles both sales and service. 
* * * 


Beloit Adds Seat Covers 
Beloit Motor Co., Beloit, Kans., 





ored, custom-made seat covers. Vir- 
gil Orchard, with 15 years experi- | 
ence in custom-made seat and door | 
covers, is in charge. Customers se- 
lect from seat cover materials and 


trim on hand. 
* * * 


Kokomo Olds Deal Sold 


Robert W. Courtright, of Aurora, 
Ill., has bought Downtown Motors, 
Ine. (Oldsmobile), from E, W. Culp 
and Merle Irick, partners in the 
Kokomo, Ind., business since Apr. 1, 
1934. The name is now Courtright 
Motors. Courtright, a dealer in 
Aurora for 18 years, plans to build 
a new garage. Culp will remain as 
a salesman, Courtright says. 

+ * * 


New Boss at Feferman 
Henry Feferman has been elected 


president of Ben Feferman Motor | § 


Sales Corp. (Oldsmobile-Cadillac), 
South Bend, succeeding his father, 
the late Ben Feferman, Mrs. n 
Feferman continues as vice-presi- 
dent. Max Feferman becomes sec- 


|ond vice-president and Donald D. 


lin business there for the past 27 





Jarvis, secretary. Ronald Goheen 
was named assistant secretary. 
” + * 


Helwig in New Home 
Helwig Pontiac, Inc., Pittsburgh, 
has moved into a new building at 
725 Allegheny Ave. Norman G, Hel- 
wig is president. The parts depart- 
|ment covers 4,200 square feet on 
two floors. The service department 


has nine lifts. | 
* 


* * 


Gest Has Open House 


The Lewis G. Gest dealership 
(Chevrolet-Buick), Rockdale, Tex., 





years, held open house recently to 
mark occupancy of its new quar-| 
ters. | 

* * * | 


Thomas Incorporates 
Thomas Motor Sales, Inc., Gas- 
tonia, N. C., has been incorporated 
with capital stock of $100,000, to 





Richard Thomas, Dorothy Thomas | 
and C. G. Thomas, all of Gastonia. | 
| 





To Chevrolet in Delaware 
Chevrolets have replaced Stude- | 





ee 
ee * 


+ 
| 





Ford Truck Driver Wins Va. Roadeo— 


At left is Harry P. Trice, of Richmond, 


Va., Associated Transport driver, receiving 


| the Carl Barefoot memorial trophy as grand championship prize for the Virginia truck 


roadeo. Trice was driving a Ford F-8 tandem axle semi-trailer. He received the trophy 


at an awards banquet from Ted S. Tower 


(right), vice-president of the Virginia High- 


way Users Assn. The trophy, donated by the Ford dealers of Richmond, is a memorial 
| to the late Carl Barefoot, who helped to instigate the roadeo for the Virginia High- 
deal in automobiles. Principals are | way Users Assn. and was active on the governor's highway safety committee. 





| Diver’s switch gives Chevrolet a 
second large Wilmington outlet for 
|its Philadelphia zone, and leaves 
|Richardson Bros. the city’s only 
Studebaker dealer. 

Frank W. Diver, president and 


bakers in the salesrooms of Frank | general manager, has been selling 


W. Diver, Inc., Wilmington, Del. | 


cars in Wilmington since 1914. His 





FOR "BONDING AT ITS BEST!” 


For fast, complete, experienced service 
on bonding, no one can equal your 
Grizzly Distributor! He has exactly 
the right equipment and lining to make 
bonding pay off handsomely for you: 
His “Saftibond”’ lining, the first with 
factory-applied bonding agent, 
vides cleaner, better results at less cost. 
From his well-stocked shoe exchange 
you can quickly get “Saftibond-ed” 
shoes (and also riveted shoes) all ready 
for installation. And each set of Grizzly 
lining or shoes is delivered to you in 
special, clearly labeled cartons. He will 
even offer you expert instruction on 
the installation of bonded brakes! Start 
getting those bigger bonding profits— 
get in touch with your Grizzly Distrib- 
utor today! Grizzly Manufacturing 
Company, Paulding, Ohio. 


pro- 
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HEAVY DUTY 






son, Clifford P. Diver, is sales man- 
ager. The Chevrolet dealership, 
formerly known as Wilmington 
Motor Sales, has been taken over 
by Colonial Chevrolet Co., a part- 
nership of Theodore R. Schluter 
and Albert Kulinski, both formerly 
of Tuckahoe, N. Y., where they 
operated a Chrysler agency. Colo- 
nial’s general manager is Edward 
| H. Loeser. 


4 





* 


| Dealer Treats Mailman 
'On 53rd Blood Donation 


After 11 years of cultivating 
bunions on his Brooklyn mail 
route, postman Irving Scheer got 
a chauffeur-driven ride to Monti- 
cello, N. Y. The ride and a week- 
end vacation were “bonuses” 
from Joseph Mauskapf, president 
of Clarendon Motors (Lincoln- 
Mercury), in recognition of 
Scheer’s 53rd blood donation for 
the Korean fighting. 


The Brooklyn dealer has been 
taking part in L-M’s nationwide 
program, in which dealers offer 
transportation to Red Cross blood 
banks for prospective donors. 
Mauskapf provided a weekend 
for Scheer, his wife and two 
children, Samuel, 8, and Paula, 5, 
at a resort hotel in the Catskills. 

* . . 


‘Layton Buys Pa. Deal 


Harold M. Layton, former sales 
manager and used-car manager of 
Jones Lincoln-Mercury, Etna, Pa., 
has become sole owner. The or- 
ganization is now Layton Motor 
Co. (Mercury), with Tony Peluso 
as used-car manager. The firm has 
me authorized to patrol 24-hour 


* 





emergency service over a 30-mile 
stretch from Monroeville inter- 
| change westward to Perry highway, 
| on the Pennsylvania turnpike. 





| 
| 





THE LINEAGE LEADER with 


| both men’s and women’s wear 
| stores—and in many other classi- 
fications. Like these local adver- 
| tisers, you too will find that in 
reaching men or women, the 
Courier - Express comes first as a 
selling force in the great 8-County 
Western New York Market. 


COLOR for ADDED POWER 


Full ROP color daily and Sunday 
| gives your message still greater 
impact in this powerful paper. 


BUFFALO 
COURIER-EXPRESS 


Western New York's 
Only Morning and Sunday Newspaper 
REPRESENTATIVES: 
SCOLARO, MEEKER & SCOTT 
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Highways & Safety eos 
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Sept. Award Is Given 


Alabama’s 


By Ed Janicki 
Staff Writer 
A STUDEBAKER dealer who has 
-&\ been a guiding force in Ala- 
bama’s safety organizational work 
since 1949, when 
the state sharply 
increased its 
safety program to 
help combat the 
high accident 


been selected as 
AUTOMOTIVE News’ 
“Safety-Minded 
Dealer of the 
Month” for Sep- 
tember. 

He is Rush Stall- 
ings, head of the Montgomery 
Studebaker dealership bearing his 
name, who this year resumed chair- 
manship of the safety and public 
relations committee of the Alabama 
Automobile Dealers Assn. 


One of Stalling’s major accom- 
plishments on the safety front 
was the sponsorship—and inform- 
ing the public of—a revised up- 
to-date set of traffic laws which 
the state legislature enacted. 

Safety meetings were conducted 
in three major cities of the state— 
Birmingham, Montgomery and Mo- 
bile. Through them, legislators, city 
and county officials were ac- 
quainted with the true interest of 
the automotive industry and auto 
dealers in the traffic safety prob- 
lem. 

As a leading civic figure, Stall- 
ings has been able to arrange con- 
ferences on traffic safety which 
have been invaluable to the general 
program of the state dealers. 

* + * 


Rush Stallings 


Pe cinge Stalling’s chairmanship, 
the state association sponsored 
a meeting in the state capital to 
emphasize the importance of the 
traffic safety movement. 

Dealers were urged to organize 
traffic promotional efforts on the 
community level and were pro- 
vided with speech material, show- 


death rate, has] « 





room posters, ad mats and such 
on the subject of traffic. | 
The overall program was under 


Fla. Toll Plans 


Run Into Snag | 


Plans to fight any immediate | 
moves toward the launching of a| 
proposed $275,000,000 toll highway 
system in Florida were mapped by | 
the Florida Free Highways Assn. 
at a meeting in Daytona Beach. 

“Any project of such magnitude 
should have the specific approval 
of the state legislature,” directors 
of the association asserted in a) 
formal resolution. 

They said they object to con- 
struction of any superhighways 
until existing arteries have been 
improved for tourist traffic. 

* 


Yipe! 
‘Skeletons’ Scour Streets 
As Safety Sleuths 


Skeletons are roaming the streets 
of Memphis. 

They are handing out “congratu- 
lations” to pedestrians who jaywalk 
and make it without an accident. 
The congratulations are printed on 
small cards along with the warn- 
ing, “this time you made it, but 
you might not on the next try.” 

The skeletons? They’re just mem- 
bers of the city’s junior chamber 
of commerce, who deck themselves 
out in black one-piece garments on 
which bones are painted. 

The idea is part of the jaycee’s 
continued effort to make pedestri- 
ans safety- conscious. | 


55-Mile Sueed ‘ta 
Approved in Virginia 


A new measure allowing a maxi- 
mum speed of 55 miles an hour for 
cars and buses on all highways un- 
less otherwise marked has been 
passed by the Virginia general as- 
sembly. 

Under the act, trucks are limited 
to 45 miles an hour. This is a re- 
duction of five miles an hour from 
the old law. 








Stallings — 


Stalling’s constant surveillance. It 
consisted of exhibiting wrecked 
cars, showing of safety films before 
clubs, encouraging extension 
driver training in schools, 
white crosses where fatal acci-| 
dents occurred. In addition, dealers | 
distributed safety posters, pam-| 
phlets and other material to the} 
public. 


* * + 


E FEEL that the automobile 
dealers would be derelict in 
their duty if they did not do every- 
thing within their power to lend 
utmost assistance in the same di- 
rection,” Stallings declares. 

For its extensive safety work, 
the committee in 1950 won the 
American Trade Assn. executive’s 
award for “excellent service to its 
industry and the public and 
especially for its successful ‘traf- 
fic safety program.’” 

A year later, under Stalling’s| 





|New York safety council. 
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presidency, the association was 
given an award from the National 
| Committee for Traffic Safety for “a| 
most comprehensive program on} 


| legislation and public information.” 
| * * * 


H & S Shorts 


New York will hold its 23rd an- | 


|nual safety convention and exposi- 


tion March 24-27 at Hotel Statler, 
it was announced by the Greater | 
General 
chairman of the event will be E. 


of | Willard Merritt, field supervisor of 
using | Safety of Walter G. Lagge Co., Inc., 


White Plains. 
* + 

Bill Bethea, who edited the 

news bulletin of the Public Ad- 
ministration Clearing House the 
last four years, has been named 
executive director of the National 

Committee for traffic safety, 425 
N. Michigan Ave., Chicago. His 
successor at PACH in Chicago is 
Mort Smerling, formerly in com- 
munity relations with the Detroit 
department of public works. 

* * * 

Signs asking motorists to “yield 
right of way” will replace stop 
signs at a number of city intersec- 
tions in Richmond, Va., according 
to the American Public Works 
Assn. A motorist facing the “yield” 
sign as he approaches an intersec- 
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rh \ v 
“  AtToMotive News fey 1 


“Yes, Sir! Rain is one of the 
disagreeable elements in the life 
of a pedestrian. Now in here we 
have the answer to such prob- 
lems!” 





tion will not have to stop, but will 
be required to yield the right of 
way to vehicles on the intersecting 
street, 

” * x 


Two cities—Janesville, Wis., and 


Cumberland, Ky.—recently pur- 
chased local private bus systems, 





65 





| the International City Managers’ 


Assn. reports. These are the first 
cities in Wisconsin and Kentucky 
to own and operate a municipal 
transportation system. 

* * * 

The Pennsylvania turnpike com- 
mission is studying the possibility 
of providing wooded areas where 
motorists and truck drivers can get 
off the super highway for a brief 
rest or relaxation. 

* * * 

A. A. Anderson, former man- 
ager of the highways and mu- 
nicipal bureau of the Portland 
Cement Assn. and nationally 
known technician in the concrete 
paving field, has been appointed 
chief highway consultant of the 
PCA, with headquarters at the 
association’s general office in 
Chicago, He is succeeded by L. M. 
Arms, former assistant manager 
of the bureau. 

+ + * 


Signs that provide greater visi- 
bility at night are being installed 
on highways throughout northeast- 
ern Pennsylvania, Bernard J. Hard- 
ing, district highway engineer, an- 
nounced. The new stop signs and 
other displays are 30 by 30 inches, 
in contrast with the former size of 





20 by 24 inches. 





How to absorb 25 million FI-LBS 
of energy in [OOO feet ! 


This deceleration chart shows what happens 
when a pilot brings his 20 ton ship in for a 
landing. During this stop, terrific heats and 
pressures are created. Yet planes must stop 


safely...and quick! 


American Brakeblok attacked this problem 
during World War II. Working closely with 
aviation brake manufacturers we developed 
the formulas to do the job. We helped solve 





VELOCITY MPH 
°° 8 6&6 8 8 


2343678 


some very difficult manufacturing problems, cre- 


ated mass-production methods and equipment. 

Today we are a major supplier of aviation brake 
lining. Our research laboratories, manufacturing 
facilities and years of experience are ready to 


serve—either for military or civilian needs. 














Copyright 1952—American Brake Shoe Co. 
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$2,450*. '51 Monterey, $1,775*. '50 conv. 
e e $1,300. °49 conv., $1,100. | e 
NASH ’52 Rambler conv., $1,750. ‘51 
Used-Car Auction Prices Aten tomers Sitinn|| Average Used-Car Prices | } 
2-dr., $800. "48 (600) 4-dr., $550. 
; aa Yaa ie a geewer Ato) Bourse Wea (Compiled by Automotive News) 
525*. '51 Super (88) conv., $2,000*. 2 
Market Trend (8) 4-dr., $1,530. "46 (66) conv., 
. oer Sept..1952 Aug July 
a | PACKARD—’52 (200) 4-dr., $1,960". Model to Date 1952 1952 

The pre-Labor Day uplift in used-car prices at wholesale was re- 4-dr., $840. '49 4-dr., $675 $1,215 $1,220 $1,209 ‘ as x 

versed last week as the overall average of wholesale selling figures at | PUYMOUTH-—'52 Cranbrook sedan, $2,070 or _— 7 1952 $2,387 $2,385 $2,377 
4 ‘ ‘51 Cambridge club coupe, $1,100. °50/| x " oo . 
auctions sagged $12 to $1,215. SD 4-dr., $1,270: suburban, $1,250. °49 1951 npn 1,697 1,662 
For seasonal factors, growing mostly out of the advent of cooler Deluxe 4-dr., $1,010. 7 1950 1,342 1,383 1,342 
. : : . | PONTIAC—’52 Catalina, $2,815*; Chieftain 1949 1,074 1,084 1,060 

weather and the end of summer vacations, the recession was not (8) 4-dr., $2,700", $2,650", $2.350*, $2,- § , : ’ 
entirely unexpected. And some auctions reported steady-to-favorable | 310*; conv., $2,700*. '51 Chieftain (8) 1948 803 802 808 
marketing after Labor Day, contrary to the usual pattern. | ewemeiteaixem. 8L Wiemann ieae. $1 1947. 645 647 661 

b 4 u ve na - oT ° 

Showing price increases last week were the latest and the oldest of 560°. '51 Champion 2-dr., $1,160. °50 1946 : 550 538 550 

the models canvassed—’52s and ’46s. Models of the current year rose perenne he dl or ete $1,060. 48 Sept. July Overall 

© » » ’ . 4 a - °9 Vo. 
$15 and ’46s edged up $2. Losses were recorded by ’51s (off $13), 488 | WILLYS—'50 stationwagon, $1,025 Average $1,215 $1,220 $1,209 
(off $29) and ’47%s (off $15), while ’50s and ’49s dropped but slightly. 

At eight representative auctions, 1,298 used units were sold off the FORT WAYNE, IND. (The above figures are averages of used-car auction prices, all 

block last week, out of 1,953 offerings for an average of 66 percent. (Carl Marker’s Auto Auction. Sale every | makes and models, carried regularly in Automotive News./ 
The previous week the same auctions sold 1,301 out of 1,886 vehicles | Tuesday. Prices are for sale of Sept. 2.) 
(Ch . till in demand, Older | ‘ 
for a 6 percent return. . . P . FP a Oy a ‘bit. “sold 86 units | 300°; Windsor 4-dr., $2,085*. "49 Wind-; MERCURY-~—'51 Deluxe 4-dr., $1,750. ‘48 
Prices marked with an * indicate a unit equipped with out of 103 offerings.) | sor 4-dr., $1,265*. '46 N. Y. 4-dr., $640*. 4-dr., $680. 
an automatic transmission or overdrive. BUICK — '51 Super Riviera, $1,945*; RM | DODGE—'52 Wayfarer business coupe, $1,- | NASH—'50 Statesman 2-dr., $1,050. 
4-dr., $2,200*. °50 Special 4-dr., $1,350. 400. ’48 Custom 4-dr., $800. '47 Custom OLDSMOBILE—'5i Super (88) 4-dr., §2.- 
FORD ’52 Victoria, $2,460*, $2,380°; ‘49 RM conv., $1,100*. ’48 Super conv.. a 798 < 185*. °50 (98) 4-dr., $1,485, $1,705; (88) 
N. PLAINFIELD, N. J. conv., $2,300*. ‘51 Victoria, $1,885*; $830. '46 Super 4-dr., $600. Ps a? ove sedanet, $1,570, $1,630*. °47 (76) club j 

(Lebanon Auto Auction. Sale every Wed- Custom (8) 2-dr., $1,670; 4-dr., $1,630, | CADILLAC—'50 (62) 4-dr., $2,580*, 49 FORD—’52 stationwagon, $2,350*. '51 Vic-| coupe, $700, $735; (78) sedanet, $800*. 
nesday. Prices are for sale of Sept. 3.) $1,575; conv., $1,565, $1,490; Deluxe (6) (62) 4-dr., $1,960*. °47 (62) 4-dr., $1,- toria, $1,710, $1,750, $1,940°* ; Custom (8) PACKARD—’51 4-dr., $1,695* 

(Plenty of buyers looking for fall used- cic agg as $1,100 vt 265 ae Conan (8) =. | PLYMOUTH — '52 Cranbrook club coupe, 
car stocks. Prices steady to slightly off. | HUDSON—'52 Wasp club coupe, $1,775*. | CHEVROLET—'52 SI Deluxe 4-dr., $2,-| §830, ‘$925: 4-dr., $1,060. ‘48 SD (6) $1,825; Cambridge club coupe, $1,775. '50 
Sold 81 units out of 115 offerings.) ‘49 Pacemaker, 4-dr., $800. ‘48 Super 200*. ’51 SL Deluxe 4-dr., $1,560; club 4-dr., $720. '47 Deluxe (S) 2-dr., $600: Deluxe club coupe, $1,170, $1,190. ‘49 
BUICK—’50 RM sedan, $1,510*. ‘49 Super (6) 4-dr., $560. coupe, $1,465. '50 FL Deluxe 2-dr., $930; stationwagon, $435. '46 Deluxe (6) 2-dr.. suburban, $1,075. 

sedan, $1,280". ‘48 Super sedan, $720; | KAISER—’51 Henry J (6) $937; (4) $735. 4-dr., $1,220. '49 SL Deluxe 2-dr., $1,- $390. | PONTIAC—’51 SL (8) 4-dr., $1,780. '49 

Special sedan, $470. ‘47 Super sedan, | pINCOLN—’52 Cosmopolitan 4-dr., $3,190*. 015; 4-dr., $1,150; conv., $1,080. '47 FM laa gi Pree | Chieftain (8) 4-dr., $1,230*, ‘$1,166, $1,- 

$580. '46 RM sedan, $570. 51 4-dr., $1,875 club coupe, $700. KAISER—'51 4-dr., $1,295". 025. '48 SL (8) sedanet, $955. '47 SL (6) 
CADILLAC—'51 (62) sedan, $3,410*, $3,- | MERCURY—’52 club coupe, $2,550*; 4- i-dr.., OHRYSLER- 51 N. Y. club coupe, §2,- LINCOLN. '52 Capri 4-dr., $3,200". (Continued on | Page 67, Col. 1) 


275°. ’50 (62) sedan, $2,8lu*. ‘48 (62) 
conv., $2,030*. ‘47 (62) sedan, $1,18u*; 
(60) sedan, $1,125*. '41 (61) sedan, $300. 

CHEVROLET — '51 Bel-Air, $1,525"; SL 
Deluxe sedan, $1,670", $1,640", $1,475. 
"50 Bel-Air, $1,550; SL Deluxe conv., 
$1,310; FL Special sedan, $1,250, $1,- 
210, $1,100. '49 SL Deiuxe sedan, $1,Us8u. 

CHRYSLER — '52 Windsor sedan, $2,700-. 
’51 Windsor Newport, $2,300"; sedan, 
$2,100*, $2,075*. ‘49 Windsor sedan, §1,- 
300°. 46 Windsor sedan, $450. 

DeSOTO—'52 Custom sedan, §$2,29U’. 51 
Custom Sportsman, $1,92u*; Wweiuxe se- 
dan, $1,69U. '50 Custom sedan, $1,625. 

DODGE—’'51 Diplomat, $1,90U"; Meadow- 
brook sedan, $1,570", 31,035". ‘ov mea- 
dowbrook sedan, $1,36U. ‘46 Deiuxe se- 
dan, $660. 

FORD—’52 Custom (8) sedan, $1,95U. ‘so: 
Victoria, $1,840; stationwagon, }1,s1u-. 
"50 Custom (8) sedan, $1,50U", 91,520~, 
$1,310. °49 Custom (8) sedan, 31,UuUU; 
Deluxe (6) sedan, $890. ‘4/ sw (3) 
sedan, $510. 

LINCOLN — '51 Cosmopolitan sedan, §2,- 
250°. '49 conv., $1,140*. ‘47 sedan, §zuu. 

er og em Monterey, $2,660*. '51 se- 

$1,790*, $1,725, $1,720. '50 sedan, 
$1.3 380, "49 sedan, $1,075. 
NASH—'52 Rambler stationwagon, $1,650*. 
‘51 Rambler stationwagon, $1,42u; conv. 
$1,340. '46 (600) sedan, $400, $250. 

ILDSMOBLLE — '52 (88) sedan, $2,650*. 
"51 (98) sedan, $2,175*. '50 (98) sedan, 
$1,825*, $1,770*; (88) sedan, $1,570*. 
"49 (98) sedan, $1,210. ‘47 (78) sedan, 
$690. '46 (76) ‘sedan, $350, $310. 

PACKARD—’50 sedan, $1,000. 

PLYMOUTH—’51 Cranbrook conv., $1,680. 
"49 SD sedan, $1,110. 

PONTIAO — '52 Chieftain (8) sedan, §$2,- 
630°, $2,460*. '50 Chieftain (8) sedan, 
$1,535°, $1,475. ‘48 SL (8) sedan, $910*. 
‘47 SL (6) sedan, $325; SL (8) sedan, 


10, 
WILLYS—’48 Jeep stationwagon, $780*. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Monday. Prices are for sale of Aug. 29.) 

(Market good for clean cars. Sold 152 
units out of 226 offerings.) 

BUICK—’51 Super 4-dr., $2,300*. '50 Super 
Riviera 2-dr., $1,750*; Special 4-dr., $1,- 
600°, $1,200. °49 Special 4-dr., $1,000. 

‘47 RM conv., $450. ‘46 Super 4-dr., 
$575. '41 Special, $190. 

CADILLAO—’51 (61) club coupe, $3,450*. 
"50 (62) 4-dr., = = ’49 (61) sedan, 
$2,100*. '48 (62) , $1,710*. '47 (62) 


OHEVROLET—’52 Bel-Air, $2,300*; conv. 
$2,100; SL Deluxe 4-dr., $2,100, $2,075; 


8L 3 

Fibes $1,615; FL betune 2-dr., $1, 615. 

WSLER—’50 Windsor 4-dr., $1,475. '46 
Windsor 4-dr. 


., $530. 

DeSOTO—’'51 Deluxe club coupe, $1,700°. 
‘60 Custom club coupe, $1,350°; 4-dr., 
$1,325°. 


— ’50 Coronet club coupe, $1,100; 
Wayfarer roadster, $750. 








AUTO DOOR OPENING WARNING 


A milestone in Au- 
tomotive safety day 
or night. Incorpor- 
ating the use of 
“SCOTCHLITE" 
makes ‘'EXILITE'’ 
highly reflective at 
night. Bye catching 
in daylight. Install- 
ed in seconds se- 
curely on all cars. 
No tools required. 
Positively does not 
interfere with open- 
ing or closing door. 
Can be removed 
: , and placed on road 
o . as warning in case 
EXILITE of a breakdown. 
Visible on open door to a 180 degree angie 
plus. A sensational safety necessity long over- 
due that should be on every car. Slight open- 
ing of door will alert $425 
motorist to the rear. .....-. 1 Each 





Packed 3 dozen to a carton including one 
display card. Shipping weight 12 Ibs. 
Prices and information on request. 


Advertising Imprint Additional 


DETROIT GRILLE MFG. COMPANY 
258 E. VERNOR Dept. A DETROIT 1, Mich. 


















































This is the picture of a man who has just bought a 
new car. 


Although he is married. the proven odds are 10 to 
1 that he — not the little woman — had the final say 
about which make to buy. 


Because automobile manufacturers recognize this 
a overpowering man-influence, practically all automo- 
¢ 4 UULE bile advertising is directed to men and written in 
man-talk. Re-read your own ads and you'll see what 
TI Vv . . we mean. 

2 /Y, - ? g Vi aah er ‘ . 
le | agasine for men Advertising directed to men belongs in a magazine 

edited for men. 
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—, | | 
| 650; club coupe, $1,650, $1,625. '50 S 805*; RM s 750* 5 J ° 
e e | Deluxe 4-dr., $1,295, $1,225, $1,190, 2 4 Super sedan, $1,435 $1,986, $3,135° $2. ™ Commanee ° $) se 7 $658 * mpeg pie 
= | $1,150; 2-dr., $1,350, $1,300; club coupe,| 210°, $2,270*. ‘50 8 a PU mmodore (8) sedan, Sees°. 
n rices | $1,260; FL Special 3-dr., $1,200. ‘49 SI $1,735*, $1,755", $2 O15"; ‘Specials me ; mips, ig Ne cana: gc0s ers 
| Deluxe 4-dr., $1,090; 2-dr., $1,125, $1,-| $1,230,’ $1,265* $1,325" sedan, » sedan, $505°. 
| 080. 48 FM 2-dr., $840, $790;' cub| Super sed » $1,000," $1,128" $1,170, $2] Cumom odan, Guaees’ sedan, $2,665*; 
coupe, $1,000. °47 ; | » 5, $1, 170, $1, Custom sedan, $2,350*, $2,635*. '51 se- 
(Continued from Page 66) sth 000, (47 FM 4-dr., $820; club; 245, $1,30% dan, $1,715*, $1,780*, $1,985*. °50 sed 
coupe, $800. ‘46 SM 2-dr., $635. | CAMERLAC—'s2 (68) sedan. $4.410° $1,320°. ‘49 sedan, $1285". 
4-dr., $675; (8) 4-dr., $755, '46 Chieftain, $1,375, $1,355, $1,325. ‘49 Cus 8 | eemeee on 52 Imperial 4-dr., $3,200°.| 550%. °51 (62) sedan “saecee, sone, NASH—’'51 Ambassador sedan, $1,520*. '50 
(8) conv., $590; 2-dr., $535. : rng 31°230 51,325. ¢ Custom (8) es OTO—’'51 Deluxe 4-dr., $1,700*. $3 685° aon), eaan, $3, $3,500 ‘Ase , - g on " ,520°. ° 
; see i A edan, ,220, $1,085, $1,050, $1,040, | DODGE—'52 Wayfarer 2-dr.. $1,725*. ‘48 | $3:885°. $3,725°. 50 (62) sedan, §$2,- assador sedan, $985*, $1,005*. 49 
<TUDEBAKER—'51 Commander d-ae., $1,- $1,025, $1,000. *48' SD (8) 2-dr., $950 | Custom é-ér.. tole , »125°, 575*, $3,005", $3,012*. $3.065*. °49 (62) Ambassador sedan, $820*, $855. 
2 455; Landcruiser, $1,485. '50 Commander | ‘47 SD (6) 2-dr., $760, $700. '46 2-dr.. | FORD—'52 Victoria, $2,400*; Deluxe (8) | 028M, $1,930", $2,100*, §2,185¢, $2,235°, | OLDSMOBILE—'52 Holiday coupe, $3,600° ; 
2 club coupe, $1,120. '48 Champion 2-dr., $680. | 2-dr., $1,800. 51 Victoria, $1,960%, $1,-| _92:340°- ‘48 (61) sedan, $1,910*. (98) sedan, $3,000*, $3,095*. ‘51 (98) 
$790. ‘47 Commander 4-dr., $700 MERCURY-‘49 2-dr., $1,020. ‘47 2-ar.,| 875%; Custom (8) 4-dr., §1,770*, $1,700, | CHEVROLET—'52 conv., §2,300*; SL De-| Sedan $2,335", $2,380". $2,400%. '50 (88) 
D $700. '46 2-dr., $700, $660, $1,530; 2-dr., $1,700,” $1,680," $1,650; | luxe sedan, $1,910, $2.070*; %-ton_pick- oom, ee a (98) sedan, $1,100°, 
< ATLANTA NASH—'48 (600) 2-dr.. $650 | —— Py 2-dr., $1,410; Custom (6) | rs : "ey $1,520, $1,525, $1,530, $1,535. oo —— Sas es, 
| OLDS) +d as acai —— ae A75. °50 Custo (6) 2- |} ‘5S el-Air, $1,925*; SL D s , 
] (Dixie Motors Auto Auction, Sale every | Migs) Sar $1,100 us $1879. 48] $1.40, “$1,375, $1,325 “$1305.” peiuxe | $1400, $1,460, $1,535, $1.59, $1,600, $1, | *LYMOUTH 52 Belvedere, $2,205; Cran- 
) Tuesday. Prices are for sale of Sept. 2.) | PACKARD—"'46 2-dr., $100 | (6) 4-dr., $1,040; 2-dr., $950. "49 Cus-| 845, $1,650. 50 SL’ Deluxe sedan, §1,- Belvedere, $ 700, $1,765; Grenbrook se- 
(Good demand for clean, tate models, | PLYMOUTH. "52 Goncead -ar., $1,400, °51| 20 (8) 4-dr., $915, $800; Custom (6) | 280, $1,285, $1,350, $1,540; %-ton pick-]| Gan $1,480, $1486, "48 nedam” $600, 
4 pro-war cate chow, Bld Oi unitn eutat | Concord 2dr $1 ade gidag, {51 | a-de., $860. ‘48 SD (8) 4-dr., $725, '47| UP $040, $000. °49 SL Deluxe sodan,| Se16, "4a meee oe, 
) 135 offerings.) club coupe, $935. |= | uxe) Deluxe (8) 2-dr., $700, $625. 46 SD (S)| $1,065, $1,120, $1,165. '47 FL sedan, PONTIAC. '52 Catetina, $2,700%, $2,815°; 
BUICK—'52 RM Riviera sedan, $3,150*. | PONTIAC—'52 Catalina, $2.675, $2.600. '49 | gupSon’ nu; club coupe, $750. _ $700, $710, $755. "46 SM sedan, $480,] Chieftain (8) sedan, $2,310*, $2,350, $2,- 
‘50 Super sedan, $1,385*, $1.375 '49| Chieftain (8) 2-dr., $1,250. "48 SL (6) HL DSON 49 Super (6) 4-dr., $790 $600, $695. 480°, $2,475*. '51 SL (8) sed 1,700°, 
eoee iedaas et tant’ cr atee Geiss,” | Sats, O00, $3,018. KAISER—-'48 4-dr., $325. | CHRYSLER—’52 Saratoga sedan, $2,850* $1,730°. °50 Chieftain (8) sedan’ 565* 
CADILEAC_'52 (62) ‘conv.. $4,850°. °51 | WILLYS—'49 Jeepster, $695. SEEEROR Te kee ne oee, $110. $2,870*. '50 NY sedan, $1,590°, §1,600*,| "49 Chieftain (8) sedan, $1.175, oe. 
=, an) oa x s “ ,850*. °51 MISCELLANEOUS —’50 GMC %-ton pick- |” an — 4-dr.. $1,400*, $1,200. "47 $1,655*. °47 Windsor sedan, $705*. $1,320*. °48 (8) eedah. '3800°" $1,100°" 
aoa Saal aie | UP, $850. "47 GMC suburban, $420. OLDSMOBILE—’ ws DeSOTO—'52 Fire Dome sedan, §$2,775* '47 (6) sedan, $575 as ; 
, yt - * , 4aess “o—~<¢ (8) - *-. ™ S ° ftv", ’ » 
%-ton pickup, $940. '50 SL Special 2- | CHARLOTTE, N. C. PLYMOUTH—"51' Cambridge 4-dr., 1,420,| 8&8"., $1,770*. "50 Custom sedan, $1,-] $1,805*. ‘50 Champion sedan, $995*. '48 
dr., $1,385, $1,370, $1,345, $1,330, $1,-| (E. M. Stafford, Inc. Sale every Wed '49 SD 4-dr., $1,075. ooo", 51,080", GL0GS*. “66 aeden, Giee*.5 “See eee, Ee 
2,- 300: ecto pickup’ $875. "49° SL Delme | dayy Prices see ie cig ale every ,Wednes- | PONTIAC—'49' SL (8) 4-dr., $1,240*; | DODGE—'52 Coronet sedan, $2,300°; %-ton | withwh se” 
es »® 2-dr., $1,185, $1,160, $1,050, $955. "48 wae 6 - cm | Chieftain (6) conv., $1,100. "46 Si. (6)| Pickup, $1,445. °50 Coronet sedan, $1,-| VE-¥S 952 stationwagon. | $2,170; piek- 
ub FL aerosedan, $895; %%-ton pickup, $700. (Sold 94 units out of 149 offerings.) 2-dr., $690. 330*. ''49 Meadowbrook sedan, $895*. up, $1,820. "50 pickup, $800; Jeep, $720. 
: '47 FM sedan, $785, $750, $700, $675. '46 | BUICK—'52 RM 4-dr., $2,900*; Super Ri- FORD—'52 Victoria, $2,375, $2,400°, $2,-| 19. stationwagon, $860. ‘48 station- 
SM sedan, $700. viera 2-dr., $2,625*; Special 4-dr. $2,- DENVER 425*, $2,430*, $1,485*; Custom (8) sedan, ISCELY we "> 
CHRYSLER—’50 Windsor sedan, $1,490. 350°. 51 Super Riviera 2-dr., $2/350*: y y $1,865, $2,300°;'(8) '%-ton pickup, $1,-| “Sige, Gmc weton pickuae $1,390. Sats, 
0 DODGE—'51 Wayfarer 2-dr., $1,400. Special 2-dr., $1,850. ’50 Special 4-dr..| (Denver Auto Auction. Sale every Tues-| 510. '51 Custom (8) sedan, $1,440, $1,-| “yi émc 4 aa = paee, | oo ata 
= FORD—'52 stationwagon, $2,450"; Custom| $1,200. '49 ‘RM 4-dr., $1,035*; Super | day at Littleton, Colo. Prices are for sale| 445, $1,735*, $1,775*, $1.830*, $1,910*. : %-ton pickup, $555. 
: (8) 2-dr., $2,350%, $2,145*, $2,025", $1,-| 2-dr., $1,225*, $1,175*, $1,095*. ‘47 Super | of Sept. 2.) 50 Custom (8) sedan, $1,075, $1,090, SATIN ~ 
49 Fak %-ton piekuo, 52-000, $1,495. "51 varity 165. | _ (Prices sipped on ’52 models, but held | $1'510%, Me Cult 155, $1, os age HORSEHEADS, N. Y. 
e. ctoria, r ; , ; Custom (8) | CHEVROLET—'52 SL Deluxe 2-dr., $2,-| steady on other clean units. Buying was ( ; reo Sedan, $895°, 3 A Aucti 
6) sedan, $1,725, 2 at $1,650, $1,625, $1,- 050*, $1,925, $1,900. '51 Bel- Air, $1,775; | very active. Sold 228 units out of 323 ae Free’ $1 055°, $1, 130°. 48 (8) nu. aus oveey Wiaey. Wels aie Oe 
600, $1,470; %%-ton pickup, $1,090. ‘50 SL_ Deluxe 4-dr., $1,690, $1,655, $1,630, | offered.) (8) see , $725, $745, $775, $780. '47] sale of Sept. 5.) ; 
Custom (8) sedan, 2 at $1,500, $1,400, $1,575; 2-dr., $1,725, $1,700, $1,680, $1,- | BUICK—'52 Super Riviera, $2.. 500", $2, - $595 an, $605, $670. °46 (8) sedan, (Market more active than expected. 
aes - i —- - —-— —$—$_$____— . ~ ; Sold 82 of 100 units offered.) 
an a BUICK—’50 Special 2-dr., $1,100*; Super 
Riviera 4-dr., $1,445*. °49 Super 2-dr., 
2 at $1,350*, $1,150. °'47 Super 2-dr., 
$830; RM 4-dr., $640. 
CADILLAC—’50 (62) Coupe De Ville, $3,- 
100*. ‘47 (62) 4-dr., $1,270*; conv., 
$1,260*. 
CHEVROLET—'51 FL Special 2-dr., $1,- 
325; %-ton pickup, $945. '50 SL Deluxe 
2-dr., $1,330*, $1,335*; FL Deluxe, §$1,- 
215; FL Special, $1,160. '49 SL Deluxe 
4-dr., $1,145, $1,140, $1,090; club coupe, 
$1,070. °'48 FL aerosedan, $825. ‘47 FL 
aerosedan, $800. ‘42 FM 2-dr., $310. 
DeSOTO—'49 Custom 4-dr., $1,230. 
DODGE—’49 Meadowbrook 4-dr., $1,000*; 
Wayfarer roadster, $740. ‘48 Custom 
club coupe, $1,000. 
FORD—’52 Custom (8) stationwagon, $2,- 
280; Custom 4-dr., $2,040. °51 Custom 
(8) Victoria, $1,675; Deluxe (8) 2-dr., 





$1,460; ‘%-ton pickup, $1,065. '50 Cus- 
tom (8) 2-dr., $1,105; Deluxe (8) 2-dr., 
$1,110. '49 Custom (8) 2-dr., $950, $835*. 
HUDSON—'50 Pacemaker 2-dr., $1,060. 
KAISER—’49 Deluxe 4-dr., $760. 
LINCOLN—’52 Capri 4-dr., $3,380*. 
MERCURY—’52 Monterey, $2,225*. 
NASH—’51 Statesman Super 4-dr., $1,310*; 
Rambler conv., $1,330. ‘47 (600) 4-dr., 


$570. 

OLDSMOBILE—’'49 (88) 2-dr., $1,155°%; 4- 
dr., $1,240; (98) 4-dr., $1,180, 47 (66) 
2-dr., $590. 

PACKARD—’50 Deluxe 4-dr., $955. 

PLYMOUTH—’52 Concord 2-dr., $1,695; 
Cranbrook, $2,025*. ‘51 Concord 2-dr., 
$1,310. °49 SD 2-dr., $1,150. "47 SD 4- 
dr., $705; Deluxe 4-dr., $510. '46 SD 
4-dr., $640. 

PONTIAC—’ 52 Super Catalina, $2,785*, 
$2,700*. °49 Chieftain (8) 4-dr., $1,330*. 
46 SL (8) 2-dr., $615. 

STUDEBAKER—’52 Commander 4-dr., $1,- 
870*. °50 Champion 4-dr., $1,040. ‘47 
Commander 4-dr., $665*; coupe, $435. 


‘ DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 

nesday. Prices are for sale of Sept. 3.) 
(Decline in activity after holiday, but 
prices firm and high percentage sold, 33 
units out of 72.) 

BUICK—’47 Special 2-dr., $615. °46 sta- 
tionwagon, $190. 

CHEVROLET—’51 %-ton pickup, $1,055. 
50 FL 2-dr., $1,050; FL club coupe, 
$1,040. °49 2-ton, $525. °47 FM conv., 

0. 


uvant to put your car 
Loleture 
eot to cherchez Vhomme 


> ie DODGE—'46 1%-ton, $315. 

FORD—’50 Custom (8) 4-dr., $1,280. '49 
Custom (8) 4-dr., $945; Custom (8) 2- 
=. $780, $825. '46 SD (8) 4-dr., $800; 

D (8) 2-dr., 

HUDSON—'52 "Hornet 4- dr., $2,400. 
MERCURY—’'52 club coupe, $2,500. ‘50 
club coupe, $1,400. 49 4-dr., $905. ‘46 


2-dr., $705. 

OLDSMOBILE—’51 (88) 4-dr., $2,030. "50 
(98) 4-dr., $1, 

PLYMOUTH—’47 SD 4-dr., $800, $730. ’41 
SD 4-dr., $310. 

PONTIAC’ = Catalina 2-dr., $2,005. ’50 
(8) 4-dr. 44 


STUDE fn 49 4-dr. , $1,000. 

WILLYS—’49 Jeepster, $545. 

MISCELLANEOUS—'47 International 1- 
ton, $300. 


PHILADELPHIA 


(Harold B. Robinson Auto Sales Co. 
Sales every Tuesday and Thursday. Prices 
are for sales Aug. 28, Sept. 2.) 

(Prices off slightly, buyers very par- 
| theular. Surprising turnout for day after 

Labor Day, usually very quiet. Sold 73 

of 132 units offered.) 
| BUICK—~’52 RM 2-dr. sedan, $3,050 (power 
| steering). '51 Super Riviera 2-dr., $2,300. 
| ‘49 4-dr. RM, $1,110; Super 4-dr. sedan, 
| 
| 








$1,260. ‘48 RM 4-dr. sedan, $860. ‘47 
Super 4-dr. sedan, $790. '46 Super 4-dr. 
sedan, $690. 

| CADILLAC—’51 (62) 4-dr. sedan, $3,370. 
’48 conv., $1,710; (62) 4-dr. sedan, $1,- 





a But why. specifically, E Ue , RAE neon | 
way, ope y, ESQUIRE over all the other 3. 22.550 of ESQUIRE readers own two or more cars | 670. 
men’s magazines? “ 5 CHEVROLET—'52 SL Deluxe 2-dr. sedan, 
5 ‘ --. more than twice the national average! | $1,965. ‘51 Bel-Air, $1,900; SL Deluxe 
D Here are just 5 reason f whicl “3 oo} aries tan 
> st. asons...every one of whi . aes, A RQOTT . . | coupe, $1,500; Standard 2-dr. sedan, 
: ne y om which can 4. 1 out of every 4 ESQUIRE readers (we have figures $1,410. '50 Bel-Air, $1,460; SL Deluxe 
| spell the reason for your car being in — or out — of ; ere : é club coupe, $1,425. '49 SL ‘Deluxe 2-dr. 
YP cn , s o to prove this!) is planning to buy a new car in the | sedan, $1,155. 
ve above picture: 6 t : CHRYSLER—'52 Windsor 4-dr. sedan, $2,- 
1. ESQUIRE next 6 months! AND... 675. '51 Windsor 4-dr. sedan, $2,150. 
8 . J , res ; = or DeSOTO—’50 Custom. 4-dr., $1,500. °49 
Q R readers have the money to buy! The 5.25% of these ESQUIRE read iniakitiad Custom 4-dr., $1,4 
- average ESQUIRE reader makes $10.742 a year — a DODGE ‘51. Coronet. t-dr., $1,750; %-ton 
! ; 6 920,656 8 year... about what make of car to buy! panel, $1,225. 
1 more than 3 times the national average! es FORD—'52 Mainline 2-dr., $1,815. '51 Vic- 
age. When you look at these fi : ‘ toria, $1,925; Conv., $1,580; Custom 2- 
t 2 ESQUIRE conditions it lik you look at these figures. perhaps you'll be dr., $1,610; (8) 2-dr., $1,400. °50 Cus- 
7h s its readers to like ané . be? : 1 : eae tom (8) 2-dr., $1,200. '49 4-dr., $750. 
demand new things, includin t biles. 8 Se ke ee ee & TRQUIRE, the LINCOLN—4; e.. See. “60 6-08, Oe, 
; + inc ng new automobiles. a r oe s —'47 4-dr., $450. 
£ s. 8 out magazine for men. And pe rhaps, when Bob Salzman. MERCURY—'51 4-dr., $1,850. ‘49 station 


wagon, $1,050. ‘47 4-dr., 





y of 10 ESQUIRE readers bought their cars new ... and 


3 out of 4 own cars that are 3-years-or-less-old! 


of our Detroit office, calls on you, you will take a few 
minutes to hear the whole ESQUIRE story. 


$700. 
NASH—'51 Statesman 4-dr., $1,215. ‘50 
(Continued on Page 68, Col. 1) 











Used-Car Auction Prices 








Cambridge club coupe, $1,420, $1,390, 
’47 Special Deluxe 2-dr., $655 
’5O0 conv., $1,575. '49 Chieftain 


. 48 Champion 4-dr., 
MISCELLANEOUS 
70. 


(Continued from Page 67) 


$1,110. "48 (600) 4-dr., CHEVROLET—’52 
750. ‘51 Bel-Air, 


(88) 4-dr., $2,500. °49 4-dr., $1,720*; 


$1,340; (98) 4-dr., $1,375, Bel-Air, $1,680*; 
2-dr., $1,315. '48 (98) 4- 255; Y% -ton pickup, 
. '46 (78) 2-dr., $595, $590. 070 49 FL 2-dr., 
’52 Cranbrook club coupe, | CHRY SLER ’52 Windsor 4-dr., 
Cambridge 4-dr., $1,450; ’51 Windsor Newport, 


4-dr., $2,140. 
"49 


—'47 International pan- 


46 conv., $570. 


LOS ANGELES FORD—'52 + gg. a 


stationwagon, $1,- 


tomline 4-dr., 


(Los Angeles Auto Auction. Sale every 080*, $1,990", $1,950°; 
aoe and Thursday at San Gabriel, 970, $2,075*, $1,930; Custom 
Prices are for sales of Sept. 2 and $1,660; Deluxe 
conv., $1,325, $1,270 
Ry off from previous FRAZER—'51 4-dr., 


Desirable 





units of 383 offered.) 
BUICK—’52 RM conv., $3,200*. °51 Super cial 4-dr., $1,380. 

Super conv., $2,- | pINCOLN—’50 club coupe, 
$1,930. °50| mERCURY — '51 4-dr., 
$1,815*; Super 2-dr., $1,- club coupe, $2,015*, 
$1,680. 49 RM 4-dr., $1,- 940*. °50 club coupe, : ; 
645; Super conv., $1,345, $1,225, $1,115.| 1.460. '49 club coupe, $1,300, $1,295. 
$4,055*; | NASH—’52 Rambler staflonwagon, $1. 705. 


Riviera 2-dr., $2,325*; 
Special 2-dr., 


CADILLAC—’51 Coupe De Ville, 

cony., se ero" (62) coupe, $3,750*; (62) ’51 Rambler 2-dr., 
$3,480*. ’°50 Coupe De — Super 2-dr., 
” (62) -4-dr., $3,085", §$3,- 








HUDSON—’52 Hornet 4-dr., 
"49°81 ay in good Gomnat. Sold 245 eh igo et 


KAISER—’51 Deluxe 4-dr., 





$44 
OLDSMOBILE, _ 


errr 


+e 


pheeeeeaetdada 


Seat 
overs 
sell when 


THE TRIM IS 


THE MASLAND DURALEATHER 


800*. °48 Special 2-dr., $795 
| PONTIAC—'52 (8) Catalina $2,855* $2,- 
765*; (8) Chieftain 4-dr., $2,575 51 (8) 
’50 | conv., $2,215*; (8) Chieftain 2-dr., $2,- 
$1,- | 090*, °50 (8) Catalina, $1,885*; (8) SL 
4-dr., $1,700 
STUDEBAKER ’'52 Commander State 
4-dr., $2,450*; Commander conv $2 
400*, $2,200; Commander club coupe, 


NY 4-dr., $1,250. 
DeSOTO—’50 Custom 4-dr., 
$845 485; Deluxe club 
Custom club coupe, $1,390. 


DODGE—’49 Meadowbrook 4-dr., 


51 (98) Holiday coupe, 


6d44446446664680446008 


wervrrrererererrrr. 
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$2,475*; (98) 4-dr., $2,355*, $2,310*; - 
(88) club coupe, §$2,220*; (SS) Super 


4-dr., $2,020*. ‘50 (98) conv., $1,820; \cO MOTOR 


(98) 2-dr., $1,760 

| PACKARD—’52 (300) 4-dr., $2,435* 51 
(200) 4-dr., $1.920 

| PLYMOUTH—’52 Cranbrook 4-dr $1,755 
’51 club coupe, $1,810*; Belvedere, $1,- 


$2, 225 51 Land Cruiser, $1,650 
WILLYS.-'52 Aero Ace 2-dr., $1,655 


ALBANY 


(Tim Anspach’s Dealers Auto Auction 
Sale every Monday. Prices are for sale of 
Sept. 2.) 

(Prices lower except on very clean late- 
model units, with most of these sold pri- 
vately before the auction, at last week’s 
prices. Auctioneers had trouble getting | ihe 
first cost of other units back to sellers. | Auieck, 
Indications point to lower market. Sold 


Super sedan, $1,350*. ‘48 RM _ conv 





és 





| 77 of 101 units offered.)  — .. and 
BUICK—'52 RM sedan, $3,100*. '51 Super|in gas and 
sedan, $1,885*. '49 RM sedan, $1,300*; | ranged like 


it also pays for itself 


those on some sofas, 
$750*. °47 Super sedan, $580; RM conv.. and the riders’ change keeps falling 








$710. °46 Super sedan, $500. out of their pockets.” 
CADILLAC—’'50 (62) sedan, $2,780. 
CHEVROLET—'52 SL Deluxe sedan, $1,-| sedan, $925. 

935; FL Deluxe sedan, $1,975, $2,110*; | FM conv., 


’47 SM business coupe, $490; 
0. 


Bel-Air, $2,300. ’51 SL Deluxe sedan, | DesoTO's1. 
$1,650*, $1,550. '50 FL Special sedan, | DeSOTO—’51 Custom sedan, $1,790*; 
$1,225, $1,075; Special sedan, $1,120; SL | luxe sedan, 
Deluxe conv., $1,380*. '49 FL sedan, $1,- ’50 Custom sedan, 
150; FL Deluxe sedan, $1,075; FM conv. sedan, $780. 

$1,025; Deluxe conv., $1,025. '48 FM | FORD—’52 Custom (8) sedan, $2,220, $2,- - 





Nationally Advertised 





COMPANY ‘© DEPT. AA, PHILADELPHIA 34, 


UML 


180, $2,110*. '51 Custom (8) sedan, $1,- 
570*. ‘50 Deluxe (8) sedan, $1,010, $1,- 


040. '49 Custom (8) conv., $800; Custom 
(8) conv. coupe, $1,000, $900. '47 Deluxe 
(8) sedan, $390. ‘46 Super Deluxe (8) 
sedan, $375; Custom (8) conv $475 
| KAISER- '51 sedan, $1,475*. ‘49 sedan 
$750 


LINCOLN—'49 sedan, $980*, $1,240* 46 
sedan, $420*. 

MERCURY—’'52 Monterey sedan, $2,450* 
51 stationwagon, $2,100*; sedan, $1,- 
840*. '49 sedan, $1,150*. '48 sedan, $700 
’46 conv., $600. 

NASH—’50 Ambassador sedan, $930*. ‘46 
Ambassador sedan, $410 

OLDSMOBILE—’52 (98) conv., $3,475*. '50 
(88) conv. coupe, $1,700*; (98) sedan, 
$1,600* 49 (76) sedan, $1,220*:; (98) 
sedan, $1,330*. ‘48 (98) sedan, $1,080* 
'47 (98) sedan, $630*. 

PLYMOUTH—'52 Belvedere, $2,200: Cam- 
bridge sedan, $1,780. 

PONTIAC—’52 Catalina (8), $2,760*, $2.- 

|} 810. °51 Torpedo (6) sedan, $1,750; 

Chieftain (8) sedan, $2,100*. ’49 SL De- 

| luxe (8) sedan, $1,250. '47,4@% (6) sedan 

$510 


DYER, IND. 


(Dyer Auto Auction, Sale every Friday. 
Prices are for sale of Sept. 5.) 
(Market steady, prices same as previ- 
ous week, Sold 123 units of 176 offered.) 
BUICK—’52 Super Riviera sedan, $2,840; 
conv., $2,775. ‘51 RM sedan, $2,105; 
Riviera, $2,310. '50 Super sedan, $1,445; 
RM sedan, $1,700; Special Deluxe sedan, 
$1,240, $1,195. °49 Super sedan, $1,360, 
$1,240, $1,330; RM sedan, $1,380. °47 
sedan, $810. 
CADILLAC—’50 (61) sedan, $2,710. 
CHEVROLET—’52 club coupe, $1,900. °51 
SL Deluxe sedan, $1,615; club coupe, 
$1,515. '50 SL Deluxe sedan, $1,340, $1,- 
245; FL sedan, $1,220; Bel-Air, $1,540; 
| club coupe, $1,365. '47 SM sedan, $475. 
CHRYSLER—’52 NY conv., $2,825. '50 NY 
sedan, $1,590. 

DeSOTO—’51 Deluxe club coupe, $1,840. "49 
conv., $1,325. °47 Deluxe sedan, $555. 
DODGE—’50 Meadowbrook sedan, $1,105. 

'48 sedan, $700 
| FORD—'52 Victoria, $2,495; conv., §$2.,- 
| 350; Country wagon (8), $2,535. ’51 Vic- 
| toria, $1,605, $1,725; Custom (8) sedan, 
| $1,675. ’50 Custom (8) sedan, $1,165, 
| $1,290, $1,300; club coupe, $1,100; %-ton 
| $810. "49 Custom (8) club coupe, $1,015. 
$980. '48 (8) sedan, $665, $710. '47 (8) 
sedan, $600; (6), $540. 
FRAZER—’47 4-dr., $415. 
HUDSON—’51 Super Custom (6) sedan, 
$1,435; Hornet sedan, $1,695. 
KAISER—’51 Henry J 2-dr., $755. 
MERCURY—’51 club coupe, $1,785; sedan, 
$1,580. °49 sedan, $1,070, $1,205. °46 se- 
dan, $615; elub coupe, $600. 
NASH—’51 (600) sedan, $1,075. °48 (600) 
sedan, $650 
| OLDSMOBILE—’51 (98) sedan, $2,305, 
| $2,240. '50 (98) sedan, $1,730; (88) se- 
| dan, $1,555. '49 (98) Holiday, $1,750. ’48 
| (76) sedan, $815, $915; (98) conv., $900. 
| ‘47 (76) sedan, $395. °46 (98) sedan, 
| $590. 
PACKARD—’51 (200) sedan, $1,670. °47 
|} sedan, $500. 
PLYMOUTH—’51 Cranbrook sedan, $1,415. 
$1,495, $1,425. '50 Cranbrook sedan, $1,- 
| 090. '49 Special Deluxe sedan, $945. 
PONTIAC—’52 Chieftain (8) Deluxe sedan, 
$2,180; conv., $2,575. °51 Chieftain (8) 
Deluxe sedan, $1,925. 
| STUDEBAKER—’50 Champion Deluxe se- 
dan, $800; Regal sedan, $1,110. 49 
| Champion Deluxe sedan, $860. '47 Land- 
cruiser, $625; Champion Deluxe sedan, 
$630. 





MASON CITY, IA. 


(Lapiner Auction Co. Sale every Wednes- 

day. Prices are for sale of Sept, 3.) 

(Prices steady and strong. Holiday 
| preceding sale cut down number of con- 

| Signments. Sold 127 units out of 178 

offered.) 

BUICK—’52 RM Riviera 4-dr., $2,750*. °51 
Super 4-dr., $2,015*, $2,110*; RM Rivi- 
era 2-dr., $2,285*. ‘50 Super conv., $1,- 
610*. °49 RM 4-dr., $1,065*, $1,075*; 
Super conv., $1,225*. 

CADILLAC—’51 (62) 4-dr., $3,500*. °49 
(62) 4-dr., $2,150*. 

CHEVROLET—’52 SL Deluxe 2-dr., $1,- 
950*, $1,965; FL Deluxe 4-dr., $1,915. 
$1,875. ‘51 SL Deluxe 2-dr., $1,620*, 
$1,515, $1,490, $1,480, $1,450; SL Deluxe 
4-dr., $1,650*, $1,450*, $1,450. ‘50 SL 
Deluxe 4-dr., $1,210*; Bel-Air 2-dr., $1,- 
525*; FL 2-dr., $1,225. '49 FL aerosedan, 

| $835. 

CHRYSLER—’52 NY 4-dr., $3,090*. ’'49 
Windsor club coupe, $1,405*. ‘46 NY 
4-dr., $550*. 

DeSOTO—’49 Custom 4-dr., $1,250*, $1,- 

| 270°. 

| DODGE "49 Coronet 4-dr., $1,105*, $1,- 

| 095*. '46 Custom 4-dr., $545. 

/ FORD—’'52 Victoria 2-dr., $2,375*, $2,505*; 
Custom (8) 2-dr., $2,080*, $1,965. ’51 
Custom (8) 2-dr., $1,525*, $1,480, $1,440; 

| Custom (8) conv., $1,665*; Victoria 
2-dr., .775*. °50 Custom (8) 2-dr. 
$1,380*, $1,285*, $1.220. °49 Custom (8) 
4-dr., $895*, $875, $865. ‘47 Custom (8) 
4-dr., $650, $640, $635. 

HUDSON—’49 Super (6) 4-dr., $630*. °48 
Commodore (8) 4-dr., $695. 

| KAISER—'51 4-dr., $1,250*, $1,170, $1,105 
"47 4-dr., $345. 

| LINCOLN—’49 2-dr., $1,000*, $1,075*. 

MERCURY—’52 sport coupe 2-dr., $2,605* 
$2,515*. °49 4-dr., $1,110*, $1,040, $1, 
020. 

| NASH-——’52 Rambler Country Club, $1,780* 
51 Rambler conv., $1,350*, $1,360* 
Rambler stationwagon, $1,290*. ’50 Ram- 
bler 2-dr., $925, $950*. 

| OLDSMOBILE - ‘52 (88) 4-dr., $2,695* 

| Super (88) 4-dr., $2,740*. °47 (76) 2-dr. 
$635*. 

| PLYMOUTH '52 Cranbrook club coupe 
$1,805. ‘51 Cranbrook 4-dr., $1,165 
Cranbrook club coupe. $1,330. ‘47 Deluxe 

| 4-dr., $525, $580, $615. 

PONTIAC—'52 Chieftain (8) Deluxe 4-dr. 
$2,400*, $2,415*. ‘51 (8) 2-dr., $1,770*. 
"50 (8) 2-dr., $1,410. '46 (8) 4-dr., $580 

| STUDEBAKER—’50 Champion 4-dr., $1, 

|} 150*, ’49 Land Cruiser 4-dr., $1,105*. 

| TRUCKS — °'51 Chevrolet %-ton pickup 
$920. ‘50 Ford *%-ton (6) pickup, $630 
’49 Ford %-ton pickup, $750. °'46 Inter- 
national %-ton pickup, $405. 
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. 9 FONG] teil TT | Three Distributorships Paap poe Co. of Montana oa 
’ | ' ae ee . the past eight years, was appointe 
> oOo Mueh Censorship o ’ the Are Named by Alemite : head of that organization, sharing 
Three new distributors of Alemite ; ete aD rey 
‘ 7 ° ° : : : ; ownership of the Billing’s distribu 
Ford Counsel Gives Warning Against Movements automotive and industrial lubrica- comin with Lined Manche, 0 & 
on equipment are announced by “9 . 
F To Suppress Ideas Gus Treffeisen, distributor sales | Secretary-treasurer. 
, , f the Alemite division of . er ee 

i DEARBORN. — William T. Gos-| knows what sins are being come + pnt 9g 

. sett, Ford vice-president and gen-| mitted in its name?” | apg th ated oa Rag — ‘Hudson of Albany’ Deal 

eral counsel, was on record last Turning to self-appointed groups Yenwide "Alemite pee ee onben- Is Opened by Jarrett 

* week with a charge that public and | who demand that “a teacher should ization A new automobile dealership 

minority groups) be disqualified, not because of pro- Arthur H. Si Ajo Stadeen of Albany, hes bess 

0 are endangering | fessional incompetence or overt ac- _ ee. oe emite : wi 

i, all American lib-|tion, but because of social creed, salesman and regional sales super-| opened at 105 Colvin Ave., Al- 

) erties. leven though not expressed in the visor for the past 16 years, has been| bany. 

In a speech pre- | classroom,” Gossett said: appointed to head the Alemite Co. Earl H. Jarrett is president. 

a pared for delivery | «4 these self-appointed censors of the Southwest, with headquar-| Lynn Lockwood is general man- 

to the Michigan! are to prevail, the risk is that the ters in El Paso, Tex. ager; William Martin, sales man- 

- Judges Assn., he| machinery of "American education Elmer R. Schroeder, since 1944| ager, and Bernard Stanton, parts 

4 declared that “for | will become clogged with the the vice-president of Alemite Co. of | manager. Jarrett for seven years 

; all our aversion! and of fear, and that the Ameri- Wisconsin, was named president of| was vice-president and _ sales 

to censorship, we can ideal of academic freedom— Alemite Co. of Buffalo. manager of Jarrett Motors, Inc., 
have it now—to- of bold, adventuresome thinking Jerry Ophus, salesman and ter-| and president of Jarrett Auto 
William T. Gossett day.” of relentless search fer truth— ritorial administrative associate of! Sales, Ine. 
yr. ; AS an example, will be lost.” : SRST saa oe 
Gossett cited the President’s execu- Such “unenlightened” censorship, Advertisement 
Hikiting cyor, ast September “pro: /he said, is not limited to these 6 9 © 99 rns 

' ng even civilian gov fields, : Keep Em Rolling” Tie-In 

5; a. oan . an snaie > ia, “What we are seeing is an effort 

b; ion which, in e arbitrary judg- on man ° 

y fronts to suppress ideas— 

, ment of some department head or| ideas that at this time or with| K-F Deal Bows in Glamor— Promotions Tee Off Today 

potential enemies.” ; we Zoe . d Crowning ef Miss Magnificent Manhat-| Today—Monday, September 15—is| sified advertising, letters, cards and 
| “St the enbee te iedbieacy to onr| os cals aud eon FA eehip tan highlighted o three-day open house an important date for ng of a 2 a papeprticertmre 

1 security, this has not been estab-| that springs up in times of national by Edwards Motor Co., newly appointed dealers the country over. at’s| Some dealers emp oy a combination 

B, Mshed.” Gossett addeG. “And who| stress and insecurity when the lead Kaiser-Frazer dealer in Joplin, Mo. The; when the October issue of Farm|of all these. Dealers who have suc- 

. ’ — = aa s an lg faith - its | 9lamorous young lady accerded that title| Journal, containing another great| cessfully taken advantage of “Keep 

P strength, and fear for its weak- and shown abeve is Donna Ackerman,| “Keep ’Em Rolling” editorial fea-|’Em Rolling” say they like the way 

y Mercy Yields to Untontem an. a garely we are net student at Joplin junior college. ture, reaches the ome of — = pone Facog a ro them - 

‘. Al Birdsall, néw San Fernando,|yet at the point where the indi-| —|than 2,850,000 subscriber families.| whole year long an oes a partic 

: ; ; | The appearance of this special fea-| ularly effective job at the times 
Calif, Willys dealer, teceived hun-| vidual ought to turn over to the| which obscures the remaining in- ture in the October issue of Amer-| when they need it most. 

. dreds of beautiful floral arrange- rowed ow ow to! pn ong ly =k ee ; “tan ica’s largest rend magazine is the} “Keep ‘=m Rolling” features, in- 

ments at his grand opening. He | think.” | Hons o erican principle ‘ iio 

a thought it would be ‘nice to take Gossett said “we have come a __ Still exist.” gp ag Pecan bina rigs Mewes = on cme a ae — 

1, them up to Olive View sanatorium, | long way” toward eliminating dis- | While admitting that congres-| ,-omotions under wa : service work done early before the 

5, so he loaded them into a truck and| crimination and unequal oppor- | sional investigations are essential P ” service shops get jammed up. This 

, took off. He couldn’t’ get past the| tunity for minority groups “but |to the proper functioning of our| Dealers who rely on out-of-town naturally helps dealers level out 

¢ gate. He wasn’t a member of the| we dare not hide behind a com- | governmental machinery, he said|#"4 rural customers for a goodly their work load and increase their 

Truck Drivers union. forting curtain of partial progress | that in recent years such investi- he of pre ene eo a profits 
ae gations “and similar quasi-judicial | ° e nations car dealers an : 

, processes. ike the. printing of | "dependent, repair shops de—say| Farm, Journal, announces that 
cheap money, have debased the|that “Keep ‘Em Rolling’ is an in- able without charge to dealers or 
original coin.” penis Bong atest ed Be distributors who want them. The 

2, ‘il : rur . 

‘ This once honorable device is pig ‘that ie nao g qeethathe “Keep ’Em Rolling” feature will 
today being used in ways that can- me give dealers who missed out on 

)) not fail to provoke deep cencern| Tying in with this program is not| thi, promotional period many ideas 

d. Most dealers| *!* P P y 

; about maintaining the rights of in-| 4t all complicated. Most dealers! (7 how to take advantage of the 

“4 dividuals . . . It manifestly is not|use programs of their own devis-| next To get your free copy of the 

8 essential to the investigating proc-| ing, or those which their suppliers| October Farm Journal, write Dealer 

0. ess that a person summoned before; make available. Dealers tie in| Service Department, Farm Journal, 

“ a legislative committee be denied| through the use of display or clas-| Philadetphia 5, Pa. 

7 constitutional rights .. .” 

He said that under present regu- 

5. lations, the State department has 

- “almost absolute discretion to 

' screen the opinions or personal 

3} characteristics of applicants” be- 
fore granting them even the tra- 

“4 4 ditional right to travel abroad. 

P “These are not the methods of 

. i democracy; they are the methods 

yas : of totalitarianism,” he said. 
ba quest” = ~ 2 He told the judges that “it will 

a SS —S— oe not suffice for lawyers, of all peo- 

5 ee . ee pe. to look the other way and hope 

2 ae pe a hat these (problems of American 

- wie RU - Y a : liberties) will evaporate or some- 

3 s. -) USE cee ‘et be bos ie how answer themselves.” 

51 Works Wonders On All Kinds of Rubber . , . “If America is to be the nation 

i- Regardless of Color. _| Wwe want her to be... we must 

:: me. et i (Rigel pons | work doggedly and courageously at 

Try this new use for RuGLYDE to clean rubber and - — of fae ee a< 

9 restore the NEW look — not a painted loak. Gives SOO SOD, SF NY Se Sh ae SBM | 

3 r “ ing ones, must be rooted in justice 

_ superior results with less time . . . less effort .. . less ist 99 

: : : . | —not dictated by expediency. 

5. cost than ordinary rubber dressings and paints. | 

“ Simply rub on — wipe off! Order RuGLYDE from 

L your jobber in one and five gallon cans. | Vote Catcher ee W Th of ANY Car Motor 

- ° ° ene ar 0 

n, American Grease Stick Co., Muskegon, Michigan Dealer Plugs Ike-Nixon Makes a Bear for e 

6 s 
4 On ‘Biggest Sign’ 





AUSTIN, Tex—wWhat is believed 
to be the world’s biggest roadside 
advertising sign, located just south 
of Round Rock, has joined the 
‘ Eisenhower-Nixon campaign. The 
51 sign, 47 feet high and 107 feet wide, 


; CHROME=CRAFT [advertises the Henna Motor Co. of 
' EMBLEMS 


@ One UNIVERSAL Model Fits All Cars and Trucks. 

@ Only UNIVERSAL Is Quickly Adjusted to Fit All Climate Conditions. 

@ UNIVERSAL Is Easy To Install. 

@ UNIVERSAL Means Trouble-Free Operation. 

@ Only UNIVERSAL Is Engineered for Use with Any Good Top Oil. 

@ UNIVERSAL Boosts Repeat Top Oil Sales, Making Steady, Loyal Customers. 


oniy 8.95 











Not an Accessory, But a Necessity 


No drive is too hard, no service too severe for the UNIVERSAL 
Top Oiler. Assures constant, uniform top cylinder lubrication 
by metering vaporized top oil through the intake manifold. 
Eliminates sticking valves, stops costly cylinder wear, reduces 
oil and gas consumption, prolongs spark plug life. Comes 
packed six per box, with an attractive counter display card 
included. 

Available now is Universal Top Oil, a scientific upper-cylinder lubricant 
produced after 5 years of intensive research. 

Demand for UNIVERSAL is growing. One Seabed UNIVERSAL customer 
will bring you dozens more sales. Sell the one top oiler that means trouble-free 
performance for your customers, and profits for you! 


|Round Rock. 
| The sign includes pictures, each 
|20 feet high and 12 feet wide, of 
|Gen. Dwight D. Eisenhower and 
| Sen. Richard M. Nixon. 
| The pictures flank a shield, 24 
feet high, which will bear the names 
|of Eisenhower and Nixon. Across/| 
the bottom of the sign, in large let- | 
| ters, will appear the words: “Peace | 
| —Prosperity—Strength—Honesty.” 
Henna is also mayor of Round} 
Rock. 


LIST PRICE 














Finest Advertising Em- 
blems Made. Permanent, At- 
tractive, Legible, Chrome Plated, Individual 
and Distinctive Designs made by Douglas Crafts- 
men. Write for Free Sample Without Obligation. 


SEE YOUR JOBBER TODAY or mail coupon for more information: 





Goodrich Ups Sherry 





.. Gentiemen: 

















> Scotchlite Ads \e 


THE DOUGLAS CO. 


MINNEAPOLIS 4, MINNESOTA 


License Frames 


DOUGLAS ALSO Free 1 i 

e MANUFACTURES Some Sales Territories Open for Top Salesmen. | Please send complete information on: 1 
: Frank Sherry has become pro-| | | 
xe an duction manager of B. F. Goodrich} | © UNIVERSAL TOP OILER 0 the new Universal Top Oil | 
mo ae Co.’s plastic products division at! | tion I 

i \ é its Marietta (O.) plant. He moved| ; “™ a i ae Liens i 
0 ‘ to the new post from B. F. Good-| | Address —— —_—_— oe ceeteiiaia “eee my! 
Rear Deck Plates | l 


|rich Rubber Co. of Canada, Ltd., 
where he was produetion manager 
of the processing division. Sherry 
has been with the rubber company 
for 11 years. 


Q 
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ity State 
UNIVERSAL LUBRICATING SYSTEMS, INC. 


724 Allegheny Avenve Oakmont, Pe. 






630 12th AVENUE SOUTH e 
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° ld Optimisti Chevrolet Ups 
Business He ptimistic isidiaiins by Phil 
Markets Should Maintain a Strong Pace ° 
Well Into ’53, Bank Opines || Of Purchasing 
DETROIT.—E. F. Gormsen 
NEW YORK.-— Currently favor-|further increase in defensive out- been appointed director of pur- 


able conditions in business and in- 
dustry should continue well into 


next year, the September letter of | 
the National City Bank of New| 


York predicts. 

“Retail trade is good,” the bank 
observes, “running steadily above a 
year ago in most categories, but 
no buying rush is on, such as oc- 
curs when there is real concern 
about supplies. It is plain that peo- 
ple no longer scare easily and that 
they expect to get the goods they 
want. 


“Outlays for the major secur- 
ity programs are now running at 
a rate of $50,000,000,000 or more 
annually, nearly 15 percent of the 
gross national product. But even 
this stupendous demand is being 
absorbed by the equally stupen- 
dous and increasing productive 
power of the country. 

“It is generally believed that a 


|lays to a $60,000,000,000 or $65,000,- 
| 000,000 annual rate, next year, can 
also be absorbed without conse- 
quential civilian shortages. 

“Actions of the National Produc- 
tion Authority indicate that some 
of the present restrictions on the 
civilian economy are approaching 
their end. In two significant an- 
nouncements, the Authority said 
the ban on construction for recrea- 
tional purposes would be removed 
by Apr. 1 along with other relaxa- 
tions of building controls; and that 
by the second quarter of next year 
manufacturers could hope to get all 
the copper they wanted.” 

“In broad terms,” the letter adds, 
“while defense outlays have been 
rising production has increased and 
the rise in inventories, which has 
inflated demand, has ended. Thus 


and supply has been achieved.” 
The bank predicts that fall buy- 





an overall balance between demand. 


Tampa (Fia.) Dealer Hosts Teachers— 


To better acquaint teachers with the operational procedures of business and indus- 
trial firms, the Greater Tampa (Fla.) chamber of commerce recently sponsored a busi- 
ness education day for teachers of Hillsborough county. One of the places the teach- 
ers toured was Penn Motor Co., 503 Madison St. Men in the picture are C. E. Ringer, 
general manager, and Gordon H. Stoops, new-car sales manager. 





ing should be orderly, normal and 
satisfactory and should have the 


creased industrial activity, proba- 
bly lasting well into 1953, lies 
a ahead. This is not only a matter of 
support of rising employment and | ¢,;ther expansion in steel output 
payrolls. |and in the automobile and other 
“Little doubt is expressed,” the | steel - using industries. Consumer 
|letter says, “that a period of in-| goods factories also will be busier.” 








U.S.1. PERMANENT 





—the WEATHERPROOF anti-freeze! 


One shot gives uninterrupted protection from 
Fall till Spring, no matter how high or low the 





temperature goes! Stops rust and corrosion, 
won't clog. Start selling it in early Fall! 





~~ Over the US.A,, 


ters 


he 
—Pre-selling him. Us wheel 


MANENT and Super Pygo)  ™ 





SUPER PYRO 


| = ECONOMY anti-freeze! Super 
protective: gives more protection per quart! 
lasts longer...stops rust, protects all 7 
metals in cooling system...free from un- 
pleasant odor. For years one of the fastest 
and biggest sellers! 
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OA RELY 
v.S. 


erat 
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~ 


@ for top profits! — none higher in the 
industry! You can't lose with U.S.1.! 


® for top quality! — backed by U.5.I.’s 
37 years of anti-freeze know-how! 
@ for top acceptance | — through 
movth and strong national advertising! 


Get your order in now! Your anti- 
freeze season will soon be here! 


U. S. INDUSTRIAL CHEMICALS CO. 
Division of National Distillers Products Corporation 


word-of- 











chases for Chevrolet, succeeding the 
late Gerard M. 
Haley, General 
Manufacturing 
Manager E. H. 
Kelley announced 
last week. 
Gormsen, who 
has been with 
Chevrolet 26 
years, started as 
a shop clerk in 
the Chevrolet 
gear and axle _ 
plant and has E. F. Gormsen 
been in the purchasing department 
|since 1933. 
| He was a buyer in various de- 
| partments there until 1937 when 
|he was made assistant purchasing 
|}agent at the gear and axle plant, 
jand in 1946 was made purchasing 
| agent. He has been in Chevrolet’s 
|central office as purchasing agent 
| since October, 1949. 


Truck Pact Inked 


By Kansas, Iowa 


| TOPEKA, Kans. — Kansas has 

completed another in a series of 
| reciprocal agreements designed to 
|eliminate interstate barriers to 
| truck transportation. 


| The latest compact, announced 
|by Secretary Fred Gulick of the 
| Kansas state motor vehicle recipro- 
|city commission, bind Iowa and 
|Kansas to recognize each other’s 
| vehicle registrations. 














| Pump Problem 


| Fisher Licks Bottleneck 


On T-48 Tanks 


GRAND BLANC, Mich. — The 
tanks are rolling again, and the 
bottleneck which threatened to hold 
up defense production at the Grand 
Blanc tank plant eliminated, thanks 
to the ingenuity of Fisher Body en- 
gineers. 

When the plant, which produces 
the Army’s Patton T-48 medium 
tank, found difficulty last year in 
procuring an essential hand-operat- 
ed hydraulic pump used for raising 
and lowering the tank’s 90 mm 
cannon, the Army requested Fisher 
to see if it can manufacture the 
device itself. 

The fabricating division of the 
company’s Flint plant No. 1 got to 
work. It wasn’t an easy job, for 
each pump had to be constructed 
to closer tolerances than a fine 
grade watch. Valve clearances, for 
instances, had to be only three hun- 
dredths of one ten-thousandth of 
an inch. 

But that was no problem for 
Fisher engineers. Within six months 
they produced their first pump, and 
now the Flint plant will supply all 
of these pumps for the Grand Blanc 
tank, plus plenty to spare for addi- 
tional tanks built elsewhere. 


Calif. Sales Head Named 
For New Battery Cap 


Industrial Research, Inc., Miami, 
Fla., has appointed W. Trent Ger- 
man to head a California sales 
drive with a goal of 1,500,000 Hy- 
drocap sales in its first year, ac- 
cording to President R. F. Sadler. 

Hydrocaps, developed after four 
years’ research by the University of 
Miami, are a replacement auto 
battery cap with a catalyst to con- 
vert escaping battery gases back 
to water, Sadler said. 

German’s office will be in San 
Francisco, while Frederick Albright 
will supervise a Los Angeles dis- 
trict office. The firm plans to open 
other district offices in San Diego, 
Stockton and Sacramento. Also in 
the planning stage —if sales goals 
are met—is a California plant, 
Sadler said. 








Wagner Appoints Evans 


Wagner Electric Corp, has an- 
nounced the appointment of J. C. 
Evans as assistant controller, the 
position left vacant by the sudden 
death of C. J. Falkenrath. Em- 
ployed by Wagner as a student 
engineer in 1935, Evans advanced 
through the ranks and was made 
oo manager of the company in 
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22 Percent Above 1951... 





Alltime High Tax Bill 
Expected This Year 


WASHINGTON.—A 22 percent 
limb in the nation’s total tax bill 
this year is predicted on the basis 
of preliminary estimates by the Na- 
tional Industrial Conference Board. 
The result, the board says, will be 
in alltime record tax rate of $557 
per capita. 

NICB says its figures indicate 
that the federal government, states 
and local governments will collect 
a total of nearly $86.5 billion this 
year. This compares with $70.5 bil- 
lion the board says all govern- 
ments collected in 1951, which in 
turn was 25 percent more than the 
$56.4 billion in 1950 tax bills, be- 
fore the Korean war. 

However, Census Bureau fig- 
ures just released show that gov- 
ernment has arrived at a total 
tax figure of $63.5 billion for 1951, 
and an estimate of just under $80 
billion for this year—in both 
cases, considerably lower than 
NICB figures. 

The 1952 per capita tax bill of 
$557 is $142 above the World War 
II peak and $184 above the 1950 
peacetime record, says the board. 
But, it adds, there is a brighter 
way of looking at the picture. 

Personal disposable income 
(what’s left after taxes) “managed 
to stay ahead in the race with 
taxes, being 15 percent above the 
Korean level and half again larger 
than its 1945 dollar total,” the 
board’s report says. 

Adjusted for population changes, 
the board found, real disposable 
income for 1952’s first quarter was 
still 1 percent above the June, 1950, 
rate, but 7 percent less than in 
1945. 

Difficulties involved in trying to 
get the tax picture in focus, how- 
ever, are indicated by translating 
some of these figures into terms of 
1935-39 “stable” dollars. Viewed 
from this angle, per capita tax bur- 
den has actually come down, from 
$324 in 1945 to $316 in 1950 and 
finally to $295 this year. 

In other words, per capita dis- 
posable income since 1945 may 
have dropped 7 percent, but at 
the same time per capita taxes 
have dropped 9 percent, both 
measured in terms of stable dol- 
lars. 

“Measurements such as these,” 
the report points out, “must be 
used with their limitations in 
mind.” 

The recent increase in federal 
taxes has been concentrated in the 
over-$5,000 brackets, the report in- 
dicates. “The proportion of all in- 
come taxes paid by persons earning 





less than $5,000 declined from 51 





' ' 

Lazy Susan | 
These File Cabinets 
Come to the Clerk 


DETROIT.—A mechanized Lazy | 
Susan that places complex files at | 
a clerk’s fingertips has the focal | 
United Air Lines reservations of- | 
fice going around in circles—spirals | 
of increasing efficiency. | 

Motorack, as the new device is| 
called, is a filing clerk’s dream 
which daily eliminates hundreds of 
steps between desk and cabinet. 
Composed of a pair of horizontally 
suspended belts bedecked with 126 
files, the miniature merry-go-round | 
enables a reservations agent to| 
“summon” any file he may need | 
with the touch of an vomacad 


switch. 

Suppose a passenger calls the of- 
fice requesting space on United | 
flight 629 to Seattle on Sept. 27.) 
The agent touches his “come-hith- | 
er” button and the Motorack chugs | 
around until a file marked Sept. 27 | 
is in front of him. Another switch | 
stops the belt. 

From the Sept. 27 file the agent 
removes a card marked flight 629 
and writes in the passenger’s name 
and other pertinent data. 

The whole operation takes a mat- 
ter of seconds and has increased 
efficiency as much as 50 percent, | 
according to Howard Fellows, dis- | 
trict sales manager. 





The AUTOMOTIVE NEWS ALMANAC is 
& year-long friend. Use it often for statis- 
tics, buyer information and personnel data. 





percent of the total in 1945 to 39] 


percent in 1948 and an estimated 37 


| percent last year. 


Changes in the distribution of 
before-tax income (i.e., higher in- 
comes) and the effect of progres- 
sive tax rates, however, tend to 
blur the meaning of this type of 
measurement,” it says. 

Last year, the report continues, 
some $71 billion was left after 
taxes, with $34 billion left in the 
under-$5,000 bracket and $37 bil- 
lion in the over-$5,000 group. 
Eighty-one percent of this $37 
billion was retained in the $5,000 
to $25,000 classes, NICB says. 

The report also attempted to in- 
dicate how the “tax take” out of 
each additional dollar earned might 
affect incentives to work or invest 
more. It noted that at the extreme 
bottom of the scale a worker loses 
22.2 cents of each extra dollar. 
That rises to 92 cents at the top. 





Germany 


(Continued from Page 34) 
along with assignments for studies 
in the automotive field. 

Aachen Technical university, 
for example, is to conduct studies 
on road-saving designs of trucks, 
Among other topics are hydraulic 
transmissions, assigned to Darm- 
stadt college, and possible brake 
improvements to be studied at 
Munich. 

This type of research has served 
in the past to stimulate the auto 
industry, and the results have been 
made available to all German firms. 

+. * * 


Gas-Station Education 

(| RMANY is going in for higher 
education among filling-station 

attendants. To sell gasoline, clean 

windshields and grease cars, a 

young man now must serve an 

apprenticeship of three years. 

The final test for an attendant 
consists of a sale of complete serv- 
ice and the execution of it, as well 
as a demonstration of his trade 
knowledge verbally and in writing. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 








Buessing Building 'Em Bigger— 


Buessing, of Brunswick, Germany, builder of heavyweight trucks, has released bigger 
new models which feature three axles, a design the company had not used since the 
war. On this new chassis, the controls are far forward. The engine, a pancake diesel 
six, is installed in midship position and delivers 180 horsepower at 1,600 revolutions 
per minute. The transmission has five forward speeds and one reverse. Behind the 
transmission is a transfer case which has an additional underdrive speed, in effect 
giving the unit 10 forward and two reverse speeds. Two separate propeller shafts 
transmit the power to the two differentials. The steering apparatus is air-pressure 
assisted. A single-deck bus using this chassis, which weighs about 19,000 pounds, can 
carry up to 112 passengers, Buessing says. 
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R-M Super Flash- 

Sand is available 

in Red, Light Gray 
or Dark Gray. 






Excellent workability and fast drying helps 
keep refinishing operations moving. 





Only light, easy sanding required. (Many 
experienced refinishing men are referring 
to this amazing undercoat as the “Lazy man’s 
primer surfacer.”’ ) 


The excellent filling and holdout of R-M 
Super Flash-Sand keeps final coats on the 
surface where they belong. A full, glossy 
finish is assured. 


Reduces two parts of thinner to one part 
of Flash-Sand. Ask your R-M jobber. 


f 


Rinsneo-Mason Co. 
5935 MILFORD AVE., DETROIT 10, MICH. 


1244 N. LEMON ST., ANAHEIM, CALIF. 








Manufacturers of passenger and commercial car lacquers, enamels, primers, 
surfacers, tinting colors, thinners, removers, rubbing compounds, etc, 
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Reports from Various Areas. . . 





Auto Market Page 


Pittsburgh 
Used-car market and prices are 
holding up although an immediate 


price drop of at 


pected with vacations over and 
new-car production on the rise. 


‘49 to '52 models. 
to skilled 
predominate. 


least $100 is ex- well.) 


* * 


Cars older than ’50s_ will be 
harder to sell. Suggested sales 
medium among dealers is steady | gust totaled 902, 


use of metro newspapers’ classified | drop 


in sales as 


Columbus, O. 


Total sales of new cars for Au- 


New-car tradeins are mostly late 


New-car sales 


labor and businessmen 
(Leon M. Leffing- 


. 


a ed 
compared with | 


ads with cars offered within a com-| July’s 1,068, and 1,663 for August, 


petitive price range. 


| 1951, according to figures provided | 


One Chevrolet dealer never be-| by the Columbus Automotive Trade 


came overinventoried, by (1) put- | 
ting a “rough” car on the block| 
and getting what he could, 


Assn. 


(2)|in new-truck sales, 


Much the same situation occurred 


according to 
ts 


making a list of what prospects|the CATA, for only 125 new units! 


were looking for in a ’47, and call- 
ing them anyway 


came in. 


"48 


|were sold during 
if a nice | 


against 174 for the 


'and 188 for August of last year. 


the month, as 
month previous 








Now You Can Use Bemis BURLAP 
In Seat Cushions Again! 








Burlap prices are substantially 
lower and supplies are plentiful. 


mers ... want them. 


Detroit * Brooklyn * Chicago « 
New Orleans * Boston * New York 


You can again have seat cushions 
the way you... and your custo- 





Indianapolis 
¢ St. Louis 


Also offices in Other Principal Cities 





By makes, new-car sales were as 


follows: Buick, 54; Cadillac, 31; 
Chevrolet, 180; Chrysler, 30; De- 
Soto, 33; Dodge, 46; Ford, 167; 
Henry J, 7; Hillman, 1; Hudson, 


31; Jaguar, 4; Kaiser, 14; Lincoln, 


| 11; MG, 6; Mercury, 34; Nash, 31; 


Oldsmobile, 43; Packard, 29; Plym- 
outh, 77; Pontiac, 37; Studebaker, 
23, and Willys, 10.—(Bert Strang.) 


* * * 


Ottawa 

September used-car sales indicate 
a “cutthroat” competition for busi- 
ness as dealers attempt to clear 
their lots as quickly as possible be- 
fore cold weather sets in, with 
some price reductions being noth- 
ing short of spectacular this year, 
especially in older models. Some 
dealers are even offering cars un- 
der cost. 

Generally, dealers have cut their 
prices by one-third from those 
asked in August. However, while 
some dealers are still holding the 
price line and others offering 
smaller cuts, it is expected that 
they, too, will slash prices before 
the month is up. 

“We're: finding price reductions 
the best weapon to pierce sales re- 
sistance in September and we've ac- 
tually sold more cars this Septem- 
ber than a year ago,” confided one 
dealer, who showed a gain of about 
25 percent.—(M. L. Schwartz.) 

* + * 


Chicago 

Chicago dealers have been con- 
ducting an intensive advertising 
and direct-mail campaign to obtain 
used cars, particularly late models. 
The “top” price is offered to own- 
ers by both new and used-car deal- 
ers. 

Dealers say they have found 
the used-car market improved. 
They report that it is becoming 
easier to sell used cars to would- 
be new-car buyers who find the 
payments or prices on new ve- 
hicles too stiff. The recent cur- 
tailment in auto production due 
to the steel strike also tended to 
tighten used-car supplies. 

A case in point is that of Frank- 
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Hollywood Deep Tone OUAL-FLOW EXHAUST SYSTEMS are 
the last word in efficiency for ADDED MOTOR PERFORM- 
ANCE on all V-8 ENGINES. Their Super-Efficiency lies in the 
fact that an independent exhaust system for each cylinder 
bank permits exhaust goses to be readily expelled, thereby 
eliminating practically all back pressure . . . Back pressure is 
one of the greatest detriments to over-all engine perform- 
ance. It results in: 1—Loss of horsepower. 2—Rough idling 
3—Excessive carbon deposits. 4—Engine overheating. 5— 
Dilution of oil . . . Removal of the standard cross-over pipe 
eliminates overheating of the oil pan thereby reducing the 
possibility of condensation in the oil which is one of the 
couses of sludge . . . The DUAL-FLOW EXHAUST SYSTEM 
can be readily installed in a minimum of time. 
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“Please! You've got to let me 
tell you all the wonderful features 
about the car! Don’t go writing 
out a check for it, just like that!” 





lin-Weber Motors (Pontiac), which 
advises owners that “if you can’t 
come in, we'll come out” to see and 
appraise late-model cars. 
Franchised dealers, of course, 
overlook no opportunity to sell a 
new car when making a transac- 


+ . * 
Cleveland 

Auto sales in Cleveland during 
the Labor Day week continued 
along lower levels, with used cars 
suffering a sharp setback. Federal 
Reserve Bank of Cleveland reported 
that used-car sales dropped 524 
units from the previous week’s total 
of 1,761, and off 400 from the same 
week last year. 

New automobile sales numbered 
715, off 50 units in the week. 
New-truck sales reached a five- 
week high of 71, up 10 from a 
week ago, while used trucks de- 
clined from 139 to 118. 


tory shipments since the end of the 
steel strike have provided them 
with ample stocks. However, they 
also report that customer activity 
has slowed to a trickle.—(Sanford 
Markey.) 


San Antonio 

Motor vehicle sales in San An- 
tonio and Bexar county continue 
to decline. August sales totaled 689 
vehicles, as compared with 841 in 
July and 1,121 in June. 

Of the 689 vehicles sold in Au- 
gust, 543 were cars, and 146 were 
commercial vehicles. 

With vacation time over, San 
Antonio dealers are hoping that 
sales begin a climb back to more 
normal levels.—(J. H. Reed.) 

~ . = 
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Connecticut 

New-car sales throughout Connec- 
ticut dropped from 46,085 during 
the first six months of 1951 to 36,924 
during the like period this year. 

The decrease was reported by 
Carl R. Lane, executive vice- 
president of the Connecticut Au- 
tomotive Trades Assn. 

Meanwhile, the Connecticut state 
development commission reports 
that, on a per capita basis, Con- 
necticut holds more military prime 
contracts than any state in the 
union. 

Daily and Sunday newspaper ad- 
vertising by dealers throughout the 
state continues to feature thou- 
sands of late-model used cars for 
sale. Most dealers are employing 
large space advertising on an al- 
most seven-day basis. Further evi- 
dence of an ample supply of used 
ears is the regular long columns 
of used cars offered for sale by 
private sellers in the classified sec- 
tions. 

Only a few dealers seek to buy 
| used cars, according to the adver- 
tising, and practically all of these 
appeals are confined to small-space 
|or classified advertising. 

Personal interviews with high- 
!income industrial workers here in- 
|dicate the forthcoming national 
{elections may be having an appre- 
| ciable effect on retarding both new 
jand used-car sales. “Let’s see 
|what’s going to happen, first,” 
seems to be the gist of the hesi- 
tancy. 

Another factor, mentioned by 
practically all persons interviewed, 
is the much-discussed “high cost 
of living.”—(Thomas Marks.) 

* = oe 


New York 
Post-Labor Day activity in new 
and used-car and service sales has 
shown a definite increase here over 








tion on a used unit.—(Mel Adams.) 


Dealers in popular lines say fac- | 


| 

| the last two weeks of August. Deal- 
| ers report increased activity in 
| every phase of their operation and 
attribute it to several reasons. 

. One dealer in the Bronx said 
| that some people held onto their 
| old car for the Labor Day week- 
| end and are now out shopping 
| for a new one, since their trips 
| over the holiday demonstrated 
| the weaknesses they had been 

overlooking during the summer 
| months. The same condition, he 
| felt, was responsible for the up- 

surge in service business. 

_As compared with August figures, 
dealers are definitely encouraged by 
|the upward swing of business after 
Labor Day, and their only real 
apprehension lies in the fact that 
many of them see a heavy cleanup 
period ahead. 

The recent price increases per- 
mitted by OPS have, in most cases, 
appeared in dealers’ quotations 
now, but there is no general feeling 
that this has had any effect on 
the public. 

A surprising number of custom- 
ers are putting in orders for 1953 
models.—(Ed Brown.) 
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... dt reflects 
reader respect for 
THE DALLAS NEWS 


@ Go easy on the hairbrush, Dad! 
It’s a vote of respect that a little 
shaver wants to be “like Dad”! 

e A vote of respect, too, is mirrored 
in the North Texan’s reaction to the 
word of The News. Call it influence 
...confidence... the deference that 
comes of long respect. It’s a potent 
ingredient that conveys to adver- 
tising in The News, that quickens 
acceptability and proves itself in 
increased sales. 

e With this strong influence acting 
upon The News’ larger circulation, 
concentrated in merchandisable cov- 
erage of the larger, richer Double 
Dallas Market — you may well ex- 
pect more of your advertising in 
The Dallas Morning News. 
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Jan Government Expenses 


Be Pared? 





N. Y. Dealers Eye High Taxes 


By Ed Brown 
Staff Correspondent 
NEW YORK.—In these days of 
mounting costs, increased operat- 
ng expenses of every kind, the 
iealer is constantly looking for 
places where he might profitably 
pare his fixed and fluctuating ex- 
penses. Many dealers here feel that 
government is one place where this 
might be applied with dramatic re- 
sults. 

Since publication of a survey 
which demonstrated that every 
year a higher percentage of state 
governments are adopting “defi- 
cit financing,” dealers here are 
turning their thoughts more and 
more to ways and means in which 
government spending can be cur- 
tailed, without the cut in govern- 
ment services which civic leaders 
always warn are basically inher- 
ent in all such movements, 

Dealers in this city are acutely 
aware of the dangers and added ex- 
pense which eventually devolves 
from “deficit financing.” In this 
city alone the recent increases in 
city sales tax, real estate taxes, 
gross receipt taxes and car use tax, 
to name only a few, have continued 





to add millions yearly to the price 
of owning a business in New York. 

This does not mention the huge | 
expenses incurred through opera- | 
tion under federal tax structures, 
and in some states, where “deficit 
financing” is becoming the norm, a | 
triple expense results, which the | 
dealer is forced to bear. 

So far, the dealer in New York 
worries mostly about his federal 
and city taxes, more than state 
taxes, because this state has not 
tied itself to the “deficit financing” 
bandwagon, although it may re- 
quire vigilant policing to maintain 
that favorable outlook in the com- 
ing legislative session in Albany. 

The more outspoken dealers, 
those who make it their business 
to take an active interest in the 
governmental affairs, feel that 
the government must be watched 
just as carefully while making 
appropriations, as they would 
watch any bills pile up from the 
exercise of their own business. | 
They take the attitude, as stated | 
recently by one of the largest | 
dealers in this area: 

“After all it’s my money they are 
spending, and if I don’t watch them, | 
they'll be back digging more money | 
out of my pocket. I say right now, 
that from my point of view they 
can’t have any more, because it 
will do harm to my business and , 
harm to the nation as a whole.” 

This attitude, though standard on 
the part of the dealers for the most | 
part, is not niggardly. They have 
always been against penny-pinch- 
ing if it means being dollar foolish 
at another time. 

But these dealers point out that 
every dealer has a tremendous share 
in the government under which he | 
operates. The dealer, through his 
business and personal profits, is | 
giving a much larger share of his 
time and money to the running of | 
the community. Therefore, the poor | 
showing of professional and other | 
big business heads at the last elec- 
tions, these dealers feel, must be 
reversed in order to let government 
heads know that the people at home 
intend to watch with care the heavy 
expenditures which are contemplat- | 
ed for the future. 

However, this is where the first 
stumbling block is met. Most peo- 
ple take the attitude that being 
only one person out of 156,000,000 | 
people in the country, they would 
rather throw up their arms and 
say: “What can I do about it?” 

In this respect dealers point to a, 
recent article by Garth A. Shoe- | 
maker, president of the Citizens | 
Public Expenditure Survey, Inc., of | 
New York state, and vice-president 
of Hygeia Refrigerating Co., Elmi- 
ra, N. Y., in which he tells of his 
awakening to the things which 
business men can do in order to 
make their voice heard in govern- 
ment circles. 

He explains that although he had 








Quaker Rubber Warehouse 


PORTLAND, Ore.—A new stock 
carrying branch warehouse and 
Sales office serving the Pacific 
Northwest has been established by 
Quaker Rubber Corp., division of 
H. K. Porter Co., Inc., at 2360 N. W. 
Quimby St., here. 





been a member of business and in- 
dustrial associations and of the 
Citizen’s Public Expenditure Sur- 
vey of New York State, he became 
vitally interested in their work 
when the CPES embarked on a 
campaign against inequities con- 
fronting employers in the New 
York state unemployment insur- 
ance law. 

Shoemaker states: “I found that 
opportunities for tax savings 
through informed citizen action 
were tremendous throughout the 
whole field of government—from 
the local school district and town- 
ship, right up to Washington, D. C. 

“The CPES — one of many 
groups cooperating in the effort 
—made a very careful study of 
the facts and figures on the op- 
eration of the unemployment in- 
surance system. Then our cause 
was taken to the legislature and 
te the governor—as well as to 
employers large and_ small 
throughout the state. We told 
them: ‘This is what is going on. 





This is what you are paying for. 
Here is the way the law can be 
changed to correct these things. 
If you agree, stop talking to your- 
selves and start talking to the 
people who can make these 
changes.’ 

“So the industrial and business 
associations of the state, local trade 
associations, taxpayer organizations 
and civic groups joined in a con- 
certed campaign. But we didn’t stop 
there, we also took the story to the 
public via the press, the radio and 
the mails. 

“The results? There is now in 
New York state an experience rat- 
ing system which saved the tax- 
payers an estimated $60,000,000 in 
its first year of operation, and 
promises to save more hereafter.” 

Dealers feel that there is a great 
lesson to be learned from the above, 
and agree with Shoemaker when he 
states: “The possibilities of tax sav- 
ings in local units of government 
are sufficient to excite enthusiasm 
anywhere. In these smaller units 


~ dt 7 & 


Nash Dealership Bows in Oak Ridge— 


Newest Nash dealership in Oak Ridge, Tenn., is Oak Ridge Nash Motors. Shown 
| On opening day day are (left to right) T. F. Elliott, Nash Atlanta assistant zone man- 
ager; W. A. Hall, service representative; |. W. Grant, president of the dealership; 
A. T. Billips, sales manager, and J. D. Hradril, district manager. 








the dollar amount of potential sav- 
ings may be small, but the aggre- 
gate is enormous because there are 
so many units with power to tax. 
When he (the private citizen) be- 
comes economy and _ efficiency- 
minded, in local government, he 
generates a ground swell of sup- 
port for economy and efficiency in 
the state and national capitals.” 
Dealers feel that it behooves 








every business man, and especially 
those who have elected to become 
automobile dealers, to take a larger 
and firmer interest in the spending 
of their governmental agencies. 

As one dealer recently said: “The 
gain may only be in the long-range 
view point, but after all I have a 
responsibility to my children and 
their children, as well as to my- 
self.” 
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Mushin’ for Russ! — 


Russ Meekin, Anchorage (Alaska), Kai- 
ser-Frazer dealer, scored a promotional 
“beat” by supplying a fleet of 17 Kaiser 
and Henry J automobiles as officials’ cars 
for the world premiere of the new Uni- 
versal-International film, “The World in 
His Arms." Leading the “carcade"’ through 
the streets of Anchorage is the star of the 
picture, Ann Blyth, aboard a sled pulled 





Engineers Hear AMA’s Borth, GM’s Kettering . . . 





By Mel Adams 


Staff Correspondent 


Engineering, inspired by the found- 
ing of the 
Civil Engineers in 1852, wound up 


|| an 11-day observance program here 


last week after having the year 
1925 pegged as the one in which the 
auto industry really began to take 
on stature, 

It was in that year that the 
automobile made the transforma- 
tion from a luxury to a necessity, 
said Christy Borth, educational 
director of the Automobile Manu- 
facturers Assn. 

“In 1925,” said Borth, “several of 
the manufacturers sold as many 
closed as open models for the first 
time. In 1925, there was the intro- 
duction of safety glass which re- 
duced the hazards in a closed car. 

“There was the introduction of 
fast-drying synthetic coatings 
which reduced to minutes the days 
and weeks formerly required to 
paint and dry car bodies.” 

In a symposium on transporta- 





American Society of | 





|tion, Borth went into the reasons 
| why the automobile, a foreign in- 


and why Detroit became the na- 
tion’s motor capital. 

He also discussed why gasoline | 
became the chosen power source 
for automobiles, rather than steam 
or electricity. 

Automotive leaders were promi- 
nent among those delivering pa- 
pers during the second and last 
week of the convocation. To 
Charles F. Kettering, research 
consultant of General Motors 
Corp., went the honor of being 
the only man to appear on more 
than one or two programs. He 
spoke on three occasions. 

Kettering’s talks, as is his cus- 
tom, were delivered ad lib instead 
of as prepared speeches, He made 
it clear to his listeners that new 
inventions and those considered to 
have attained perfection are to be 
regarded as only beginnings. 
Before the Society of Automotive 
Engineers at a banquet meeting 
sponsored by the Chicago section, 





1925 Called Big Auto Milestone 


|Kettering referred to the inte -rnal | 
{combustion engine as the 


| try. ” He urged the automotive in- 

| dustry to continue doing its part in 
driving the American economy up- 
|ward and never to rest upon its 

| laurels. 

Kettering’s major talk was deliv- 
lered at an $11 plate evening party 
| on the second floor of the Inter- 
| national Amphitheater, with Carl- 
|/ton S. Proctor, vice-president of 
| the centennial, presiding and intro- 
| ducing him. 

The American Chemical Society 
timed its five-day national chem- 
ical exposition, to coincide with 
the celebration. One display, 
named “Trail Blazers,” gave visi- 
tors a look into the chemical fu- 
ture. 

Speakers from the automotive in- 
dustry included, in addition to Ket- 
tering and Borth: B. B. Bach- 
man, engineering vice-president of 
Autocar Co.; Verne M. Drew, re- 
search director of Fruehauf Trail- 
er; Dr. Robert E. Wilson, chairman 
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Want to stop more customers? Then sell the oil that’s a three- 
way stop sign for engine wear! WoLr’s HEaD is 100% PURE 
PENNSYLVANIA . . . rich, tough, full-bodied lubrication. It’s 
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rosive acids, rusting and oxidation. 


When heavy duty oil is required, recommend and sell WoLrF’s 


Heap Heavy Duty .. . it exceeds car manufacturers’ specifica- 


tions. 


You’ll be ahead with Wo.tF’s HEap . 
“the finest of the fine” to millions of motorists everywhere. 





. the name that means 


MOTOR OIL AND LUBES 


100% Pure Pennsylvania 
Scientifically Fortified 


Member, Penna. Grade 
Crude Oil Association 





“Guide to the Weather.” 
Folder shows how to fore- 
cast weather by cloud for- 
mations. Write for a copy. 
Wotr’s HEap O1L REFIN- 
ING Co., INnc., Om City, 
Pa., New YorK 10, N. Y. 


“unli- | 
CHICAGO.—The Centennial of | vention was developed in America, |censed public power of our coun-| 


of Standard Oil Co. (Indiana); E. 
V. Murphree, of Standard Oil De- 
velopment Co.; O. T. Kreusser, as- 
sistant to the general manager of 
GM’s Allison division, and Frank 
|C. McGrew, assistant research di- 
| rector of the polychemicals depart- 
|ment, E. I. du Pont de Nemours 
| & Co. 


Bachman said that superhigh- 
ways such as Pennsylvania’s turn- 
pike are approximately three times 
as efficient for commercial high- 
way transport as are the state high- 
ways paralleling them. 

Trailers adapted to a power ve- 
hicle multiply the capacity for 
work by as much as three or four 
times, Drew declared. 

Dr. Wilson noted that “the race 
between automobile compression 
ratios and octane numbers has 
led to a 1952 gasoline that can do 
50 percent more useful work than 
the gasoline of 1925.” 

“We also have a race in the field 
of lubrication,” Dr. Wilson said. 
“The people designing automotive 
and similar equipment are con- 
stantly inventing new devices, 
which the old oils won’t lubricate. 
The ability of lubricating oils to 
stand up under high temperatures 
and pressures is often the limit on 
the performance of a given engine 
or machine. Fortunately, better and 
better oils have constantly raised 
these limits.” 


Murphree assured his listeners 
that existing amounts of oil still to 
be discovered in the U. S. and the 
world will meet petroleum needs 
“for a long time to come.” 

Col. Proctor, president of the 
American Society of Civil Engi- 
| neers, said that “in perfecting labor 
saving devices, mechanization for 
rapidly rising living standards and 
facilities for mass entertainment 
and travel, we have largely ignored 
our responsibilities for the social 
impact, the economic repercussions 
and the cultural implementation of 
our work.” 

“The most desperate need today,” 
he added, “is the reconciliation of 
science, technology and engineering 
to reassure a world in fear of war 
and to reestablish man’s confidence 
in the works of man. That job is 
ours.” 








Florida Dealers 


To Hear Lloyd 


TALLAHASSEE, Fla.—J. Saxton 
Lloyd, president ‘of NADA, will 
speak to the annual convention of 
the Florida Automobile Dealers 
Assn. at Miami Beach on Oct. 19-21, 
it was announced last week by the 
FADA. 

The association said that Lloyd 
would discuss the dealer-organized 
efforts at the national level, and 
what those efforts mean to the 
future of the auto retailing indus- 
try. Lloyd is a native of Florida. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 
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Automotive Washington 


plies, military construction and ex- 
pansion of military production fa- 
cilities were placed during the fiscal 
| Year ended June 30, according to 








(Continued from Page 26) 


the first half of this year, as well 
as for the second quarter, this lion. 
country’s exports were down and | ‘The obligations included both 
imports up. 
The department said that includ- 
ment will be what to do about| ing military supplies, the U. S. sold | fense department industrial estab- | 
far more abroad than it bought. | 
Total exports were valued at $8 
billion, about evenly divided in the “hard goods” (aircraft, ships, 
first two quarters of the year. 
Total 
amounted to $5.4 billion. 
* 


* * 
$44 Million from Pentagon 


ENTAGON orders for $44.9 bil- 
lion of major equipment sup- 


ment of Commerce, Secretary Saw- | 
yer will take over there with an ap- 
pointee of his choosing. } 

Important among other pte ca 
at the outset of the new arrange- 


ODM, DPA and NPA—whether to 
put them all under one new set of 
initials or go on, as is, for the time. 
It is believed that in any event 
ODM and DPA will be welded to- 
gether. 


At any rate, Joe is going to be a 
busy guy for the next few weeks, if 
not longer. There is a lot of mend- 
ing to be done. And a lot of folk 
believe he is the man for the job. 

+ * ° 





Precautions on ‘Free’ Offers 


— steps for businessmen 
“ who want to use the word 
“free” in advertising, but who are 
not sure about their right to do so 
in view of a recent Federal Trade 
Commission ruling, have been sug- 
gested by the U. S. Chamber of 
Commerce. They are: 

1. Check your local Better Busi- 
ness Bureau. Some bureaus agree 
with the FTC; others follow inter- 
pretations of the National Better 
Business Bureau. 

2. Don’t walk too close to the 
borderline. If there’s any doubt 
about the validity of a “free” of- 
fer, try substituting “without ad- 
ditional charge” or “at no extra 
cost.” 

3. Get your lawyer’s opinion of 
the status of “free” offers in your 
community. 

The doubt thrown about use of 
the word “free” arises from an FTC 
ruling that the Book-of-the-Month 
club could not use the term in its 
advertising when it was necessary 
to purchase one or more books to 
obtain a bonus volume. 

7 * * 


O’Neil to Rejoin Ford 


|B pioad completion of his assign- 

ment asa consultant to the 
motor vehicle division of NPA, Tom 
O’Neil will return to Ford Motor 
Co. as director of the product sales 
and dealer organization planning 
office of the company’s sales and 
advertising staff. Before coming to 
Washington he was manager of the 
Ford division car sales department. 

x 7 


. 
Uniformity in Buying 
TH armed forces last week 

moved a step nearer a central- 

ized procurement system which its 
advocates contend would save the 
taxpayers billions of dollars. Secre- 
tary of Defense Lovett issued the 
first of a series of directives de- 
signed to eliminate eventually some 
of the competitive buying practices 
which have survived five years of 
unification of the armed services. 

7 - = 


Pride of the Pampas 


‘Ts Department of Commerce 

reports that a new Argentine- 
made two-door, four-passenger se- 
dan is designed to go 35 miles on a 
gallon of gasoline and to sell at 
about $2,000. 


* x * 


Tourists Flock to Alaska 


The International Road Federa- 

tion reports that traffic on the 
Alaska highway this year has in- 
creased by nearly 50 percent over 
the same period in 1951. 

During the first four months of 
1952, some 5,885 automobiles carry- 
ing a total of nearly 15,000 persons 
traveled this wilderness route, and 
all indications point to the busiest 
year in its ten-year history. 

The total traffic on the high- 
way last year was 23,406 auto- 
mobiles, with 43,238 persons car- 
ried. If the present gain contin- 
ued during the summer months, 
it is expected that more than 50,- 
000 vehicles will use the highway 
during 1952. 

Frank T, Magennis, of Goodyear, 
is chairman of the IRF. Arthur J. 
Wieland, general manager of Ford 
International, is a new member of 
the board of directors. 


* a * 
Export Sales Recede 


U: S. FOREIGN sales dropped 
off sharply during the second 
quarter of this year,. except for 
shipments of military supplies, the 
Office of International Trade re- 
ports. 
At the same time, the OIT said, 
the U. S. was buying more foreign 
goods. The report said that for 
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the Department of Defense, A 
breakdown shows the Army obli- 
gated $16.4 billion, the Navy $11.6 | 
billion, and the Air Force $16.9 bil- 


| contracts with private industry and 
project orders placed with such De- | 


lishments as shipyards and arsenals. 
Obligations for procurement of 


Lacy Chevrolet Opens— 











and other equipment) amounted | assistant Chevrolet zone manager. The firm drew 5,000 to its opening. 
to $38 billion, with “soft goods” ae en 


and construction $2.7 billion. 


| 
(clothing, subsistence and petro- As of June 30, a total of $7.9 bil- mately $7.5 billion will be available 
| leum) aggregating $4.2 billion, |lion of available funds remained | for obligation in fiscal year 1953, 





Photographed at the opening of the Lacy Chevrolet Co., new dealership in Pasa- 
2 tanks, weapons, ammunition, pro- | dena, Tex., are O. E. Alexander, Houston city manager; H. S. Meriell, regional distri- 
it was stated, duction equipment, electronics | bution manager; R. L. Little, zone manager; Murry Lacy, dealer, and W. A. McKee, 





'unobligated. Of this total, approxi-| while some $0.4 billion will expire. 
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Book on Electronics 


NEW YORK.—Publication of aj;for engineers and technicians él 
third edition of “Electron Tubes in|the manufacturing industries, the | 
Industry,” by Keith Henney and| book discusses present-day and pos- | 
James D. Fahnestock, is announced | sible future applications of elec-| 
by McGraw-Hill Book Co. Written| tronic devices. The price is $6. 








Chrysler Lists 


4. Appointments 
At Detroit Tank 


DETROIT.—Four executive posi- 








there ise HERMAN BODY 


designed for your 
Customers’ Specific Needs! 


THE HERMAN “WALK-IN” 
The easiest in and out body on the road 


Nhere drivers make frequent stops, this model saves time—permits more de 
eries per day. Interior walls are straight from front to back and top to bottom 
that inside lining, shelves and partitions may be easily inserted when 


required. WRITE, WIRE, OR PHONE COLLECT—FRanklin 5300 


HERMAN BODY COMPANY s. Louis 10, mo. 
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“PLL BUY IT!’ 


Yes, he'll buy it—and you'll 
profit on G-E Engine Heaters! 


“I'll buy it!’ You'll hear those words over and over 
when you show your customers the G-E Engine Heater. 
And the profits will roll in—especially with the liberal 
discount margin! Get this bonus when you “winterize” 
a car! You can install it in almost any late model car. 


SELL ANTIFREEZE—AND A G-E HEATER! 
Every antifreeze customer is a prospect! Just tell him 
he’ll get quick, easy starts even in sub-zero weather with 
a G-E Engine Heater. Why? Because this heater pre- 
warms his engine, keeps oil from getting stiff and 
gummy—so that his engine turns over as if it were 
summer! His car interior gets warm fast, too. Selling’s 
really easy! 
- FAST, EASY INSTALLATION 
It takes just a few minutes to install a G-E Engine 
Heater in the lower radiator hose. And it’s so easy, 
aie your customer can do it if you'd 
akeaged to just sell the attractive, 
ast-moving package (left). 
PROMOTION HELPS YOU SELL 
A big advertising and promo- 
tion program—the biggest ever 
on G-E Engine Heaters—will 
pre-sell your customers! Tie in 
now! 








— SEND FOR PROFIT-MAKING DETAILS—NOW! -—=4 
i Section D720-91, General Electric Co., Box 1441, Chicayyo, mM. | 
y 1 want full details on making profits withG-E Engine Heaters! 4 
f | * eee ! 
; Eo 5 cian la aerial sampnnnnaiaranaasaneteneeiamnaimeniacanbinie ; 
4 CITY deiad sainadetiaimassiscsinnibie c ee | Se ; 
; Please check one: [] I'ma dealer ( I'm a jobber ; 
! t 
| GENERAL @@ ELECTRIC: 
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Frame Bender at A. O. Smith— 


Newest massive press at A. O. Smith Corp. in Milwaukee is this ‘“kickup’ machine 
used to bend steel sheets edgewise in the manufacture of auto and truck frames. The 
machine, using a combination of mechanical, magnetic and hydraulic power, can 
re-shape steel sheets as long as 19 feet and between 5/16 and 5/64 inch thick. It will 
take material as wide as 16 inches. The whole assembly, exclusive of the 17-foot-deep 


concrete foundation, weighs slightly less than 1,000,000 p 


steel 





The gul 


casting in the upper part alone weighs more than 140,000 pounds and is said to be 
the largest casting ever machined by Falk Corp., of Milwaukee, one of several machine 
tool manufacturers participating in the fabrication. Left to right: T. E.. Dillon, truck 
frame manager in A. O. Smith's automotive group, and the unit's designers, Bertil 
Winstrom, manager of machinery and equipment engineering, and A. L. Leiser of 


his staff. 








Labor Costs Ap 


praised 


Direct Pay Takes 23.4 Cents of Auto Sales Dollar, 
About Same as Overall Industry 


NEW YORK. — The automotive 
industry paid 23.4 cents of each 
sales dollar for 1951 salaries and 
wages, up .6 cents, according to the 
annual tabulation of Standard and 
Poor’s Corp. Figure for U. S. indus- 
try as a whole was 23.3, up from 
23 cents in 1950. 

Manufacturing auto parts was 





Chevrolet Dealers 
Installing New 


Accounting System 


NEW YORK.—A new manual ac- 
counting method enabling multiple 
entries at one writing and thereby 
speeding the preparation of month- 
end reports has been tested by the 
Chevrolet business management de- 
partment and is now being installed 
by many Chevrolet dealers, accord- 
ing to Remington Rand Inc. 

The method, developed in coop- 
eration with Remington Rand, in- 
volves the use of the new Chevro- 
matic accounting board on which 
two or more forms are collated 
with carbons interleaved. Thus, an 
entry to one form is simultaneously 
posted to others. 

Remington Rand states that this 
reduces bookkeeping work, and does 
away with the “almost inevitable 
peak loads which once faced all 
automobile dealers in accounting 
for a full month’s transactions.” 

Previous methods required post- 
ing to as many as nine different 
journal books. In accounts receiv- 
able, for example, it was necessary, 
first, to enter the transaction in a 
journal, then post the ledger, and 
at the end of the month make up 
the customer’s statement. 

With accounts payable, the remit- 
tance advice is collated with the 
proofsheet journal and the invoice 
is recorded on both forms simul- 
taneously. Later when the check 
is written, remittance advice, check 
register and check are posted at a 
single writing. 


Open Studebaker 
Depot at Buffalo 


BUFFALO.—Studebaker formally 
will open its new parts depot at 
3901 Union Rd., Sept. 17, Zone Man- 
ager Eugene J. Cremins announced. 

The new single-story, 18,000 
square-foot structure will serve 72 
Studebaker dealers within a radius 
of 250 miles of Buffalo. The cor- 
poration formerly operated a depot 
at 128 Perry St. 

Among the Studebaker officials 
to be present at the opening will 
be Edward C. Mendler, vice-presi- 
dent over the company’s parts and 
accessories division. 











considerably more costly from a la- 
bor standpoint than building cars 


and trucks, the survey indicates. | 


Parts makers paid 34.1 cents of 
each sales dollar for labor, up .5 
cents. 

Corresponding figures 
industries were: Oil, 
down .8 cents; tires and rubber, 24.6 


in allied 


Standard and Poor’s expert Ber- 
nard T. Frevert noted that the 
ratio of direct labor costs to sales 

been nearly constant since 
1946, varying only between 23 and 
24.6 percent. It was near 30 per- 
cent during World War IL 
“Union propagandists at times 
have used these statistics to show 
that labor’s share of the total sales 
dollar is small,” Frevert said, “but 
nothing could be further from the 
truth. What has been overlooked is 
the cumulative nature of payments 
to workers. 
“For example, while the direct la- 


try were equal to only 23.4 percent 
of sales in 1951, the actual cost of 
labor entering into the price of a 
finished automobile was substan- 
tially greater, because of the wage 
element involved in the cost of ac- 
quired materials and parts and in 
the transportation of these compo- 
nents.” 

A much truer picture, Frevert 
said, can be gained from the De- 
partment of Commerce, 1951, data 
on wages and salaries—which ac- 
counted for nearly 52 percent of 
the gross national product. 

Among major industries, aircraft 
manufacturing and _ shipbuilding 
paid most for labor in 1951, in re- 
lation to sales dollars. The figures 
were 48.2 percent for aircraft, up 
5.4 percent, and 47.5 percent for 
shipbuilders, up 4.7 percent from 
1950. 





Non-Compliant 
Volunteer Safety Program 


Ditched by Volunteers 


KARACHI, Pakistan.—It seemed 
like a good plan at the beginning, 
but it fizzled away like a bicarbo- 
nate. 

Thirty motorists got together and 
formed a volunteer road safety pro- 
gram. Each volunteer carried a 
sign “do not speed, you are being 
watched.” 


But police didn’t go too much 
for the idea and forced the group 
to abandon its “road safety plan,” 
describing it as a “dismal failure.” 

The plan itself was okay, but 
many of the volunteers had been 
caught speeding themselves. Not 
only that, they also lent cars to the 
worst traffic violators. 








tions on the production and plan- 
ning staffs of the Chrysler Detroit 
tank plant were filled last week, 
according to Works Manager 
Thomas F. Morrow. 

William M. Williams was named 
superintendent of planning; Uno 
B. Wuolukka, chief inspector; Al- 
fons F. Kanner, master mechanic, 
and O. W. Olson, traffic super- 
visor. 

Williams had been superintend- 
ent of planning for DeSoto since 
January, 1950. He joined DeSoto in 
1936. 

Wuolukka has rejoined Chrysler 
Corp. from the Detroit Ordnance 
district, where he had been chief 
inspector, combat vehicles. He orig- 
inally had been with Plymouth in 
several production capacities until 
1942, when he accepted assignment 
with the Army Ordnance corps as 
a quality control inspector at the 
Chrysler tank arsenal. 

Kanner had been on special de- 
fense assignment to the tool engi- 
neer of Plymouth since January. 
1951. He joined Plymouth in 1928. 

Olson had been traffic supervisor 
of Chrysler Corp.’s Lynch Road 
plant in Detroit since 1945. Prior to 
that he was with the central traffic 
department of Dodge from 1925 un- 
til 1939, when he was assigned to 
the World War II Chrysler tank 
arsenal as traffic supervisor. 





Powder Saver 
‘Hopper Car’ Trailer 


Cuts Waste 
BALTIMORE.—Parkville Truck- 
ing Co., of Baltimore, is using a 
new “hopper-car” trailer for short- 
haul movement of powdered petro- 


|leum catalvst and similar materials. 


The vehicle, patterned after a 


14.2 cents, | ailroad hopper car, was built by 


Warner Fruehauf Trailer Co. from 


|cents, down 1.7; steel and iron, 39 | Plans by Davison Chemical Corp.. 


|cents, down .1, and metal fabricat- 
ing 27.6 cents, down 1 cent. 


Baltimore. It moves in Baltimore 


| between Davison’s Curtis Bay plant 
| and Esso Standard Oil Co. refinery. 


Davison, which says the trailer 
saves delivery time, manpower and 
materials, points out that the silica- 
gel-alumina catalyst is a fine pow- 
der of relatively high value, easily 
blown away or lost in ordinary 
handling. 

Trailer gross weight is 60,000 
pounds, with net payload of 34,000 
pounds. A five-inch vacuum line 
provides unloading volume of 11,000 
pounds an hour, although gravity 
is enough for many types of pow- 
ders and granulated substances, 


| Davison says. 


bor costs of the automobile indus- | 
| Advertisement —— 





‘Keep “Em Rolling’ 
Out Today 


The latest feature in Farm Jour- 
nal’s continuing “Keep ’Em Reoll- 
ing” editorial program appears in 
the October issue of Farm Journal, 
which reaches the homes of its 
more than 2,850,000 subscriber fam- 
ilies today. 

“Ready to Roll at Zero,” as this 
“Keep ’Em Rolling” feature is called, 
is of considerable interest to the 
automotive industry. 

This article will be welcomed by 
the owners of 6% million motor 
vehicles for the valuable preventive 
maintenance suggestions it con- 
tains. 

It will be equally welcomed by 
the hundreds of dealers who are 
preparing to tie in actively with 
this program through their own 
promotions, thus taking advantage 
of the extra push America’s largest 
rural magazine puts behind the 
products they sell. 

It will be welcomed by the auto- 
motive industry as a whole for the 
valuable educational work it per- 
forms in making these important 
customers aware of the value of 
their mechanized equipment and 
the importance of servicing this 
equipment regularly and promptly. 

Farm Journal announces that 
free copies of the October issue in 
which this “Keep ’Em_ Rolling” 
article appears are available to 
automotive distributors and dealers 
who want them. Write Dealer Serv- 
ice Department, Farm Journal, 
Philadelphia 5, Pa. 
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As Manpower Grows Shorter .. . 





Output Clouded by Labor Unrest = 


(Continued from Page 8) 


policy for technical manpower use. 

Recently-announced draft poli- 
cies, he said, are ample proof of a 
shortage of military manpower, 
while “skilled mechanics such as 
tool and die makers are in ex- 
tremely short supply, and an acute 
shortage of engineering and scien- 
tific personnel has been apparent 
for at least two years.” 

Brown said the nation’s produc- 
tive and technical superiority is 
being “dissipated,” and small engi- 
neering school classes will speed 
the trend in the next three years. 

* + * 


oo of rapid “reconver- 
sion” from steel strike lethargy 
is apparent in Detroit, where the 
Michigan employment security 
commission reports employment 
has rocketed back to pre-strike 
levels, about 1,335,000. MESC Di- 
rector Horton says most shortages 
are not yet serious, but may be 
pronounced by the end of this 
month. 


Organization drives by AFL Ma- 
chinists were going forward in 
Port Huron, Mich., where five deal- 
ers were awaiting results of union- 
ization votes, and in Hawaii, where 
four branches of the Universal Mo- 
tor Co., Ltd. (Ford-L-M), were fac- 
ing the same thing. 

In Little Rock, Ark., however, 
similar moves had collapsed at 
Rebsamen Motors, Inc. (Ford), and 
Union Motor Co. The Machinists 
union withdrew its petition for cer- 
tification. 


Port Huron dealerships where 
elections were scheduled includ- 
ed: Cawood Auto Co. (Buick-Pon- 
tiac); Parfet-Ladd Co. (Ford); 
Bob Lane’s Sales and Service 
(International-Packard); W. T. 
Wilson (Dodge-Plymouth), and 
Christie’s Kaiser-Frazer Motors. 

A five-week wage dispute be- 
tween the Des Moines Automobile 
Dealers Assn. and Local 254, AFL 
International Assn. of Machinists, 
ended with signing of a one-year 
contract granting 450 mechanics, 
employed by 18 dealers, a wage in- 
crease of 19 cents an hour and six 
paid holidays. 

Workers asked 23 cents and other 
fringe benefits which were not 
granted, according to C. L. Dicker- 
son of Union Motor Sales Co. 
(Studebaker), president of the deal- 
ers’ association, and the union 
Business Agent J. P. O’Connell. 

* 7 * 
ptanr protection patrolmen at 

A. C. Spark Plug division, Mil- 
waukee, voted 16 to 1 in favor of 
joining Local 44, International 
Guards Union of America (inde- 
pendent). Salaried office and plant 
clerical employes of General Amer- 
ican Aerocoach, Motor Coach divi- 

sion, General American Transpor- 
tation Corp., voted 47 to 1 to be 
represented by the UAW-CIO. 

Meanwhile, a hearing on picket- 
ing of Earl Riley Packard Co., 





River Bottom 
Yields Barge, 
Keeps 54 Cars 


GOLCONDA, Ill.—Salvage efforts 
are continuing for the remainder of 
150 new cars strewn along the bot- 
tom of the Ohio River when a tri- 
ple-decker barge sank in a lashing 
gale last December. 


The barge itself, finally raised 
Sept. 7, was towed next day to this 
ferry town 25 miles above Paducah, 
Ky. Two cars, their upholstery 
rotted and mechanical parts filled 
with settled grit, were still aboard. 
Ninety-four others already had been 
recovered, leaving 54 still under 
water. 

Bert Cutting, blind diver who has 
been directing salvage operations 
for Tom Strickland Construction 
Co., Moline, IIl., said the firm would 
continue the hunt up to five miles 
downstream from where the barge 
sank, 

The Strickland firm, which 
bought salvage rights when the in- 
surance company, gave up several 
months ago, is selling the raised 





cars “as ig.” 


Portland, Ore., got under way be- 
fore Circuit Judge Eugene K. 
Oppenheimer. Defendant is AFL 
Automotive Employes’ Council. 

At issue was whether a labor or- 
ganization may picket a business 
before making any demands in an 
asserted labor dispute. 

Riley’s attorney said the firm asia | 
prove picketing started because 
Riley sent work to a dealer already 
being picketed. Working conditions 
entered the picture as an after- 
thought after the picketing started, 
the company contended. 

Earl Riley testified that his 
men have been getting better pay 
than union scale, paid vacations 
and had been satisfied with the 
firm’s welfare program, backed 
by a blanket insurance setup 
through the Oregon Automobile 
Dealers Assn. 

Michigan’s supreme court ruled 
Sept. 6 in a similar case that “nui- 
sance” picketing was out, where no 
legitimate labor dispute existed. 

Local 496 of the AFL Teamsters 


| union, had been picketing a Grand 
Rapids retailer, trying to force un- 
ionization. The union complained | 
that the retailer's employes were | 
enjoying the same privileges as | 
union members without being union | 
| members. 
o . + 

| T= supreme court decision, up- 

setting two precedents, ruled | 
that picketing merely to force a/| 
firm’ 's employes to join a union was | 
an “illegal or improper labor ob- | 
jective.” 

Roving pickets from John L. 
Lewis’ United Mine Workers upset 
coal production briefly, preparatory 
to threatened general strikes in the 
local industry Sept. 20 and 30. 
Fifteen coal mines in southwestern 
Pennsylvania were closed early last 
week, idling 15,000 diggers, in a 
dispute that started in a Jones and 
Laughlin Steel Corp. mine but 
spread to commercial as well as 
“captive” mines. 

Nearly 2,000 members of the 











. Well, I changed a tire once.” 





CIO United Rubber Workers 
turned down a plea from their 
leaders Sept. 8 and rejected a 
proposed contract with Firestone 
for the second time. They ob- 
jected to a clause which would 
permit Firestone to dismiss any 
employe taking part in an un- 
authorized strike. 

Van Norman Co. 





employes in 


Springfield, Mass., won a pension 
plan in the two-year contract nego- 
tiated by Local 213, CIO Interna- 
tional Union of Electrical Workers. 
Maximum benefit at age 65 is $57 
a month. Wages were not at issue. 


A UAW-CIO strike in Cadillac, 
Mich., closed the plant of Kysor 
Heater Co. Wednesday. The firm 
makes auto heaters. Employes de- 
manded wage increases of 6 cents 
an hour and fringe benefits total- 
ing 9 cents more. Best company of- 
fer up to Wednesday was 9 cents 
an hour. 

Meanwhile, fists flew as pickets 
from the tri-city area of Rock 
Island and Moline, Ill., and Daven- 
port, Ia, arrived to _ reinforce 
strikers at the International Har- 
vester plant in Rock Falls, Ill. An 
Illinois strike against the company 
started Aug. 20, but police in Rock 
Falls said about 30 employes had 
continued to work there, 


In Jackson, Mich., 1,300 Good- 
year workers returned to their 
jobs Wednesday after a four-day 
unauthorized walkout by 13 em- 
ployes who charged a “speedup.” 
CIO United Rubber Worker officials 
said the stoppage was a wildcat 
strike. The 13 original strikers 
were suspended for a week. 








Early motorists were enthused with this 
new lighting system which replaced 
oil lights. Acetylene gas was 

made in the generator from calcium 
carbide and piped to the lights. 

They gave a brilliant white light. 


—from Floyd Clymer’s Historical Motor Scrapbooks 


... REYNOLDS & REYNOLDS 
SERVICE PROMOTIONAL LITERATURE lights the 
way fo greater Service department profits! 


Regular mailings of Service Promotional Literature 
will make your owners regular service customers, in- 
crease customers’ attendance and boost sales volume in 


every department . 


. . Service, parts, accessories and 


car sales. Reynolds and Reynolds produce a complete 
line of effective, four color, mailing pieces with tested, 


attention-getting themes .. . 
complete line includes 30, 60, 90 and 120 day Follow- 
Specific Service Cards and Folders... 
Double Reply Cards ... Thank You Cards and Service 


up Cards... 





write today for 


at attractive prices. This 


ovitere 


iMeasrariaa 
these business-building mailing aletes! 


Sales Builders. Your emblem, company name and ad- 


dress are printed on all literature. 


A Reynolds & Reynolds Servis-Control System will 
greatly simplify the proper timing and mailing of your 


literature. 
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aR a ne Ess 
July Turnover Boosted to 38,510 Units 
Against 29,260 a Year Ago 
By M. L. Schwartz 29,254 units against 20,709 last 
Staff Correspondent year, up 41.3 percent. Commercial 
OTTAWA.—Dealers are continu-| vehicle sales increased to 9,256 


ing to sell many more new cars 
this year despite all stories of slow 
deliveries or other hardships in the 
trade, the Canadian government re- 
ports. 

New-vehicle sales increased sharp- 
ly to 38,510 units in July against 
29,260 a year ago in the same 
month, a gain of 31.6 percent. 

Much of the increase was at- 
tributed by officials to new-car 
sales, which soared in July to 


Packard Outlet 
On Coast Shifts 
Six Officials 


SAN FRANCISCO. —Hilary T. 
Martin, resident-manager of Earle 
Cc. Anthony, Inc., northern Cali- 
fornia Packard distributorship, has 
announced six appointments within 
his organization in a move to gear 
the operations of the San Francisco 
zone to the new merchandising 
program planned for Packard. 


Henry Winter, former zone busi- 
ness manager, has been named city 
manager, a newly created position. 
He will have the regular duties of 
district manager plus additional 
responsibilities, 


Albert E. Hall, former zone parts 
and service manager, has been ap- 
pointed salesmen’s training direc- 
tor, another newly created position 
in this zone. He will be operating 
in the field. 

Dick Froiseth, district manager, 
is the new zone business manager, 
and Gordon Keyes, who has been 
special parts representative, is the 
new district manager in district 
number three. 

Dee Lazzarini, former assistant 
warehouse manager, has been 
named zone parts and service man- 
ager. Joe Nuno, claims adjuster, 
will succeed Lazzarini as assistant 
warehouse manager. 

“It is my firm conviction that in 
making these changes, we have put 
together a closely knit team which 
can give our dealers invaluable 
assistance in materially strengthen- 
ing their overall operations,” Mar- 
tin declared. 


Mueller Given 


Top Lincoln Post 


ST. LOUIS.—Lincoln Engineering 
Co., St. Louis, manufacturer of 
lubricant application equipment, 
announces the ap- 
pointment of Carl 
H. Mueller to the 
position of direc- 
tor of engineer- 
ing. 

Mueller, former- 
ly assistant to the 
president, and in 
charge of product 
development, will 
be in charge of 
the engineering 
and research ac- 
tivities of the 
company. The staff of the engineer- 
ing and research departments, how- 
ever, will remain intact, with L. C. 
Rotter as chief engineer. 

Mueller joined the company in 
1934 and held the successive posi- 
tions of special representative to 
original equipment accounts, sales 
manager of the industrial division 
and assistant to the president. He 
has been a member of the board 
of directors for the past six years. 


Spicer Disbands 
Pa. Parts Plant 


POTTSTOWN, Pa. — Citing high 
production costs, Spicer Mfg. di- 
vision of Dana Corp. has closed 
down its auto parts plant here. 
Manufacturing equipment will be 
distributed to four other Spicer 
plants. 

Approximately 1,950 workers were 
employed at the Pottstown plant, 
which has operated since 1919. 
Spicer, headquartered in Toledo, 
produces universal joints, transmis- 
sions, axles and frames for cars 
and trucks. 








Cari. H. Mueller 





against 8,551 last year, a gain of 
8.2 percent. 

Likewise, the financing of new- 
vehicle sales indicates a strong de- 
mand for credit facilities which 
apparently are helping to sell more 
vehicles, especially cars, because 
13,983 new cars were financed in 
July compared with 7,514 cars a 
year ago in this month. There 
were 4,279 commercial vehicle sales 
financed in July compared with 
4,132 units a year ago. 


Used-car sales called for 40,805 | 


units to be financed in July against 
25,212 in the same month of 1951. 

However, there was a greater 
increase in financing of used 
commercial vehicles in July than 
for new trucks. A total of 6,601 
used trucks were financed against 
5,537 last year. 

Dealers in all provinces scored 
substantial gains in sales of new 
vehicles during July, led by those 
in British Columbia, where 3,755 
units were sold against 2,439 last 
year. 

Elsewhere such sales showed the 
following in July, figures in brack- 
ets being for last year: Nova 
Scotia, 1,254 (826); Ontario, 16,204 
(11,071); Newfoundland, 439 (324); 
Prince Edward Island, 226 (171); 
New Brunswick, 1,141 (877); Que- 
bec, 6,730 (5,674); Alberta, 3,626 
(3,120); Manitoba, 2,139 (1,933), and 
Saskatchewan, 2,996 (2,825). 

Dealers in all areas reported 
sharp increases in sales of new 
cars, ranging from a gain of 83 
percent for British Columbia to 
13 percent for Manitoba. 

Ontario dealers scored a high- 
ranking gain of 45.4 percent in 
new-truck sales to lead all others 
in July, but Quebec dealers re- 
ported a loss of 15.4 percent. New 
commercial vehicle sales increased 
in number in Nova Scotia, Prince 
Edward Island, Newfoundland and 
Manitoba but dropped in New 
Brunswick, Saskatchewan, Alberta 
and British Columbia. 

* ” * 


°51 Vehicle Total Put 


Near 3 Million in Canada 

OTTAWA.— The Canadian gov- 
ernment reports registrations of 
motor vehicles of all kinds in the 
10 provinces totaled 2,872,343 in 
1951, an increase of 272,074 over the 
1950 total of 2,600,269 and an all- 
time peak, according to a prelimi- 
nary survey by officials. 

The 1951 increase followed gains 
over the preceding years of 13.5 
percent in 1950 and 12.6 percent in 
1949, bringing the total increase 
since 1945 to almost 92 percent. 

Registrations of passenger auto- 
mobiles, including taxicabs, rose to 
2,097,517 from 1,906,927 and those of 
motor trucks to 692,745 from 616,071. 
Registrations of tractors advanced 
to 26,073 from 20,157, while motor- 
cycles were slightly lower at 43,189. 

In relation to population, the 
total number of motor vehicles 
registered in 1951 rose to one for 

4.9 persons from one for 5.3 per- 

sons in 1950, and the number of 

cars to 6.7 persons as against one 
to 7.2 persons. 

Alberta had the largest number 
of motor vehicles of all kinds in 
relation to population in 1951 as 
in 1950, with one to every 3.6 per- 
sons, followed closely by Ontario 
with one to 3.8 persons, Saskatche- 
wan with one to 39 and British 
Columbia with one to four persons. 
Ratios for the other provinces 
were: Manitoba, 4.5; Nova Scotia, 
6.1; Prince Edward Island, 5.8; New 
Brunswick, 6.2; Quebec, 8.1, and 
Newfoundland, 18. 

Ontario had the highest ratio 
for cars only, at one to 4.8 persons. 
British Columbia was next at 5.5; 
Alberta, 5.6, and Saskatchewan, 6.1. 

Registrations were as follows, by 
provinces, in 1951, totals for the 
preceding year being in brackets: 
Ontario, 1,205,098 (1,104,080); Que- 
bec, 500,729 (433,701); British Co- 
lumbia, 291,417 (270,312); Alberta, 
259,841 (230,624); Saskatchewan, 
215,450 (199,866); Manitoba, 171,188 
(157,546); Nova Scotia, 105,262 (94,- 
743); New Brunswick, 83,023 (74,- 
415); Newfoundland, 20,058 (16,375); 
Prince Edward Island, 16,896 (15,- 
383); Yukon and Northwest Terri- 





tories, 3,381 (3,224). 
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Motorist and His New Car in '02— 


Fifty years separate the purchase of these two Oldsmobiles by the same owner, 
Vernon Blades, of New Bern, N. C. In this old print, the bevy of “Gibson girls” is 


seated in a 1902 curved dash Oldsmobile 


which was bought by Blades (second from 


right) when he was a student at the University of Pennsylvania. He purchased the car 
for $640 from the Oldsmobile dealership on Broad St. in Philadelphia. Blades’ father 


is at the extreme left in the photo. 


Parts Men Plan 
Huge Jamboree 
At Detroit Oct. 2 


DETROIT. — The largest gather- 
ing of repair and service men ever 
held in Detroit is expected to wit- 
ness a presentation of the national 
“Care Will Save Your Car” pro- 
gram Oct. 2 at the Michigan fair 
grounds coliseum. 

Fifty southeastern Michigan 
wholesalers, who supply thousands 
of retail service points, will spon- 
sor the affair, according to Walter 
Kleinschmit, general chairman, and 
an executive of Automobile Equip- 
ment Co. 

C. C. Tapscott, vice-president of 
McQuay-Norris Mfg. Co. and con- 
sidered an authority on automotive 
service, will be a featured speaker. 
There will also be entertainment 
and refreshments. 

The wholesaler group responsible 
for the program have organized as 
the Automotive Jobbers of Greater 
Detroit. An executive committee is 
manned by: 

Edward Blake, DeLuxe Motor 
Service; Arthur Granoff, Parts & 
Equipment Corp.; Thomas Jenkins, 
E & L Auto Electric Service; Sam- 
uel Kaufer, Automotive Replace- 
ment Parts Service Co.; Albert 
Tomlinson, Tomlinson Auto Supply, 
and Kleinschmit. 

Richard Kemp, Automobile 
Equipment Co., is serving as gen- 
eral chairman. 

The “care car” program, endorsed 
by trade groups throughout the 
country and the automotive press, 
was developed to impress upon 
motorists the urgency of car main- 
tenance. 


Cleveland Dealer 
Accused in $641 
Overcharge Suit 


CLEVELAND.—A car buyer who 
says he was overcharged $641.48 
after he signed a note and mortgage 
in blank, is suing Shaker Autos, 
Inc. (Studebaker), owned by. Har- 
old Hirschfield. 

William M. Barnick’s municipal 
court suit charges that he was 
billed for a radio, Automatic drive 
and seat covers which he did not 
order, and was charged $39 more 
than the agreed price for white 
sidewall tires. 

The Cleveland Better Business 
Bureau said it had a file of similar 
complaints, accumulated since 
Hirschfield obtained the franchise 
last November. 

Studebaker officials confirmed 
Cleveland reports that Shaker 
Autos was being sold. Hirschfield’s 
operations were being investigated 
by both OPS and the Ohio Dealers’ 
& Salesmens’ Licensing Board, 
other reports indicated. 





Cordes Incorporated 
Cordes Motor Co., St. Matthews, 
Ky., has been incorporated with 
capital stock of $100,000 to deal in 
new cars. Principals include Charles 


—~--<@ 





G. Middleton jr., Edwin G. Middle- 
ton and Albert F. Reutliner. 





Fifty Years Later— 


Vernon Blades (right) takes delivery on 
this 1952 Oldsmobile Super 88 four-door 
sedan from Burke H. Taylor, president of 
Taylor Motor Co., New Bern, N. C. Fifty 
years of automobile progress are very 
evident in the contrast between the 1902 
curved dash model and the Super 88. The 
1902 model had a one-cylinder, 7-h.p. en- 
gine, accommodated two passengers and 
had a top speed of 20 mph. The 1952 
Super 88" has a V-8, 160-h.p. engine 
and carries six passengers. 


Used-Truck Loans 


Mount in Canada 


OTTAWA. — Dealers are finding 
so far this year that fewer buyers 
of used commercial vehicles are 
demanding credit than in the case 
of used cars. Far more trucks, 
however, are being purchased on a 
time basis this year than in 1951. 


Dealers in Saskatchewan led the 
rest of Canada with a gain of 60.1 
percent in number of used com- 
mercial vehicles financed, involving 
2,756 units in the first half of 1952 
against 1,721 in the same half of 
1951. 

Elsewhere such financing showed 
the following, figures in brackets 
being for the first half of last year: 
Alberta, 4,877 (3,232); Quebec, 6,941 
(4,607); Atlantic Provinces, 4,361 
(3,299) ; Manitoba, 1,835 (1,399); On- 
tario, 11,474 (8,769); British Colum- 
bia, 2,969 (2,372). 





2 Lots Expelled 
By Miami Assn. 
In Ethics Drive 


| MIAMI, Fla.— Two dealers dis- 
|covered last week that the Miami 
| Used Car Dealers Assn. wasn't 
| fooling when it adopted a code of 
|ethics at its meeting a month ago 


=| At the September meeting Presi- 


|dent Stacy Rowell announced that 


- | their membership had been revoked 


after both firms had been convicted 

}in the local courts of unethical 
| practices. One dealer immediately 
| applied for a hearing before the 
| board of directors and was put on 
probation. After six months, pro- 
viding there are no further com- 
plaints against him, the dealer will 
be reinstated. 

“The used-car business is a 
reputable business in Miami,” 
said Rowell, “and when I walk 
down Flagler street I don’t want 
somebody to give me the fishy eye 
when I tell him what line I’m in. 
I know all of you feel the same 
way about it.” 

A mail poll taken by the associa- 
tion among all the dealers of Dade 
county showed 79.3 percent of those 
balloting favored Sunday closing. 
The vote was 104 to 27. Ballots 
were cast by 112 used-car dealers, 
17 new-car dealers and 14 nonmem- 
bers of either organization. The 
used-car dealers’ board will meet 
to determine what steps can be 
taken to bring about Sunday clos- 
ing all over the county. 

The association voted unani- 
mously to petition Gov.-nominee 
Dan McCarty to reappoint Arch 
Livingston commissioner of motor 





‘| vehicles. L. P. Evans, president of 


the state association, pointed out 
that despite the fact that the motor 
vehicle department has been a 
catchall for political appointees, 
Livingston has performed miracles 
in cutting down the time lag on 
title transfers from months to days. 


OPS Relaxes 
Filing Rules 
On Used Trucks 


WASHINGTON.—Sellers of used 
trucks not acquired originally for 
resale will not after today (Sept. 
15) have to apply to OPS for estab- 
lishment of individual ceiling prices. 
This results from a new amend- 
ment to the General Ceiling Price 
Regulation adopted last week. 

The seller of such a truck, how- 
ever, it was pointed out, may not 
legally charge a higher price than 














| the ceiling price on the truck when 
it was new. 


| If the seller cannot ascertain the 

ceiling price when new, he may 
not sell the truck at a figure higher 
than his acquisition cost, the OPS 
said. 

The amendment makes applicable 
to used trucks the provisions of 
GCPR with respect to sales by 
others than the government of most 
supplies or equipment not acquired 
for resale. 

Th action, it was said, will save 
sellers time and effort in applying 
for ceilings, and OPS the burden 
of issuing letter orders. 

OPS said the action is not ex- 
| pected to affect the general level 
of prices on used trucks, since the 
sellers concerned will be competing 
with used trucks sold by dealers 
and new trucks on which ceilings 
are unchanged. 





The AUTOMOTIVE NEWS ALMANAC !s 
a year-long friend. Use it often for statis 
tics, buyer information and personnel data 

















Olds Leads Pittsburgh Fair Para 


This Oldsmobile is the official lead car 





d 


in the parade at the Allegheny county free 


fair near Pittsburgh at South Park. Pictured before the parade started are: The driver, 
Zone Manager W. T. Agee; front seat, John M. Walker, county commissioner; reor 


seat foreground, John J, 
Fowler. 


Kane, county commissioner, and commissioner Harry W. 
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Start of Seasonal Decline? 





U. C. Index Dips $12 
After 3 Weekly Gains 


(Continued from Page 1) 


i7s through ’5l1s. The latter cars 
slid back $13 to $1,704 after a gain | 
f $20 the previous week. 

Other reductions were as follows: 
50s, $4, to $1,342; °49s, $2, to $1,074; 
18s, $29, to $803, and ’47s, $15, to 
3645. The '48 and °47 setbacks off- 
set comparable upswings the previ- 
ous week, while the ’50s and °49s 
had suffered greater declines in the 
earlier period. 

Lone gainers were the ’52s and 
the '46s, newest and oldest of the 
yearly entries calculated in the | 
Automotive News wholesale price | 
index. An unpredictable perform- | 
er from one week to the next, ’52s 
jumped $15 to $2,387 after sag- 
ging $13 the previous week. Cars 
of ’48 vintage managed a $2 rise | 
to $550 in the wake of a $10 leap 
the week before. 

Despite the overall trend, used- 
car dealers were not overly pessi- 
mistic. An AUTOMOTIVE News survey | 
only a week ago found the consen- 
sus leaning toward confidence that 
no severe slump was in the cards 
for the cold-weather months ahead. 

2 . * 

GAIN last week, the majority of 

used-car dealers contacted 
throughout the country expressed 
the conviction that the second- 
hand market would remain strong, 
particularly if 1953 models are not 
reduced in price. 


“Until the new cars are more at- 
tractive price-wise to a large group 
of consumers, we have nothing to 
fear,” one volume operator said. 
“The Labor Day price drops were 
a normal drying out of the water 
in used-car prices, and should prove 
a retail sales incentive.” 

On the new-car side, R. L. Polk 


| 
| 





& Co. wound up its July compila- 
tion of registrations with a re- 
port showing that British cars en- 
joyed their best month of the 
postwar period in the U. S. 

Steel strike shutdowns sent the 
overall sales total from a 1952 high 
of 423,655 cars in June to 340,454 in 
July. The July total still surpassed 
all the months in the first quarter 
of the current year, however. 

New-truck registrations totaled 
72,134 in July, just ahead of June’s 
71,471. 

While U. S. makes were on an en- 
forced toboggan during July, for- 
eign entries reaped a tidy harvest. 
A total of 2,862 foreign cars found 
Yankee buyers in the month, com- 
pared to 2,658 in June and 1,532 in 
July of 1951. 

+ . 
ib geen July gain for overseas-made 
cars brought the seven months’ 
accumulative total to 15,903, com- 
pared to 10,991 for the January- 
July period of last year. 

Through July, 2,480,329 new 
cars had been registered in the 
U. S. this year. The ratios among 
four, six and eight-cylinder cars 
were approaching 1951 propor- 
tions as the steel strike curtailed 
schedules, 

In the first seven months of 1952, 
dealers sold 1,316,011 sixes, 1,126,- 
992 eights and 37,326 fours. The to- 
tals for the cylinder groups after 
July of last year were 1,745,361 
sixes, 1,424,315 eights and 45,243 
fours. 

Mac Gorpon 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 
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99 
HERE’S A Super- o 
THAT WORKS FOR PENNIES A DAY! 








Limited Time Offer 


NOW 
$495 


F.0.B. Port Chester 


Order Today or Write 
for Literature 


CHECK THESE 





217 


FEATURES: 


@ Costs about one cent per hour to operate! 
@ Makes one complete revolution every two minutes! 
@ Collector rings for interior car lighting! 

@ Drive-on Run 
@ Interchangeable-steel top 4 ft. diameter 10% extra 
for display of motors, accessories, parts. 

@ Unconditionally Guaranteed for One Year! 


MACTON MACHINERY CO., 
LOCUST AVENUE 


e@ 4500 Ib. capacity 


INC. 
PORT CHESTER, N. Y. 





| ever, 
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BINDER for 
Automotive News 


NSWERING many requests from our readers for 
a semi- 
ready-reference, this 
stand the gaff. This binder is covered with black 
Levant leather cloth, stiff sides, holds 26 issues of 


$7.50 postpaid to our subscribers. 


AUTOMOTIVE NEWS 


permanent binder to retain this publica- 


quality binder will 


News in removable metal blades. Price 


BOOK 
DEPT. 


DETROIT 26 











Allstate 


(Continued from Page 1) 


he added, 
major changes 


there will be no 
overall 


their horsepower increased. 

Kaiser indicated K-F’s 1953 cars 
may be up slightly in price, but he 
added that “to all intents and pur- 
poses, we’ll be holding the line.” 

Kaiser said the $25 or $30 mil- 
lion K-F expects to get from a 
security issue being underwritten 
by his father, Henry J. Kaiser, 
other members of the Kaiser fam- 
ily and their associates, would be 
all K-F needs to put its financial 
position in order. 

Exact details of the issue have 
not been determined, but news of 
its contemplation has warmed up 
rumors about the possibility of a 
merger between K-F and Consoli- 
dated Vultee. 

* * * 
‘eee of a merger 
with Consolidated Vultee is not 
dead,” said Kaiser. “We are still 
discussing it with Mr. Odlum” 
(Floyd Odlum, Consolidated Vul- 
tee’s chairman). 

The rumor circuit has a K-F- 
Vultee merger being followed by 
a@ merger between another auto 
maker and a prominent engine 
manufacturer. 

Kaiser predicted again last week 
that if K-F is able to maintain its 
current rate of sales, “we _ shall 
show a profit in the last half of 
1952.” 

Regarding defense activity, 
Kaiser said that K-F is ahead of 
schedule on engines and right on 
schedule with air frames, 

He said costs were coming down 
on the Fairchild C-119 being pro- 
duced by K-F. 





Obituaries 





Emerson, 57, Motor’s 


Executive Editor 

DETROIT. — Funeral services 
were held here Friday for George 
T. Emerson, 57, 
executive editor 
of Motor maga- 
zine. Mr. Emer- 
son died Sept. 9 
in Henry Ford 
hospital after a 
brief illness. 

Following 14 
years’ service with 
the Ruthrauff & 
Ryan advertising 
agency, where he 
became a vice- 





| president, Mr. Emerson joined Mo- 
|tor in 1948 as Detroit editor. He 


advanced to executive editor last 
March. 


* * * 


Carl Pharis 
COLUMBUS, O.-—Carl Pharis, 70, founder 
of Pharis Tire & Rubber Co., Newark, O., 
died Sept. 7 in Mount Carmel hospital in 
this city. He retired five years ago. 
* * 


* 
James D. Allen Jr. 
HAMPTON, Va.--James Donald Allen jr., 
41, sole distributor of English cars through- 
out an eight-state area in the South, died 
suddenly last week here. Mr. Allen oper- 
ated the J. D. Allen Jr. and Imperial Car 
Distributors dealerships here and report- 
edly had been planning to become one of 
the largest foreign-car vendors in the U. S. 
* . + 


Robert W. Grubb 

CHATHAM, Va.—Robert Walker Grubb, 
44, an auto dealer here for a number of 
years, died Sept. 7 
* * 7 

John B. Ruby 

CHARLESTON, W. Va.—John B. Ruby, 
president of J. B. Ruby Motor Co. (Pack- 
ard) here until his retirement in 1950, 
died of a heart attack on Sept. 3. He 
had been in the auto business for more 
than 35 years and was a director of the 


West Virginia Automobile Dealers Assn. 
He headed the Charleston Automobile 
Dealers Assn. at one time. 


* * * 


Frank Gasbarra 
JACKSONVILLE, Fla.—Frank Gasbarra, 
58, an auto dealer, died here at a local 
hospital Sept. 2 following a lingering ill- 
ness. A native of Italy, Mr. Gasbarra 
came here from Chicago Heights, II! 
* * * 


Donald L. Yeager 
CHICAGO HEIGHTS, Ill. — Donald L. 
Yeager, 64, who headed Century Motors 
Corp. (Buick) here for 10 years until he 
retired in 1949 and moved to Wickenburg, 
Ariz., died Sept. 5 in a hospital at Harvey. 
Ill. He was earlier an auto dealer in Chi- 
cago. 
* * * 
James B. McGarry 
SACRAMENTO, Calif. — James B. Mc- 
Garry, 57, Sacramento and Stockton rep- 
resentative for Autocar Trucks, died here 
recently. He had been associated with the 
auto industry during all his business life. 
Before joining Autocar, he was with Gen- 
eral Motors, Marmon, Chrysler, Hudson 
and Diamond T. 
x * a 
Harold M. Parker 
SPRINGFIELD, Mass.—Harold M. Park- 
er, former head of the old Stutz franchise, 
operating under the name of Harold Parker 
Co., South Main 8t., died here. 


'N. Y. Dealers Fete |“, 


in styling, | 
except that the new cars will have | 





lish Appeal, at the Hotel Astor. 
honorary positions at the 
speaker’s table will be Chrysler 
Corp.’s A. vanderZee, Ford’s Walker 


Big 3 Sales Chiefs 
|A. Williams and General Motors’ 


NEW YORK. Local new-car| WwW. F. Hufstader, all distribution 
dealers will pay tribute Wednesday |and sales vice-presidents. Most 
night (Sept. 17) to the top-ranking | auto sales representatives in the 
sales executives of all the Big Three |New York area also will attend. 


companies. The occasion will be 

: ro | The AUTOMOTIVE NEWS ALMANAC ts 
the annual dinner of the newecat |}a year-long friend. Use it often for statis- 
dealers’ division of the united Jew-| tics, buyer information and personnel data. 


i SIGNAL BEFORE YOU TURN) eg! 


New Sparton Directional Signal Lamps | 
to meet every requirement 


Approved in all states requiring approval. California approval pending. | 












(MODEL 6105) 


Flush mount. Red or am- 
ber lenses. 


(MODEL 664) j 


Semi-flush mount. Red 
or amber lenses. | 


(MODEL 651) 


Hollow-stud, pedestal 
mount protects wiring. 
Only one hole required. 
Red or amber lenses. 





(MODEL 650) 


Two-face, hollow-stud mount. 
Onl 


2” wide. One bulb! 
Lightweight. Red and amber 
lenses. 


All above model lamps 
available individually, or in 
complete sets with Sparton 
self-cancelling positive ac- 
tion signal switch (above). 


SPARTON AIR HORN 


Model 271C with 
chrome-plated trumpets 


Four great features! (1) needs 
only 10-100# pressure to oper- 
ate; (2) consumes only 6 cubic 
feet per minute at 100# pres- 
sure; (3) does not affect air 
brakes; (4) has far-reaching tone. 
Also available: Model 270— 
hammerloid gray with control 
valve. 


‘ Swa Won 


AUTOMOTIVE 


a RE 86S 
MAKERS OF QUALITY AUTOMOTIVE 
EQUIPMENT SINCE 1900 


JACKSON 
MICHIGAN 


THE SPARKS-WITHINGTON 


COMPANY 








GREY IRON CASI 
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J -¢@) B) 6 (G8 A (@) in pO) 01) Bisa) a 
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THE WHELAND COMPANY 
FOUNDRY DIVISION 


f (+f AW Tf fr ry N 
MAIN »FFI i { MAN C J { 


CHATTANOOGA 2, TENNESSEE 








80 


AUTOMOTIVE NEWS, SEPTEMBER 15, 1952 











But Revisions Held Unlikely .. . 





More Makers Rip NPA 
With Quota Protests 


(Continued from Page 2) 


even point on Willys production.” 

The company, which had its out- 
put percentage quota trimmed from 
1.21 to 1.20, has asked NPA to in- 
crease its share of allowable pro- 
duction to “at least 400 cars a 
day.” 

e . * 

“WTS successful re-entry into the 

passenger-car field, progressive 
increase in sales volume and rapid- 
ly improving competitive position 
warrants an increase in Willys’ al- 
location rather than a decrease,” 
the protest asserted. 

Ford, which acknowledged that it 
had gained some relief to compen- 
sate for its claim of improved com- 
petitive standing, reportedly sent 
NPA a letter, but refused to divulge 
its contents. Its quota was boosted 
from 21.00 to 21.31. Company offi- 
cials were described as being nei- 
ther pleased nor dejected, and said 
they would not discuss future plans 
in this regard. 

General Motors, which had its 
rating hiked from 41.00 to 41.62 
has remained quiet. It was re- 





Corpus Christi Dealers 


Elect Hayden President 

CORPUS CHRISTI.—Frank Hay- 
den, of Frank Hayden Motors 
(Dodge-Plymouth), is the new pres- 
ident of the Corpus Christi New- 
Car Dealers Assn. He succeeds H. 
C. Gillespie jr. 

Fellow officers are Tom Goad, 
Goad Motor Co. (Cadillac), vice- 
president, and Roy E. Box, Kaiser- 
Frazer dealer, secretary-treasurer. 
Jack Newman, Newman-West Mo- 
tors (Studebaker), was named a 
new director. John J. Pichinson is 
general counsel. 





ported earlier that, although GM 
had expressed dissatisfaction with 
its previous rating, it said it 
wanted no improvement which 
would work to the disadvantage 
of the smaller makers. 

Agitating in Washington to gain 
reconsideration of quota reduction, 
Edgar F. Kaiser, president of K-F, 
last week announced intentions to 
file a formal appeal if necessary. 
“The company has been contacting 
NPA officials to see if things can’t 
be straightened out before K-F re- 
sorts to appeal procedures,” com- 
pany spokesmen said. 

* * * 


AISER-FRAZER, with the deep- 

est cutback of .47, had in the 
past insisted that even a 2.47 allot- 
ment was too small. 

Nash, which feels its quota should 
have been raised rather than low- 
ered, has made verbal approaches 
to NPA officials, and has agreed 
with the agency to “let this thing 
ride for a while and come and see 
us later in the year.” 

Nash says it is in pretty good 
shape as far as steel is concerned, 
even though it plans to build 
above quota this year. The cur- 
tailment in output during the 
steel strike resulted in a carry- 
over of steel supplies, it said. 
However, as it marks time on the 
NPA decision, Nash is said to be 
marshalling sales and production 
figures to prove its case. 

Studebaker, which was breathing 
easier with its increase from 4.13 
to 4.19, said it planned no com- 
plaint whatever, and Chrysler with- 
held public comment on its boost 
from 21.43 to 21.76 percent. 

Working on the industry theory 
that there will be plentiful metal 








Chevrolet to Va. Legion— 


For the fourth time the Virginia Chev- 
rolet Dealers Assn. has presented a new 
car to the state American Legion com- 
mander and to the Auxiliary president. 
Shown here at the recent state convention 
in Richmond are Commander William P. 
Kellam (left), receiving from H. D. Vance 
the key to the car for use during his of- 
fice term. Vance is president of the state 
Chevrolet dealers association. Shown also 
is W. C. Daniel, of Danville, Va., out- 
going commander. 





within 90 days, Packard said it 
plans no action at all. 

“The increased schedules that 
dealers have been told about will 
be carried out for the remainder of 
the year and will not be affected by 
any NPA ruling,” asserted Fred J. 
Walters, sales vice-president. The 
company is relying on its carryover 
of supplies from earlier quarters of 
the year, it was stated. 

Hudson last week filed an appeal 
with NPA protesting the newly re- 
vised percentages, but contents of 
the letter were not disclosed pub- 
licly. However, Hudson summed up 
its position earlier by saying: 

“During the free competitive 
period prior to Korea, we accounted 
for 3.8 percent of industry busi- 
ness. It does seem inconsistent of 
the government to reduce us now 
to 2.52 percent.” 





“UNDER-CAR™ 


REPAIR-JOBS TO 
THE BEST WORKING 


HEIGHT WITH 


Garage, fleet and service station mechanics work faster 
and more efficiently when they are not forced to hunch, 
crouch, or lie on their backs in uncomfortable workin 
the new, automatically safety-locked, 
air-operated HOMESTEAD HOISTER, a car or truck 
instantly raised and securely held at the most 
convenient working height for any “low-down” or 
under-car service. As a result, repair time and labor 
costs are reduced and profits increased. 

" 4p pou! To prove it, we will gladly arrange for a 
demonstration in your shop. Write today 
for complete information and address of 
nearest jobber. 


postures. With 


can 


H 








ILLUSTRATED FOLDER AND PRICES ON REQUEST 


ital: 





(By the Makers of Hypressure Jenny) 


SAVE UP TO 50% OF MECHANICS’ TIME 
and WAGES ON UNDER-CAR REPAIR JOBS 


HOMESTEAD } 

HOISTER re- 
quires little floor 
Space when not 
in use. Stores in 
approximately a 
30-inch square. 





















Leaser Stresses Service 


Baltimore Firm’s Code of Standards for Dealers 
Rates Discounts as Secondary 


BALTIMORE. — Peterson, Howell 
& Heather, of this city, one of the 
largest and best known car leasing 
companies, has issued a statement 
on what qualities its expects in the 
franchised dealers with whom it 
regularly does business. The state- 
ment says PHH is more interested 
in the dealer providing proper serv- 
ice and proper handling of the 
used vehicle than it is in the dis- 
count offered on the cars sold to 
PHH. 

Peterson, Howell & Heather 
primarily is a management firm. 
It endeavors to hold fleet leasing 
customers on the savings it can 
provide the customer on fleet car 
operation rather than on any sav- 
ings that it might be able to show 
in either the contract price or 
the initial rate structure. 

Different, too, from many leasing 
companies, PHH does not drive for 
the low dollar in purchases but 
endeavors to have a set discount 
which all dealer suppliers adhere to. 
It does not take advantage of the 
capital gains tax on a large pro- 
portion of the cars under its man- 
agement. 

In fact, a substantial number of 
the cars under its management are 
bought for the account of the client 
and are not the property of PHH. 

The following is the standard by 
which PHH judges the dealers with 
whom it wishes to do business and 
on whom it relies to furnish most 
of the cars PHH puts into lease in 
each area: 

WHAT MAKES A GOOD DEAL- 
ER? A good dealer, by PHH stand- 
ards, is one who: 


1. Wants fleet business and knows 
how to handle it. Many dealers 
disqualify themselves on this point 
alone. 

2. Delivers new cars as sched- 
uled, properly services them be- 
fore delivery, sees that they are 

correctly licensed and titled, and 
goes out of his way to create a 
favorable impression with the 
salesmen by his delivery tech- 
nique. 

3. Pays used-car prices in keep- 
ing with the top wholesale market 

value at time of delivery, or as- 
sumes responsibility for disposing 
of the car for us at that price. 
Many dealers who qualify on other 
points fall down on this one. It is 
not too serious when there is a 
strong used-car market, but failure 
to perform on this point would 
create a real problem for us when 
used-car sales are slow. 

4. Instructs his service depart- 
ment to give priority to PHH cars 
needing repairs or warranty serv- 
ice, realizing that it is a serious 
thing for a salesman to lose valu- 
able time by having his car tied up 
in the shop. 

5. In general, assumes a respon- 
sible attitude towards the auto- 
mobile transportation problems of 
PHH clients and their field rep- 

resentatives living in his area. 
Also, keeps paper work to a 


Deadline 


(Continued from Page 3) 





has won universal praise from in- 
dustry leaders as well as many 
civic groups. 

“While it is important for every 
dealer to do all he can to encourage 
a large vote through his own pro- 
motion, I personally feel that we 
can do the retail automobile indus- 
try a great service by being posi- 
tively identified with the nation- 
wide program. This is best achieved, 
in my judgment, through the use 
of the NADA materials. 

“The NADA program differs 
from all other ‘get-out-the-vote’ 
campaigns in that it is an active 
program—a program which re- 
quires its sponsors to contribute 
transportation. To encourage a 
large vote is a great public serv- 
ice; to offer transportation makes 
our campaign a real community 
service. 

“It will be a great pity for any 
dealer to be left out on this pro- 
gram. But to get in it is absolutely 
imperative that he place his order 
for his materials by midnight, Sept. 
30, in order that he may have the 
specially imprinted, personalized 
materials.” 


minimum by following established 
procedures. 

Such a dealer is an asset to our 
clients because he can be relied 
upon to do the right thing in deal- 
ing with salesmen’s car problems. 
His asset value increases with time 
because the more familiar he is 
with the problems commonly en- 
countered by your representatives, 
the better job he can do in taking 
care of them. 


In order to attract and hold such 
dealers in principal cities through- 
out the United States, PHH en- 
deavors to establish fair and equi- 
table pricing. policies that enable 
the dealer to make a profit com- 
mensurate with the service he is 
expected to perform. These policies 
have as an important objective the 
development of mutual confidence 
and respect, together with reason- 
able assurance that the relationship 
is a lasting one so long as the 
dealer performs satisfactorily. 

In this kind of relationship, you 
can see that there is no room for 
the sharpshooter, the price-cutter, 


the chiseler or the “one shot” 
proposition. 
Our discounts are established 


after consultation with dealers and 
they are on a uniform basis. We 
expect the same discounts from all 
dealers under like conditions, but 
we do not believe in allowing any 
dealer to “buv” our business by 
underbidding our regular dealers. 


Our business is not on the block 
and we have learned by experi- 
ence that cut-rate dealers seldom 
qualify as “good” dealers on all 
counts. The extra discount they 
sometimes offer is usually more 
than lost in the price paid for 
the used car. or in failure to 
properly service the car, or in 
some other respect. 


We expect our dealers to take 
care of our requirements in good 
times and bad. It follows that PHH 
must reciprocate by working with 
them in good times and bad. with 
both of us building for permanence 
as a major objective. 

We firmly believe this nolicv to 
he the onlv one that will enable 
PHH: to build soundly for the fu- 
ture. We also believe that as a 
result of this policv our clients will 
continue to eniov the lowest net 
cost just as they have in the past. 


NLRR Orders Teemsters 


To Retund Illegal Dues 


WASHINGTON. — In an AFL 
iurisdictional disnute, the National 
Labor Relations Board has ordered 
Local 404, AFL Teamsters Union. 
to reimburse 31 Brown Equipment 
and Mfg. Co. emploves for initia- 
tion fees and dues they had to pay 
under a union-shop agreement il- 
legallv extended to the firm’s Brad- 
lev Field, Conn., plant. 

Each emplove paid an initiation 
fee of $25, plus dues for seven 
months. 

Charges were brought bv the 
AFL Machinists union. which won 
bargaining rights in an NLRB elec- 
tion Apr. 30, 1951, seven months 
after Brown and the Teamsters had 
ordered all Bradley Field employes 
to join the Teamsters. which al- 
readv had bargaining richts in the 
firm’s nearby West Springfield, 
Mass., plant. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 
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IS YOUR FIRM NAME on the 
new cars you sell worth 
1¢ A MONTH? 


Here’s low cost, effective advertising... 
PLUS a proved service volume builder—oll 
yours for an investment of less than o 
penny a month based on average car life. 





WRITE for free typical sample and details 
on how leading car dealers everywhere 
use Stemac quality Service Emblems to 
build service volume. 


STEMAC CO. 


1281 S$, CHEROKEE ¢ DENVER, COLO. 
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| Aluminum 


Output Up 


Production of Primary Product in July Exceeds 


June Total by 2 Million Pounds 


NEW YORK.—Production of pri- 
mary aluminum in the U.S. reached 


156,735,591 pounds during July, ex- | 


ceeding June’s output of 154,952,241 
by nearly 2,000,000 pounds, accord- 
ing to Donald M. White, secretary 
of the Aluminum Assn. 

White said the figure represented 
a gain of more than 11,000,000 


18 Firms Chosen 
In Kentucky for 
Safety Honors 


LOUISVILLE. — Eighteen mem- 
bers of the Kentucky Automobile 
Dealers Assn. will receive safety 
awards for contributing to the cause 
of safety through the loan of auto- 
mobiles for high school driver edu- 
cation courses. 


The awards are sponsored by 
NADA and the  Inter-Industry 
Highway Safety Committee. KADA 
President Orville Harrod listed the 
18 dealers as follows: 


Brodie Motor, Owensboro; Chil- 
ders and Venters, Pikeville; Dan- 
ville Motors, Danville; Douglas 
Motor, Elizabethtown; Harlan Mo- 
tor, Harlan; Hickman Chevrolet, 
Stearns; Harry Holder Motor, Ow- 
ensboro; Joseph A. Kuchle, Erlan- 
ger; Marcum Motor, Georgetown. 

Murphy Motor, Stanford; Prather 
Bros., Georgetown; Queen Chevro- 
let Sales, Maysville; Scott-McGraw 
Motor, Madisonville; Smith Motor, 
Ashland; Sugg & Co., Henderson; 
Taylor Motor, Murray; Taylor- 
Wilson Chevrolet, Paducah, and 
Whitaker Motor, Frankfort. 


Packard 


(Continued from Page 2) 


Packard, has been appointed 
Walter’s executive assistant, 

A new owners’ relations depart- 
ment will be headed by Hugh W. 
Hitchcock, who 
has been with 
Packard since 
1920 in advertis- 
ing and merchan- 
dising positions. 

The new mer- 
chandising di- 
vision under 
Straughn will 
include: Fred 
W. Adams, ad- 

, vertising man- 
5. A. Carr ager; Charles 

D. Thomas, sales promotion man- 
ager, and William E. Osband, 

national used-car manager. 

A third new executive to join 
Packard is James H. Riggs, who 
comes from Ford to head a newly 
created marketing research and 
forecasting department. In his Ford 
assignment, Riggs was assistant to 
the marketing research director. 
His activity at Packard comes un- 
der C. E. Briggs in the marketing 
division. 

Briggs’ division also includes Ross 
H. Schroeder, business manager; 
Neil C. DeSantis, car distribution 
manager; Leo E. Fenn, parts and 
accessory merchandising; David S. 
McNally, in charge of the ware- 
house for parts and accessories, 
and Everett G. McGill, manager of 
organization and analysis. 


In addition to the domestic field 
sales, the Packard export depart- 
ment will continue to operate un- 
der the direction of Burton C. 
Budd, and Packard’s Canadian 
division under Fred C. Williams 
at Windsor, Ont. 


The operations under Carr in the 
general service division will be di- 
rected by an eastern divisional 
manager, Shirl C. Riggs, and a 
western division manager, Harold 
N. Johnson. 


Each of the field operations has 
seven zone offices. Abernethy will 
administer those at Atlanta, Bos- 
ton, New York City, Philadelphia, 
Pittsburgh, Syracuse and Washing- 
ton. Frost’s territory includes the 
Detroit office as well as Chicago, 
Cincinnati, Dallas, Kansas City, 
Minneapolis and St. Louis. The Pa- 
cifie Coast offices are located at 
Los Angeles, Phoenix, Portland, 
Reno, Salt Lake City and San Fran- 
cisco, 











|pounds over the same month last 
| year, or about 8 percent. 

Shipments of aluminum sheet by 
|member companies of the associa- 
tion’s sheet division totaled 85,049,- 


month. The July, 1952, total was 
some 6,000,000 pounds under that 
for the corresponding month of 
1951, when 93,771,078 pounds were 
shipped. 

Members of the foil division 
shipped 5,561,976 pounds in July, 
compared with 6,030,198 pounds dur- 
ing June and 6,918,091 during July, 
1951. 

July shipments of permanent- 
mold and semipermanent - mold 
rough castings (except pistons) by 
member companies of the associa- 
tion’s foundry division totaled 2,- 
183,511 pounds, with a value of 
$1,216,008, versus 2,156,059 pounds 
for June, with a value of $1,201,342. 
Last year’s July shipments totaled 
1,816,894 pounds, with a value of 
$1,069,456. 


202 pounds during July, as against | 
87,585,828 pounds in the preceding | 


Speedy Jailing 
Of Ward Asked 
‘By Denver D. A. 


| DENVER.—Frederick E. Dicker- 
son, attorney for Fred A. Ward, 
|bankrupt Hudson distributor, 
charged last week that the district 
attorney was trying to keep Ward 
|“from having his day in court.” 


The attorney, who has defended 
| Ward in both trials of the former 
| auto company head, was comment- 
}ing on petitions by District Attor- 
|}ney Bert M. Keating asking that 
|Ward be confined immediately in 
| county jail. 
| Ward was acquitted in the first 
|trial but was convicted on four 
| fraud counts in his second trial. He 
is free on property bonds totaling 
$32,500 while an appeal is being 
taken to the state supreme court. 
The charges against Ward arose 
following the financial collapse of 
his Hudson distributorship more 
than a year ago. 

William E. Doyle, Keating’s chief 
deputy, filed two petitions in dis- 
trict court—one asking that Ward’s 
| bond be revoked and the other ask- 
‘ing that a stay of his seven-to-15- 











year penitentiary sentence be re- 
duced from 60 to 30 days. 

If both petitions are approved, 
Ward would be committed immedi- 
ately to county jail and his prison 
sentence would begin in about one 
week. 

Dickerson denied Keating’s accu- 
sations that Ward is “stalling,” and 
he said the appeal would be carried 
to the supreme court as soon as the 
“tedious job” of preparing appeal 
documents from his transcript of 
the three-week trial is complete. 

Ward is scheduled to appear 
shortly before District Judge Joseph 





A. Walsh to have several other 
pending cases set for trial. Doyle 
said he would ask the judge to rule 
on the petitions but he expected the 
decision to be delayed because of 
the other court business. 





Beauty Plugs Chevrolet 


Marlene Born made a tour of 
major Illinois cities for the Illinois 
state fair under sponsorship of 
Metropolitan Chevrolet Co., Spring- 
field. Miss Born is billed as “Miss 
Chevrolet of Springfield.” She is a 
student at Northwestern university. 





THE EXTRA-COMFORT SEAT CUSHIONING 
IN THE NATION’S LEADING CARS 


GEORGE P. HOOPER 


ALE 


714 FISHER B 
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IGN OF 
00D 
QUALITY 


When you service Plymouth, Dodge, De Soto and 
Chrysler cars and Dodge “Job-Rated” trucks with 


MoPar parts and accessories, folks just seem to know 
that you specialize in quality merchandise and 
quality service ... that you operate a quality shop. 


For one thing, these genuine Chrysler Corporation 


parts and accessories are made to the same high stand- 


ards as original parts. They’re tops in quality. They’re 
easy to install. They help restore new-car and new- 
truck pep, power, performance—and economy. 


All this means that you keep your customers happy. 


They keep coming back to you for service. They tell 
their friends . . . help bring you extra business. 


One of the best ways to let people know that you 
recommend and install genuine Chrysler Corporation 


parts and accessories is to display the MoPar sign 
. . . the sign of good quality. Find out today how 
you can obtain a MoPar sign. Just write to Chrysler 
Corporation— Parts Division, Advertising Depart- 
ment, Detroit 31, Michigan. 


CHRYSLER CORPORATION—PARTS DIVISION, DETROIT, MICHIGAN 


MOPAR 


react mane 
CHRYSLER CORPORATION 


ENGINEERED 


PARTS 
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Car, Truck Output Estimates 
* 
By Automotive News 
PASSENGER CARS 
(U. 8S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan. 1 

Ended Same Ended Sept., to to 

Sept. 13, Week, Sept. 6, 1952, Sept. 15, Sept. 13, 
1952 1951 1952* to Date 1951 1952* 

CHRYSLER 17,357 22,787 20,665 38,022 953,892 607,483 
Chrysler 527 3,099 2,565 3,092 129,535 80,679 
DeSoto 301 2,383 2,394 2,695 90,396 61,799 
Dodge 5,697 6,527 5,164 10,861 252,145 163,175 
Plymouth 10,832 10,778 10,542 21,374 481,816 301,830 
FORD , 22,550 20,817 17,902 40,452 892,257 607,695 
Ford ........... . 17,806 15,756 13,975 31,781 691,398 466,548 
Lincoln ...... 946 560 7136 1,682 21,205 22,536 
Mercury .. saeksniaihin 8,798 4,501 8,191 6,989 179,654 118,611 
GENERAL MOTORS 45,675 43,083 36,093 81,768 1,714,591 1,189,291 
Buick .... ’ " 8,181 7,890 5,847 14,028 306,899 216,796 
Cadillac 2,374 2,038 1,782 4,156 77,750 68,162 
Chevrolet... 22,407 21,474 19,683 42,090 850,559 568,290 
Oldsmobile ........ 5,969 5,052 3,495 9,464 217,767 152,154 
SED cic cnruncisentees 6,744 6,629 5,286 12,030 261,616 183,889 
KAISER-FRAZER 1,398 1,126 1,265 2,663 $1,513 46,513 

Frazer ......... Sel vusiscsste evga Sania cae : pa aerere rr) 
einer 1,398 1,126 1,265 2,663 $1,513 46,513 
CROSLEY “2 . ae ~~ 4,004 1,593 
HUDSON 1,599 1,683 1,265 2,864 79,280 57,095 
NASH ........ 3,878 2,938 3,314 7,192 118,994 91,497 
PACKARD —_— 1,409 1,419 829 2,238 58,232 41,852 
STUDEBAKER ..... 3,440 4,723 2,600 6,040 170,921 102,806 
WILLYS-OVERLAND? 1,516 455 961 2,477 20,322 36,313 


Total Cars, U. S. 


Fincludes station wagons. 





*Revised. 


.. 98,822 99,104 


84,804 183,716 4,004,006 2,782,188 


COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 

















Week Week Jan, 1 dan. 1 
Ended Same Ended Sept., to te 
Sept. 13, eek, Sept. 6, 1952, Sept. 15, Sept. 13, 
1952 1951 1952* to Date 1951 1952* 
CHEVROLET 7,492 7,602 6,562 14,054 333,737 203,451 
CROSLEY ..... : ae  arieetsas 512 208 
DIAMOND T ...... 160 136 136 296 5,743 5,632 
DIVCO 60 66 48 108 3,303 2,133 
DODGE ......... 3,573 3,704 2,969 6,542 121,873 108,646 
FEDERAL. ................ penile 38 27 27 1,872 1,144 
EE, sapapsncassesarnoseusse 4,018 7,028 1,705 5,723 247,023 140,794 
GMC ........ . 3,024 2,429 2,419 §,443 93,407 75,247 
INTERNATIONAL ...... 2,522 3,251 1,035 3,557 120,284 91,413 
ee paviates 198 258 137 335 11,291 7,163 
REO .......... Peatausepaasavenesia TE. 5 aetsaucoties 273 619 10,192 12,340 
STUDEBAKER ........ 1,290 1,270 960 2,250 35,766 39,325 
eer ‘ 224 291 183 407 11,507 8,686 
WILLYS-OVERLAND 2,664 2,687 1,922 4,586 65,779 70,767 
MISCELLANEOUS ...... 288 358 238 526 11,945 10,434 
Total Trucks, U. S. .... 25,859 29,137 18,614 44,473 1,074,234 777,383 
Total Cars, Trucks, 
8 Eon nearer 124,681 128,241 103,508 228,189 5,168,240 3,559,521 
Total Cars, Trucks. 
Canada we ipiaeesiasendes Ss 9,744 7,894 8,127 17,871 305,607 276,001 





U. S. and Canada........ 134,425 136,135 111,635 246,060 5,473,847 3,835,522 





*Revised, Miscellaneous includes Autocar, C 
Drive, Sterling, Nash, etc. 


‘orbitt, Marmon H., Brockway, Four-Wheel 


N.B.: All U.S. totals include cars and trucks for military orders, 





Rising Car Sh 


ipments 


Lift Dealer Stocks 


«Continued fr 


as near as possible to a given | 
date.” 

That dealer’s opinion on new- | 
model introductions was shared by | 
others supplying comment in the | 
survey. However, some dealers | 
think the practice of makers bring- 
ing new models out over a period 
of several months {fs alright. 

“It’s a natural business trend in 
the auto industry,” said an Illinois 
dealer. ae 


N ADDITION to anticipating a 

tough cleanup job on 1952 mod- 
els, many dealers look for a hard- 
selling job from the outset of pro- 
duction on 1953 lines. 

They think next year’s sales job 
will be all the harder if price tags 
go up again. Many dealers said the 
market situation was of such a na- 
ture now that they hadn’t bothered 
to take advantage of the OPS order 
permitting them to reinstate their 
full pre-Korean discounts. 

About seven of every 10 dealers 
think prices are bound to go up 
in 1958, but none of them think 
any rise will be of great propor- 
tion. No dealer thinks there is a 
chance of price cuts. 

“Price cuts at the factory level 
are far in the future,” said an 
Oklahoma dealer. “We dealers al- 
ways do the first price-cutting, and 
the public doesn’t seem to realize 
that we’ve taken some action along 
that line already.” 


JT OOKING for tough competition 

in 1953, a lot of dealers are con- 
centrating on added used-car facili- 
ties. They report current used-car 





om Page 1) 


volume good enough to support ex- 
pansion. 

“Dealers will survive 1953 only 
if they can successfully retail 
used cars,” said a Chicago dealer. 
“Our used-car stock is low now. 
We've sold practically everything 
on the shelf, but new-car produc- 
tion over the next few months 
will require taking in a lot of 
trades.” 

Most dealers say they are already 
making very careful tradein allow- 
ances. They think used-car prices 
at the retail level are in for a sharp 
drop soon, and they are surprised 
that prices are holding where they 
are now. 

A few dealers are more optimis- 
tic about used cars, to the extent 
that they think prices will drop, but 
not drop sharply. 

Those dealers say used-car ac- 
tivity has been excellent in re- . 
cent weeks, and they look for it 
to stay that way. One dealer said 
he thought new-car prices have 
driven more buyers into the used- 
- market than is generally real- 


Dealers generally feel that they 
got something good out of the steel 
strike—experience in cutting over- 
head expenses. Most of them said 
that the cuts wouldn’t be restored, 
for they found that after making 
them their business operation was 
just as efficient as before. 

“I was surprised when I looked 
at the figures for August,” said a 
Detroit dealer. “I lost only about 
$1,000, and I’d been certain the loss 
was going to be more. 





With Weekly Total of 124,681... 





Output Sets ‘52 Record 


(Continued from Page 1) 


present line of Hudson cars more | 
closely with the start of actual pro- 
duction of the new Hudson light 
car line. 

Hudson’s light cars are supposed | 
to start running down a new line, | 
built especially for their production, 
the week of Nov. 3. However, that | 
date is still tentative. 

Meanwhile, due to the failure | 

of vendors to meet commitments, | 
some Chrysler plants may be de- | 
layed a week or so in getting 
volume assembly on 1953s. 

Dodge, seeking more speed on its 
new-model work, pulled some of its 
door dies out of a vendor’s plant 
about a week ago—an _ action 
blamed for a walkout of tool mak- 
ers at the vendor’s plant. 

* * + 
‘YHRYSLER division was able to 
clean up its 1952-model run in 
Detroit last Wednesday. This week, 
division officials hope, will yield 
1,612 of the 1953 Chryslers, with a 
boost to 4,200 slated for next week. 

Whether those production goals 
will be met is doubtful. The per- 
formance of vendors is reported 
none too good, and in addition 
Chrysler division is said to be 

running into manpower difficul- 
ties in relation to its output goals. 

Enough workers are being sought 
for two shifts in Detroit starting 
Sept. 29. A Chrysler division per- 
sonnel man was quoted last week 
as saying: “We’re hiring almost 
everybody that walks in the door.” 

Despite Chrysler’s problems, Sep- 
tember is clearly shaping up as the 
best production month of the year. 
Observers look for U. S. plants to 
turn out 435,000 cars and 103,000 





Ford Calls In 
Regional Aides 
For °53 Briefing 


DEARBORN. —Ford_ division’s 
sales and advertising program for 
1953 was outlined to the six regional 
sales managers and dealer advertis- 
ing committee representatives from 
each region across the nation at a 
three-day meeting last week. 

L. W. Smead, general sales man- 
ager, and L. D. Crusoe, headed a 
group of divisional executives who 
welcomed the group. 

Attending the meetings were the 
following regional sales managers: 
C. J. Seyffer, New York, northeast- 
ern region; C. R. Beacham, Chester, 
Pa., southeastern; Paul O, Larson, 
Detroit, central; W. K. Edmunds, 
Chicago, midwestern; I. B. Groves, 
Kansas City, southwestern, and 
Arthur S. Hatch, San Francisco, 
western. 

On hand in addition were the 
following dealers who represented 
their regional dealer advertising 
committee chairmen: Henry N. 
Toohey, Homestead, Pa.; W. G. 
King, Richmond (Va.) Motor Co.; 
Clifford J. Hart, Indianapolis; 
E. W. Boyer, Minneapolis; Col. 
Raymond Pearson, Houston, and 
P. H. Johnston, Huntington Park, 
Calif. 

Ford division general sales office 
executives who took part in the 
programs included, in addition to 
Smead: C. E. Bowie, manager of 
sales administration; F. J, McGin- 
nis, Manager of advertising, sales 
promotion and training; J. D. Ball, 
manager of product sales and serv- 
ice; W. E. Kimbrough, manager of 
truck sales department; F. A. 
Vickers, assistant manager of the 
car sales department, and Gordon 
C. Eldredge, advertising manager. 





Auto Stocks 
Sept 








. Sept. 1951-52 
10 3 High Low 

Chrysler 179 81% 82% 68% 
Crosley 2 1% 3% 1% 
GM 59% «661% %H 
Hudson 15% 14% 15% 12% 
K-F 4% 4% 7 38% 
Nash 20% 21% #=%.}21% # 17% 
Packard 4% 4% 5% 4% 
Stude. 3655 37% 39% 31% 
Willys 9% 10% 10% 8% 
Average 25.69 26.30 


Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange. 








trucks for a total of 538,000 units | 
this month. 
* * 
| | pene previous month this year 
was April, when 414,997 cars 
and 112,091 trucks were built for a 


| total of 527,088 vehicles. 


This month may well tell the 
story on which maker winds up 
1952 as the auto industry’s second 
biggest producer of cars. As of last | 
week, Ford Motor was running 
neck and neck with Chrysler Corp. 
for that position. 

In fact, Automotive News’ fig- 
ures showed Ford running ahead 
of Chrysler by a slim 212 units. 
The immediate outlook is that 
Ford will widen that margin to 
some extent this week by work- 


New Air Lift 
For Windows 
Pushed by Trico 


BUFFALO. — Trico Products, 
which has grown from a $10,000 
business making windshield wipers 
in 1917 to a $42,000,000 concern 
producing several auto products, is 
busy mapping strategy for a new 
product it hopes will lift total sales 
substantially. 

It’s an air-operated mechanism 
to open and close car windows at 
the touch of a button. Some prod- 
ucts of this nature now on the 
market are electrically operated 
and probably are more expensive 
than Trico’s window lift will be, an 
executive said. 

“We're not on a production basis 
yet but we’re all tooled up and set 
to go if things work out as we 
expect,” the executive commented. 

Trico adds that the window lift 
is being “actively considered by 
several car makers. 

Trico executives are so excited 
about their new product they’re 
predicting freely that the new $1,- 
000,000 plant addition at 500 Elk St. 
eventually will be devoted entirely 
to making the device. 

Trico is talking much about sev- 
eral other new products on the 
drawing board but it’s enthusiastic 
about booming sales of its wind- 
shield-washing mechanism. 











Timken-Detroit’s 
Profit Jumps 


DETROIT.—Timken-Detroit Axle 
Co. reports sales for the fiscal year, 
ended June 30, of $233,338,334. This 
compares to sales of $138,047,668 for 
the fiscal year ended June 30, 1951. 

Net profit after audit and year- 
end adjustments amounted to $6,- 
804,247, 
share, which compares to $5,548,274, 
or $2.46 per share for the year end- 
ed June 30, 1951. Provision for fed- 
eral income and _ excess profits 


taxes and state income tax amount- 
ed to $19,400,000, or $8.60 per share 
as compared to $8,000,000 or $3.54 
per share for the year ended June 
30, 1951. 





equivalent to $3.02 per}, 


ing many of its Ford division 
plants on Saturday. 

If Ford can wind up September 
with as much as a 10,000 margin, 
Chrysler may find it difficult to 
catch up over the remainder of 
the year. Ford is reported planning 
overtime and Saturday work all 
through October and November. 

* * - 


However, Chrysler is said to 
have analyzed its position and 
to be preparing for seven-day-a- 
week assembly of cars if necessary. 
One thing is certain, Chrysler is 
determined to preserve its rank in 
car production. 

Ford Motor has been eyeing sec- 
ond place on the car production 
ladder for months, and was able to 
make up a lot of production ground 
during the third quarter as a result 
of the steel strike. 

“Sometimes, it is a real advan- 
tage to have your own steel-mak- 
ing facilities such as Ford has,” a 
Chrysler spokesman commented 
last week. Ford outbuilt Chrys- 
ler by 26,000 cars during July and 
August. 

The race between Chrysler and 
Ford, plus the most ambitious kind 
of planning at other makers, fore- 
cast an October production volume 
that may compare well with the 
record levels of 1950. 

At GM, Cadillac showed what to 
expect by starting nine-hour-day 
schedules last week. The same can 
be expected from other GM divi- 
sions as soon as supplies can be 
brought into proper balance. To do 
that, most of GM’s manufacturing 
operations have been working over- 
time for the past two weeks. 

Among the independents, Stude- 
baker, Nash and Willys are already 
headed for higher volume. Produc- 
tion should at least hold to present 
levels at Kaiser-Frazer, Packard 
and Hudson. 

—Bernie THOMAS 





New-Car Stocks 


In Postwar 
(Estimated by Automotive News) 

Dealers’ 

Cars Cars In Total 

in Transit Potential 
Period Fleid to Inventory 

Ending Stockst Dealers Stocks 
Jan. 1, '50.. 251,754 440,254 
Apr. 1, °560.. 276,136 158,000 434,136 
June 1, ’50.. 247, 160,200 407,880 
Sept. 1, °50.. 239, 160,400 400,042 
Dec. 1, °50.. 295,521 128,300 423,821 
Jan. 1, ’51.. 3065, 404,788 
Feb. 1, ’51.. 291,042 127,000 418,042 
Mar. 1, °51.. 303,874 136,000 439,874 
Apr. 1, ’51.. 406,541 138,500 545,041 
» °61.. 369,101 113,000 482,101 
June 1, ’°51.. 365,241 93,000 458,241 
duly 1, °51.. 357,606 90,700 448,306 
Aug. 1, ’51.. 299,786 »500 387,286 
Sept, 1, ’51.. 283,402 86,800 370,202 
Oct, 1, °51.. 250,762 79,500 330,262 
Nov. 1, °51.. 230,804 76,000 306,804 
Dec, 1, ’51.. 250,445 77,500 327,945 

Jan. 1, ’52.. 224,968 31,000, 2565, 

Feb. 1, ’52.. 198,762 000 267,762 
Mar, 1, °52.. 182,577 716,000 258,577 
Apr. 1, ’52.. 213,391 83,000 296,391 
1, ’52.. 251,674 88,000 339,674 
June 1, ’52.. 232,036 70,000 302,036 
duly 1, °52.. 193,462 84,500 277,962 
Aug. 1, ’52.. 162,086 12,000 *174,086 
Sept. 1, °52.. 146,632 77,000 223,632 
TField stocks include cars actually at 
dealerships warehoused by dealers 


and factories and demonstrators. 
* Revised. 











on ~ 


Trailer Fleet Features New Materials— 


A combination of new highway freight trailer materials—lightweight stran-stee! 
flooring and an aluminum body—is now being introduced to commercial carriers os 
a means by which vehicle strength may be increased and its deadweight reduced. 
First use of this combination on a fleet-size scale incorporates installation of the 
nailable steel flooring manufactured by Great Lakes Steel Corp.'s stran-steel division 
in the Fruehauf-Carter 33-foot open top van. The flooring is made of light, N-A-X 


high tensile steel channels welded to the 


chassis, forming a strong deck into which 


nails may be driven to block freight in place. The channel sides are specially shaped 
so that nails driven into the grooves between them are deformed and clinched in 2 


steel grip. 
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Packard's New Marine Diesels 


These newly developed marine diesel 


for Navy— 
engines are two of Packard's family of 


lightweights being made for the U. S. Navy. Above are a V-12 (right) and a straight 


Six. 





OPS Rejects U. C. Plea 


NUCDA Renews Efforts to Obtain 


Suspension 


of Ceilings 


(Continued from Page 1) 


quested suspension of ceilings on | 
1952 models, and that an analysis of 
used-car figures for the year, ex- 
cluding 1952 models, demonstrates 
the extremely high degree of sta- 
bility of used-car prices — “the 
greatest degree of stability in post- 
war history.” 

“This degree of 


Packard Delivers 
First New-Type 
Diesels to Navy | 


DETROIT.—First deliveries of 
Packard’s new-type marine diesel 
engines, claimed to be the lightest 
weight of their type in the world, 
are being made this month to the 
U. S. Navy, the company an- 
nounced. 

As a part of Packard’s $600,000,- 
000 defense program, nearly $90,- 
000,000 was contracted with Pack- 


stability,” 





ard by the Navy in 1951 to design | 9 


and build the special diesel engines. 

Navy officials, here to accept 
first deliveries, cited Packard’s ac- 
complishments in developing and 
tooling up for production simul- 
taneously within the 18-month 
schedule period. 

In making the delivery, James J. 
Nance, Packard’s president, noted 
that engineering experience gained 
over half a century of building au- 
tomobile motors and aircraft and 
diesel engines through two World 
Wars, has gone into the new Series 
142. He paid tribute to Packard’s 
veteran vice-president, G. H. Brodie, 
for his part in directing production 
and business arrangements for the 
project. 

Packard Series 142 diesel engines | 
are supplied in six, eight, 12 and 16- | 
cylinder models and have ratings | 
from 300 to 800 horsepower, both) 
magnetic and non-magnetic. The | 
six and 12-cylinder models now are | 
in production. 

By comparison they weigh five to 
six pounds per horsepower, while 
conventional diesels weigh 15 to 20 
pounds per horsepower. This ad- 
vance was said to bear on studies 
now under way for the company’s 
auto engines. 








Chrysler 


(Continued from Page 2) 


sistance required of a die in form- 
ing steel, it was necessary to place 
the plastic die in a boxing fabri-| 
cated of boiler plate. 

Besides an indicated saving in 
initial die cost, use of plastic 
dies promises an even more im- 
portant economy in time for cer- 
tain production operations, Weck- 
ler said. 

For example, the test die was 
produced in less than three weeks, 
compared with 14 to 16 weeks 
normally required to make a com-| 
Parable steel die. No machining of | 
the plastic die was required after it | 
was formed, | 

Half of the die was formed by 
Pouring cold liquid plastic into a 
Plaster mold of the truck-cowl side 
panel. After being coated with wax 
to simulate the thickness of the 
finished steel piece, the same mold 
was used to cast the second half of 
the die. 





Downing said, “held for the pe- 
riod after Regulation W was sus- 
pended, as well as for the steel- 
strike period, and bears out our 
contention that used-car prices, 
other than current models, have 
not risen and, therefore, should 
not be controlled.” 

Downing added that a decided 
drop in used-car prices is anticipat- 
ed in the weeks ahead, since new- 
car production for the remainder of 
the year is expected to be high. 

* *- * 

HE NUCDA analysis of the av- 

erage prices of used cars, based 
on AvtTomoTiveE News auction re- 
ports and excluding 1952 models, 
shows this weekly pattern since 
May, when Regulation W was sus- 
pended: 

May—$1,006; $1,011; $991; $998. 

June—$1,013; $1,023; $1,013; $1,004; 
$1,012. 

July—$1,038; $1,033; $1,023; $1,025. 
August—$1,036; $1,132; $1,007; $1,- 
44. 


September—$1,017; $1,030. 
Downing added: 

“The weekly used-car price 
data seem to us to conclusively 
support our request of suspension 
inasmuch as prices for used cars 
(not considering current models) 
have remained well below ceiling 








during the entire year and show 
no tendency to rise. 

“We sincerely hope you _ will | 
analyze the situation on the basis | 
of these data and as a result will | 
recommend suspension to Director | 
Woods.” | 


ee ae eee | 
U.C. Parley 
(Continued from Page 1) | 
executive vice-president of the 
Tennessee Automotive Assn. 
O'Neil, just back from Washing- 


ton after serving as consultant to 
NPA’s Motor Vehicles division, will 





4 


D. P. Whelchel 





T. J. O'Neil 


speak on “Profitable Used Car 
Management Through Internal Con- 
trol.” Whelchel’s topic is “Real 
Benefits Come Through Organiza- 
tion.” 

NUCDA’s president, James C. 
Downing, of Atlanta, will report to 
the convention that the association 
now has 1,340 members, an increase 
of 240 since June. 

+ ‘* * 
OWNING said last week that 84 
of the new members were from 
North Carolina, a state where 


NUCDA had previously never had 
membership activity. 

Downing credited 219 additional 
members to the work of Miles El- 





liott, the association’s field director. 








FACTORY READERSHIP 


A new independent survey among 
top executives in automotive facto- 
ries shows that Automotive News 
is first in both readership and prefer- 
ence. Of the key men with car and 
truck manufacturers, 80% read it; 
more executives prefer it — 4!/, 
times over any other trade publica- 
tion. Automotive News gets to 
the top—to the men who make the 
decisions in America's No. | industry. 
The largest editorial staff of any 
automotive publication gathers the 
material that makes it must reading. 





ON THE 2 BIG AUTOMOTIVE MARKETS 


DEALER VOLUME 


Today the car dealer market is big- 
ger than ever. A new independent 
survey reveals such facts as: 96.8% 
of all car dealers sell batteries . . . 
92.4%, sell carburetors . . . 82% do 
bump and paint work. The car dealer 
sells a great variety of automotive 
products, performs many services, 
and owns vast equipment. He is a 
key man in the distribution of your 
product. More car dealers — more 
than 28,000—subscribe to Automo- 
tive News than any other automo- 
tive publication. 


Contact your Automotive News representative. He'll be glad to 
show how you can boost your sales through the two key automo- 


tive markets. 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 





PENOBSCOT BUILDING 


DETROIT 26, MICHIGAN 


REPRESENTATIVES 
New York —Edward Kruspak, Advertising Manager, 51 E. 42nd St., Murray Hill 7-6871 
Chicago — J. Goldstein, Western Manager, 360 N. Michigan Ave., State 2-6273 
los Angeles —R. H. Deibler, 2506 West Eighth Street, Dunkirk 3-0303 
Detroit — Dick Webber, 2666 Penobscot Bidg., Woodward 3-0495 
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Top Cadillac Salesmen Cited at 








Ss. F.— 


C. P. Connick, Cadillac district sales manager, presents gold watches to Wesley 
Lasher (center), Elmer Hubacher (second from left) and Charles Walter, the top sales- 
men in a sales contest just concluded by Cadillac in San Francisco. Looking on are 
other winning team members and Cadillac executives. At far right in front row is 
A. G. Johnson, merchandising manager. Second row (from left): Ed MacKay; Benjamin 
Lee; L. J. Fazackerly, Oldsmobile district sales manager, and William Butner. Third 
row: Tony Hutzenbiler; C. Thompson; George Dexter; J. L. Dinniene, office manager; 


D. Holyoake, and Fred Schultz. 


Chamber Blasts 
New OPS Order 
As Inequitable 


WASHINGTON. — “The absolute 
inequities in the latest OPS order 
purporting to provide relief to man- 
ufacturers will cause turmoil among 
businessmen,” President Laurence 
F. Lee, of the U.S. Chamber of 
Commerce, declared here last week. 

“This new OPS hallucination em- 
phasizes once again that the only 
way to make price controls work is 
to abolish them completely,” Lee 
said. 

The order, General Overriding 
Regulation 35, became effective 
Sept. 10. It authorizes price in- 
creases to compensate in part for 
the price increases granted weeks 
or months ago on steel, pig iron, 
copper and aluminum. 

Lee said the order: 

1. Will provide substantial relief 
to some manufacturers and little 
or none to others, depending on 
the types of materials they use 
and where they are in the produc- 
tion process. “The order is partic- 








ularly unfair to small business,” he 
said. 

2. Is long over-due and provides 
by no means as complete relief as 
manufacturers had been led to ex- 
pect. He added: “Some manufac- 
turers, who weeks ago had been 
promised that relief would be forth- 
coming, now find that they have 
been producing goods at a loss.” 

3. Is vague and not general in 
application to industry. 

4. Creates new red tape burdens 
for manufacturers. 


Knetzer Claims 
He Can Pay Debt 


SPRINGFIELD, IIl. Federal 
Judge Charles G. Briggle last week 
had under advisement a new free- 
dom petition from Robert L. Knet- 
zer, hankrupt Edwardsville auto 
dealer in jail on a contempt charge. 

Attorneys for Knetzer said that 
transfer of his wife’s oil rights to 
him would enable the defendant to 
discharge the $80,000 debt remain- 
ing from the $250,000 originally 
claimed by creditors. Mrs. Knet- 
zer’s oil holdings were said to be 
in Wyoming and worth $134,000. 











- - Classified Want Ads - - 











Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 





HELP WANTED 


ONE OF THE UPPER midwest’s largest 
automobile dealers desires an experienced 
general sales coordinator, Must be fully 
capable of directing new car, new truck, 
used car, used truck managers. Capable 
of hiring adequate man power and train 
to accomplish volume with a profit. One 
who knows the aut bile busi A 
must, a first. Our expansion plans, we 
believe, require a hard worker, a stem 
winder who has the know how and the 
ideas to be a leader. Applications must 
state past experience, past accurate in- 
come, picture, references we can contact. 
State income expected. If applicant is 
hired, we want a trial period of ninety 
days in fairness to both parties that they 
are satisfied with the arrangement. We 
have the facilities and the market there- 
fore to accomplish what our expansion 
plans call for. Are you interested? Box 
1838, c/o Automotive News, Detroit 26. 











SERVICE MANAGER — FORD 
To manage 15 man shop. New modern equip- 
ment, excellent opportunity for right man. 
Salary and incentive bonus based on total 
service sales. 

See or Write Marc Lance 

GEO. A. FALKE COMPANY 

17600 Detroit Avenue Lakewood, Ohio 
ACademy |!-1100 
"Ohio's Oldest Ford Dealer"’ 





NATIONAL ORGANIZATION, selling 
aluminum alloy delivery bodies to auto- 
mobile dealers, has exceptional opening 
for qualified man in Detroit area. Sal- 
ary, 
territory. Write complete resume _ in 
strictest confidence. Box 1835, c/o Auto- 
motive News, Detroit 26. 


AUTOMOBILE SALESMAN to sell in old 
established, high volume Buick dealer- 
ship. Graduated retroactive commission 
arrangement. Must have at least five 
years automobile retail selling experi- 
ence. Newton A. Cope Buick Co., 1500 K 
St., Sacramento, Calif. 





bonus and expenses with protected | 





HELP WANTED 


SERVICE MANAGER. Established De- 
Soto-Plymouth dealer wants aggressive, 
capable man. Have very complete facili- 
ties and finest of working conditions. 
Good parts stock. Fine, growing, stable 
town in western part of state of Wash- 
ington. See May issue Holiday magazine 
for information on this wonderful area. 
Prefer man under forty-five. Want man 
of experience. Sales or public relations 
background desirable. Must be able to 
take complete charge of department. Re- 
plies confidential. Box 1864, c/o Auto- 
motive News, Detroit 26. 


SERVICE MANAGER. To handle large 
Buick service volume in _ Indianapolis 
(pop. 550,000). We prefer a married 
man, middle age, who is capable of 
analyzing monthly figures, maintain 
daily control system, also has proven 
ability to plan and execute merchandis- 
ing programs and train service men. 
Liberal salary, bonus, profit-sharing and 
pension plan, vacation, group insurance 
and hospitalization available. Please 
write full particulars regarding experi- 
ence, age, family and references. Box 
1833, c/o Automotive News, Detroit 26. 


SERVICE MANAGER for Ford dealership 
30 miles northwest of Chicago. Must be 
well qualified and able to take over and 
manage complete service department. 
Trading area of approximately 40,000. 
Reply in detail, giving qualifications, 
age, references and photograph. Address 
reply to Box 1839, c/o Automotive 
News, Detroit 26. 


SALES MANAGER. Experienced. Large 
metropolitan Chevrolet dealer of New 
York state. 100 cars — 30 trucks per 
month. Must be able to train men in 
proven selling procedures. Immediate 
opening with attractive compensation 
plan. All replies confidential. Box 1862, 
c/o Automotive News, Detroit 26. 


MECHANICS WANTED. Old established 
high volume Buick dealership expanding 
service facilities. General Motors experi- 
ence preferred. Minimum pay §$2 hour. 
Excellent working conditions. Housing 
available. Newton A. Cope Buick Co., 
1500 K St., Sacramento, Calif. 

PARTS MANAGER. Chrysler products ex- 
perience. Splendid opportunity for right 
man, Dealer in Los Angeles city. Box 
1822, c/o Automotive News, Detroit 26. 























BEST IN MIDWEST 


Lincoln-Mercury dealer requires services of 
top notch parts manager. Highest salary and 
yearly bonus for man who can qualify for the 
finest operation in the midwest. 


Box 1882, c/o Automotive News, Detroit 26 





CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 


California. Low Rates: EIGHTEEN 


CENTS (18c) 


PER WORD for each insertion. Cash in advance, Position 


Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 
ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 


at regular rates, but if signed "Box No. ..... 


, in care of Automotive News, Detroit 26, Mich.’ add One Dol- 


lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 


received. Display Ads: 


$9.80 per inch, per insertion. 
WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, 





MICH. 





_HELP WANTED _ 


DEALERSHIPS AVAILABLE 


DEALERSHIP WANTED 








SERVICE MANAGER 


One of the largest Chevrolet dealerships in 
Western New York needs an outstanding serv- 
ice executive to manage its complete me- 
chanical, body and paint departments. He 
must have the required outstanding qualifi- 
cations to build up an aggressive merchan- 
dising program and keep it going. This is 
that big opportunity which every service 
manager looks for to show what he can do 
with the right shop, the right equipment, the 
right men and the 100% support of manage- 
ment. If that is you—write giving full quali- 
fications, experience, references and a photo- 
graph, all of which will be held in strict 
confidence to Box 1858, c/o Automotive 
News, Detroit 26. 





USED CAR MANAGER who would like to 
live in Florida. Southern Florida Olds- 
mobile dealer offers wonderful opportunity 
for an experienced used car manager 
who can handle 60 used cars a month 
and share profits. New building includ- 
ing covered used car display on busy 











highway. State qualifications by letter 
with photograph. Box 1863, c/o Auto- 
motive News, Detroit 26. 

POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 


Wented ads ere accepted at half requier 
rates ge F4 w ay -*- 
insertion. sh in advance. (Half-rate 
Cons + apply to display eds ia this 
section. 














GENERAL MANAGER. Former GM fac- 
tory sales executive and currently suc- 
cessful dealer, with 21 years’ experience 
in every phase of automotive manage- 
ment, desires connection with dealer who 
would like to retire, take it easier or 
who needs managerial personnel that has 
proven he can get the most profitable 
return for the dealer’s investment in a 
competitive market. Will consider any 
location, with or without investment, but 
prefer Florida, southern coastal areas or 
southwest. Age 42, aggressive, substan- 
tial family man. Can furnish excellent 
character and ability references. An 
exchange of mutually enlightening cor- 
respondence invited. Box 1865, c/o Auto- 
motive News, Detroit 26. 


DO YOU WANT to retire? Retire or semi- 
retire with a 37 year old man you can 
trust in charge. Sixteen years’ actual 
experience large dealerships from book- 
keeper to office manager, new and used 
car sales to general manager. Motors 
Holding, General Motors and bank refer- 
ences. Now employed but desire change 
by first of year. California General 
Motors dealers write for confidential in- 
terview. Box 1873, c/o Automotive News, 
Detroit 26. 


GENERAL MANAGER desires position 
with fast moving dealership. Age 40, col- 
lege graduate, married, excellent health. 
Fifteen years’ automobile experience with 
“Big Three’’ operation. Thoroughly fa- 
miliar with all phases of the business. 
Factory approval. Best of references 
from previous associates. Would make 
investment if necessary. Box 1877, c/o 
Automotive News, Detroit 26. 


SHORT OF DOLLARS but ready for my 
own dealership. Could I help you and 
come in on a buy-out deal? Detroit ex- 
perience includes volume Ford truck 
sales, business and general management, 
sales training programs. Prefer medium 
or large deal. References, 40 years old, 
available September 15th. Box 1842, c/o 
Automotive News, Detroit 26. 


GENERAL MANAGER-SALES MANAGER. 
Completely familiar with all phases of 
dealership operation such as parts, serv- 
ice and a working knowledge of automo- 
tive accounting as well as sales. Fully 
capable of operating complete dealership. 
Excellent references. Prefer southeastern 
location. Box 1876, c/o Automotive News, 
Detroit 26. 


CHEVROLET PARTS MANAGER, 13 
years’ experience, familiar with all 
phases of factory and medium dealer 
parts operations. Record club member. 
Best of references. Presently employed. 
Box 1840, c/o Automotive News, De- 
troit 26. 


WHOLESALE PARTS sales manager or 
general manager. Presently managing 
large MoPar_ wholesaler. Exceptional 
background of experiences. References 
exchanged. Box 1846, c/o Automotive 
News, Detroit 26. 

SERVICE MANAGER. Twenty years’ au- 
tomotive experience with GM _ dealers. 
Broad technical, sales and public rela- 
tions experience. Family man, forty-four 
years of age, excellent references. New 
England preferred. Box 1866, c/o Auto- 
motive News, Detroit 26. 

ACCOUNTANT - OFFICE MANAGER. 
Nineteen years’ 
eral Motors, Ford, Chrysler dealerships. 
Public auditing and income tax. 
Box 3213, Denver, Colo. 

DEALERSHIPS AVAILABLE 

OWNER RETIRING. Sound investment in 
new car and tractor dealership within 
few minutes drive of newest atomic plant 
just starting to be built in Pike county, 
Ohio; cost 1.2 billion dollars. We led 
county in car sales last year and to date 
are 35% ahead of last year. Box 1867, 
c/o Automotive News, Detroit 26. 
































experience includes Gen- | 


P. O. | 








DEALERSHIP, handling Studebaker, N. E. 
Texas city 25,000. Trade area, 100,000. 
Price $19,850 includes furniture, fixtures, 
machinery, tools, signs and approximate- 
ly $8,000 parts inventory, Lease modern 
salesroom and shop with adjoining used 
car lot—$250 per month. Should make 
investment back in one year. Sale sub- 
ject to factory approval. Box 1853, 
Automotive News, Detroit 26. 


ONE-THIRD INTEREST dealership, now 
handling Studebaker, in North Carolina 
town of 30,000. Price $15,000 cash. Net 
profit five months to date fiscal year 
$14,000 and best selling season here lies 
ahead. Buyer must qualify with factory 
as he will be active manager of business 
at good salary. Reason for selling, pres- 
ent manager has larger opportunity. Box 
1868, c/o Automotive News, Detroit 26. 


POPULAR THREE CAR dealership—Colo- 
rado. City of twenty thousand. Good ter- 
ritory. Excellent location. Fine building, 
50'x125’. Completely equipped service de- 
partment. 75’x150’ fenced used car lot. 
Lease building. Mining and agriculture, 








hunting, fishing, skiing. Wonderful cli- 
mate. Box 1821, c/o Automotive News, 
Detroit 26. 





DEALERSHIP FOR SALE, handling Nash. 
Town of 6,500. Good farming community. 
Building, 75’x140’. Sales—$141,000 first 
eight months. First $12,000 gets it. 
Reason, partnership split. M & S Motors, 
409 F St., Fairbury, Nebr. 





DEALERSHIP 
now handling 
LINCOLN-MERCURY 
in Detroit 
New facilities among the nicest in the country. 
Will lease on ten year basis. Has shown net 


profit this year to date of over $100,000. 
$75,000 cash for walkout deal. 


Box 1874 
c/o Automotive News 
Detroit 26 





FOR SALE. Automobile agency, one of 
the ‘‘Big Three,’’ in California's central 
San Joaquin Valley. In a community of 
40,000 population trade area. Excellent 
building, used car lot, complete service, 
showroom and office facilities. $40,000. 
Selling to dissolve partnership. All re- 
plies will be kept confidential. Write 
Box 1869, c/o Automotive News, De- 
troit 26. 


DEALERSHIP, handling Oldsmobile, Mis- 
souri county seat town. 12,000 popula- 
tion. Modern building. Used car lot. 
Grossing approximately $400,000 yearly. 
Possibility Cadillac franchise when cars 
available. McHugh, Inc., Realtors, Long 
Building, Kansas City, Mo. 


DEALERSHIP, now handling Dodge-Plym- 
outh. Thriving Tennessee city. Three-year- 
old building containing 7,200-square-feet. 
Can be leased for $150 per month. Parts 
and equipment at substantial discount. 
$20,000 will handle. Box 1827, c/o Au- 
tomotive News, Detroit 26. 











WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 


LEO J. KLEM 
411 Curtis Bidg. Detroit 2, Mich. 





DEALERSHIP. Independent line. One of 
the most accessible and attractive agen- 
cies in Detroit with two used car lots. 
Real good profitable business year round. 
Good lease with option for renewal for 
three more years. Full price complete— 
$25,000, includes all service and bump 
shop equipment and parts, factory and 
finance annual discount. Owner is ill and 
wishes to retire. Box 1881, c/o Automo- 
tive News, Detroit 26. 


c/o | 





FORD or L-M 


240 CAR MINIMUM 
ANYWHERE IN JU. S. 
UNLIMITED CASH 


Confidential 


Factory Approval Assured 


Box 1883 
c/o Automotive News 
Detroit 26 





WANT TO BUY about 100 car Chevrolet 
or Buick deal in well located small town 
in New York or Pennsylvania. Prefer 
inventory $20,000 to $35,000. Confiden- 
tial. Box 1849, c/o Automotive News, 
Detroit 26. 


TEXAS CHEVROLET OR MERCURY deal- 
ership wanted. Can handle up to 150 unit 
deal. Factory approved and waiting. Ab- 
solutely confidential, Wire or write Wil- 
liams, Box 1938, Abilene, Texas. 








DESIRE MEDIUM SIZED Oldsmobile, Pon- 
tiac or Chevrolet dealership or will buy 
interest in larger dealership. Prefer Ohio 
Experienced. Confidential. Box 1878, c/o 
Automotive News, Detroit 26. 





WANTED AUTO AGENCIES 
We have qualified buyers for all size auto 
agencies throughout the United States. All re- 
plies held in strictest confidence. 

DAVID JARET CO. 
Established Over 29 Years 


150 Montague St. Brooklyn 2, N. Y. 
ULster 2-5600 





WANT FORD, GM or Dodge-Plymouth 


dealership in 100/300 car class. Prefer 
midwest or western location. Will pay 
all cash. Address Box 1847, c/o Auto- 


motive News, Detroit 26. 

BIG THREE DEALERSHIP wanted within 
50 miles New York city. Hammond, 54 
Riverside Dr., New York City. WAtkins 
4-6754. 

WANTED — General Motors dealership in 
southern Florida. Address offers to P. O. 
Box 2537, Havana, Cuba. 











GM or FORD 
200 OR MORE UNITS 


Partnership deal wanted — Buy in on retiring 
partner, Take active management. Am present 
owner of small dealership and want to ex- 
pand. Have $200,000 cash and factory ap- 
proval assured. 


Box 1831, c/o Automotive News, Detroit 26 








BUSINESS OPPORTUNITIES 

FOR LEASE. Building containing 30,000 
square feet — heavy construction — with 
159 foot frontage. Includes 40x80 foot 
parking lot. Best location in Cincinnati 
Ohio’s auto row on lower Reading Road, 
one block east of court house. Ideal for 
large tire distributor. Price $7,500 per 
year. Long lease. Owner, Mike Albert, 
712 Reading Road, Cincinnati, Ohio. 


HIGH CLASS! Well established implement 
business, town 600, right in the heart of 
bumper crop territory, doing over $100,- 
000 gross. The buy of the season. Con- 
tact Grinde, New Rockford, N. D. 


DEALER SERVICES 

















INVENTORY SERVICE 
Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 





FOR SALE—New car agency, Long Island, 
25 miles from New York city. Popular 
service department. Long established in 
fast growing community. Write Box 1879, 
c/o Automotive News, Detroit 26. 





FLORIDA DEALERSHIP, important large 
city, profitable going business. Complete 
organization, attractive lease, clean in- 
ventory. This is a real opportunity. Indi- 
cate financial ability. Box 1880, c/o 
Automotive News, Detroit 26. 


DEALERSHIP WANTED 

WANTED—150 car minimum GM dual or 
Chevrolet. Now GM dealer in good stand- 
ing. Approval assured. Must be in cen- 
tral or northern Michigan, Wisconsin, 
Minnesota, New York or New England. 
$50,000 available. Box 1875, c/o Automo- 
tive News, Detroit 26. 











FORD OR GM 
200 Car Minimum 


Unlimited cash. Factory approval assured. 
information treated in strictest confidence. 
Box 1807, c/o Automotive News 
Detroit 26 








Also special buy-sell service. Experienced 
organization — in busi since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 


Automotive Inventory Serv 
10040 Freeland Detroit 27, Mich. 





ice Co. 
WE 3-6449 





INVENTORY SERVICE. Parts and acces- 


sories. Top type personnel, organized 
procedures, up-to-date records. Model, 
year breakdown for Ford, Chevrolet, 


L-M and MoPar dealers. Fast service 
eastern half U.S.A. Talbot’s Inventory 
Service, 124 S. Woodward, Birmingham, 
Mich. Midwest 4-5355 or 4-8460. 


PERSONAL SERVICES - 
CONFIDENTIAL REPRESENTATIVE 
available on part time fee basis to save 
you time and expenses on your problems 
in Detroit area. Former financial editor 
metropolitan dailies. Long background in 
Motor City with valuable connections. 
Top references. Box 1870, c/o Automo- 
tive News, Detroit 26. 


NEW LINES WANTED 


JOBBERS CALLING on automobile dealers 
in Kentucky, Tennessee, West Virginia 
and southern Indiana needs additional 
nationally accepted lines. Send full infor- 
mation. Box 1871, c/o Automotive News, 
Detroit 26. 
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CARS FOR SALE 


CARS FOR SALE 


PARTS FOR SALE 


BUSES FOR SALE 


MISCELLANEOUS 








—AUTO— 
AUCTION 


a am 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 





AT. 





DANVILLE, PENNA. 
EVERY WEDNESDAY 











You will always find real action at 
both these auctions. 


R. D. WEST, PROP. 


Johnson Tex Rickard 


Auctioneers 


Jos. E. 














BUYING or SELLING 


Your Greatest Dollar Valve's at 
CARL E. MARKER'S 
FORT WAYNE 
AUTO AUCTION 
Indiana's Oldest Auctign 
One of America's Best 
Sale Every Tuesday — 11:30 A. M. 
Open All Night Monday 
Phone E-1254 Phone E-5209 
324 West Main Street Fort Wayne, Indiana 
We Guarantee All Checks 
Dealers Only 








ATTENTION DEALERS!! | : 


SPECIALIZING IN THE SALE OF | 
EX-TAXIS 


Excellent Bodies - Good Motors - Heaters | 
Upholstery Like New 
BUY NOW AT LOW PRICES | 
1949 - 1950 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


54TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 


SARATOGA 7-2300 SHERWOOD 7-1700 





| 

| 

Morris Freedman, Mgr. 
| 

| 

| 





BRAND NEW 
CHRYSLER 1951 
Crown Imperial Limousine 


Our Price Today $4,850 
Today’s Replacement Cost $7,100 
You Can Save $2,250 


Beautiful Black Finish—Fully Equipped 
JACK LYNCH, INC. 


Authorized Chrysler-Plymouth Dealer 
3220 Broadway, New York City AU 6-3700 | 








AUTO AUCTION 
TIM ANSPACH 
"Midway", Stop 20 | 
Albany-Schenectady Road 
ALBANY, N. Y. 
(For Dealers Only) 
EVERY MONDAY ...12 NOON 
Nember of N.U.C.D.A, and N.A.A.P.A. |) 





| FOR SALE. 1924 Lincoln sedan. 


ATTENTION! 
USED CAR BUYERS 


We currently have for sale a nice selection 
of low mileage 1950 and 1951 Chevrolets, 
Fords and Plymouths in coupes, two and four 
door sedans. 





These cars can be seen at— 

ROBINSON AUTO RENTAL, INC. | 

Please note change of address | 

229 S. HANSON ST., PHILADELPHIA 39, PA. | 

1. E. Spatig, Used Car Manager 
Phone: Granite 2-3013 








KEN SCHAEFER'S 


The Only Indiana 


AUTO AUCTION 


In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers wed at the Cross-Roads of America 

rey ey. INDIANA 
randi, Auctioneer 

CORNER CAPITAL’ AND MORRIS STS. 

Market 8541 — Belmot 015! 
IN THE HEART OF INDIANAPOLIS 





Immacu- 
28,000 actual miles—$350. 
Automotive News, De- 


late condition, 
Box 1854, c/o 
troit 26. 





CARS WANTED 
ATTENTION DEALERS and u-drive it. 
Dealer established 35 years wishes to buy 
used cars. Box 1872, c/o Automotive 
News, Detroit 26. 








PACKARDS 


We will 
clean 1951 models. 
your offerings. 


buy 1952 new or used. Also 


Airmail particulars of 


We guarantee that these cars will not 
be resold above OPS 


Smith-Lyons Motor Co. 


106 N. E. Grand Ave. 
Portiand 14, Oregon 


ceiling prices." 





EAst 1139 








NEW CHEVROLETS WANTED 
We will pay $100 over dealer's invoice 
for new 1952 Chevrolets. 

"We guarantee that these cars will not be 
resold above OPS ceiling prices.’ 
ROGERS CHEVROLET CO. 
RANTOUL, ILL. 

Phone 150 











PARTS FOR SALE 





FOR SALE. Studebaker special tools, Kent 
Moore—$1,000 worth at 50% discount. 
Studebaker parts, $1,357 worth, at 33% 
discount. Neal Auto Sales, Toledo, Il. 


Oldsmobile 
Parts 


24 HOUR DELIVERY SERVICE 
e 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two 
Big Locations 
GAGE & DRUMMY INC. 


21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 4-5600 














BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts . . . Same Day Service 
On Mail Orders and Inquiries. 
All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 
“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 
All Phones WAbash 2-1030 








PRECISION REBUILT 


HYDRA-MATIC 
TRANSMISSIONS 


DYNAMOMETER TESTED 


| Performance guaranteed equivalent to a 
new unit. 
Complete stock Hydra-Matics for all cars 
OLDS and PONTIAC 1940-1948 — $99.50 
exchange. 

Catalog sent on request. 


SHIPPED ANYWHERE — SAME DAY 
Write—Phone—Wire 


Ace Automotive Products 


5416 N. Broadway oom 40, Illinois 
Phone: Longbeach 1|-1773 








BUICK | 
WHOLESALE | 

PARTS | 
ONE OF THE EAST'S 
LARGEST INVENTORIES 


' 
Same Day Service on Mail Orders or | 
Phone Calls — All Shipments C.O.D. | 
Phone Parts Department | 

Circle 5-5910 } 

521 W. 57th St. | 

| 


MONARCH BUICK CO., I 
"Buick's Largest Dealership" 
NEW YORK 19, NEW YORK 


NC. 














MOPAR 


Chrysler - DeSoto - 


at 


Sheet metal and mechanical 





ACE 














DISPOSING OF 


and Dodge Trucks 


25% below wholesaler’s cost 
on volume orders. 


Also substantial discounts on small orders. 
" Parts up to 1952. 


List supplied upon request. 

Write or call Bert Messinger 
Brooklyn's Largest Authorized 
Dodge-Plymouth Dealer 


1700 Coney Island Ave., Brooklyn, N. Y. 
ES 5-0700 


PARTS 


Dodge - Plymouth 


parts in perfect condition. 











Genuine Oldsmobile Parts 
Largest Olds parts wholesalers in the middle 
west. Shipments made promptly. 
GREBE OLDS 
3400 S. Kingshighway 
Flanders 0800 St. Louis 9, Mo. 








HARD-TO-GET 


BUICK PARTS 


Large Inventory 
All the Scarce Items 
Orders Shipped Same Day 


Phone — Wire — Write 


MASSEY BUICK CO. 


2676 W. LIBERTY AVENUE 


PITTSBURGH, PA. 
LEhigh 1-9800 








TRUCKS FOR SALE 








Immediate Delivery 


Three New Ford F8 159 dump trucks—meadow 
green, oil filter, seven 11.00x20xI2 tires, two 
speed axle, H.D. fan, front and rear spring 
built up—frame reinforced, P. A. wiper, 
vacuum hydraulic brakes. 


Gar Wood model D8R H.D. hoist, model 
WI2 H.D. scoop end rock body II'x8' made of 
Va4-inch steel shell. Five cubic yard. Full cab 
protection. 


Will sell for invoice. Please write for picture 
and information. 


328 West Market Street Akron 3, Ohio 








TRUCKS WANTED 





TRUCKAWAY OPERATOR WANTS eight 
to ten used, 35 foot, air brake equipped 
traffic transport or other auto transport 
trailers. Box 1855, c/o Automotive News, 
Detroit 26. 


NEW SCHOOL BUSES—Dodge, Reo, GMC, 
International Harvester, Ford, Chevrolet, 
Studebaker, White. Immediate delivery 
in sizes 48, 54, 60 and 66 passengers. 
Late model used buses. 1950 GMC, 1948 
Chevrolet, 1947 Ford, Pony Cruiser (25- 
passenger), Yellow Cruiser (29-passen- 
ger). National Bus Sales Co., Inc., 101 
N. 33rd St., Philadelphia 4, Pa. BAring 
2-7605. 


NEW 1952 FORD F-6 194’’ school 
with 46 passenger Carpenter body. 
H.P., 6-cylinder engine, 2-speed 
axle, 7.50 fronts, 8.25 rears, front and 
rear shocks. H.D. battery and generator, 
vacuum reserve tank. Sell at invoice. A. 
L. Hade Motor Co., Ford Dealer, Phone 





bus 
112 
rear 

















2-9191, Princeton, Ill. 

FOR SALE. New Chevrolet school buses 
with 47 passenger Superior bodies. Box 
1856, c/o Automotive News, Detroit 26. 

SCHOOL BUSES 
NEW 

7 International .................... 183 54 

6 Ford F-6 48 

SE GROTTO crccccenssemeeericsneen 809 54 

4 GMC 457 54 

2 Dodge JS212 54 

2 Reo E121 54 





IMMEDIATE DELIVERY 


FRANK T. MEE, JR. 


DANBURY, CONN. TEL. 8-5645 








SHOP EQUIPMENT FOR SALE 

EXECUTONE INTERCOM dispatching sys- 
tem, hold annunciator master, up to forty 
stals, wire, all accessories with installa- 
tion supervision and guarantee. Brand 
new. Bargain. Paging system and office 
intercom at small additional cost. West 
coast dealers encouraged also. Frank 

Mango, 342 Hillside Ave., Rochester 10, 
2 


av. 








FOR SALE. Nearly new Dodge-Plymouth 
building sign. Size 16’ by 9’, all alumi- 
num, with porcelain face in neon. Cost 
$2,000—will sell for $850. Simon Motor 
Sales, Valparaiso, Ind. 


PORTABLE HYDRAULIC engine crane, 
like new (remove motor leave hood on), 
$100. Walker four post lift. In operation, 
$250. Laurie Motors, Morris Plains, N. J. 


SHOP EQUIPMENT WANTED 


NEW OR USED steel parts bins. Must be 
real buy. Rainbow K-F Sales, Inc., Ta- 
coma, Wash. 














MISCELLANEOUS 
EEL LIL ALLL LAT LEE 


8 out of 10 
DEALERS PREFER 


THE ENTIRELY NEW 
MOTO-MATIC 


TOW e GUIDE 


WITH 4 CONTOUR GRIP 
BUMPER COUPLERS 


NO ADAPTORS NECESSARY 
Meets 1.C.C. Strength Requirements 
FACTORY 


NET PRICE *44* 


LIBERAL QUANTITY DISCOUNTS 
TO AUTOMOTIVE JOBBERS 
AND DISTRIBUTORS 





Federal Tax 
Included 


Factory Sales Division 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 











COME TO ASHEVILLE, N. C. Cash in on 
your capital gains now. Buy a mountain- 
side home and live in year-round com- 
fort and beauty. Excellent schools. Play 
golf every day. We have high class 
money-making motels too — some with 
fine homes included. Write to Elmer 
Leet, Dillard Realty Co., Box 55. 





ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce St., 
Lynchburg, Virginia. 





FOR PRESTIGE, use embossed business 
cards. 1,000 prepaid—$3,85. Write now 
for free samples. Business Cards. Box 
8066, Albuquerque, N, M. 


RECO RRA A CELI, 
WHY TAKE CHANCES 


INSIST on the BEST 
BUY "THE ORIGINAL" 


Automatic Braking 


Yellow Tow Bar 
WITH BRAKE HOOK-UP 


ONLY .. °51% suse 


CABLES 
Meets 1.C.C, Strength Requirements 


FOR INTERSTATE TOWING 
GUIDE CABLES ON 2ND UNIT 
IS AN 1.C.C. "MUST." 
AUTOMATIC BRAKING 

TOW BAR 
COMPLETE with 
Guide Cables and 


561 45 
BRAKE HOOK-UP ......... 

Meets ALL I.C.C. Requirements! 
Get — Controlled Steering and Brake 
Hook-Up, Chain Jaws that FIT for Ea 
Quick INSTALLATION. WRIST ACTIO: 
guarantees a Full Floating Ride and Tow 
on all type roads .. . AND 


STOPLITES and BRAKES 
(8 Wheels) at All Times 
© 


THE CHEAPEST 
INSURANCE 
YOU CAN BUY 


| iW, B - 
fo-bumper Tow Bar... 919-50 
$42.50 


TRI-KING 3-Point — Up 
(Folding ‘'V" ; Type) 





Intra-State Tow Bar 











ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 


—SPECIAL— 


Protecto Covers (Tailor Mate) - $4.98 
SAFETY CHAINS, set of 2, only .... $2.50 


WE STOCK ALL TYPE PARTS 
FOR IMMEDIATE DELIVERY 
All Prices Include 8% Fed. Excise Tax 
e a . 


TOW BAR SALES CO. 


Exclusive Factory wee 
3-8888 O 4-4485 


DE 2-0700 Nite bo 3-8373 
40 So. Clinton St., Chicago 6, Ill. 











EXCESS SHOP EQUIPMENT ? 
Why not sell that extra equipment now 
standing idle in your shop? 


An advertisement in this section 
answer | 


AUTOMOTIVE NEWS 


is the 











i elceesendiinementieetinmmmneticenmetiemetiennetinemestieementinamntinesstineeeticeeiiee sic eee 


New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
for which check is attached [[] or send bill [—] 





ee 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


| CE MONONR oop ack cae ekécs caekshendanaceeaaae ‘ Biee We. ss sacs 
REST Re PP ONE e Te eT ToT TT Tr Tr err ry I ren 
TRADE CONNECTION: 
Car Dealer (] Truck Dealer [) Manufacturer [1] 
Jobber [J Insurance [] Financial () Supplier 1 
SE LS PEPPER T TEE TTC eee ee LECT Te TOC Ee TT Te Pee 
9-15-52 | 











al ” 


Py es 


. Daldbers Brothers, 
gales > Service 


U.S. Royal Masters—The Works's Safest Tire 
engne: HO 1087 « Mom rn kial 


wns. 





,geo womere 
inne 


none 


ee 
st avewes™ 


suBU! AN CHEVROU 
goule 


1106 Excel 
| 


ay cAsn 
' 


HUDSON Me 
ie achaiie “Mistake 
Aelia 1. bec sh 


Wee; 


i 


ean” 


va 


© y9al WEST Lace TON CHEV - F 
STREET ROLET 
co. 


MINNEAPOL 
iS 8, MRBESOTA RENTON AON 
ew 

: exes 


PETERSON A 


y Operating or 
ntrols yn MIN- 


9, They get com pleted gnancial 


statements che rst of the 
in OURS ene 


month eo 
days: 


not 


3, They get lowes! operating 
costs for today $ competitive 


nd ~ 
Machine an 
Nome of Compony- 
Nome ond title 
Street 


City ond Lone- 


BLICK 


tas re BY Psa 

° Lyndate if Tg : rena 

4 Moto ps 
fax 1. Das 


8 99, 1p; 
mn. 


Re I, 2 

1 

5832, ance *Te tte, 
Met Sig, "mee, aan t ‘or 


4 Aco wa 
. Pn, = aad 
he an 

















